Assignment 1 - Blog Submission

Student Name:  Ben Wilson

Student ID:  2520274

Names of all students in your assignment group:
Ben Wilson 
Dylan Thomas
Adam Romain
Joe Mccarthy
Link to Individual Blog / Social Media site: 

https://fightmentalhealth1.blogspot.com/2025/10/fundraiser-cancer-research.html
https://fightmentalhealth1.blogspot.com/2025/10/fundraiser-mental-health.html

Words included in your individual Blog / Social Media Posts (including reference list): - Copy and paste the words from your blog or social media site
BLog 1
Join Us in Faith, Hope and Action:
 A Church Event Supporting Cancer Research
This Sunday, our church invites you to be part of something truly special a day of fellowship, compassion, and giving as we come together to raise funds for cancer research. Cancer touches so many lives, and through faith and generosity, we can help bring healing, comfort, and hope to those who need it most.
Our gathering will be a beautiful blend of worship, music, and community spirit. Together, we’ll celebrate the strength of survivors, remember loved ones, and stand beside families who continue to fight this difficult battle. Whether you have been personally affected by cancer or simply wish to make a difference, your presence matters.
Every donation-big or small-will go directly towards supporting ground breaking research and vital patient care.  Scientists and doctors around the world are working tirelessly to find better treatments, improve quality of life, and ultimately discover a cure.  Your contribution helps move that mission forward.
After the service, we’ll share refreshments, stories, and prayer as we strengthen our bonds as a church family united in love and purpose. There will also be opportunities to give, volunteering, or simply learn more about how your support changes lives.
Come with an open heart and a willing spirit. Together, let’s shine God’s light into the darkness of cancer and help bring hope where it’s needed most.
Join us this Sunday at Sardis Chapel, Llanedi at 11:00 Am. Together, through faith and action, we can make a lasting difference.
“And now these three remain: faith, hope, and love. But the greatest of these is love.” – 1 corinthians 13:13
you may make a donation online 
A small gift of money for the charity


<<<<<Next page>>>>>





BLog 2
Join us for Tea, Cake & Conversation – A Fundraiser for Mental Health
You’re warmly invited to a joyful afternoon at Sardis Chapel as we come together to support mental health in our community.  Bring your family, invite your friends, and treat yourself to homemade cakes, warming tea, and good company.  Every slices and cup sold will help fund local mental health services, counselling, and community support programs.
The event will be a gentle, welcoming space where strangers become neighbours and conversation brings comfort. Whether you’re popping in for ten minutes or staying for the whole afternoon, there will be plenty of seating, live acoustic music, and activities for children. Bakers from our congregation are donating their best recipes – from Victoria sponge to gluten-free delights – so there’ll be something for every taste.
This gathering is about more than refreshments: it’s about breaking stigma, offering a listening ear, and showing that no one has to face mental health challenges alone.  Volunteers will be available to share information on support services and ways to get involved. If you can, please consider donating cake, volunteering on the day, or making an extra contribution – every gift matters.
The event will be held on Wednesdays at Sardis Chapel between 05:00pm and 7:30PM.  Donations and cake sales will go directly to Mind charity for mental health.  Free parking and Wheelchair access provided.
Come for the cake, stay for the conversation, and leave knowing you helped someone feel less alone.  Let’s create a community of care – one cup, one slice, and one conversation at a time.
For queries or to volunteer, contact Joseph Brice at :077345 873823. Together we can make a real difference: share this invite, bring a neighbour, and help fund vital support. Your kindness matters – thank you for standing with those who need hope and care. 
Please Leave Donations Here MAKE A DONATION






Evaluation of marketing theory that underpins your blog / social media site: 
E.g. How do your blog / social media posts help to market your charity? 
Who is the target audience and why were they selected?  
What is the objective of each post?
How do your posts engage the target audience? 
What call to action did you use?
What marketing metrics would you use to evaluate each post?.


Evaluation 

I look forward to meeting with the community from my area where they will be making donations to the Cancer Research UK charity, we hope that together that we can stop the suffering and raise awareness for this tragedy Cancer. I hope that the advert will be inviting to the community members and that their surroundings off their formal church will encourage them to look deep into their heart and souls to establish a long-found connection with the charity.  When times are shifting away from the normal and into the Digital age when there is constant pressure from adverts and E-mails constantly forming relationships with the individuals that I am focusing on.  I hope that the event will suit the needs and offer them freedom to donate.  
Each post is effective in that it draws attention to the cause; they all allow persons to gather vital information relevant to the company Cancer Research UK & Mental Health. The development off my process of making connection with a target audience, it will give insight into the company's goals and our goals in our individual task alike.  and it will give the donators credibility in their role.
Some key quotations on the product lifecycle include (Philip Kotlers) advice to ‘Watch the product life cycle’ and but more importantly “Watch the market life cycle.” furthermore (Clayton Christensen’s) ‘assertation that the product lifecycle doesn’t exist, once you recognise that products serve jobs.’
Our aim is to master the planning and carry out good practice in controlling the market situation applying the strategy to fulfil the necessary service through emotional connection.  although the time spent is along an evening it has the potential to be addressed across several different evenings making the function suitable to different event locations and different groups seeking a wider audience and the target audience.
In this work I aim to gain the trust of the local community group and greatly increase the chances off a long-lasting relationship between donors and Cancer research UK. Through only means off their good generosity to this good cause.  there are many ways that the community can gain trust and insight into the charity by following the links left available to them on the pamphlets that are handed to them where they can make donations.  
Interestingly it may be to the advantage of people who attend the event to cheque out the literature available on the stalls and allow them to then conduct their own research of how to make donations.  that way they can give as much as they want to and they could even decide to have the money taken from them each month by a type off direct debit that could be set up. Doing this would increase the growth donations, the regular message is passed on in the community, and they can bring on the generosity.  through persuasion many community members will be encouraged to make donations.
We are looking at ways to identify elements of the marketing mix.  Satisfying customer needs, evaluate the roles and functions of marketing in driving success and delivering results. We should look out for trends in the marketing environment and how they affect marketing planning.
The aim is to drive success into the charity through the channels of the church driving to empower the individuals to make larger contributions.
Given that the church already has a good reputation for fundraising will benefit the charity and this is why we have adopted the principal to run it from there initially.  the aim of this task is to identify a market for charity
“Marketing is the management process responsible for identifying anticipating and satisfying customer requirements profitably,” In a charitable kind off way, (The chartered institute of marketing 2025.)
“Marketing is the process by which companies create value for customers and build strong customer relationships to capture value from customers in return” in hindsight we are creating value within the Church group and organising the community that attends the church and the charity is benefiting from all the contributions.  (Kotler et al 2023)
“Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.” (AMA 2024)
So, by transforming the church for the evening to represent cancer research we are doing exactly that mentioned. We Would be meeting the needs of the corporation expectations better than competition.
Members of the community church already have lasting “relationship” partnership with the church group so we would expect them to dig deep and give generously to the charity also.
Here you could use the Pestel analysis to look at the factors that will influence the not-for-profit contributions there is several factors that affect what our boundaries are into how much we can achieve to raise and raise awareness for cancer research. These external factors from Pestel should all be considered as limitations into how much we can do for the organisation.
One advantage of Pestel is that it can enable an organisation to spot business opportunities and exploit them fully.
Where one disadvantage of Pestel analysis is to be effective, the process needs to be repeated on a regular basis.  
The planning process is to set up a target within this community given group and reach a target for a set amount.  The plan is to allow members off the community church to give a certain amount each month to the charity cancer research. Through raising awareness having objectives and causing a strategy implementing tactics activating a plan and controlling.
Carrying out a competitor analysis to look at the ways that the charity cancer research is getting other donations besides the normal adventure of this church. Will give us a good insight into the people who anticipate the crowd or regulate the internet and have other ventures elsewhere. Perhaps they will spend an entire day outside Marks & Spenser doing money collection, and some flyers are available, or they attain to gain trust and gather email addresses for further correspondence.

We can then look at SWOT analysis which categorises our strengths in the market place our weaknesses by comparison to other ways of colleting opportunities. From there we could look to expand by hosting more events in different groups, to expand from the church. One of the biggest constraints on raising awareness and finding customers is the threats of other charities that interest the person donating more. 


Another great way to brand marketing is using A.I.D.A 
Attention: (Awareness) Creating brand awareness or affiliation with your product or service.
Interest of the customer: of the customer, generating interest in the benefits of your product or service, and sufficient interest to encourage the buyer to research further.
Desire: For your product or service through an ‘emotional connection’.  Showing your brand personality. Move the consumer from ‘liking it’ to ‘wanting it’.
Action: Move the buyer to interacting with your company and taking the next step ie. Downloading a brochure, making the phone call, joining your newsletter or engaging in a live chat Etc.

References :
The chartered institute of marketing (2025)
Kotler et al (2023)
AMA (2024)
https://rebelionmarketing.co.uk/the-aida-model-explained-2/
https://pestleanalysis.com/what-is-pestle-analysis 
https://blog.hubspot.com 
https://www.cancerresearchuk.org
https://www.mind.org.uk
https://www.bbc.co.uk/news/article/ckg131jg41yo 
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