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Introduction:
· Samsung Corporation was founded in South Korea in 1938 by Lee Byung-Chull and started with groceries, selling around the city noodles as well start to export to China, Samsung comes from the Korean world “Three Stars”. Companies after WWII were helped by the Government and protected, help by the Government can take easy finance. The company started to produce electronics in 1969. In 1987 Lee Byung-Chull died and was succeeded by his son Lee Kun-Hee the company was split at that moment into Five Companies and started to be one of the large-scale companies that produced electronic devices, as well as product digital media devices, memory chips, and semiconductors. Samsung Corporation is a private company with the most simple and clear philosophy. Ambition, talent and technology all together to create the best product on the market, helping and contributing to a better planet and more prosperous society.

Main Body:
· Describe of companies:
· Samsung Corporation is one of the most famous companies in the technological world and looks forward to being the first ethical company, they believe ethical management is the most important, not because it is a solution for changes that are happening very fast these days and the company wants to refer to the fact that they respect the legislation in force, both local and international, they have a policy of being fair and transparent towards all employees, stakeholders, shareholders, investors, government and buyers, they believe this is a solution for strong communication and trust.
· Accounting and finance:
· Definition Accounting: is one of the important processes of a company when it shows how healthy the company is if you can trust to become one of the investors, you can see if your company is growing, and in the end, you can show a clear picture with your revenue to pay the tax.
· Definition Finance: Finance is different from accounting after you see the revenue of the company you start to decide for the new investment, to be more secure, and still finance the current project and use the future money. 
· Samsung Corporation is one of the companies that uses International Financial Reporting Standards (IFRS) different from the competitors that use Generally Accepted Accounting Principles (GAAP), Apple for example. 

· Marketing:
· Samsung Corporation have strong marketing, but Samsung was starting to the last step of the ladder, based on strong marketing reached very fast the steps to success, and now it is the first company on the market with a smartphone worldwide, placed on rank four by Forbes` list between famous World's Largest Tech Companies. Samsung Corporation has a great mix of innovation and marketing and to the same degree, customers place the company on top of brands.
· Samsung is based on digital marketing have social profiles on all famous social platforms for example Facebook 162M, Twitter 12.5M, YouTube 6.24M, Instagram 4.5M, as well Samsung he associated with Google and YouTube the apps already installed by the manufacturer.
· Samsung is using marketing strategies 4Ps (Product, Price, Place and Promotion) mixed with a Marketing Mix which guarantees the company`s success for so many years. 
· Samsung Corporation use Marketing Mix is cover all the customer's necessities. Product Mix: Mobile Phones, Tables, Televisions, Cameras, Refrigerators, Air Conditioners, Washing Machines, and IT accessories. Price Mix is one of the strong points of the company, all the time is the first to release the product and the competitors who are coming with the same product drop the price. Promotion Mix is based on the best offer for the festive season and outside of it, and offers as well so many benefits to partners to promote and encourage them to sell products above the rest of the competitors. Place Mix wants to refer to Samsung service dealers as responsible for distributing to other locations.
· Human resource management:
· Samsung Corporation have a powerful scheme of Human Resources Commitment Respect Human Rights what is included Policy, Governance, Stakeholder Communication, Remedial Action, Due diligence, transparent disclosure, Health and Safety maintaining a business site safety management system, Strengthening our safety management capabilities, Maintaining an employee health and promotion system, Improving our work environment.
· Organization Culture and Environment:
· Organization Culture Samsung encourages abilities and skills for innovating to improve the lives of customers and society, and for that have five strong points Development of opportunities for all employees, Passion for excellence, Constante change, Ethical foundation for integrity, Emphasis on prosperity for all.

· Environment Samsung corporation is starting a project called “Maximizing Resource Circularity Across the Entire Product Lifecycle” which is trying to minimize waste how much can, recycle old batteries and reuse them to build new phones, as well the plastic to be mixed with 50% plastic recycle 50% recycle resin until 2030, after 2030 until 2050 the number of recycle resin to be 100%. Samsung Corporation is aiming for 180 countries' electronic waste by 2030 compared to the current moment where there are only 50 in 2024, between 2009 and 2030 company has a plan to collect 10 million tone electronic waste and between 2030 and 2050 25 million tone electronic waste.

Conclusion:
· Samsung Corporation is based on strong management and is one of the companies which have a goal to improve the life of customers and society, has proved with the right strategy and investment you can cover all the necessities of customers. Samsung is developing the best strategy for marketing, placing them on top of Tech Companies worldwide. Samsung encourages ethical culture and transparency for employees, customers and stakeholders for tight relationships and not in the very end company shows it cares about the environment and tries to minimize technological waste and help to keep the planet healthy.
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