



Reflection on cultural misunderstanding.
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Front of house employees and hotel customers sometimes misunderstand one another due to language issues or misinterpretation and lack of knowledge of cultural standards. Limited language skills makes it difficult to communicate effectively, which can lead to irritation and misunderstandings (Christiansen et al., 2020). Furthermore, when it comes to engagement and service, visitors from different cultural backgrounds might have different expectations and preferences. Unintentionally going against these expectations, the staff might cause discomfort for visitors. Employees must communicate simply and clearly, be sensitive to cultural differences, and adjust to the specific demands of each visitor in order to avoid such problems. By doing this, businesses can guarantee that every visitor, regardless of cultural background, will have a more enjoyable and welcoming experience.
Scenario 
When a visitor who spoke English came at the hotel, I had to deal with it as a receptionist in Romania. I smiled warmly and offered assistance, but the guest seemed plainly dissatisfied. All I could get was an abrupt "no" when I asked most of the questions, of the guest. I was perplexed and thought the visitor was being obstructive, which made the check-in procedure uncomfortable. I later discovered that I had inadvertently transgressed the guest's cultural values of privacy and minimum engagement during the check-in procedure. When staff members neglect to acknowledge and accommodate these subtleties, cultural misunderstandings may arise, causing guests to feel uneasy or unwanted (Hofstede, 2001). 
Trying to avoid future misconceptions of this kind, I started researching and I came to the conclusion that it may be avoided by adopting the following abilities and behavioural modifications: 
· Cultural Awareness - I will need a better understanding of visitors' cultural backgrounds, especially those from various geographical areas. To provide a more personalised and courteous service, I will need to know more about common traditions, greetings, and communication styles;
· Effective Communication - To avoid misconceptions stemming from language, language proficiency must be improved. To make visitors feel comfortable, I will have to learn some basic greetings and phrases in the languages they frequently use. I might need to aim for straightforward communication; 
· Empathy and Active Listening - Recognising the unique needs and preferences of visitors may be facilitated by demonstrating empathy and actively listening to them. This requires that I will also be aware that not every visitor wants to engage to the same degree and adapt one's conduct appropriately; 
· Cross-Cultural Training - Programmes that educate hotel employees about the traditions and expectations of visitors from different cultural backgrounds might be beneficial. Additionally, this training can help me with identifying typical cultural misconceptions and how to avoid them. 
The hotel's inviting and inclusive atmosphere is a result of its dedication to comprehending cultural differences and making adjustments to suit the needs of its guests (Maheshkar and Sharma, 2018). It creates a cosy atmosphere where visitors feel welcomed, accepted, and their varied origins recognised. 
By proactively applying these changes and abilities into my future interactions as a front of house worker, should greatly improve the customer’s experience. By doing this, we, the front of house employees, will make sure that every visitor feels appreciated and respected, regardless of their cultural background.
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