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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I couldn’t find any public, reliable performance test data for website so I can’t give a precise measured load time. Based on what is available and some reasoned inference here is an assessment of how quickly and easily the site seems to load, plus the uncertainties:

   What the evidence shows (and doesn’t)

1. No Published Speed Reports
2. Site Complexity & Content
3. User-Experience Impression
4. Potential Performance Risks


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cooking Academy (UK) website does contain many sub-pages, mostly centred around it`s wide variety of classes. The navigation is quite logical and intuitive. The customers can easily browse classes by level or cuisine, check upcoming sessions, make enquiries and find contact information. Overall, the site seems well-designed for prospective customers.

     How a prospective customer navigates the website:

· Main Menu / Navigation Bar
· Classes Section
· Event / Schedule Page
· Booking / Enquiry
· Corporate / Team Building
· Support


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking via The Cooking Academy UK website, but with some caveats depending on the type of class.

    What the website shows about booking:

· Class Listing with “More Info + Booking”
· Vouchers - are used frequently, giving flexibility for customers who don’t want to commit to a fixed date right away.
· One-to-One Classes - there’s a dedicated page for this where you can request to book or arrange a tailored class.
· Private / Group Classes
· Terms & Conditions


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Here are several suggested usability improvements for The Cooking Academy website, based on standard web-usability principles and what could make the customer experience smoother and more intuitive: 
· Improve Navigation Clarity
· Better Booking Flow Visibility
· Enhance Mobile Usability
· Accessibility Improvements
· Better Use of Brochures / PDF Content
· Improve Search Functionality
· Clarify Pricing / Cost Information
· Feedback & Confirmation for Enquiries
· Load Performance & Media Optimization
· User Testing & Continuous UX Evaluation



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The page looks organized, with clear sections that don’t feel cluttered. The webpage appears clean and minimalistic. The white background with black text gives it a professional, uncluttered look. The font is easy to read, and the layout seems simple and straightforward, which can make navigation pleasant. The logo and navigation menu are clearly visible at the top, which is good for usability.

   Possible Mobile vs. Desktop Differences:
· On a computer, the layout likely takes advantage of horizontal space, showing menu items in a single row.
· On a mobile phone, this type of layout often shifts to a vertical or collapsible “hamburger” menu to save space.
· Images and text may resize or stack vertically on mobile to maintain readability.
· Buttons or links may be larger or more spaced out on mobile to accommodate touch interactions.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The imagery makes the site feel very experiential and human: it's not just about recipes, but about learning, community, and enjoyment.
  The implied motion / video feel (through action shots of cooking) supports their brand as interactive and hands-on especially in team building or wellness contexts.
  The colour scheme underlines their dual emphasis on culinary excellence (purple) and wellness / vitality (lime green), helping them stand out in the cooking class / corporate wellness space.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I found no evidence of a live chat / chatbot widget on The Cooking Academy’s site. On key pages there’s no visible chat pop-up, no chat icon, and no mention of “Chat with us” or similar. Their Contact page is straightforward: it lists an email address (cook@thecookingacademy.co.uk) and a phone number (01923 778880). They also use contact / enquiry forms.

  Strengths how effective are their enquiry tools (Forms / Email / Phone):

1. Multiple Channels
2. Clarity & Transparency
3. Personalised Service


	Question 2d – How effective are the social media links on the website?


	Answer: Strengths how effective those links seem to be:

1. Visibility Across Key Pages                                                                                                                                                                       
    They consistently mention their social media presence on class and service pages. This helps reinforce that they are active across multiple channels.

2. Good Brand-Channel Fit        
    This gives potential customers a feel for what happens in their classes very helpful for conversion, especially for experiential services.

3. Social Proof
     Customer reviews and event photos on social platforms act as social proof. For a cooking academy, this is valuable: seeing real people enjoying experiences helps build trust and inspires others to sign up.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Cooking Academy does a very good job of making its services clear to customers, through dedicated web pages, rich descriptions, transparent pricing, and a strong presentation of their expertise. This clarity helps potential customers to understand what they’ll get, whether their needs are for fun classes, wellness, or professional development.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Here’s how The Cooking Academy makes customer reviews available and how up to date they are, plus some thoughts on their effectiveness:

1. On-site Testimonials Page
2. Corporate Event Reviews Page
3. External Review Platforms

    Yes, The Cooking Academy makes customer reviews available in multiple ways: on their own site for both general and corporate classes, and via third-party platforms like Trustpilot and TripAdvisor. Some reviews are very up to date (2025), which is good for credibility. However, they could improve the transparency and impact of their on-site testimonials by including more dates, more reviews, or a summary rating.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Cooking Academy presents itself as a very high-quality service by combining expert culinary instruction with rigorous nutritional science. Their personalized approach (one-to-one classes, chef tutoring), varied class offerings, and focus on wellness make them appealing to a wide audience.
I would recommend them to a friend or family member who:

· Wants to cook better and healthier
· Enjoys learning in a structured, expert-led environment
· Is interested in a memorable, hands-on cooking experience (or wants to give one as a gift).



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, they are quite transparent about many of their pricing tiers, especially for standard classes, vouchers, and corporate events. 
  The prices align well with the quality and specialization The Cooking Academy promotes (expert chefs + nutritional science + small hands-on classes). For someone seriously interested in learning cooking in a high-quality, educational, and health-conscious setting, the pricing is reasonable and justified. 
 However, for ultra price-sensitive customers, or those looking for more casual or budget-friendly classes, some of the high-end options (private or bespoke) may feel expensive.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes London

	
	2. Cookery school UK

	
	3. Corporate team building cooking

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It’s very likely that The Cooking Academy’s site is ranking reasonably well for many relevant and niche search terms because they have well-structured, content-rich pages, but I can’t confidently say it always appears in the top 10 for very broad, high-volume keywords without more detailed SEO data.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still highly relevant in modern UK business, and The Cooking Academy is a good example of why. Here’s a clear explanation:

1. Websites remain the central hub of a business’s online presence
· Lists cooking classes
· Hosts corporate team-building information
· Processes enquiries
· Shares detailed descriptions, images, schedules, and FAQs

2. Websites are essential for trust and credibility
· Contact details
· Class descriptions
· Corporate service breakdowns
· Professional branding

3. Websites improve search visibility (SEO)
· Local search visibility
· Class-specific search terms
· Corporate enquiry traffic

4. Websites allow deeper information than social media
                   Social media is short form. You can’t effectively explain:
· Class formats
· Pricing structures
· Corporate packages
· Dietary information
· Testimonials
· Policies (refunds, safety, etc.)

5. Websites give businesses full control
                   Unlike social platforms, websites are not affected by:
· Algorithm changes
· Account bans
· Ad restrictions
· Platform decline

6. Websites support conversions better
· Make an enquiry” forms
· Class booking pages
· Corporate event request pages

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The Cooking Academy’s website, I would recommend adding a live chat or AI-based instant enquiry tool. This would provide faster responses for users, reduce friction in the enquiry process, and increase conversions for both individual classes and corporate events. Because their services are highly personalised, customers often need quick answers before booking and a live chat system would significantly improve the user experience and make the website more effective at generating leads.
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