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[bookmark: _Toc114264518]1. State my dissertation title
My dissertation title is “Platform corporate social responsibility, employee organizational recognition and gig innovation behavior”. There are several factors that led to this study. In terms of personal factors, I have been engaged in human resources department in China's largest insurance company and Institutes of Vocational Education for more than ten years. Corporate social responsibility and innovative behavior of employees have always been my focus. In the past decade, due to the rapid development of digital technology, many platform enterprises have emerged. gig work has become an increasingly important labor force and will play a more important role in enterprises in the future. It is very attractive for me to further explore the research issues concerned the change from traditional economy to gig economy. In practice, the platform enterprise as from the date of produce will have double attribute of the enterprise and society, as a result, corporate social responsibility of platform is received extensive concern of the government, enterprises, and academic groups. Research on platform corporate social responsibility will push platform focus range, from basic labor relations to the further employee innovation. In terms of knowledge, this study can enrich the research field of corporate social responsibility and employee innovation behavior, as well as the theoretical content and application scope.
[bookmark: _Toc114264519]2. State my project objectives.
My study has three research objectives, which are as follows. Determine the measurement criteria of the external and internal platform CSR. Determine the gig Innovation Behavior scale. To establish the relationship model between platform corporate social responsibility and gig innovation behavior.
[bookmark: _Toc114264520]3. List and analyse the elements of my portfolio.
[bookmark: _Hlk114253464][bookmark: _Toc114264521]3.1 Portfolio1 and 2-Research paradigm 
Portfolio1 is my understanding of the research paradigm. Portfolio 2 is to discuss the research paradigm with my classmates through my own research.

There are 4 key items in the construction and process of research. First is theoretical perspectives, which is our philosophical stance, informing the methodology and providing context for its logic and criteria. Second is epistemology and ontology, which is our theory of knowledge and view of reality, underpinning our theoretical perspective and methodology. Third is methodology, which is strategy, plan or design linking the choice of methods to the desired outcomes.  The last one is methods, which is techniques or procedures.

Paradigm refers to the scientific community to engage in a specific class of scientific activities that must be followed by the accepted "model", it includes a total of world view, basic theories, model, method, means, standard, etc. All the things related to scientific research, researchers can be defined as guide to world belief system (Guba and Lincoln, 1994). Paradigms are called philosophical postulates, epistemological and Ontologies (Crotty,1998) and are also known as research methodologies (Neuman,2000). Philosophically, researchers think paradigms to what knowledge is (ontology), how to know it (epistemology), what value it has (axiology), and how to study it (methodology).

Based on the philosophical worldview, there are four types of paradigms, which are positivism, interpretivism, transformative and pragmatism. Positivism use a deductive or theory-testing Approach. The researcher as a scientist and quest for Objective Knowledge. The ontology of positivism is fact, and the epistemology is finding trues. Researcher collects information on instruments or by observations recorded by the researcher. It uses quantitative methods, such as survey ad questionnaires. Interpretivism use an inductive or theory-building Approach. Researcher as Detective and quest for Subjective Knowledge. The ontology of interpretivism is people, and the epistemology is creating findings. Researchers often address the processes of interaction among individuals. They also focus on the specific contexts in which people live and work, to understand the historical and cultural settings of the participants. It uses qualitative method, such as in-depth Interviews and Analytical Approaches. pragmatism as a worldview arises out of actions, situations, and consequences rather than antecedent conditions. There is a concern with applications, what works and solutions to problems (Patton, 1990). Instead of focusing on methods, researchers emphasize the research problem and use all approaches available to understand the problem (Rossman & Wilson, 1985). It underpins for mixed methods studies. Pragmatists have believed in an external world independent of the mind as well as that lodged in the mind.
[bookmark: _Toc114264522]3.2 Portfolio 3 and 4-Literature Review
literature research is the first step of research work, which can help researchers to understand the overall situation of the research field, find the starting point and basis of the research, systematically discover the cutting-edge and latest problems in the specific research field or topic, find a way to learn to acquire new knowledge and new theories, find the research basis, obtain research materials, and train the ability of writing papers. Through literature research, I found the theme of platform corporate social responsibility and gig innovation behavior

Portfolio 3 is Theoretical framework. Based on this figure, literature review on key words such as platform enterprise, corporate social responsibility, platform corporate social responsibility, gig work, and employee innovative behavior is carried out. Portfolio 4 lists the literature that I have been read.

Platform corporate social responsibility
According to Kuhn (1962), an academic community (circle) is a group of scientists who produce scientific knowledge. Members of the group have regular and sufficient academic exchanges, and they share a common paradigm in research. Platform corporate social responsibility is an emerging research field. At present, close academic teams have not been formed, and the mutual recognition of scholars is low, and the academic cooperation network of research institutions is relatively loose. There are few research on the connotation of platform corporate social responsibility, but the theoretical research results of platform economy theory and corporate social responsibility are relatively rich, which provides a good theoretical basis for this paper.

Technology creates a platform, the scope of the labor market expands, and the platform develops rapidly (Rozzi, 2018). Much of the gig economy is run and managed through platforms, so platforms are essentially a form of enterprise, and their prosperity caters precisely to the enterprise's preference for cost saving and risk control. In addition to the traditional enterprise's characteristic of putting benefits first, the platform enterprise has its unique characteristics due to factors such as bilateral users and multi-market structure. Ambivalence refers to the dual roles of independent operating organization and platform operator, as well as the dual attributes of traditional enterprise and platform public field operator, which puts forward the requirements for platform enterprises to lead commercial ecological construction (Yang,2018). Platform enterprises no longer need to supervise the labor process of employees, instead, the online platform supervision mode is based on the algorithm, which greatly reduces his supervision cost. Due to the flexible employment relationship, platform enterprises no longer need to bear the costs in the traditional employment relationship, such as the exemption of social responsibilities such as fixed salary and social security insurance and reduce the legal risk and breach of contract cost (Liu Shishun,2022). Through algorithm control, platform enterprises squeeze the applicable space of skilled labor, reduce the value of their skills, and cause the organizational dilemma of practitioners, that is, all practitioners are shaped into low-skilled and unorganized individual "primitive labor". Workers become robots that only respond to signals expressed in step-by-step instructions (Beigi et al., 2020). Due to the emergence of platform enterprises and frequent occurrence of many CSR problems, this study focuses on the social responsibility of platform enterprises, focusing on the blank field of how platform enterprises stimulate gig-job innovation, and further stimulating and protecting the career development rights and interests of gig workers.

In the study of corporate social responsibility, the typical theories include concentric circle model, sub-pyramid model and corporate social responsibility model based on stakeholder theory. The Committee for Economic Development (CED) of the United States proposed a three-layer concentric circle model in its report "Social Responsibility of Commercial Enterprises" in 1971, that is, the inner circle is the basic responsibility of Economic function, and the middle circle is the other responsibilities that enterprises should bear except Economic responsibility. The outer circle is an emerging and undefined responsibility. American scholar Carroll pyramid model is proposed for the first time in 1979, think the corporate social responsibility should be divided into the legal responsibility, economic responsibility, ethical responsibility and charitable responsibility 4 levels, which the enterprise economic responsibility is necessary, legal liability is necessary, the ethical responsibility is required, philanthropic responsibility is expected, four layers of progressive levels of responsibility, The pyramid content model of social responsibility is formed from the bottom to the top. Freeman (1984) proposed a widely accepted concept of stakeholder. He believed that stakeholders are groups that can influence the process and results of organizational goals, including shareholders, creditors, consumers, employees, raw material suppliers, government departments, communities, and special interest groups. Clarkson (1995) classifies stakeholders according to the importance of interests and divides them into major stakeholders and minor stakeholders. The former includes stakeholders such as shareholders, employees, consumers, and suppliers who can exert decisive influence on the sustainable development of enterprises. The latter include environmentalists, special interest groups and other interests that do not have a decisive impact on the survival of the business. This study from the perspective of stakeholders, defining the corporate social responsibility, namely the enterprise in creating profits, responsible to the shareholders at the same time, also undertake to employees the benefit main body of social responsibility, this responsibility includes economic, legal, ethical, and philanthropic at all levels, thus this research from the Angle of the staff awareness to measure, known as the "employees' perception of corporate social responsibility".

Platform CSR reflects the dual attributes of Taiwan enterprises in independent operation subject and platform operation subject, and assumes different responsibilities based on the responsibility logic of "enterprise function" and "quasi-public rights". The second is to study the theory based on corporate social responsibility. Hong and li (2019) based on the theory of three levels of study points out that the platform type of corporate social responsibility should include the main body of independent operation, as a platform provider, and the social responsibility of the social resource’s configuration platform, from low to high in turn is defined as "minimum bottom line, the reasonable expectations, contribution advantage" three aspects to distinguish. Liu (2016) based on Carroll's CSR pyramid model as reference, points out that the internet trading platform providers of social responsibility should include legal liability and economic responsibility, ethical responsibility, and voluntary responsibility four dimensions, the first two responsibility is the basic social responsibility to meet first, the latter two is a higher level of social responsibility in accordance with the condition is met. Based on the theory of multiple stakeholders, the platform social responsibility object has been surpassed, from a single internal employee to stakeholders on the grid of the platform ecosystem. The research on "what is" of platform CSR has not formed a unified system, and its in-depth discussion is still in a blank stage.

Gig innovation behavior 
Whether a gig worker is a regular employee or not has always been an important issue in the discussion of gig economy. At this stage, some governments have introduced administrative regulations and related laws specifically targeting "gig jobs". For example, the California Gig Economy Act came into effect on January 1, 2020. The act was passed on September 11, 2019, which was called a landmark gig economy bill by the New York Times. It grants employee status to gig workers and provides for the same benefits and paid time off as full-time workers. On 19 February 2021, the UK Supreme Court ruled that Uber drivers are "workers" rather than gigs and should enjoy some of the benefits of UK Labour law, such as the minimum wage and paid leave. However, the ruling ruled that Uber drivers are "workers" but not "employees," so they cannot enjoy legal rights, such as protection against dismissal, and are "employees" who require a clear labor contract. In 2021, the European Commission unveiled a draft of new regulations aimed at improving the working conditions of gig workers on platforms such as Uber and Deliveroo, requiring them to be classified as permanent employees and ensuring that they can enjoy their due labor rights and social benefits. A core feature of the gig economy was flexibility, offering people working full-time the chance to use their free time in exchange for extra income. But as the platform grew, these nominally gig workers became full-time participants and became the platform's core competency. This study focuses on the innovative behavior of gig jobs, especially high-skill, innovative and knowledge-based gig jobs, which are the benchmark talents of platform enterprises.

Employee innovation behavior
Innovation is the introduction or adoption of novel and useful ideas and the practice of such ideas (Kanter, 1988; Van de Ven, 1986). Innovation is a multi-stage process, which is characterized by its discontinuous activities. Scott & Bruce (1994) pointed out that innovative behavior starts with identifying problems, then proposes new ideas or solutions to problems and seeks supporters, to "productize and institutionalize" innovative ideas. Based on Kanter's (1988) theory of innovation stage, they divided individual innovation behavior into three stages: problem confirmation, seeking active supporters, and realizing the transition of innovative ideas. After interviews with senior executives, the employ innovation behavior scale was developed. The most widely used of innovation behavior questionnaire, a total of 6 item, including five concreteness item and a summary item. It is mainly used for measuring the enterprise employees in the whole innovation process is put forward a new technology, processes, manufacturing process and technique supporters or product ideas, seeking innovation, the implementation of creative behavior. This scale is more used for employees' subjective evaluation of self-innovation behavior. This scale has high validity and reliability

Corporate social responsibility and employee innovation behavior
Many literatures discuss the relationship between CSR and innovation from the organizational level, and most of them discuss the impact of CSR on R&D investment, innovation climate and innovation performance based on tracing the origin of classical theories. In recent years, more and more scholars have expanded the research framework of corporate social responsibility and innovation from the organizational macro level to the micro individual level and started to discuss the relationship between employees' perceived corporate social responsibility and their innovative behavior. Most researchers believe that individual factors of employees will affect their innovative behavior. Individual factors include employees' identification with the enterprise, work motivation, knowledge, emotion or emotion, innovation self-efficacy and so on. The innovative behavior of employees is a highly self-driven, high-risk, and high-effort work. Based on the theory of social identity, employees need to have a high degree of self-identification with the organization and generate innovation willingness from the depths of their hearts, which is the first and necessary step from the generation of innovative ideas to the completion of innovative work. 
[bookmark: _Toc114264523]3.3 Portfolio 5 and 6- Research methodology
Portfolio 5 reflects the core semantics of my Pilot study. Portfolio 6 The POSTER that reflects my current topic. In these two parts, I would like to specifically explain the changes in my research topic and research method selection. Through the analysis of my Pilot study by NVivo software, the word with the highest frequency is gig economy, which is also the topic I have chosen since I studied for nearly a year. Through literature research and continuous thinking, I shifted my research topic from gig training and skill upgrading to the topic of the relationship between platform CSR and gig innovation behavior. In my opinion, the social responsibility of platform enterprises is the most important factor in the gig economy, which affects the sustainable development of platform enterprises. At the same time, improving the innovative behavior of gig is also a strategic choice for platform enterprises and gig workers to achieve a win-win situation.

My research approach is mixed method because I realized that the deficiencies in any single research method might be neutralized and eliminated in other methods. Mixed research aims to best understand the problem under study, constructs the research paradigm (knowledge view) based on pragmatism, and integrates both quantitative and qualitative methods to collect and analyze data in a study. And the results obtained by one method can help improve or supplement the triangulation method of data sources of another method (Greene et al., 1989). My research chooses the sequential method of mixed research. Qualitative research was first used for exploratory purposes, followed by quantitative methods using many samples to deduce the overall situation from the results. The qualitative research chooses the case study method. In-depth discussion of two company projects or processes. The researcher obtains detailed information by continuously using multiple data collections over a period (Stake 1995). Select survey method in quantitative research. Cross-sectional and longitudinal studies that use questionnaires and structured interviews to collect data to derive an overall picture from a sample, using questionnaires to collect data (Babbie, 1990)
[bookmark: _Toc114264524]4. Ultimate research topic, title and plan.
[bookmark: _Toc114264525]4.1 Research topic 
The research topic is the impact of platform corporate social responsibility on gig innovation behavior in the gig economy. The topic will revolve around the interval research problem

Q1：The concept and connotation of platform corporate social responsibility?
Platform has become an increasingly dominant organizational form in industrial practice and plays a key role. It determines the main attributes of the gig economy, the autonomy, control and dependency of gig workers, the operational capability and efficiency of platform enterprises, privacy, and data security. The platform acts as an intermediary with complete control over the implementation of work data, processes, and rules. Platform providers provide a completely virtual service, and gig workers do not have a formal human supervisor (Kuhn and Maleki, 2017; Schmidt, 2017). Compared with traditional enterprises, platform enterprises are more important in social responsibility. Platform enterprises are not only independent enterprises, but also important organizations that form platform business system ecology and embed in society, with dual identities of "independent operation subject" and "platform operation subject", and dual attributes of "economy" and "society". This leads to the first question of the study, the concept and connotation of platform corporate social responsibility.

Q2：Understanding and measuring gig innovation behavior? 
The development of the gig economy has created a new group of workers - gig workers. Long-term employment, once with security and financial stability, is increasingly being replaced by gig jobs that workers can access on Internet platforms with nothing more than a smartphone. As the scope of labor market expands, work presents the characteristics of task fragmentation and specialized division of labor, and the platform develops rapidly, increasing employment opportunities for workers (Rozzi, 2018). Gig work can provide workers with work opportunities of high freedom, high autonomy, and high satisfaction, as well as broad work boundaries that are not available in traditional workplaces (Liu Shishun,2022). Individual workers' pursuit of freedom and interests is combined in this form of short-term work, which stimulates people's potential and labor enthusiasm (Zhang Lei, 2022). It provides a platform for groups with specialized skills to play their own advantages and realize their own value (Zheng Qi, Yang Weiguo,2019). This leads to the second question of the study, whether gig workers can be called employees and how their innovative behaviors is measured.

Q3：The impact of platform corporate social responsibility on gig innovation behavior?
In digital era, attaches great importance to the innovation of knowledge, skills and knowledge intensive industry will become the dominant factors, platform of innovation ability to decide whether a platform for long-term survival ability, platform of innovation ability from each chore of innovation behavior, according to many studies have shown that in the past, corporate social responsibility will directly influence the employee's innovative behavior. This leads to the third question, what is the relationship between platform CSR and gig innovation behavior in the gig economy, and what is the degree of impact of platform CSR on gig innovation behavior.
[bookmark: _Toc114264526]4.2 Research title 
My ultimate research title is platform corporate social responsibility, employee organizational recognition and gig innovation behavior. There are three hypotheses in my research. 

Gig innovation behavior is the cognition of the problem and the formation of ideas or conception of the gig job. Platform corporation need to provide sufficient internal drivers for gig work. When gig perceive that platform corporation have well fulfilled their social responsibilities to gig as stakeholders, they have a stronger organizational identity to the organization, a strong sense of mission and sufficient motivation to improve technology and develop new products, so they will actively implement innovative behaviors. External corporate social responsibility refers to the corporate social responsibility practices for many external stakeholders, such as community, environment and consumers, as perceived by employees. Internal corporate social responsibility refers to the practice of corporate social responsibility towards internal employees as perceived by employees. Both internal and external corporate social responsibility will promote the innovative behavior of employees. Based on the above analysis, the following hypotheses are proposed.
H1a: Internal CSR has a significant positive effect on gig innovation behavior
H1b: External CSR has a significant positive effect on gig innovation behavior

Organizational identity refers to the fact that members of an organization are consistent with the organization, including rational contract and sense of responsibility, as well as irrational sense of belonging and dependence. Based on this psychological basis, they are more willing to do their best for the organization, so it plays an important role in human resource management practice. As a flexible labor group, gig workers are more important to identify with platform enterprises. When gig workers are in a better organizational atmosphere and have a higher degree of identification with the organization, they tend to show stronger creativity. Gig perception of internal corporate social responsibility will make employees more directly feel the organization's concern for employees, to stimulate their internal organizational identity. Based on this, the following hypotheses are proposed.
H2a: Internal CSR has a positive impact on gig organization identification
H2b: Organizational identification has a positive effect on gig innovation behavior
H2c: There is a mediating effect between organizational identity and internal CSR and gig innovation behavior

The external corporate social responsibility perceived by gig allows them to recognize the social value of the enterprise and have social responsibility, which will enhance their organizational identity and enhance their innovative behavior. Based on this, the following hypotheses are proposed.
H3a: External CSR has a positive impact on gig organization identification
H3b: Organizational identification has a positive effect on gig innovation behavior
H3c: There is a mediating effect between organizational identity and external CSR and gig innovation behavior.



According to the research hypothesis, the conceptual framework is completed (Figure. 2).
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描述已自动生成]Figure. 2 Conceptual framework 

[bookmark: _Toc114264527]4.3 Research plan
The following research design (Figure 1) is used to illustrate the five aspects of the research plan. The three elements at the top of the figure are the research purpose, research question and the theoretical framework. The three elements at the top of the figure are the research purpose, the research question, and the theoretical framework. Brainstorming on research purpose and research problems, and put them as individuals, practice, and knowledge classification. It helps me to find the purpose of practice. Some unclear ideas in the past are identified as different categories and distinguished from focusing on research questions. Through these research objectives, we can arouse thinking, clarify research objectives, and find research questions. At the same time, the conceptual framework emerges along with these assumptions, which are the assumptions of the topic in the research and the factors that affect the conceptual framework. The repeated thinking among the three elements promoted the formation of the overall idea of the research and constructed a more consistent environment for the research. The bottom half of the remaining figure is the research question, research methodology, and validity, which respond to the above framework and provide research feedback, which can be referred to as the sub-groups of the study. With the implementation and progress of the research, flexible interaction between the elements has been played, and the framework has been constantly adjusted and modified. However, to ensure the basic form of the framework, only when the results appear problems, it needs to be redesigned. Therefore, the element of conclusion is added.
[image: ]Figure. 1 Research plan

In the figure, the solid arrows represent the possible impact of an element on an element along the way, while the dashed arrows represent the possible outcome of the adjustment. There are two main reasons for the addition of conclusion elements. First, the two-way arrows between the three sub-group elements below represent internal research considerations that do not appear as the research progresses, usually because of the discovery of new phenomena in the research process, rather than because of the research itself. Second, the basic framework and purpose of the study should be considered by emphasizing results as the primary factor.
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[bookmark: _Toc114264530]Portfolio 2-Recording
Jessica & Snow & Yitong recording on research paradigm

Record Snow's discussion

WHAT DO I KNOW?
Otology is used to refer to ideas of reality or the things that make up the world. The previous ontological hypothesis is that Innovation capability is one of the most important strategies for platform enterprises. We believe that platform enterprises can enhance the innovation behavior of gig workers through the practice of internal and external corporate social responsibility, to improve the innovation ability of platform enterprises.

WHAT DO I WANT TO KNOW?
Epistemology refers to the study of the nature of knowledge. The purpose of the research is to interpret the social world from the perspective of actors. With this research method should be pay attention to the interaction between people and objects and people in social situations and understand their views.

Axiology is a philosophy that studies how different people determine the value of different things. This research has been engaged in education a human resource management for a long time.

I want to know:
What are the sources of knowledge?
What is the conceptual framework of the research?
Which method suit for the research?
Qualitative method or quantitative method?
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This study focuses on the impact of platform CSR on gig Innovation behavior. The Theoretical framework is composed of two kinds of theories in the study: platform CSR and gig Innovation behavior. The left side describes the theory related to Platform CSR and the right side describes the theory related to gig innovation behavior. Both theories are new names. But the basic theories are well established. On the left, Platform CSR is first divided into platform corporation and CSR. Platform corporation is a key research object of gig economy, sharing economy and Platform economy in the past decade. In the field of CSR, research is based on two important theories, one is the Pyramid of CSR theory proposed by Carroll, and the other is the model of CSR established by Clarkson from the perspective of stakeholders. From the perspective of stakeholders, while creating profits and being responsible for shareholders, enterprises should also assume responsibility for interest subjects such as employees, consumers, and communities. Such responsibilities include economic, legal, moral, and charitable aspects. Starting from the perspective of employees, this study limits corporate responsibility to corporate social responsibility perceived by employees, which is further divided into two aspects: external corporate social responsibility and internal corporate social responsibility.On the right, gig innovation behavior can be interpreted as gig and employee innovation behavior. The first is to consider whether Gig, a new labor group, can be equated with employees. Through literature research, this study defines gig as a category of workers or employees. Secondly, Employee innovation behavior is a mature concept in academic circles. Over the years, many scholars have designed employee innovation behavior scales to measure it. At the same time, corporate social responsibility and innovation have been a topic of discussion in academia for many years, which is also the issue to be verified in this study, so the concept map is linked by dotted lines. This research concept involves attribution theory and social identity theory. The attribution theory can explain the influence of Gig's perception of CSR on its own innovation behavior. The theory of social identity can explain that through the realization of social responsibility of platform enterprises, the change of identity positioning and identity of gig workers can improve self-concept and cognition.
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I imported the data of my Pilot Study into Nvivo software and selected the top 20 words with frequency. Show them in Word Cloud and Tree. You can see the most important words in the text.
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The conceptand connotation of platform corporate
social responsibility?

Understanding and measuring gig innovation behavior?
The impact of platform corporate social responsibility
on gig innovation behavior?

Research Meth odology
The research paradigm is pragmatism and use
mixed research approach
In the first stage, use case study method of |
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Validity
Conclusion validity: A relationship between
CSR and innovation behavior
Internal validity: Is this a causal relationship
Construct validity: Whether the internal and

qualitative research . In the second stage, an
empirical study was conducted to verify the

results of the first stage.
Data collection: interview, Questionnaire
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effectively affect the measurement items of
the innovation behavior scale

Extemal validity: Can the findings be
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Platform corporate social responsibility, employee
organizational recognition and gig innovation behavior

Purpose of Research Activity

1. Personal purpose. Pay attention to
education and career development

2. Practice purpose. Raise social
attention and ensure social stabilty.
3. Knowledge purpose. Enrich the
concept and connotation of gig
innovation behavior.

Conceptual Framework

HR work experiences

Pyramid content model of CSR(Carrol)
Social identity theory

Motivation theory

Employee Innovation Behavior
Literature and thoughts on platform CSR

Research Question

The concept and connotation of platform
corporate social responsibility?
Understanding and measuring gig
innovation behavior?

The impact of platform corporate social
responsibility on giginnovation behavior?

Obiectives of Research Activity

Determine the measurement criteria of
the external and internal platform CSR.
Determine the gigInnovation Behavior
scale. To establish the relationship model
between platform corporate social
responsibility and gig innovation behavior.

Methodology

The research paradigm is pragmatism
and use mixed research approach

In the first stage, using the case study
method, 30 gig workers from 2 different
platform enterprises are qualitatively
studied on the relationship between CSR
and organizational identification. In the
second stage, an empirical study was
conducted to verify the results of the first
stage. 200 questionnaires were
distributed to 10 different platform
enterprises. In the third stage, use
qualitative research, to explore the
relationship between platform CSR and
giginnovation behavior.

Validity
Conclusion validity: A relationship between CSR
and innovation behavior

Internal validity: Is this a causal relationship
Construct validity: Whether the inteal and
external CSR measurement items can effectively
affect the measurement items of the innovation
behavior scale

External validity: Can the findings be generalized to
other platform enterprises

Discussion
Platform corporates should actively fulfl the CSR
of stakeholders, make management full of incentive,
trust, care, and emotion, highly understand and
attach importance to gig, and realize the
sustainable development of platform enterprises.
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