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“The process of working collaboratively with a group of people in order to achieve a goal.
Teamwork is often a crucial part of a business, as it is often necessary for colleagues to work well together, trying their best in any circumstance. Teamwork means that people will try to cooperate, using their individual skills and providing constructive feedback, despite any personal conflict between individuals.”

Team Working represent the joint efforts of a group of individuals having personal skills in order to achieve a common purpose or a goal.


[bookmark: _GoBack]
“Primary research is research you conduct yourself (or hire someone to do for you.) It involves going directly to a source – usually customers and prospective customers in your target market – to ask questions and gather information”
Primary research is a method of collecting data and information, performed by yourself or by someone else in your behalf, directly from a source.


“research technique that does not aim to gather information from scratch but relies on already available information from multiple sources. This research focuses on data or information that was collected by other people and is available for either free or paid use for others. Secondary market research takes into account many different sources for collection of information including government data, office data, newspapers, magazines, the internet, etc.”
Secondary research is the method of compiling data and information from various and multiple available sources, already been gathered, interpreted, experimented or published by the others.


“A negotiation is a strategic discussion that resolves an issue in a way that both parties find acceptable. In a negotiation, each party tries to persuade the other to agree with his or her point of view. By negotiating, all involved parties try to avoid arguing but agree to reach some form of compromise.”
Negotiation is the issue solving activity that leads to a form of compromise between parties carried out through a strategic discussion which all parties find it acceptable for each.
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