			ADVANCED FILM AND TV PRODUCTION
Introduction
Paranormal films have always conformed to set type of genre and genre conventions. These conformities are primarily belonging to the horror genre, however there are some stories which use this topic of the paranormalas a means to tell much more in depth stories of love, pain and of joy.  the film Casper (1995) is one such feature which takes the paranormal theme and uses it in a context which is more of a fantasy comedy piece. 
As this module focused on the idea of the paranormal, many of the films which we as a group created, primarily stuck the genre conventions of horror. This was mainly because we could quickly and effectively create stories based around the goal of inflicting fear into the audience. Other options could have been to make fantasy films or romance films whilst still conforming to the paranormal theme, however with or teams’ limited knowledge of necessary techniques, we decided to use a simple format which could be done by most beginners. As we were comparing our films to a market where horror is typical for paranormal themes, we chose to stick to this. 
This analytical reflection discusses how our films fit in with these chosen genre conventions and justify who the films target audience is for the films. It also discusses what kind of tactics we would be using to market these pieces to their target market.
The first step in doing this was to analyse similar films in the theme and then look into how they have been distributed and how well they reached their chosen audience market, the information gathered will shape my focus when making films in this genre in the future. 

Marketing & Commissioning 
YouTube 
Because all of the films made are in the genre of horror, it makes sense that our target audience would be those interested in the genre of horror and a great method of distributing the pieces would be using the platform YouTube as it is one of the most used andwell-known video streaming sites as of 2019. YouTube has an average of over 30 million-day users on the site and around 5 million videos viewedper day. Along with this it uses an algorithmic system which collects information on what people watch and then recommends more content of the same category so if our pieces conform to genre conventions of horror it should be recommended along with other horror pieces and shorts. The platform is also host to a number of different channels which also primarily show content of the horror genre. The channel Alter is one such channel. The channel has a wide range of story ideas, variating quality of work, budget and publicity but all the films on the channel stick to the horror convention. In this way, as long as our pieces are definite within the genre, they would be a great place to market our films to our target audience. 
However, YouTube’s algorithm system has been updated and refined over many years and as a result has made marketing on the site more challenging. The system has found that the most viewed videos on its platform have a run time between one to five minutes. This could prove to be a challenging factor for our films as some of them run over this time. Therefore, if we were to just post the films onto the site, we would not have much of an impact and would be similar to throwing a stone into the ocean; it would not make as big an impact or in our case, reach out target audience quick enough. 

There are several different options that could be adopted to help us distribute the films to our target audience. The first could be that we create a trailer of the film only lasting around a minute in run time so that it will be advertised by the algorithm but have enough information to entice audiences to want to see the final product. To make it easier for people to find the full films, we can add a link to the full films for those who want to view the final film. There are some issues with using this method however. For example, this system relies on the site’s algorithmic system advertising the film through other people’s recommendation section.  If they are not recommended, this whole system can fall apart. This is why if this system were to work, the films would need to have a clear and defined genre and target audience. Without this, the films could be recommended to the wrong audience. 
Vimeo
YouTube may be the most visited site for digital media but it is not the only one. Another such site is Vimeo which was founded in 2004 and is host to around 90,000,000 users/accounts.  The main difference with Vimeo compared to YouTube is that it was created for film makers by film makers and created as a simple and effective place for film makers to share their work with friends, potential employers and most importantly, film festivals. Vimeo’s system is mainly tailored to the idea that its users are professional film makers which could play in our favour if we were to market them on this site. The only issue which could be a possibility for using the Vimeo platform is that it works very much like twitter in the way that if you want to see specific content you need to either follow multiple people who also create films of the same genre or wait and hope that people share the content. The site does have recommendation systems but can be spotty at times which makes it less effective at reaching its target audience. This means film makers are more just hoping it will be seen using the Vimeo system. A prime example of this, The Stylist film just from first glances had a high production quality and as a result is a beautiful piece to view. However, it only had 1,500 views with it being released three years ago. Here where the Vimeo system falls. Yes, this site is effective at showing off work to festivals and the like but it doesn’t have that high a view count when it comes to well made pieces.  The site could do with is a ranking system to allow for pieces like The Stylist to have more recognition for the piece that it is and its quality. 

Critical analysis 
When it comes to the films we create I believe that yes, they can fall into the genre convection of horror and use their theme of the paranormal to a satisfactory extent. However, I feel that when compared to films such as “The Stylist” which can be found on Vimeo and “The Dollmaker” found on YouTube they don’t have the same quality of final product of these and keep the factor of ‘student films’ which as many people know can be a very bad thing if you are attempting to make professional quality films. 
[bookmark: _GoBack]They were effective with the theme of paranormal however, which each keeping with the idea of other worldly occurrences and phenomena which could not be explained. With that said, these aspects are more noticeable in their story and less in their physical presentation which does mean they unfortunately slightly miss their target market. However, from working on the piece I now have a better understanding of how to keep to a specific target market during the filming process instead of thinking about it during the post section of the films creation. 
