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[bookmark: _Toc45143225]Section2:Introduction- 
[bookmark: _Int_bM4AqLqx]In this introduction it will be explain that is a report about a Uk tourism destination for hosts around the Uk and international tourism, the destination that it will be discourse in is assignment is in London yet London has a lot an event taking place all around the year, i have chosen the event in  Leicester and is the Leicester Square Christmas market. This event is a festival that takes place for 2 month and half and is only once a year offering cheers artisanal goods but also seasonal entertainment. Also, in this report it will be explained the difference between tourism, event and leisure will be explained and how they also get combined for hosts that attend also it will be discuss the changes in visitor typology expectations and experiences, money and travel will be included in the report.
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[bookmark: _Toc1233628857]Section4: Main finding's 
[bookmark: _Toc287687434]About the event 
A short formal presentation about the event I have chosen and why I have chosen, firstly the event started 16 years ago to take place in Leicester London, the market first launched around 2006, serving as a platform for local artisans and food vendors to showcase their products. Its success was largely due to its prime location in Leicester Square, a bustling area known for its theaters and entertainment for the people in the UK but also people from outside the country (international) have started to come around the season to visit the Christmas market as it started over the years to have an impact on the market has grown in size and popularity, incorporating more stalls, entertainment, and festive activities, while maintaining its focus on supporting small businesses and promoting a vibrant holiday spirit. Today, it is a key feature of London’s winter celebrations, drawing visitors from around the world. The impact on this event is from social media but also people that have come around maybe as a business tourism or maybe just people coming over for leisure time and going back and telling another people like family friends or people in work about the event.

Secondly going back to why I have chosen this event will not just for the amazing way people kept  the cultural significance in the way traditions are more kept than around another Christmas market around England or Wales but also Leicester square Christmas market have the economic impact, the city supports local artisans and small businesses, providing insights into how such markets contribute to the economy and promote entrepreneurship beside this the city also has a high tourist attraction and from an tourism specific way of looking at things on google reviews and different sites like the Leicestershire city website that shows the information about how people have come with 24.62 million visitor days in the county and 13.91 million in the city during 2023 show a very high population but also during the covid19 when visitor numbers for the city and county totalled 35.37 million, the economic impact was £1.962 billion and 22,714 people were employed in the sector is still high population. 

[bookmark: _Toc353086032]What type of event is it and for what type of tourism is it?
The event is in-between Entertainment event tourism but also Cultural event tourism as the event is about Christmas celebrate the traditions and customs of the holiday season, often featuring decorations, lights, and themes that evoke a sense of nostalgia and festivity however entertainment event tourism is more about many markets include live performances, such as carol singing, music, and other entertainment, creating a lively and joyful environment also as for the event there will be  a Snowfall is guaranteed in Leicester on 20th, 23rd, 24th, and 30th November at 3pm and 6pm, creating the perfect backdrop for unforgettable festive moments.- ”Leicester city council (2024)”

[bookmark: _Toc1630444630]Trasport for hosts- 
To get to the event yes is possible  to use the public transport,  As many people do not drive or maybe some people do not like to drive around on the motorway and stressing traffic public transport is the key to get where you want to go however is not stress free if you are an international tourism, the public transport that is available is London underground (Tupe) but also getting to London people could use the train  after getting to London people can use the buses route 14, 19, 24, 38, 176 buses connect various parts of London, making it easy to reach the market for people from different part of London or the Uk also Ubers have now become an new thing for people as  people have now started to use a lot of new technology visitor typology expectations and experiences like AI so for people to use  Black cabs and ride-sharing services like Uber are also available throughout London can provide a convenient and easier way to get to the market. Also, for Wales tourism from Swansea to Leicester the cost of the train (national rail and Trasport for Wales) is 113 pounds for return for an adult.


[bookmark: _Toc1632925312]Money for the market 
The Christmas market is a space for people go around to look and try new food and drinks but also as people visit the market, people love to buy gifts and souvenirs for their loved once but also for themself to remember how wonderful their existence was, as people support the local business is important of face to face business activities as 'global research reports finds that companies could increase revenue by investing in more face to face events (2013)' as the Christmas market is a lot of face to face that can help owners stans and buying things for example food and  barrages or gifts, the owners can pay the local Counsil and with that money the council improve the city for people, at the council charge the fee of 64 pound for the business to hold their products in the Christmas market ‘A row has broken out after a city council used a centuries-old charter to charge organizers £64 to hold festive events in nearby towns. Auther-BBC news (2022)’


[bookmark: _Toc1272697103]Events Tourism and Leisure around the Leicester Square Christmas market for the travelers 
 Overall, the Christmas market is a magical place to go with the loved once or even alone there are lot of different events that can be very leisure for the tourist ‘This ideal leisure made for an advanced society and for good governance Neulinger(1974)’ , one of the events that is taking place around that time is the ice skate Leicester even though is start a bit later then the market is a very fun activity for family's couples or maybe just friends to do is starts from the 5th of December 2024 and it ends on the 5th of Jamaury 2025 a fun month of fun just for 7.59 pound including the fee booking on the website per person (ice skate Leicester 2024 https://www.iceskateleicester.co.uk/book-now-1/   ) or people could visit some of the amazing museums in the city one of them is Leicester Museum & Art Gallery there are a lot of fun thing to look at for adults and kid! Some of the things that tourists would find are (Dinosaurs, Leicester Stories, The Den gallery for the under 5s, the Victorian art gallery, Arts & Crafts gallery, Picasso Ceramics: The Attenborough Collection and modern and contemporary art displays. The first-floor galleries include Ancient Egypt and Leicester's internationally renowned collection of German Expressionism author- Leicester City Council 2024)


[bookmark: _Toc1521103848]Visitor Typology and Experience
[bookmark: _Toc1983373391]Visitor typology- The visit typology is that the market is a very popular tourist destination for people that are local and also international, the Christmas market is a festival event that brings everyone together no matter what age gender or race they are, the event brings the joy and the spirit of Christmas even the time getting harder, everyone has their own motive of visiting the event as of local and domestic visitors have their motivation of going out for shopping but also it could be just a seasonal tradition to go out with family as of demographics us local people around the uk that would not want to go to a different country to experience the of the Christmas market and different stands from different countries as of the internation visitors their motivation is to visit places outside their home country and some new cultural that they can feel around London ‘This paper is one of the foundational works in understanding the motivations behind leisure tourism. Crompton's typology classified visitors based on factors such as escape, rest and relaxation, social interaction, and cultural exploration. Crompton J L (1979)’

[bookmark: _Toc1477975173]Visitor experience- As of the visit experience for all the visitors it can be cultural and social as everyone can learn new things from the event also food and beverage can also bring people together as a visit experience. ‘Frochots research on benefit segmentation explores how tourists seek different types of experiences based personal interests (e.g., relaxation, adventure, culture). This typology helps explain how various experiences contribute to overall visitor satisfaction. Frochot I (2005)


[bookmark: _Toc377404203]Long- and short-term effect for and about the event 

[bookmark: _Toc1721804047]Long term effect- one of the effect for the event is the cultural and social impact on the city as the culture exchange is helps visitors all around the world to come and enjoy new culture and learn new things about the city and the country it let people understand and experience the joy of the different point of the British culture and adapt with their own traditions but as for the local visitors they could be the loyal visitors as london is staring to brand the market more and more people would want to go each year as once going people would want to go back each year as a winter destination event and not go far from the loved home. ‘This paper provides a model for understanding the long-term impacts of festivals on visitor behavior, focusing on how recurring events can influence destination loyalty and visitor retention. It discusses how festivals can evolve over time to create lasting emotional connections with visitors. Lee C K Lee Y K and  Wicks B E(2004)’



[bookmark: _Toc1812448580]Short term effect- 
As for the short term effect is visitor experience as social media now people al around the world can see how wonderful the city and the event is visitors posting videos and photos pf the festival the light and all the amazing and wonderful things going around the city so social media can influence people to come and visit for a short period of time. ‘This paper provides a comprehensive overview of event tourism and highlights the short-term impacts of events, including economic benefits like increased visitor spending, tourism revenue, and short-term job creation. Getz emphasizes the importance of measuring the immediate impacts of events on local communities and businesses. (Getz D.(2008)’
As for the economic impact is can be both it can be short but also long-term effect as for the long term can get local business to grow as the market helps to make local owners to benefit as many visitors as possible that come and enjoy the experience would return even outside of the holidays and help business to grow but for the short term for economic is can increase the tourism money to spend around the city and the event going all around visitors do tend to increase their budget to send special on food and beverage and also gifts that can be bought from local retails and restaurants and can boost their sales up ‘Hiller discusses long-term economic impacts of large-scale events, including the legacies left behind, such as improved infrastructure and sustained international tourism growth. These long-term effects contribute to a city's continued economic prosperity and global tourism branding (Hiller H H (2000)’
[bookmark: _Toc1247356901]Section4: Conclusion 
In this conclusion i have explain the event i have choose for my assignment and the event is Leicester Square Christmas market i have also explain why i have choose this event and what is the event around what type of tourism are more intrastent in this event but also how the event could help the local council the report also includes another events that visitors could visit around to make their trip even more exciting and the long ans short term of the event and Visitor Typology and Experience.
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'global research reports finds that companies could increase revenue by investing in more face to face events (2013)'- 
This ideal leisure made for an advanced society and for good governance -Neulinger (1974)
This paper is one of the foundational works in understanding the motivations behind leisure tourism. Crompton's typology classified visitors based on factors such as escape, rest and relaxation, social interaction, and cultural exploration.- Crompton J L (1979)
Frochot's research on benefit segmentation explores how tourists seek different types of experiences based personal interests (e.g., relaxation, adventure, culture). This typology helps explain how various experiences contribute to overall visitor satisfaction. Frochot I. (2005)
‘This paper provides a model for understanding the long-term impacts of festivals on visitor behavior, focusing on how recurring events can influence destination loyalty and visitor retention. It discusses how festivals can evolve over time to create lasting emotional connections with visitors. Lee C K Lee Y K and  Wicks B E(2004)’
‘This paper provides a comprehensive overview of event tourism and highlights the short-term impacts of events, including economic benefits like increased visitor spending, tourism revenue, and short-term job creation. Getz emphasizes the importance of measuring the immediate impacts of events on local communities and businesses.      (Getz D.(2008)’
‘Hiller discusses long-term economic impacts of large-scale events, including the legacies left behind, such as improved infrastructure and sustained international tourism growth. These long-term effects contribute to a city's continued economic prosperity and global tourism branding (Hiller H H (2000)’
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