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Introduction
Within this report there will be many aspects of the ways in which clients and agencies ensure that the market research is relevant and appropriate to the methods they require. The report will also include a section where there will be a discussion on the benefits and drawbacks of doing and not doing market research. The final section of the report will include a variety of ways in which market research can be undertaken by NomNom Chocolate to investigate what the agency perceives to be the issue. 
The definition of marketing research is as follows:
“The process of gathering, analysing and interpreting information about a market, about a product or service to be offered for sale in that market, and about the past, present and potential customers for the product or service; research into the characteristics, spending habits, location and needs of your business's target market, the industry as a whole, and the particular competitors you face.” (Entrepreneur Europe, 2018)

Even though there are numerous marketing tools, there are only two types of market research, primary and secondary. Primary data is information you gather yourself, first hand data collection, you control it. Secondary data is pre-existing public information , newspapers and magazines, online posts and government or industry reports. You can analyse the data in different ways but the same information is available to large volumes of people. (Shopify, 2016)
There are many marketing agencies around the world at the present time and there is a higher volume of work to be done daily as there is a growing market for small start-up businesses which need help marketing their product or service. Many marketers use different systems to initially evaluate their market research, for example, there is the 5 step marketing research process which is the system that will be included in this section of the report. 
The first step that the client and agency complete when they start the marketing process is defining the problem or opportunity. The most significant sector of the market research procedure is defining the problem. Before any research is undertaken or any data is collected, you need to know exactly what you want the result to be. Defining the problem that you need to solve will show exactly what information is needed to complete the task you’re trying to complete as well as how you can identify the information from numerous sources. (Tomasetti, 2018)
The second step that the client and agency would undertake is the development of the research plan. As soon as the problem has been identified and is being addressed, development and design of the research plan is essential for successful marketing research. Primary and secondary research comes into this section for the development of the marketing research. The best ways in which planning can be undertaken is by adding the following into the plan:- (Murphy, 2015)
· Interview prospects and customers
· Conduct a survey
· Run testing on your website
· Research online
After the development and design of the research plan is complete, the client should then have a clear understanding of the main steps needed to be taken to enable a strong marketing research process. Third of the five steps is the gather problem specific data. Within this step, valid, up-to-date and unbiased data must be collected. With the techniques mentioned in step one and two, data collection can be used efficiently by identifying what data directly aids your marketing regime. (EDKENT MEDIA, 2017)
The fourth step that clients would take is to analyse and report the findings throughout the marketing research process. The initial aim within this step is to organise the data found in a manner that will allow prompt and easy analysis and interpretation. For quantitative data, you would typically apply the data in numerical order, therefore the qualitative data will firstly be quantified, and then organised accordingly. (fieldboom, 2016) 
Step five, the final step for a client and marketing organisation would be to solve the problem by putting all the pieces discovered within the previous steps together and creating a solution for the businesses marketing plan. If the research performed doesn’t provide enough information to help guide these decisions, the client has unfortunately wasted money and valuable research time. (Vienna Advantage, 2017)




Market Research
There are thousands of small businesses in today’s upcoming market and there are only a couple of ways these businesses can outshine their competitors to become the best in their sector. First of all they must have a good product or service and the most important is marketing, the business must have a great marking research plan to be able to compete and pass all of their competitors. There are several benefits and drawbacks to using marketing research as well as not using marketing research, it comes down to what type of business an entrepreneur is trying run. 
When completing market research there are two types of research that all companies use, primary and secondary research, these types of research will be discussed below with their benefits and drawbacks.
Secondary research is research of data that is already existing. (Bhat, 2017) There are numerous advantages to completing market research within a business, the advantages of using secondary research are as follows:-
· Obtained Quickly and Easy
· Inexpensive Relative to Primary Data
· Secondary Data is Usually Available
· Secondary Data Enhances Primary Data
· Secondary Data is Able to Achieve the Research Objective (Alivin C. Burns, 2006)
These benefits are great to all business as they cut the time put into the marketing research by a large amount but many businesses are unable to market properly as this is the only form of market research that they undertake. 
As well as the main advantage to secondary research is that it is obtained quick and easy, there are also numerous disadvantages. The disadvantages to using secondary research are as follows:- 
· Data Definitions 
· Inaccuracy of Data 
· Time Lag Issues 
· May not be specific 
· Propriety issues (Sparrow, 2016)
All of these disadvantages have vast impacts on the way a business can market their product or service as the points researched may be invalid as it may not be credible information that is used. There are many drawbacks to using secondary data research but many benefits too which makes marketing take up so much time and it must be done properly to give the best results. 
Primary data research is data research that includes first hand investigation into the markets, for example, surveys would be undertaken of all sorts to ensure the consumers give their exact opinions not the opinions of people online. (Business Dictionary, 2016)
Benefits of using primary research are as follows:-
· Can Aim Questions Directly at Your Research Objective
· Latest Information From the Marketplace 
· Can Assess The Psychology of the Customer
These benefits are the reason why most businesses should undertake primary research as you are able to collect everything that is needed for your marketing regime. Disadvantages for primary research can be found below:-
· Surveys Can be Very Expensive 
· Risk of Questionnaire and Interviewer Bias
· Research Findings May Only be Usable if Comparable Back data Exists (AskWillOnline, 2018)

These disadvantages are very risky when completing your primary research but you are able to avoid all the drawbacks if you use alternative primary research methods.
There are also many businesses globally that don’t partake in marketing research, this is down to many reasons. The main reasons include:-
· Unsure of what information is needed 
· Studies are often more costly then beneficial 
· The information someone is looking for is already out there 
· The competitive advantage may be under risk
· The resources are not available
These are the five main reasons as to why some organisations don’t partake in market research for their own reasons, whether it be financial, lack of knowledge or that they just don’t feel as though it is necessary. 




Marketing Research for NomNom Chocolate
NomNom Chocolate are a small chocolate selling business based in the heart of South Wales. This business is run of Welsh ingredients in a small chocolate factory. They offer various flavours of chocolate to their consumers but they clearly struggle in the marketing department. They have a great product but they are not very well known around the UK which can be perceived as a huge issue by an up and coming business. Marketing a product is always hard as you need the right knowledge on how to market your product. For example, nowadays the easiest way to market a product or service is through social media as almost everyone is on at least one platform. The objectives in which NomNom chocolate need to reach are obvious, market their product out to more consumers than just South Wales. Research is key for NomNom in this regard as they need to know exactly how to sell their product to a wider audience. They will need to take part in both primary and secondary data techniques to enable their marketing campaign to be successful. 
Primary techniques that NomNom Chocolate should use would include online surveys, test marketing and observation of social media accounts by their competitors. (tutor2u, 2016) This would allow them to know exactly what they need to do and would give a clear insight into the next step for them. The secondary research that NomNom should undertake is by performing research online and searching through industry publications within their industry. (Business Owners Playbook, 2017)
The method of data collection that NomNom Chocolate should use is online surveys promoted through their social media page, therefore people from all over the UK, even all over the world will then have the ability to search for their products and input their opinion to the company. The surveys should include the location of where they are being completed from and if they would like to receive NomNom chocolate to that are along with questions regarding the business as a whole. 
Handling the data captured from the surveys released through the social media platforms must be stored safely and efficiently as NomNom Chocolate need to be aware of as much of the information as possible. If the survey results come back with a lot of people from East London wanting to experience NomNom Chocolate, NomNom must pounce on that business opportunity and venture out into that region, turning the marketing focus to the regions that have the highest interest into the business. 
Timing is a massive factor into marketing, you cannot rush the marketing procedure as you won’t get accurate results if this is the case. Timing is key as the surveys need to be released at a highly trafficking social media time, this then gives NomNom the highest chance to be recognised. These surveys should be promoted at the same high server traffic daily over a set amount of time so people can’t miss the opportunity to give their opinion on NomNom Chocolate. 
Costing can affect businesses of all sizes but for a small business like NomNom cost can have significant impacts and that is why social media is such a great benefit to them as it is free. Surveys can cost a lot of money but if they link the survey to either their web page or social media accounts, costs will be close to nothing. 
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