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The importance of sustainability within the hospitality sector has recently been a hot topic, as guests' awareness of environmental issues grows (Helgadóttir et al., 2019). The hospitality sector is currently responsible for about 1% of global greenhouse gas emissions, and this percentage is only expected to rise.

Studies reveal that by 2050, the hospitality industry would need to cut its greenhouse gas emissions per room by more than 90 percent (Dibra, 2015). It's important to take this step to prevent the growth projections from causing a similar rise in carbon emissions. Hotels will need to go above and beyond to assist limit warming to 1.5°C if we're to avoid the worst effects of climate change. Many large hotel companies have already implemented eco-friendly policies to lessen their negative effects on the environment (Tien et al., 2021). Hotel chains like IHG and Marriott, for instance, have phased out single-use toiletries. Over 200 million mini-bottles' worth of waste were prevented annually at IHG thanks to this campaign, while over $14 million was saved at Marriott.
Hotels that make an effort to lessen their impact on the environment are considered sustainable or green (Cotterell et al., 2019). Environmentally responsible procedures are now standard throughout all of their production, servicing, and sourcing operations.
To name just a few, a green hotel cuts back on electricity use, recycles what it can, implements new water-saving measures, and improves the guest experience through the use of automation and other digital tools (Kelman, 2019). Converting a hotel into a self-sustaining establishment can be a time-consuming and difficult process. Management at hotels shouldn't overstate their commitment to sustainability in an attempt to win over more eco-conscious customers. Green practices should be adopted gradually, starting with the smallest possible changes.
It may take time and careful preparation to turn your hotel into a green establishment. Here are a few suggestions for getting into ecotourism on a budget. Premier Inn hotel, South Shields, UK, also follows some of these (Helgadóttir et al., 2019). The primary one is to accept automated processes. Automated check-in uses digital methods to avoid the check-in line. The elimination of physical keys and the need to check in at a front desk is a major convenience for hotel guests. Premier Inn hotel follows it to help the environment by reducing energy consumption and enhances the digitalization of the hotel's service to its guests. 
Reducing the use of single-use plastics (Dibra, 2015). To reduce a hotel's impact on the environment, plastic management is a viable option. Premier Inn hotel uses substitute glass or metal straws and reusable glass bottles for single-use plastic ones. 
The third is to use less water. Water consumption can be reduced by installing a Comfort Saver, an attachment for the shower hose that mixes air with the water stream. It can reduce your annual water bill by up to 25% and reduce your water usage by 50%. It can also reduce your energy bill by 30%. The Hydrao Shower Head is an add-on for existing shower heads that uses LED lights to display the amount of water being used. There is a potential annual savings of $240 per hotel room using this method. Premier Inn hotel uses these two. 
Reducing food waste is another option (Cotterell et al., 2019). The management of the hotel should think about expanding the number of plant-based options available to their patrons. When compared to vegetarian dishes, the carbon footprint of a vegan diet is 10% smaller, and when compared to meat-heavy menus, it shrinks by 64%. Premier Inn hotel focuses less on this. 
Another method of maintaining sustainability is through transportation. Many guests and departing guests frequent the hotels. For the most part, this is what leads to greenhouse gas emissions from transportation (Pushpakumara et al., 2019). A hotel might go green by offering e-bike and e-scooter rentals instead of cars, for instance, or by installing a charging station for guests' personal electric vehicles. But Premier Inn hotel is lagging behind in this matter. 

To get customers on board with your eco-friendly mission, upselling is one strategy to promote. It's also a fantastic method for shaping the public's perception of a company (Han, 2021). Hotels can promote them with a predetermined set of "green" upselling deals. Consider investing in hotel upselling software to streamline the creation and distribution of upsell offers. Premier Inn hotel is not focusing much on these digitalized technologies and it can be a sector for this hotel to improve on for both maintaining sustainability and capturing consumers.
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