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Institute of Management and Health/Athrofa Rheolaeth ac Iechyd
MODULE REVIEW & EVALUATION 

The review of a module is carried out initially by the Module Tutor.  When the module review is completed, its findings are considered by the Programme Director and noted during the Annual Programme Review. Module feedback and what changes will be made as a result of the feedback given are also discussed at Staff Student Committee meetings. 
This form should accompany the sample of student work submitted to the Module External Examiner.   

	Module title:   Contemporary Global Issues in Business
	Level: 7

	Module code: BMMB7015
	Semester: 2

	Tutor(s): Jacqui Jones
	Year: 2019/20

	Lecturer Reflection (e.g. content, learning & teaching strategies, assessment strategies, use of technology, problems, consequences of changes as a result of previous review, etc.):

	Outline of the module and its intended learning outcomes (as stated within the PV3 Module Specification):
This innovative project and destination based module is designed to develop the students’ academic and professional expertise in contemporary global and sustainability issues affecting Business.
· To consolidate a student’s academic learning and skills gained throughout the programme in order to apply their knowledge by undertaking professional field based research to investigate industry issues and put forward a series of strategic recommendations.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to:

· synthesise the relationship between global sustainability issues and the business in order to challenge and debate preconceived beliefs and policies;

· undertake destination field research in order to debate and critically evaluate key issues and apply theory in order to put forward strategic recommendations to improve the organisation or industry performance.

This was the first year that this module had been run for MBA students although a similar module has been highly successful as part of the Masters in Tourism programme. There were some planning issues involved with this as it was the first time as  this was a new development for the programme. This included issues regarding the visa application for one of the student who required a visa for the trip but did not follow the guidance to do this and contacted the tutor the weekend before Christmas and during Christmas closure for information required, fortunately the visa  it was overcome before the trip.

The module is delivered through the field trip experience and supported by additional lectures, key note presentations and support tutorials and provides students with the opportunity to apply their business and management skills to real life case studies and scenarios with behind the scenes industry visits and presentations along with real life Tourism industry and cultural experiences.



	Learning and Teaching Strategy (e.g. pedagogic approach, guest speakers, field trips, group cohesiveness, links to other modules):
This is level 7 module which is an option for students and is taught through an international student field trip to Qatar, Malaysia and Singapore flying from Cardiff Airport. It is noted that the final submission in this module was effected by Covid-19, campus closure and national lock down.

This is an innovative module which is taught through a key note pre trip lecture programme along with support lectures, presentations and tours during the 12 day trip. 

The trip took place in January with students flying with Qatar Airways from Cardiff Airport. The trip involved 2 days in Doha, followed by 4 days in KL, 4 days in Penang and a day in Singapore. The programme for the pre trip lectures and learning experiences during the trip were as follows.

The Pre Trip Key Note 4 hour Lecture on Tourism Management Theories and Contemporary Issues in Tourism

 Special Lecture on Impacts of the Tsunami in Penang, Malaysia and South East Asia by Assistant Pro Vice Chancellor of University of Wales Professor Simon Haslett 

 International Travel Operations Management Keynote lecture by Qatar Airways Operations Manager and Sales Executive

During the 12 day field trip from Cardiff Airport to Doha, Qatar, KL and Penang, Malaysia and Singapore students attended  the following presentations and lectures
Welcome and tour of Cardiff Airport by Qatar Airways and CWL CEO and airport operations team

Welcome Reception and  Presentation on Tourism and Events Developments in Qatar, World Cup 2022 delivery and legacy strategies, Qatar 2030 Tourism and Cultural Strategy  and the impact of  Wales Government Trade Missions. Presentation and Q&A session delivered by  Wales Government Development Director in Doha

Tour Of Ritz Carlton Resort Doha and presentation on the property, organisational empowerment strategies and service excellence by Sales & Marketing Director & HR Manager for Ritz Carlton & Marriott Hotels Qatar

Welcome to Malaysia Cultural Event hosted by International University of Malaysa Wales Student Council

Key note lecture on Sustainable Management by Pro Vice Chancellor IUMW

Key note lecture on Culture and Tourism in Malaysia by Faculty

Presentation on Malaysia Truelly Asia Marketing Plan and Destination Strategy by IUMW Management

Welcome to Malaysia by Visit Malaysia and Malaysian Ministry of Tourism

Presentation by Air Asia Campus Leader on Air Asia Management and Culture followed  Tour of Air Asia Corporate HQ, KLIA

Presentation by Museum Curator & GM at Eastern & Oriental Hotel in Penang

The trip was  supported by the following cultural, business and tourism excursions, behind the scenes tours and visits

Desert Visit with DMO Discover Qatar

Visit to Souk Waqim and Cultural Village with Tour Guide

Meeting with Malaysian Tourism Ministry, KL to plan student led excursions

Visit Melaka to experience the UNESCO World Heritage City

Visit Batu Caves Festival

Visit Putrajaya Pink Mosque

Visit Kek Lok Si Temple

Visit Elephant Sanctuary and Responsible Tourism Charity, KL

Visit Sentosa Island, Singapore

Visit Marina Bay Sands & Gardens by the Bay, Singapore

End of trip visit to Raffles Hotel, Singapore and experience the Long Bar home of the Singapore Sling!

In addition students had the opportunity to organise their own excursions on free evenings in Doha and  KL,  and an excursion day in KL and Penang. This included organising their own activities and cultural tour. 
Students also joined staff led trips to KL Central Market, Traditional Food Streets, Petaling Street Market, KLCC, Theme Parks & Attractions at Singapore Airport and Waterparks in Penang

The trip was highly successful with excellent responses from students, IUMW, Industry and University Senior Management. There was one potentially serious issue on the trip concerning a student which was managed and this was reviewed and future changes need to be put in place regarding the programme management team sharing student information in advance of the trip.

It is noted that as the trip took place the Covid-19 situation was escalating in China and that the management team running the trip advised students as soon as information became available. Students were briefed regarding the risks in advance of returning to the UK and regarding the return stop overs in Singapore and Doha. It is noted that students and staff returned safely and were monitored on their return. 

On return from the trip tutorials were arranged for students to support them with their assessments and to plan arrangements for conference and journals. Unfortunately these plans for a conference and journal had to be put on hold due to lock down. As part of the university wide policy for covid and campus closure assignments were moved back to support students and some students applied for ECP due to illness and working in the frontline.

.  



	Attendance:

All students attended the pre trip sessions and the field trip. Attendance at the assignment tutorials was more limited however those who attended all sessions generally achieved the highest marks and those whose attendance was poor (or zero) achieved very poor marks.

	Assessment Strategy:
Student assessments involved a journal article and the delivery of a conference paper. It had been planned for the conference papers to be delivered at a student led conference based on the field trip however this was not possible due to lock down.

As a result of Covid the conference conference presentations had to be a recorded presentation and could not be part of a student led conference as planned. This was a minor change from the original assessments, but as the tutor was unable to prepare the students for this when marking the assessments both the tutor and moderator were supportive regarding minor issues with voice over due to presentations being recorded.



	Analysis of Grades (MIN & MAX, AVG & SD with 0s for non-submission removed):

Assessment Component 1
Assessment Component 2
TOTAL

MIN % (>0)

15
16
8
MAX %

67
75
71
SD

21
20.9
23.3
SD (>0)

AVG %

50.75
42.40
AV>0

Narrative interpretation:

It is noted that out of the group one student performed to an excellent level and another two produced at least one quality assignment. 

Although the University put in place contingency arrangements it is noted that in some cases the Covid-19 lock down may have effected student performance especially where a student is a frontline worker or has issues. It however must be noted that there were however new ECP arrangements in place to support students which some students utilised and students were given support. 



	Summary of Student Feedback on Module:

	Number of students registered and eligible to complete the questionnaire:
	5

	Number of returns:
	0

	Legitimate issues/ positive comments raised by a significant number of students (Please note number of students):



	Are there any sections or questions where the majority of students indicate that they ‘mostly or definitely disagree’ or where the results are well below the scores for other sections?


	Success of the module (did it achieve what it set out to achieve) and suggested changes, e.g. to content, delivery and assessment (based on lecturer, student and EE feedback, where known):

	Despite every effort made to secure feedback via an online questionnaire, no responses were submitted. 

Detailed informal and formal feedback was however carried out by the tutor and independent staff on the trip as well as the Institute and University following the trip. Student feedback regarding the trip and their learning experience was excellent and was shared with the senior management team from the Institute and the University through student meetings and feedback from IUMW. 

All students were extremely positive about the learning experience, global opportunities, application of theory to real life case studies and the benefits of the module to their professional and academic development.  The comments about the presentations, tours and visits were impressive along with feedback about the trip arrangements regarding travel, hotels, organisation, learning support, application of tourism theory and opportunities. 
The experienced team that run the academic trip use detailed forms to gain information from students regarding their personal trip needs however it is noted that after a potential issue occurred on the trip and a students failed to disclose all information that in future the  programme management team will need to ensure that existing  information regarding students is shared with the academic trip organisers in advance for planning and support during the trip.



	Module:   BMMB7015

	Level/year: 7

	Student Results (if spreadsheet not appended):
Stacey Assignment 1 65% Assignment 2 37%  Overall 51%
Corey Crokett Assignment 1 Did Not Submit Assignment 2 16% Overall 8%
Emma Jones Assignment 1 67% Assignment 2 75% Overall 71%
Pranay Kumar Assignment 1 15% Assignment 2 36% Overall 26%
Barbara Simjak Assignment 1 56%Assignment 2 67% Overall 62%
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