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What is Topical Advertising?

• Topical advertising (or newsjacking) is a marketing 
technique used by advertising agencies to react to a 
news event.

• It is taking advantage of a news story or something 
current. 

• Then creating an advertisement based around it. 



Why use Topical Advertising?

• can gain extra coverage for a business that 
they wouldn't have received ordinarily. 

• it's something people are already interested 
in and talking about.



How to use Topical Advertising?

• Topical advertising often uses humour – or 
attempts at humour – as a hook. 



Political Events



Ryanair, Nov 2016







Linking adverts to news stories can allow 
brands to show off their sense of humour. 



#BlackoutBowl 2013



Mars Rover lands, 2012



Pride



Scandals



MP expenses scandal 2009



Horse meat scandal 2013…



Current events



Felix Baumgartner’s trip to space was postponed due to 
poor weather, 2015 



#BreakFromGravity



Celebrities 



Celebrities are a great source of material....



Royals are also targets....



Royal Wedding, 2018



Royal Wedding April 2011

T-Mobile

https://www.youtube.com/watch?v=Kav0FEhtLug


Top Gear, 2015



Sporting Events



World Cup, 2014



World Cup, 2014





Twitter

• If a business/brand is already using social media, 
the chances are they’re already doing some 
newsjacking…

• If they can relate their brand to a news story, they 
might talk about it or create an image to link to 
the story…

• using Twitter trending hashtags to increase the 
chances of it being seen 



Specsavers are no stranger 
to topical advertising. 

They took advantage of a 
mistake which saw the 
South Korean flag being 
shown instead of the 
North Korean flag before a 
women’s football match.



BA – World Cup quarter final





2010 Vuvuzela



Football World Cup 2018



Football World Cup



Football World Cup



Olympics 2012



Wimbledon 2018

The ‘unbeatable’ 
Serena Williams



Natural Events







Even the often predicted end of the world.



The 2018 heatwave



Newsjacking exercise


