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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Hollywood Bowl website loads quickly and easily. Pages open fast, and I didn’t have to wait long to see information or click buttons. It feels smooth when browsing menus, checking prices, or booking online. Overall, it gives a good first impression and makes using the site simple. Scrolling is smooth and the pages open without any delay. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the Hollywood Bowl website contains quite a few sub-pages, like location, offers, food&drinks and events, but it is easy to navigate. The main menu includes sections such as bowling, food & drink, find a centre, and parties. The site is well structured, making it easy to navigate and locate the necessary information.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Yes, a customer can make a booking on the Hollywood Bowl website. There’s a clear “Book Now” button on the homepage, from there the customer can choose the location, date, time  and follow step by step to book the spot. The website is very quick, everything can be sorted out online in just few minutes without needing to call.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is already easy to use, so I would not really change anything. It’s simple to find information about services, prices, and locations, and the pages load quickly. Booking is easy, and the site is organized well. It works fine as it is, so no big improvements are really needed.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks clean and pleasant, with bright images, clear headings, and a simple layout. It feels fun. On a computer, everything is nicely spaced and easy too see. On the phone the site is a vertical layout that is easy to scroll, most things still looks good, some images and banners a bit smaller.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Hollywood Bowl website looks fun and welcoming because of its bright colours, pictures, and videos. The colours grab attention, and the photos show the lanes, food, and people having a good time. Everything together makes the site feel lively and easy to use.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hollywood Bowl website does not appear to include an online chat tool. Customers needing information about bookings or services must use phone, email, or the website’s contact forms. Chat tool can be quite effective for enquiring because it provides instant responses and often reduces the need for phone calls.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links work fine, but they are not very eye-catching. They take you to active pages, so they do their job, but they don’t stand out much on the website. Most of the posts are general for the whole company, not for each bowling location, so they may feel a bit indirect. They’re helpful, just not very strong or attention-grabbing.
.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company makes it simple to see what services are available on the website. All the activities, like bowling, food and drinks, parties, and games, are clearly shown. The site explains what’s included and how it works, and the booking system shows the different options and prices. In general, it’s easy to understand what the company offers and plan a visit.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews appear on the website, mainly on the pages for each bowling location. Reviews show what other people thought about the food, bowling, and overall experience. Most reviews are pretty recent, although some are older. Reviews give a good idea of what to expect and help decide if to visit.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service seems high quality because the website is easy to use, the locations look clean, and staff are shown as friendly. It looks like a place worth visiting because it’s fun, simple to book, good for families or friends, and food can be ordered to the lane. Reviews also help show that people enjoy their time there, which makes it feel credible and responsible.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are shown clearly on the website for things like bowling, food, and parties. They’re easy to see and understand, so you know what you are paying for. The prices seem fair for what you get, the locations are clean, the food is good, and it looks like a fun experience. Overall, it feels like customers getting good value for the money.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Entertainment

	
	3. Game

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?


	Answer: Yes, when I type bowling the first website that appears is www.hollywoodbowl.co.uk which makes is stand out as a leading bowling location in the area. But when I enter entertainment  and game the website does not appear in the first 10 websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:According to SeeResponse (2025), a business website is still important for businesses today because it helps customers find information, builds trust and is available all the time. Even with social media, a website gives a business a visible presence and helps it grow.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could make one recommendation, I would suggest making the social media links more visible and easier to find. Right now, they are quite small and easy to miss. would also make the website feel more interactive and help build a stronger connection with customers.
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