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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The cooking academy website loads very quickly, almost instantly on my internet connection. Allowing me to quickly start browsing without any delays or hiccups this adds to a positivite browsing experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website has many sub-pages. A prospective customer navigates these by scrolling to the top of the website and using the main menu. These menus include a drop-down menu with all the sub pages. The layout is extremely easy to understand and quite easy to reach because of the location of the main menu being at the top of the page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: upon navigating through the website, I struggle to understand if the website offers a booking option. I came across an enquiry page to enquire about a private cookery class for friends and family. This makes the process of booking less straight forward, as I would much prefer a straight booking rather than enquiring.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The cooking academy could do with an improvement with the booking process. I think it would be a lot clearer and straight forward if there was a book now button on the home page, which then leads you to a page with times and dates available rather than having an enquiry page. Also, with the main menus at the top there is too many sub pages within which felt overwhelming for me. I think adding a search bar could help users find what they are looking for more easily and quickly.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: I really don’t like the appeal of the website. Most the image quality are bad and does not look fully loaded which makes the website seem less professional. The main menu has too many drop downs sub pages which made me overwhelmed. The computer version is easier to use and a lot more clear the mobile version seems a bit cramped.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website is very photo heavy to highlight food and cooking activities. Most images are low quality, this reduces the professionalism of the website. The website uses no videos, this makes it feel less interactive. The colour palette has a neutral tone which creates a clean look but still plain. Overall, the website feels basic and not very engaging. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There is chat now tool which do not seem to be responding correctly. There is a subscription needed to use this tool, this can turn away customers as most people would not want to subscribe just to ask a question. There is also an enquiry form. This is not effective as this can cause delays in response. Most users prefer instant communication when enquiring about services. This is where an online chat tool will feel more beneficiary to users.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The cooking academy website includes link to their social link, but they are very effective. The X (Twitter account) has no post at all, Instagram last post was in October 2025, and the YouTube channel has not uploaded for several months. The lack of regular uploads can lead customers to believe the business is inactive, reducing overall effectiveness.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company is made clear, through the menu cookery classes.
There is a lot of services to pick from, the website gives a lot of details on the type of service and and exactly what you will be getting. However, I think it could be a lot easier for customers by reducing and de cluttering the number of subpages for easier navigation.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website has a testimonial section where users can see testimonial of others. There is no time or date which can reduce the reliability of these testimonials. Also there is no way for users to create they own reviews, which makes the feedback seem less authentic and potentially biased.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented at a high quality for the the wide range of services it provides, it also goes into great details on exactly what they would be providing for each service. The website also claims that sessions are led by an expert which helps build trust and credibility. I would use the services because they offer unique cooking experience and focus on healthy eating, also for each service they have a review section and FAQ, so I am not confused about anything. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made clear to customers, but it can be confusing to find the prices.
The website does not solely have a price section for the services, instead when you select the service you need and go to book that is when you see the price. The price does reflect quality of service shown, I would say the pricing seems a bit overpriced, I have compared other similar cookery classes online and the average price is around £100. The cooking academy website charges £200 for similar classes. The higher prices make it less competitive. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cookery

	
	2. Cooking

	
	3. Courses

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still relevant in modern uk business. Website plays a key role with uk business, website is a lot more professional than social media. With a website users can see reviews online which can build trust confidence in a business. Also, it gives a straightforward way for customer to learn about the pricing, services provided and way of contact. In addition, websites can also appear in search engines results which could drive a lot more traffic and and attract a lot more potential customer.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would make recommend changes to the pricing transparency. I would start by making a clear and dedicated pricing section. The only way for customers to see the pricing at the moment is by selecting a service, which can be confusing and makes it harder for users to compare prices quickly. A pricing section would improve customer experience and help users to come to a decision faster. Being more transparent with pricing will help build trust and help the business become more customer friendly and competitive to other similar services. 
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