






A comparison of the marketing methods of two multinational hotel chains
	













Student Name: GEORGIANA CIURCANU
Student ID number:2110792
Marketing Essential
Lecteur:Dr. Neil Dyer

	


This essay describe two multinational hotels ,Hilton and Hyatt Hotel  Corporation with their marketing s strategies,the actual  market position and how the pandemic covid 19  affect them.
The marketing mix are the foundational components of a marketing strategy,or business model.The classic marketing mix include 4 elements:product ,place,price and promotion.
(Spacey,2020) 

Conrad Hilton founded the hotel wich has his surname ,respective Hilton in 1919.
Now,Hilton is  a  leader in the world in hospitality industry occupying the second place ,after Marriot Hotel .Globally, Hilton is  of the fastest,largest,and growing hospitality companies,and it has 18 brand in 119 countries ,more than 6500 properties.(Hilton,2021) 
Our foundation in family goes back to 1957, when entrepreneur Jay Pritzker purchased the original Hyatt House motel. Pritzker and his brother, Donald, worked to grow the Hyatt brand, powered by their belief in the importance of family and care. As of June 30, 2021, Hyatt is a global hospitality company with 20 premier brands and more than 1,000 hotel and all-inclusive properties in 68 countries across six continents.(Hyatt,2021)
Marketing strategy of Hilton Hotel is focused on these 4 pieces :product,place,price and promotion.
The product for hospitality industry is represented by rooms,food and drinks,meetings facilities,recreational facilities like spa,swimming pools,business facilities,parking facilities,express check-in cheek-out.
Hilton is a multinational hotel chains offers luxurious, modernly furnished rooms with quality services, restaurants and bars with a variety of  exotic drinks. It is the perfect location for a vacation, or for various business meetings. Hilton, in addition to the complete and quality services it offers, creates pleasant conditions for an unforgettable experience.
Hyatt Hotel is a premium chains of hotels in the world offering authenic services and facilities  to customers.The products offered by Hyatt Hotel are: modern rooms,free breakfast,free wifi,fitness centre,conference facilities,business centre,baggage storage.. In terms of facilities and services offered, these 2 l hotels are similar.
 Hilton provides  free wifi access to Hilton Honors exclusive members,and  Hyatt hotels provide free access to wifi to every customer staying at Hyatt hotels.
This can be a difference between the hotels  in terms of services offered. For animal lovers ,Hilton has only a few pet-friendly hotels, whereas Hyatt has more pet-friendly hotels.Hilton Hotels is recognized by their loyalty programs. These programs offer a lot of benefits , the more you stay in hotels and earn points, the more benefits received,such as well-equipped services such as airport transfers, meeting rooms, and room service, free snacks, guaranteed discounts.
Hyatt Hotels offer services like fitness,pool or breakfast at good prices,so is different.
Another option offered by Hilton Hotels is about cancellation wich should be done within 24 hours ,while a cancellation to Hyatt Hotels cannot be done in 24 hours.Also ,for top-tier Hyatt members ,the parking is free for paid or won stays.

Place and  distribution means the accessibility of the product to customer.A chain of hotels has multiple locations across the world. 
Hilton Hotels and Resorts has a marketing strategy in terms of where it is located. They choose the locations very well, and take into account the quiet factors, the area, factors that help for example the business people who come for various events or also for tourists.
Hyatt uses the same strategy like previous hotel. Hilton has 18 brands in 118 countries across the world,while  Hyatt has 20 brands in 68 countries.
Hilton and Hyatt have their branches in the USA, Canada, Europe, Asia, Australia, Africa, Middle-East, New Zealand, Caribbean, South America, and Central America.
In general,the hotels uses different types of distribution like:Hotel Website booking,telephone calls,travel agents,media advertising,events planner.
The price represent one of the most important part of marketing mix ,the price should be competitive , the price should depend on the facilities that the product offers, respectively the hotel.
Due to the good quality services it offers, the hotel adopts premium pricing policies, because a night at this hotel not only offers you comfort but also a status and luxury. These 2  hotels  adopts premium prices because the facilities and services offered by them are hight level and is destinated to upper class of the society.

The promotions and communications used  by hotels are: Hotel Websites,social media like Facebook,Instagram,tv advertising,brochures,banners.
Hilton is a well-known name for long time, which chooses its promotional activities well so that it takes it out of the crowd, and makes it unique.
This group is focused  on exclusive services ,good quality and cutomers satisfaction.
Hyatt  offers  a lot of discounts and benefits to loyal customers.  For loyal clients ,hyatt offers a gift, a membership card wich is recognized everywhere in the world .So,with  this card named  Hyatt Gold Passport ,the loyal clients benefit  from extra discounts and additional perks.

Hotels  to stay on the target market, and to keep their loyal customers must maintain the quality services and facilities that any customer needs. For maintaining the quality of services ,the hotel should have a good staff,smart and efficient. The target market in this case ,respective for 2 luxurious similar hotels,is business people.Always the business people choose qualitative hotels with conference facilities.
 In the hospitality industry the competion is very high,among the competitors of Hilton Hotels ,is first one on the list ,known worldwide ,Marriott, and the second competitor is Hyatt .
The main marketing strategy of the Hilton hotel is the continuous updating of the business processes, keeping the employees, realizing technical innovations for the improvement of the customers satisfaction.
A  Hilton hotel strategy is the franchise strategy, the parent organization does not have to pay for the support and overhead of the franchised properties.
Starting at 2013, around 70% of the rooms marked under Hilton were franchised to free administrators and organizations. Amid its 2007– 2013 ownership for, Blackstone Group sought after a system of expanding the brand reach through franchise based operability, while moderately couple of new properties were really operated by Hilton.(Bhasid,2018)
The strategy of the Hyatt Hotel, as in the previous case, is the involvement in franchise activities, in order to expand on the market, but this fact led to the decrease of the number of owned properties. The strategy of the hyatt hotel, as in the previous case, is the involvement in franchise activities, in order to expand on the market, but this fact led to the decrease of the number of owned properties.
The pandemic Covid-19 has  affected the whole world,but the most affected industry is Hospitality and Tourism. For hotels was a challenge  in terms of marketing strategy because the customers are looking for cleanliness and protection instead of various facilities. 
The strategy of Hilton Hotels is focused on 3 importants peaces : product innovation, marketing creative and customer connection.Also,for safety and protection ,Hilton adopted an program for cleaning their hotel s rooms in partnership with a cleanhouse brand Lysol,the brand launched Hilton CleanStay in few hotels. Most notably, the program featured the Hilton CleanStay seal, a product innovation that let guests know their room was professionally deep cleaned since the last guest and that no one had entered their room since that cleaning. Hilton promoted this program on all social media , by creating a nice  video with the steps of efficient room cleaning.With this new measure,the customers will know that their room was cleaned and safety.
In October of 2020, Hilton announced its global marketing campaign, “To New Memories.” This campaign was launched to inspire people to want to travel again despite the situation caused by the pandemic covid 19.
Hyatt continues to monitor the coronavirus (COVID-19) situation closely, keeping those who are affected in our hearts, and listening carefully to the questions and concerns we receive from guests such as you.(Hyatt,2021)
Inspired by Hyatt’s purpose — we care for people so they can be their best — and in response to the dynamic COVID-19 situation, we would like to share actions Hyatt is taking to care for you during this time, including booking with confidence and travel flexibility and comprehensive steps to implement new guidance, procedures and practices as we reimagine the hotel experience. (Hyat,2021).
Hyatt adopt a rigorous and safety protocol wich include GBAC STARTM cleanliness and training accreditation process through the Global Biorisk Advisory Council (GBAC) at all Hyatt hotels. Specifically, here are some enhanced cleanliness and wellbeing measures like: cleaning and sanitization of frequently touched surfaces in many cases hourly.Cleaning and sanitization includes the use of hospital-grade disinfectants for the efficient removal of microbes.Another measure is temperature check. Hyatt hotels may conduct guest temperature checks each time they enter in hotel.
Social distancing measures are strongly encouraged in hotel public areas such as elevators, fitness centers, airport shuttles and more, while many hotels are placing protective shields at the front desk and grab-and-go markets.(Hyatt,2021)
The most important step in prevention to covid-19 is hand hygiene, in all hyatt hotels  are  a lot of reminder washing hands technics.
All hotels customers and staff as well should wear a face covering and gloves ,because these are de local requirements.
In conclusion, has similar marketing strategies but exists few differences between the services offered.
The most people in the world choose Hilton Hotels ,first because has a very good reputation and also they know about the good quality  services offered such as airport transfers, conference facilities , recreation facilities ,pool, fitness club, and room service.
Hyatt Hotels are located in amazing locations with fascinating views,this could be a reason why cutomers choose this hotel.
Hilton Hotels & Resorts is the global, stylish and innovative leader in hospitality with smart design, innovative restaurant concepts, authentic hospitality.
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