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First Key Word – Lifestyle

 There is nothing more important than good health in our lives,  one that has good health can enjoy every moment of happiness throughout their life, but sometimes our lifestyle choices are hijacked by society and the media constantly playing forced cards through adverts, TV series  and programs, some of these serve to alter the perception of the individual letting him or her think that more is needed to facilitate a certain lifestyle.

According to Rona Ostow and Sweetman R. Smith, “Lifestyle is a distinctive mode of behaviour centred around activities, interests, opinions, attitudes and demographic characteristics distinguishing one segment of a population from another”. Lifestyle also means  a certain style of living that reflects the attitudes and values of a person or a group. In modern society we recognize different lifestyles from an early age, for example when we were going to school we would unwittingly notice the behavior of our fellow students and that might give some insight into the lifestyle of their families.  As adults  our ability to  gauge another person’s lifestyle is somewhat amplified  and we pick signs up from people who are higher on the social and economic ladder,  those who are not so fortunate in the middle, and last but not least the ones at the bottom.

Though we try to avoid judging we sometimes do it without thinking. We identify things by comparison and it happens so fast that sometimes the conscious mind doesn’t know that it’s doing it. We learn competition from a young age whether from television, school, parents, friends or from the society we live in.

 The influence on our lives whether it be social networking sites, television, computers, or video games, it vastly impacts  many aspects of our lives. We know that it is not all bad, if used correctly the media can change lives for good.
 We could use it to develop awareness, if we are exposed to various media outlets we can form awareness  about our society and the wider world. And if society wants to generate responsible citizens it can be a vital tool to develop political awareness. 
 
If newspapers, television channels, social networking sites, and magazines  started speaking  and writing about more world happenings then we might have an idea of what our impact is on each other  and the outside world itself, we could have a better understanding of how to work together rather than constantly frustrating our accomplishments by  continuously comparing  ourselves and what we possess to that of the next person and what they possess.

[bookmark: _GoBack]Our health especially in our later years is in balance with the lifestyle we choose today,  but are our lifestyle choices ours or are they being generated from a separate entity? Napoleon Hill often spoke of the ability to look inwards and many philosophers and thinkers have come up with their own way of doing this.

In this age of information, the internet and social media we are exposed  to many opportunities to take good influence and vice versa, it should be up to us to take an eclectic approach but we most often don’t, and are tied down by the influence of others which often determine how we think and act.

One new trend that benefits from this is lifestyle marketing, According to Rona Ostow and  Sweetman R. Smith, “A consumer’s lifestyle is seen as the sum of his interactions with his environment. Lifestyle studies are a component of the broader behavioural concept called psychographics.”

A journal published by the International Journal of Marketing, Financial Services & Management Research describes lifestyle marketing as a process of establishing relationships between products offered in the market and targeted lifestyle groups. It involves segmenting the market on the basis of lifestyle dimensions, positioning the product in a way that appeals to the activities, interests and opinions of the targeted market and undertaking specific promotional campaigns which exploit lifestyle appeals to enhance the market value of the offered product.

So it might be fair to say our influence is tailored by demographic and psychographic variables. Critical analysis or AIO research helps marketers to locate their target market. A psychographic study often consist of an extended list of statements architectured to focus on key aspects for example personality, making hints on beliefs, values, interest and motives. When a psychographic study is conditioned  towards a certain product, the consumer then has to respond to announcements that are selected for that purpose, for example on products, services, brands etc.
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