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This essay will be critically evaluating how policies of corporal social responsibility has affected the way Costa has changed the way they work. It will be looking into the theories behind CSR policy and it has a beneficial importance within costa and the world we live in. It will be looking at how the policy has change the way the dispose of waste and if or how the recycle the waste. It will be looking at what they have done over the past years to reduce their carbon foot print to ensure that they are reducing the about that their product has an effect on the environment. It will be looking at what foundations or trusts that have to see what they are trying to do to be able to give something back to the world. The CSR policies that have been put in place have effected how many organisations work with Costa it has affected the way the produce their product although there are many things that they can do to decrease their carbon footprint but that world cost the consumer more money and it’s probably why they haven’t done it because they’re not going to cut it from their profits. This essay will also be critically examining how the CSR policies have changed the way that costa recycles their own waste and reduces the amount of landfill each year by evaluating how their new method benefits society. Some businessmen are defending businesses promotions that they are not only concerned with businesses but also with social conscience and that they take seriously their responsibilities to provide an employment, avoided pollution and whatever else may hider CSR.   
According to Albareda et al (2008) CSR is the framework which tries to analyse and evaluate the visions of governments or organisations work to reduce their overall waste and impact on the environment. Albareda et al (2008) states that “although the CSR is more of a business-driven approach focusing on social responsibility you must also focus on development and application of CSR in the framework of other stake holders like the government from a relational perspective”. This means that you cannot solely focus on trying to change your CSR input you must also try and develop it whilst also making sure that you keep the stakeholders on board otherwise they will only do the minimum required for the regulations of CSR and not do extra like foundations that give back to the society.    
The government overview of CSR according to Gove (2018) “corporates responsibility is the voluntary action businesses take over and above legal requirements to manage and enhance economic, environmental and societal impacts”. This means that government have put a legal requirement that every business has to follow to ensure that we can manage the state of our environment although it is voluntary if an organisation does more that its legal obligation for example curate foundations to give back like fund school clothes or other. The fact that it is more based on voluntary partaking in giving back to communities not many people will have to or want to do it although some companies and organisations do. CSR according to Mihalache (2013) is an organisations responsibility/obligation to “protect and improve the state of society, both now and in the future through social actions, ensuring fair and sustainable outcome for the various stakeholders involved”. This means that is it the organisations must take into account on how they manufacture their product and what they do with the waste of their products. Some companies will recycle used product or reuse organic waste to use as fuel for their machines, some may go the extra mile and make foundations to give back to the society, but that part is not obligated to do. According to Mihalache (2013) CSR is a rather young concept and that there isn’t a law in how much an organisation must do for CSR its really on how much landfill they are given and that they have to reduce their amount they put in landfill. It’s a more about mortality than legal obligation in how much an organisation will give back to the society the extra mile s to speak with some companies focussing on that whilst other on their profit margins and how to make the most money for their stakeholders. 
[bookmark: _Hlk508013223]According to Price and Sun (2017) CSR is a highly desired firm action that not only benefits communities but also helps originations better themselves by increasing performance and understating of the damage they can cause to the environment. CSI is an opposing counterpart to CSR according to Price and Sun (2017) which is the firms actions in that stakeholders consider irresponsible behaviour where firms engage in harmful activities that only benefit a few people. this means that CSI is bad for the society and CSR is one of the few strategies in place to try and ensure that every origination does their part to give back to society and reduce the amount of damage caused on the environment.  
[bookmark: _Hlk506826383]Costas CSR is statement is according to their Costa (2018) a “Force for Good, we care about the communities we serve and the world we live in”. This states that costa is trying to promote a healthy social environment by caring about the communities they serve to ensure that their product is as eco-friendly as possible. On their website there are three parts to their force for good system these are Environment, Rainforest Alliance and the Costa Foundation. Costa are trying to ensure that they are portraying a good image to the society so that people will buy their produce because they feel that they are giving back to the world because of the foundations and alliances costa have.
Costa according to Costa (2018) is constantly trying to reduce their impact on the environment by recycling millions of their product, using their own sustainable materials and using renewable energy to operate their machines. By using their own waste to make energy they are not only saving themselves lots of money but also relying less on fossil fuels which is a huge merit for their image and helps decrease their footprint and portray a good CSR standard. Over the past few years they have been constantly reducing the carbon footprint by these methods and making sure year by year the amount of landfill that they use gets reduced although it all must go somewhere ether by being reused or being diverted.   
According to Costa (2018) their over 2000 of their shops now recover and recycle the paper takeaway cups that are given out to the public or they return the cups to the shops to be reused in some way. By taking these cups back including some from the competitors they are hoping to recycle over 30 million of these paper cups each year. Although they are trying very well to reduce the amount of waste due to their cups they me need to change one curtail part of their cups and that is the non-recyclable inner-line to the cups although that would cause an increase in price of the manufacturing which would increase the market value of the coffee. Although if cost wants to become more effective with their CSR this is one element they could change but it would make the consumers unhappy because the price would increase because they would not cut from their profits.  Although according to Costacouk (2018) 95% of their cups are recyclable paper that is sustainably sourced and with the other 5% made of recyclable plastic so that the coffee does not leak.  Although the plastic inline isn’t totally recyclable because there are elements that prove that it isn’t recycle which is misleading to consumers and 
They have also tried to push a reusable travel cups by offering discounts with these cups although it is a very expensive cup with it being not easy to buy because not may are sold in store and is sold online, the price sited on Amazon (2018) they charge £9.78 and not many people are going to go out of their own way to buy this much especially if it costs lots more than the paper ones. These plastic reusable travel mugs are an excellent idea on reducing Costas damages to environment because if more people use these cups it would mean less of the disposable ones. Although costa need to promote these more to ensure that this catches on and to ensure that people are not just throwing the cups away even though most of the cup is recycled because millions of these cups end up in landfill each year. So, with their policy of taking back cups and their travel cups costa have been trying to improve their CSR to ensure that they are reducing the amount of damage caused by them each year, but they do need help form the public so that it catches on.
According to Costa (2018) with all of their organic waste and their coffee grounds in their stores they reuse it. They use these to help curate renewable energy to fuel their machines that help curate the coffee that everyone loves. On their website it states that they divert several thousands of tons of waste each year, last years alone the diverted 7000 tons of waste from landfill to a company called Veolia. It is a facility which deals with approximately 40 million cups an each sometimes more this company has helped costa dramatically reduce their footprint and has saved them a lot of money over the years (Veoliacouk 2018). This companies sort all of their recycled product and the reduce costs by finding value by transforming or eliminating waste to help costa become more sustainable. 
The support our local farmers by buying 95% of milk for their drinks from them whilst supporting dairy farmers and safeguarding the future of British milk suppliers, they have a working partnership with the Derry processes of the milk they use in their drinks at it comes from farms across England and wales (Costa 2018). Costas milk comes from local farms in England and wales that has the animal’s welfare of the dairy cows that are protected and live on safe environmentally friendly farms that operate in a responsible way. According to Costa (2018) the insure that they have a good working relationship between them and their farmers and make sure that the price they pay for the mike is a fair, sustainable and reviewed regularly to achieve best quality of service from the local farms. This proves that costa is giving back to local communities and try to ensure that they maintain a good relationship with the community although they could pay the farmers a little bit more to ensure that the farms do not capitulate because it is becoming more and more difficult for dairy farmers to make money. The Guardian (2018) proves that there are less farms in the UK because just 10 years ago there were 21 thousand dairy farms in the UK and they predict that by 2026 there will be fewer than 5 thousand left because of the manufacturers not paying the farms enough and its causing some farms to shut down because they are losing money. If companies like costa, Tesco and other business paid a little more for their milk it could keep the dairy farms alive and not put it in a state that we have to import milk from other countries.    
They also have been recently according to Costa (2018) have been recycling unwanted uniforms for the past few years and so far, they have recycled three tones of form their stores which if they didn’t they would have been sent to landfill and it would have been a waste when someone else could have used it. This demonstrates that they are reducing the amount of unnecessary waste and turning them into something useful for other people to use it also it saves them lots of money and by doing this it helps the unnecessary use of remaking these uniforms when they could just be mended and re-allocated to other stores. 
Their Rainforest alliance is costa chains only use sustainably grown beans that are from that alliance because they are certified farms because they are supporting the local workers worldwide and trying to improve their livelihoods of those families whilst protecting our planets environment. This alliance according to Costa (2018) encourages local farmers to grow and maintain their land of crops so that in the long run it offers social and economic benefits to the local societies like schools and healthcare. This system is an effective way because it ensures that these lesser deprived society can be provided with the essential educational/health care so that families can gain a good knowledge and understanding and also to maintain these lands so that it can help prevent deforestation and huge climate changes.  
Costa don’t just recycle and maintain the legal requirement, but they also do give back to the world this is through their Foundation which is one element in how a business can go the extra mile so to speak. According to Costa (2018) their foundation specialises providing boys and girls opportunities for equality education form other countries the opportunity to quality education and provide them with school uniforms and other materials. The Costa foundation according to Costacouk (2018) supports 72 projects over ten countries. Some of these countries are Colombia, Costa Rica, Ethiopia and other, these countries are very deprived, and this foundation is making sure that they are given quality education this is an excellent example by costa and if more businesses did this it could lead to a greater quality of life for the children in more deprived countries.  According to Costafoundationcom, (2018) they have transformant over 65 thousand children’s lives in ten countries with 77 schools and 587 classrooms being built in coffee growing communities all in the span of ten years. On top of curating schools, they also have been building libraries and making computer rooms to ensure that the school projects are guaranteed to give more than just an academic education and so they can learn skill-based work to further their academic knowledge (Costacouk 2018). They also are planning to do more which is an astonishing way to give back to the world, they also help children to learn how to farm coffee beans to try and insure that they do not get drawn towards a gang because they need to survive and have no money.  This foundation that costa have made helps the more deprived counties and it shows that costa is voluntary giving extra back to communities and it gives a good account of them in society.
[bookmark: _GoBack]This essay has discussed what CSR is and its impacts on the Organization Costa and if they do comply with the legislation in place also if they do more than what is necessary to do, voluntarily giving back to the community. It’s also explains what’s costa trying to do to increase their environmental impact and decrease their waste by reusing it and making sure that they waste as little as possible. This essay has discussed the CSR policies of Costa and how effective they have been over the past 10 years voluntary providing extra service that they do not legally have to do. Although they could improve their footprint by making the plastic in-liner recyclable although it would have an impact on the price of the product so it’s understandable why they haven’t done so it would decrease their waste and decrease the amount of waste sent to landfill. This essay has discussed were they get their ingredients from local farmers and what is needed to ensure that the does not stop from happening due to lake of home grown farms. This has also discussed the costa foundation and how they are providing education to children in other countries and how effective that program has been, also that they are doing the schools in their areas of the coffee grounds farms to try and prevent children going down the wrong path in their lives so to speak gangs etc. It has discussed how they use their own organic waste to fuel some of their machines that produce their product and their shops, which then they rely less on fossil fuels.      
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