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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website landing page loads quickly and efficiently providing a smooth user experience. The home page loads within approximately 1 second on a mobile and around 1.3 seconds on a computer, but this can vary depending on the internet. However, there is a slight delay when clicking between different tabs, which can make navigation feel a bit slow at times. Despite this, the website still functions effectively but improving the speed between pages would enhance the overall user experience.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes, the website contains many sub-pages including, timetable, events, courses, about, clinic details and a book now option. These sub-pages are accessible on the landing page at the top, which allows customers to quickly access the information needed. The pages are easily visible and not confusing, making it easy for prospective customers to navigate the website and find what they are looking for efficiently. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a booking can be made on the website in one click, as there is a ‘book now’ tab located at the top of the page, which stands out. It is easy to use making it stress-free. This is convenient for customers as it allows customers to quickly secure appointments and reduces time spent searching, improving usability.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Overall, the website is easy to use, however the speed of navigation could be improved between sub-pages. The timetable is not as easy to read on a mobile device, as the text appears slightly smaller and the timetable doesn’t scroll properly, making it difficult to navigate. Improving the mobile layout or enlarging the text would make it more accessible and improve the user experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean and simple appearance making it visually pleasant to others and easy to navigate. The layout is well organised with clear text and spacing making it easy to read and overall helps improve user experience. However, the site on a mobile device has a few difficulties, some elements such as text and timetables may appear smaller and harder to read compared to a computer, which can make navigation slightly more difficult. The website would have been more useful if the same format size were maintained across both mobile and desktop devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses images that refer to yoga and consistent colours to create a visually appealing and professional look. The use of images helps to showcase the services/products provided clearly, while colours are used to maintain brand identity and guide user’s attention. However, the website doesn’t include videos, which could make it less engaging. The website would have been more useful if videos were added as this improves user interaction and provides more detailed information about the product or service.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has not made use of an online chat tool, which significantly limits its effectiveness for customer enquiries. This forces users to rely on slower methods such as contact forms or emails, which may lead to delays and reduced satisfaction. This lack of instant communication could discourage potential customers, as many modern websites offer a live chat option for quick support if help is needed. Introducing this feature would improve responsiveness and overall user experience.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are effective as they have a Facebook and Instagram link which directs you straight to the intended platform. This increases the platforms engagement, but the effectiveness of the social media links depends on how active and up to date the content is. If the pages are not regularly updated, this can create a negative impression and reduce trust. Additionally, if the links are not clearly visible users may not ever engage with them, limiting their overall impact.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are clearly presented through organised sections and brief descriptions, making it easier for customers to understand what is available. The website effectively communicates its services by adding valid services/products to the landing page helping users quickly identify what the business offers. (Yoga Reading, 2026)


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews do not appear to be clearly available on the website, which may make it harder for potential customers to see other users’ experiences. This reduces trust, as reviews often help customers feel more confident before purchasing or booking a service. The company should include visible and up to date reviews as this would improve credibility and perceive reliability. Research shows that online reviews influence customer decisions and build trust in a business. (BrightLocal, 2026)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The service is presented as high quality through a professional website design, clear descriptions, organised layout, calming colours and imagery, which helps create a positive first impression for users. All these features contribute to building trust and make the service appear more reliable. However, the lack of visible customer reviews may reduce overall credibility, as reviews are an important factor in influencing customer decisions. Overall, I would still consider using or recommending the service, as it appears well-presented and easy to navigate, but adding reviews would strengthen confidence for customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made clear to customers through a dedicated pricing section, with options such as drop-in classes, introductory offers and class bundles. This allows customers to easily compare options and understand what they are paying for. The pricing for each option reflects the quality of the service, as it includes professional instruction, flexible class choices and added value such as equipment use. However, some information about pricing requires scrolling, which may make comparisons less convenient for users if they aren’t able to see pricing all in one place, despite this mobile device users already struggle to view the timetable properly.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2.Pilates

	
	3. Gym 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When these words are typed into Google, the company’s website doesn’t appear in the top ten results for general search terms such as “yoga” or “Pilates”, likely due to high competition from larger and more established businesses. This shows the company has limited search engine optimisation. Research states that “SEO increases visibility and improves rankings” (Digital Marketing Institute, 2024), meaning the company may be missing potential traffic. Improving SEO would help increase visibility and attract more customers. Overall, having SEO is critical for business growth.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still relevant in modern UK business because they act as the main platform where customers can find information, services and booking options. While social media helps with promotion, a website gives more detailed and reliable information, which helps build trust. This also allows businesses to clearly show services, pricing and availability in one place. Research shows that “Relevance ensures that branding doesn’t remain abstract and that performance isn’t just a short-lived spark.” (The Relevance Group, 2025). This means that businesses need to stay relevant to their audience, so their branding remains meaningful and their success is long-term. Overall, this highlights how important it is for businesses to maintain an online presence in a competitive digital environment. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website could be improved by implementing reviews on the site. This would allow potential customers to see other users’ experiences, helping to build trust and confidence before booking a class. The lack of reviews may make the service feel less credible, especially for new clients. Adding reviews would also act as social proof, which may influence customer decisions and increase bookings. Furthermore, displaying ratings or testimonials would make the website appear more transparent and reliable, which strengthen the business’ reputation. I suggested this improvement as reviews are crucial for building a business and help to increase credibility and encourage customers to engage with business.
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