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Introduction
I have recently attended a 10-week Placement as part of our curriculum. I got an opportunity to work with Mercure Doncaster Danum City Centre for the role of receptionist trainee. While I have worked in almost all departments, I feel that working in the reception with my colleague Raluca marked by development the most as it allowed me to interact with guests.  I will reflect on my experience with the aid of Gibbs Model of reflection.  
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Figure 1: Gibbs Model
(Source: McLeod, 2025)
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Description: My 10-week hotel Placement was fascinating and intuitive. I had played a dynamic role as a receptionist trainee which required good set of communication skills, collaboration, problem solving and much more.  I think the placement period has shown as a real scenario. These real-life experiences can enhance the career interest of a learner (Sihombing, 2021). In this placement process, I have handled customers directly and tried to enhance customer service. I have also got the opportunity to work in a team where every member actively discussed and shared about different hospitality ideas and strategies.
Feelings: I have really enjoyed my placement as I have gathered skills which are essential for career boosting. I have worked in teams that were highly friendly and collaborative. In many scenarios, I have felt anxious and nervous. For instance, as a trainee receptionist, I have taken online reservations for the restaurant for a group of 10 people. I have not made an entry in the register book of the organisation; rather, I memorised the day. But I failed to remember it on the same day. This created massive chaos on the arrival of the group at the place. I felt ashamed of such a situation, but my teammates were supportive and collaboratively helped overcome the situation as the restaurant was not filled that day. With support and collaboration every challenging situation can be overcome smoothly (Bairwa and Kumari, 2021). This is the principle of service failure and recovery as covered in the Week 4 lecture. In this case, I failed to maintain the level of service performance that would meet the customer expectations, but the team collaboratively made systematic efforts which retained the customers’ goodwill. As explained by the service recovery definition of Johnston et al. (2012), this involved dealing with the failures in a way that enables the identification of ways to ensure that the service, along with the operational and organisational performance of the organisation are enhanced. Additionally, as the Week 6 lecture showcases, brands must employ effective reputation management to influence stakeholder perceptions about a brand and the service recovery, in this context, ensured that the brand protected its reputation by preventing negative mentions across the internet. Thus, I can conclude that working in such a place has helped me to gather valuable management skills, even from mistakes and errors.
Evaluation: I can state that I have gathered valuable ideas, knowledge and experiences from my placement. I have learned from my mistakes and experiences. For instance, I was given responsibility in a team to handle VIP guests. My duty was to welcome the guest with a flower garland and offer welcome drinks. This aligns with the principle of treating visitors as guest which helps establish a positive guest service philosophy which is highly important to the success of a hotel, as clarified in the week 3 lecture. This also aligns with the emotional intelligence quotient covered in the same lecture which allows building relationships and connecting emotionally with customers by treating them as guests, which helps exceed guest expectations. I was scared as it was my first time handling VIP guests. But I have performed my duty smoothly with the assistance of other teammates. I think I have gathered a lot of valuable experiences from every incident and scenario that has taken place during my placement period. Good coordination and teamwork can help to overcome every scenario (Azar, Albattat and Kamruddin, 2020). This is also consistent with the concept of adaptability that we learned during the Week 7 lecture which involves growing one’s skills to meet demands, whatever such demands may be. In this case, I adapted to the situation fast to ensure that I was able to handle VIP guests effectively, fulfilling the expectations and completing my duties. I have learned to overcome every challenge in the workplace and learned to grab opportunities as well. I reflected on my mistake and came to the conclusion that remembering to put the information down in the log as soon as I get an online booking will prevent further mistakes. I think this made my placement period more thrilling and interesting. While I made a mistake, I was able to learn from it and ensure that such mistakes will not happen in the future, leading to my growth.
Analysis: I have gained a handful of soft skills like networking, teamwork, collaboration, active listening, problem solving and much more. As the Week 7 lecture shows, life and work experiences allow one to gain important skills which may include both domain-general and domain-specific, as well as hard and soft skills. Having gained these skills, I will be able to effectively showcase my strengths which will differentiate me as a strong candidate in the job market. I have also gathered workplace experiences like customer handling, customer engagement strategies, task allocation, marketing tactics and much more. For instance, I have gathered real data on positioning strategies that are part of marketing essentials. The positioning strategies are marketing strategies that are fundamental marketing tools for business profitability (Saqib, 2021) I have also gathered knowledge about Hospitality & Guest Services in the Hotel Industry. My role, even in the Guest service team, has given me an idea regarding managing guests’ arrival, assigning rooms and providing other services. There are different theories that are applied in the hospitality industry. For instance, the SOSTAC marketing model was invented by P.R Smith which consists of 6 parts that can help to achieve business goals using marketing tactics successfully (Sievala, 2023).  This model can help me to gather insights into valuable future data
Conclusion: In this fast-changing market, I have gained insights regarding valuable customer services, enhanced marketing tactics and developed human resources management (Anwar and Abdullah, 2021). I have gathered insights from my past errors, teamwork work etc, regarding more enhanced hospitality management.  I have acquired different theories and models to identify the important data for the future. It can be concluded that I have had the best experience during my 10-week Level 6 hotel placement.  
Action Plan: The whole reflection model has helped me to identify my skills which need to be enhanced further to boost my career plans.
	Skills
	Resources
	Time Plan

	Boost Confidence level
	I have to focus on self-care and the self-talk process to enhance self-confidence.
	3 months

	Enhance collaboration skills
	I will attend more brainstorming sessions, workshops, etc.
	2 months

	Enhance communication skills
	I will self-practice at home as well as take part in social activities like debate, workshops, etc.
	4 months


Table 1: Action Plan
(Source: Self-made)
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I can conclude that the placement period was interactive and insightful. I have gained a set of soft skills, practical knowledge and other insightful data. This placement has also allowed for enhancing academic learning in line with ASET (2017) which states that work-based or placement learning experiences positively influence, complement, as well as consolidate academic learning, knowledge, as well as skills. I think I have had a satisfactory experience from my active role as a receptionist at Mercure Doncaster Danum City Centre. I think I have also identified my strengths and weaknesses, which are essential for my career growth. I think I have to enhance my soft skills, like collaboration/teamwork skills, so that I can perform more smoothly in the future. I have to enhance my communication skills so that I stay clearer and precise in my future conduct.
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