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Health & Wellbeing – the emerging trend within hotels

The hotel industry, like many others, is undergoing rapid transformation due to the proliferation of digital technologies. To remain competitive, hotels in the hospitality industry must provide guests with the services and amenities they have come to expect. This is due to the increased availability of internet use. There is a growing trend among modern hotels to prioritise their clients' well-being and contentment by providing more bespoke service. In class, we discussed how the hotel industry is changing to accommodate guests' increasingly strong need to focus on their own well-being.
The World Health Organization defines wellness as "a good outlook on life and an idealised state of balanced health that everyone should strive to attain." This is a goal towards which everyone should work. The World Health Organization (WHO) defines health as "a state of entire mental, physiological, and social wholeness," rather than only the absence of sickness. The term "wellness" is used to describe the frame of mind one takes up to achieve health (Csirmaz & Pető, 2015).
We discussed how today's hotels care about their guests' health and wellness in more ways than just the spa, the salon, and the fitness centre. The "soft" wellness components, such as wellness activities (including yoga classes and jogging groups), a sustainable clean environment, atmosphere, healthy food, and so on, have received increased attention in recent years as the notion of wellness and health in hotels has grown more prominent. The trend is becoming increasingly noticeable in the current day as more and more individuals in our surrounding area openly discuss the importance of self-care and make dietary, behavioural, and other lifestyle choices that help them reach their goal. This phenomenon has been seen to occur increasingly often in recent times. This is why the hospitality industry is working so hard to strike a better balance between the "soft" and "hard" aspects of wellness. This has resulted in a number of easily discernible structural changes in the hotel industry. More and more, hotels are placing an emphasis on the wellbeing of both their staff and their customers via the adoption of all-encompassing wellness programmes. There has been a rise in the number of mergers, acquisitions, and partnerships in the wellness and fitness sector, with the growth of a wide variety of enterprises, hotels, and clubs in this sector.
I used to be one of the many people who wrongly assumed that women were the primary audience for campaigns like this that aimed to improve people's health and well-being. Given the current climate, hotels should focus more on catering to male visitors, who are rapidly becoming a mainstream demographic, via health and wellness initiatives. Increased male participation in the workforce is largely responsible for the sector's recent success. As the importance of bettering one's mental and physical health is made more widely known, more and more men are drawn to doing so. To everyone's benefit, especially the soldiers and their families. Studies have demonstrated that males and females have diverse perspectives on health, and that the factors that influence their actions in this area are likewise dissimilar. Hotels should keep this in mind when designing their wellness programmes so that they can continue to provide their guests the best possible service far into the future (Heung & Kucukusta, 2022).
The Global Wellness Institute predicts that by the year 2018, the wellness industry worldwide would be worth $4.5 trillion, expanding at a rate of 17% annually. Now that the COVID-19 epidemic has started, I think these numbers are far higher than they were previously (Agarwal, 2021). After applying what I learned in class to real-world scenarios, I concluded that all travel should now be considered wellness travel due to the global spread of the coronavirus epidemic. By applying classroom knowledge to this situation, I was able to reach this verdict. More people are opting for vacation activities that foster contemplation and personal development as a reaction to the rise of isolation and social estrangement. Hotel guests have made health and safety a top priority, so establishments must now provide them with nutritious and hygienic food, clean water, a quiet place to rest, and a variety of social wellness programmes, in addition to standard amenities like working air conditioners, heaters, and smoke detectors. Consequently, the emergence of this trend is in keeping with the expanding patterns we discussed in class (Jiang & Wen, 2020).
The integration of wellness and health practises into the hospitality industry is, in my view, a trend that will remain popular for the foreseeable future. Since the pandemic, I have been much more health-conscious, and I make it a point to do things every day that keep me active and lessen the chances that I would get sick. McKinsey polled consumers throughout the world in April 2021, and they reported that 79 percent ranked their health as highly important (Majeed & Gon Kim, 2022). This highlights the significance of maintaining health and wellbeing as part of the post-pandemic recovery effort. Therefore, hotels should immediately begin incorporating more health-related components into their business models to capitalise on consumers' shifting preferences.
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