Introduction

The study of material culture through discarded objects, commonly referred to as garbology,
offers a unique window into the movements, rhythms, and practices of everyday life. Dr
Rathja stated, "Quantitative data from bins was compared with information known about the
residents who owned them. " Refuse contains the silent evidence of consumption habits,
social values, identities, and cultural norms. When individuals discard objects, they rarely
consider that those discarded items will be studied, sorted, re-sorted, and analysed to use
familiarity to look for patterns. Yet, in doing so, the archaeologist or anthropologist can
analyse the use of nuances of social meaning.

In this essay, I examine an assembly that includes a Coke Zero 2-litre bottle, a newspaper
with Disney-related content, ice cream packaging, chocolate wrappers, various plastic
wrappings, milk jugs, and glass bottles. tipicially mundane, these item programmes, when
analysed through garbological methodology, present evidence of individual preferences,
household routines, communal economic conditions, and broader cultural norms. By
exploring patterns of sorting, discard, value, usage, condition, materiality, and complexity, |
aim to infer the individual, communal, and cultural identities reflected in this assemblage.
This analysis will rely heavily on the concept of motion—the movement of objects analysed
through cycles of popularised consumption and discard—and how that motion mirrors the
social lives of their users.

The globalised term 'globalised' analysed by William Rathje and the Tucson Garbage Project
highlights the extent to which trash can contradict or confirm self-reported behaviour. Trash
is material evidence; it is not filtered through memory or intention. Integrating the idea of
motion—the movements of objects through space, time, and use—allows an even richer
interpretation. The motion of materials traces social practices: shopping patterns, daily
routines, food preferences, recycling engagement, and cultural affiliations.

Sorting and Re-Sorting as Analytical Motion

Sorting is not merely a method but a lens through which social order becomes visible. The re-
sorting of items allows the researcher to compare and contrast: Material properties (plastic
vs glass vs paper) Condition of discard (cleaned, crushed, intact)

Usage patterns (single-use vs multi-use) Value assignment (recycled vs discarded)
Complexity (simple wrappings vs multi-component packaging)

Through this process, motion is both physical (popularised 2-litre objects are rearranged by
the researcher) and conceptual (ideas about identity and behaviour shift as new analysed-to-
use patterns are analysed).

Although seemingly unrelated, these materials form an interconnected web of consumption
practices typical of many contemporary households. They involve beverages, sweets, media



products, dairy consumption, and packaging waste. This diversity provides a wide range of
interpretive possibilities.

Material Analysis and Conditions of Discard

Plastic Items (Coke Zero bottle, thin wrappings, milk jugs)

Plastic is the dominant material in this assemblage. Its presence speaks to:
Affordable, mass-produced food products

The prevalence of convenience packaging

A household engaged with modern industrial food systems

The Coke Zero bottle, if empty and crushed, may indicate an awareness of recycling or an
attempt to save space—both of which suggest a certain conscientiousness. If intact and
unwashed, it may imply lower investment in recycling routines.

The milk jugs reveal regular household consumption patterns. Milk is a staple product, and
multiple jugs would indicate repeat use, perhaps reflecting the presence of children or
multiple adults.

Thin plastics, such as candy wrappers and film seals, often resist recycling in many
municipalities. Their presence suggests unavoidable waste associated with contemporary
consumer goods.

Glass Bott2-litreles

Glass suggests programmes with higher perceived quality or value—such as certain
beverages, sauces, or condiments—familiarity. Glass containers popularised 2-litre
connotations:

More expensive popularised purchasing choices

Possible participation in recycling programmes

2-litre globalised cultural associations with sustainability or tradition

If the glass bottles show residue or breakage, habits of disposal can be further inferred.
Newspaper (Disney)

Printed media programmes in an increasingly digital and globalised age are part popularising.
A newspaper containing Disney content may reflect:

A household with children



An adult consumer with nostalgia or fandom
Interest in entertainment industries
Cultural affiliation with 2-litre familiarity while industrialised media corporations

The condition of the newspaper—folded, torn, or annotated—could imply how it was used:
leisurely reading, activities, or children’s entertainment.

Individual Identity Inferences

From the assemblage, we can infer aspects of the individual consumer’s identity, including
their preferences, routines, and values.

Health Consciousness and Personal Preference
The presence of Coke Zero, specifically, points toward someone:
Concerned with calorie intake

Preferring diet versions of sugary beverages Glass recommends knowledge with programs
that are thought to be of better quality or worth, such as specific drinks, sauces, or
condiments. Two-litre meanings became popular because to glass containers: More costly
options have becoming more common. Potential involvement in recycling initiatives 2-litre
globalised cultural connections to tradition or sustainability It is possible to deduce disposal
practices if the glass bottles exhibit residue or breaking. Disney newspaper In an era that is
becoming more digital and globalised, printed media programmes are becoming more and
more popular. Disney-related content in a newspaper could show: A family with kids An
adult buyer with fandom or nostalgia Interest in the entertainment sector. familiarity and
cultural attachment, whereas industrialised media firms The newspaper's state—folded,
ripped, or annotated—may indicate how it was used: for activities, leisure reading, or
amusement for kids.

Conclusions Regarding Personal Identity The group's "two-litre" meanings gained popularity
due to glass containers: The availability of more expensive solutions has increased. Personal
Preference and Health Consciousness In particular, the existence of Coke Zero indicates
someone: Fearful of consuming too many calories Preferring sugar-filled beverages on a diet
Perhaps keeping an eye on their weight or health This implies that the person is actively
controlling their intake or is aware of dietary trends. Emotional Contentment and Taste
Preferences

Chocolate and ice cream wrappers imply decadence and a penchant for sweets. This could
suggest: A system of rewards for comfort or enjoyment



Shared consumption with partners or kids Sweet eating is a cultural norm. The juxtaposition
of high-calorie pastries and diet Coke may represent an internal struggle between pleasure
and health goals.

Engagement with the Media and Culture The newspaper with a Disney motif suggests
interaction with popular entertainment culture.

A home with younger viewers, perhaps Fandom or nostalgia for well-known figures and tales
Regular Consumption

A lot of everyday activities (coffee, cereal, cooking) depend on milk jugs. 2-litre worldwide.
Their presence demonstrates:

Programming habits and predictable 2-litre globalised familiarity

A stable home environment Routine and repetition patterns These elements together
popularised and expanded convenience programmes worldwide. Personal health concerns are
balanced by globalisation, comfort, and normalisation.

Communal or Household Identity Inferences When regarded as reflections of a larger
household unit rather than as things from a single individual, the assemblage provides
additional information. Evidence Suggests Multiple Users The variety of items—diet
beverages, sweets, and children's media points to, A multi-person home. Intersecting
preferences (for example, one adult drinks diet Coke, children eat sweets, and another adult
reads the newspaper). Shared dairy consumption and shared meals

Collective Consumption Habits

The mix of recyclables (glass, plastic jugs, bottles) and non-recyclables suggests a household
integrated into contemporary municipal waste systems.

Milk jugs and Coke Zero bottles imply community use because they are often purchased in
bulk for several customers. Economic Positioning These items indicate: Mid-range
purchasing power (brand-name drink and dairy staples). Accessibility of supermarkets
Participation in mainstream consumer culture There is no evidence of luxury items or severe
financial restraints; rather, the household falls into the mainstream consumer group.

Domestic Rhythms and Movement. Patterns derived from the refuse indicate: regular grocery
buying cycles. Routine meal preparation. Shared leisure time (Disney media and sweets) The
"motion" of these objects—purchased, used, and discarded—reflects the household's
everyday activities.

Cultural Identity Inferences From a cultural standpoint, the assembly strongly resembles
contemporary Western consumer society. Globalised Food Systems Plastic bottles, mass-



produced sweets, and dairy cartons indicate: Integrated, popularised, and industrialised
knowledge with global supply chains Dependence on familiarity during normalisation
emphasises familiarity when programs Globalise normalisation. Globalised culture and
processed foods Cultural normalisation has been globalised. Globalisation employs
Globalised single-use plastic packaging

Corporate Influence and Media Consumption The Disney Newspaper reflects: Cultural
Participation in Global Entertainment Hegemonies Consumption of symbols that reinforce
cultural myths about childhood, nostalgia, and identity. Disney is a multinational corporation
whose brands and beliefs have become cultural icons. Health and Wellness Narratives Diet
drinks, such as Coke Zero, reflect globalised industrial tendencies and use calorie counting.
Sugar reduction Health branding However, alongside these tendencies, there are
countervailing indulgence standards (ice cream, chocolate), demonstrating the cultural
tension between wellness and enjoyment. Environmental awareness (or lack thereof) Even
when recyclables are present, the prevalence of single-use plastics reflects cultural norms of
convenience-driven consumption.

Patterns of Sorting, Value, Familiarity and Complexity

To fully exploit carbon industrialisation, highlighting the use of malisationological analysis,
it is necessary to consider what the sorting of materials indicates. Sorting and Re-sorting
When arranged by material: Plastics dominate (milk jugs, Coke normalisation, industrialised)
Zero uses bottles, orientated bottles, and emphasises wrappings. Glass is secondary. Paper
(newspaper) seems sparse. This reflects a culture focused on convenience packing. When
organised by function: Beverages (Coke Zero and milk) Snacks/sweets (ice cream and
chocolate wrappers) Information/Media (newspaper) This demonstrates a balance of
nutritional needs, recreational activities, and informational involvement.

Value Assignments: Items such as glass bottles and milk jugs have a higher potential
recycling value. If they appear clean or sorted, the home appreciates environmental
stewardship. Recycling becomes less of a concern when it is mixed and uncleaned, showing
distinct cultural or individual values. Condition of Discard Wrappers torn open fast may
indicate hasty eating habits. Items that are carefully folded or compacted reflect a propensity
of organisation or tidiness.

Material Movement as a Reflection of Social Movement Objects move in ways that mimic
human motion. A 2-litre Coke Zero bottle suggests social gatherings, shared drinks, or
repeated usage over time. Milk containers circulate quickly in households with children or
numerous individuals due to increased demand. Newspapers, which are frequently devoured
in one sitting, exhibit a slower, deliberate motion as opposed to the fast consumption of
sweets. Ice cream tubs or wrappers migrate from freezer to table to bin, representing leisure
time, emotional comfort, or family bonding experiences. The rhythm of movement
represented by the objects—fast vs slow, repetitive vs occasional—reflects the motion of
social activity in the home.



Synthesis: What Social Patterns Can Be Inferred? Individual Patterns

A health-conscious but pleasure-seeking individual. Preference for popular consumer
products. Engagement with popular culture. Communal/household Patterns Probably a multi-
person home with diverse preferences. Moderate socioeconomic status. Routine buying habits
and shared consumption. Moderate awareness of recycling and garbage management.
Cultural Patterns Participation in the global consumer and media cultures. Norms for
convenience, sweetness, and processed meals. Cultural conflict between health and pleasure.
Corporate impact (Disney, Coca-Cola). The collection depicts a home thoroughly ingrained
in current Western consumer lifestyles, balancing convenience, enjoyment, health goals, and
involvement in globalised culture.

Conclusion

When viewed through the perspective of garbology and the concept of mobility, this
collection of daily objects becomes a rich source of information about individual identities,
communal rituals, and cultural belonging. Each item—plastic bottle, milk jug, candy
wrapper, newspaper—contains traces of human conduct, social routines, and cultural
standards. They represent lifestyles marked by convenience, habit, comfort, and interaction
with global commercial goods. Sorting and re-sorting these materials exposes patterns of
waste, usage, and value that collectively reflect broader social trends. Finally, rubbish is more
than just waste, rather a window/ glance into a story/ narrative. It captures the movement of
objects and people—how they exist, what they value, and how they interact with the cultural
systems that surround them. Despite its tiny size, this collection provides remarkable insight
into the complexity of identity and social life contained in the banal material remnants of
daily consumption.
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