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	Student Number
	2511418
	Student Name
	FLORIN ALEXANDRU MERIAN

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	· https://www.yogareading.co.uk 


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? [image: ]


	Answer: 
IT takes few seconds to load which is acceptable. However ,there are few factors impact on website loading. The website generally loads within a few seconds ,which is acceptable for most user .However ,loading speed may be impacted by external factors such as internet connection strength ,server speed ,or website optimization .The site appears to be user -friendly and designed for easy access, making navigation smooth for visitors .

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: YES, the website contains multiple sub-pages, such as “CLASSES”, “INSTRUCTORES”,”TIMETABLE”, and “CONTACT US”. A prospective customer can navigate theses through the clear and accessible menu bar located at the of the website ,which provides direct links to theses sub-pages using a clear and responsive menu bar located at the top of homepages ,which provide direct links to all sections .This design ensures intuitive navigation and enhances the user experience ,it is a good website for the customer .

	Question 1c - Can a customer make a booking via the webpage? [image: ]
 

	Answer: YES, a costumer can make a booking via the webpages .The provide a booking section or button that redirects users to a booking system where they can select a class, date ,and time quickly and efficiently .The booking process is simple and well organized ,ensuring convenience for the user . 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The websites usability could be enhanced by optimizing loading times to ensure a faster and smoother user experience ,as this is crucial for retaining users .Adding a search bar would improve navigation by allowing customers to find specific information quickly .Furthermore ,ensuring better mobile devices. This includes adapting the layout for smaller screens and properly scaled .Lastly ,including a detailed FAQ section would help address common queries efficiently ,reducing the need for direct customer support and improving overall users satisfaction.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has a clean ,modern design ,with an intuitive layout, professional fonds ,and visually appealing elements. It offer a pleasant user experience on both computers and mobile devices. However ,on mobile phones, the layout becomes more compact elements are stacked vertically to fit the smaller scream .This may result in images appearing less clear and smaller compared to their appearance on a desktop ,where there is more space for larger images and horizontal layout .Despite these differences, the website maintains its user friendly design and navigation on both platforms  .On the phone the images look smaller and are not as clear as on the computer. 

	Question 2b -  How does the website use imagery, video and colour?  
Answer: The website effectively user high-quality imagery and videos to grab attention and visually communicate its messages .Images are vibrant and relevant ,enhancing the overall design and the services offered .Videos provide dynamic and engaging content that help illustrate the companies offerings and well thought out colour schemes creates a cohesive and professional appearance .These design element improve the readability of the content ,direct the user s focus to important sections, and enhance the overall user experience by making the website more engaging and visually appealing .

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 Answer: Yes ,the websites incorporate an online chat tool, which proves to be highly effective for customer inquires . This feature allows users to receive immediate assistance ,reducing response times and enhancing customer satisfaction .The chat tool provides a convenient way to ask questions or resolve issues without the need to make a phone call or send an email. It is especially useful for customers who prefer real time communication .This feature strengthens customer support and builds trust ,encouraging users to engage further with the company and its services offering.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are very effective .They are prominently featured ,making them easy to find ,and they lead to active social media profiles that are updated regularly with relevant content .Through theses platforms ,the company engaging with its audience by sharing useful information ,promotions ,and updates about its service. These links also allow users to interact with the company ,ask questions ,and stay updated on the latest offers. This fosters a sense of connection and trust with the audience .The integration of social media links enhances the brands visibility and ensures convenient communication between the company and its customer .

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers? [image: ][image: ]


	Answer: The service offered by the company are presented in a clear and organized manner .The website is divided into well-structured sections, featuring concise descriptions and user friendly visual to explain the available services .Key elements such as icons ,headers ,and bullet points enhance the readability and ensure users can quickly grasp the nature of the services offered .These element not only simplify navigation but also improve the overall understanding of the company’s value proposition. The company has made an effort to ensure customer are well informed ,demonstrating their commitment to delivering a professional and high quality service experience .


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer review are showcased in a dedicated section of the website ,which is both accessible and prominently displayed .These review are presented with details such as dates and ratings ,ensuring that they are up to date and relevant .By providing recent feedback ,the company builds credibility  and foster trust among potential clients .The visibility of customer review encourages transparency and allow users to make informed decisions based on the experience of other customers .This feature also demonstrate the company’s confidence in its offerings and commitment to maintaining high customer satisfaction .Overall ,the inclusion of reviews significantly enhances the perceived the value of the service are offering.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is portrayed as high quality through its professional design ,detailed product descriptions, customer testimonials ,and certifications, all of which reflect the company’s dedication to excellence .The website emphasizes the reliability and credibility of its offerings and ensures a seamless user experience through a user friendly interference. I would personally use and recommend this service to friends and family because of its glowing customer review, transparent policies ,and excellent customer support .Theses aspects inspire trust and confidence in the service ,while the emphasis on delivering value adds to customer satisfaction .


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: [image: ]
YES, the website provide a clear and detailed breakdown of pricing options, which aligns well with the high quality of the service are offering .Transparent pricing is critical is fostering trust between the company and its customers. By providing this information openly ,the company ensures customers can make informed decision about the value they are receiving .The clarity in pricing ringing also reflect the companies professionalism and commitment to delivering a reliable service .This approach helps customers feel confident in their purchases ,knowing that the quality of the service justifies the cost .

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga Reading

	
	2.Yoga Classes 

	
	3. Yoga Studio

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: [image: ]
YES, when the keywords ”Yoga Reading” are typed into google ,the company’s website appears in the top search results. This indicates good search engine optimization (SEO)and effective use of keywords ,metadata and quality content .This ensure that potential customers can easily find the website and engage the company’s service .However ,continues effort in SEO and online marketing strategies could help maintain or further improve their raking and visibility when customer are searching for the website .

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
YES, websites remain highly relevant in modern UK business .They act as the primary point of contact for customers seeking information about products or service .A well designed website provides credibility ,build trust ,and enhance the user experience .In addition ,website facilitate online transaction ,booking ,and customer support ,which are crucial in a digital first economy . Social media platforms often complement website but cannot replace their comprehensive functionalities and professionalism .

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I recommend improving the websites mobile responsive .While the site appears to offer quality service and clear navigation ,optimizing it for mobile user will ensure accessibility on all devices .This is essential as many users now access websites via smartphone .A  mobile optimized site can improve user experience ,reduce bounce rates ,and potentially increase booking ,further enhancing customer satisfaction and overall business success.



Reference List 
	

Yoga Reading .(n.d) . Yoga classes in Reading . Retrieved from 
http://www.yogareading.co.uk 





image3.png
OUR VALUES ARE:

Progressive:
inwhat we teach and offering our
students the best tools out there.

Always Learning:
from cachcther,practice
Ieaders and our stdents

Grounded: Inclusive:
Keeping t understandable and Teaching everyone who wants to earn -
accessible movement it just fo athletes

Our students and clients live in and around Reading and
Caversham and range from roughly 25-75 in age
(although those who've been with us for a while are
always young at heart!) and all genders are welcome at

our studio.





image4.png
URUF 1IN
IN STUDIO

£16
1 hour - 75 minute classes

Includes mat and props hire

BUY NOW

10 CLASS PASS

3 months
£125 (£12.50 per class)

Pack of 10 classes; use within 3
months

Make the commitment and a
saving!

BUY NOW

URUF 1IN
ONLINE

£10

45 minutes, 1 hour + 75 minute
classes.

Practice online anywhere with
our expert teachers.

BUY NOW

5 CLASS PASS
£65 (£13 per class)

Pack of 5 classes; use within 2
months

Make the commitment and a
saving!

BUY NOW

URKUF 1IN
STUDIO - 45 MINUTE CLASS

£11
45 min classes

Includes mat and props hire

BOOK NOW

BEGINNER'S TO
ASHTANGA SELF
PRACTICE

4 SESSIONS PACKAGE
£32

Begin your Ashtanga Self
Practice Journey

Take 4 x 45 minute taster
sessions to begin learning the
Ashtanga Primary sequence by
heart. You must take the
sessions within a 4 week





image5.png
£45 (£11.25 per class) £85 - 14 classes JOIN OUR WEEKLY LIVE STREAMED

(£6.07 per class) CLASSES ONLINE

Rolling monthly membership with 4 £55 a month

class credits, on demand library + 10- Rolling monthly membership with 14 (£4.58 a class)

20% discount on workshops and class credits, on demand library +10-20%

osteopathy assessment. discount on workshops and osteopathy Rolling monthly membership with 12
assessment. class credits, on demand library +10-20%

No tie in but we do ask for 30 day's discount on workshops and osteopathy

notice if you want to change to a No tie in but we do ask for 30 day’s assessment.

different pass or cancel. notice if you want to change to a

© No tie in but we do ask for 30 day’s
different pass or cancel. notice if you want to change to a

BUY NOW different pass or cancel.
BUY NOW
BUY NOW

FULL MONTHLY ASHTANGA MEMBERSHIP

£135 Unlimited £115 - 17 classes including Full Led

(circa £5 a class) (£6.76 per class)

Rolling monthly membership with unlimited class credits, on Rolling monthly membership with 17 class credits which can be
demand library +10-20% discount on workshops and used on ALL Ashtanga classes including our Full Led workshops
osteopathy assessment. every 6-10 weeks. Can also be used on our restful classes.

No tie in but we do ask for 30 day’s notice if you want to Also includes on demand library +10-20% discount on workshops
change to a different pass or cancel. and osteopathy assessment.

No tie in but we do ask for 30 davs notice if yvou want to chanae to




image6.png
Q_ Google https://www.yogareading.co.uk

ALL @ SEARCH IMAGES VIDEOS MAPS NEWS COPILOT i MORE

@ & v»  About 8,040,000 results

Yoga Reading

yogareading.co.uk

Yoga studio in Reading, England
© 3-5Cremyll Rd, Reading RG1 8NQ - 84 mi

© Closed - Opens tomorrow 17:30 - More hours ¥
% 07952714385

Reading Festival
Bus Park

o Pre

Genting Casino @) eim
: ) Regdin’g@' S
COME AND TAKE A e

BREAK WITH US ) Smash N Grill
Brandon Hire
Station Reading Primary'school
Royal Majl—/ Y092 Read'“@ Q

Parcel Postbox

on October

Phantom Brewing Co/
Cardiff Roaq Chiistian

Community Action-Home.
} Bowl/Central Q/
/ £ — 111+ o

feedback 4 <)

yogareading.co.uk
https://yogareading.co.uk





image1.png
g TIMETABLE EVENTS v COURSES v  ABOUT v  OSTEOPATHY  SHOP

READING

INTRODUCTION TO PILATES - 6 WEEK COURSE: 8TH JAN
NEXT LEVEL 1, 6 WEEK'S BEGINNER'S COURSE: BEGINS 5TH JAN
NEXT LEVEL 2, 6 WEEK'S BEGINNER'S COURSE: BEGINS 5TH JAN

UM & BABY 6 WEEK BLOCK STARTS 7TH & 9TH JAN
PREGNANCY YOGA BLOCK 10TH JAN





image2.png
IMETABLE

LICK IMAGE TO ENLARGE

Here’s how to
choose the right
class for you.

We have grouped our classes based on how you
want to feel at the end of the practice. All our
classes are sultable for both beginner and
advanced practitioners, so pick a class based on
outcome, come along and give it a go.

| WANT TO FEEL RESTFUL / RELAXED.
TRY...QiGon o Restore, Y Yoga o v el Sundints

| WANT TO FEEL ENERGISED / STRONG
TRY... Aokt Adtnga, Dynaric Yo Viysa o

| WAN

£L BALANCED/REVITALISED

DOWNLOAD CLASSES PDF

SEE THE TIMETABLE AT PUNCHPASS

MON  TUE WEDS

0= Onlinelass.

YOGA

READING

SAT  SUN

S = InStudio Class

YOGA

READING

Class descrlptlonS'

@ o e

Slow Flow to Yin
o Strength and Stretch

Ashtanga Yoga 1 hour

¥in Yoga

) =+ nceo/reviTaLisen

Evening Flow

scica Ashtanga Self

Pilates

Restorative Flow

= frmemey e i v auch v
(Every 6 weeks or s0)

Soundbath (Every 6 weeks or s0)

Ashtanga
diferant versions of Ashtanga Yoga on

protitls

Ashtanga Half Led Yoo

Rocket

Functional Flow





