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As a result of increased environmental and social issues such as climatic changes, global boiling, unemployment and more, sustainability has become the most essential aspect of the modern business landscape. The circular economy is one of the most essential models aimed at accelerating sustainable development. It is a model of production and consumption which focuses on recycling and reusing existing materials or products. On the other hand, CSR initiatives aim at enhancing the social and environmental aspects and fostering a green and positive impact throughout business operations. Integrating the principles of circular economy into CSR activities can aid businesses to improve their sustainable practices and leave a positive impact on the environment as well as society. The following essay is going to discuss the aspects of the circular economy within the CSR policies in the hospitality industry. Marriott International has been chosen for the case study. The essay will analyse the core concept of circular economy and how can integrate with CSR practice. The essay will also explore CSR policies within Marriott International and how they demonstrate sustainable practices and also investigate circular economy within other companies. 
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The concept of "circular economy" has gained significant traction in the past few years, inspiring businesses, governments and environmentalists. Circularity is now globally considered one of the most effective solutions to the world's sustainability issues. A circular economy, in other words, is an economic model aimed at eliminating wastage and making the most of the available resources. It is an environmental model of "production and consumption", which involves sharing, repairing, recycling and reusing existing resources or materials as long as possible. This model contrasts the traditional economy which involves the production, usage and disposal of materials. In practical terms, it implies reducing the waste to a minimum. In this model, the materials and products are kept in circulation with processes like refurbishment, reuse, composting or recycling. The circular economy tackles the most significant global issues including climatic changes, wastage, biodiversity loss, pollution and more, by decoupling "economic activity" from the consumption of "finite resources". () defines circular economy as a framework that enables organisations to reuse products rather than scrapping or disposing of them and extracting new resources from them. In such as model, every type of waste including scrap metals, clothes, electronics and more returned to the economy and further used it more efficiently. This enables them to not only safeguard the environment, but utilise natural and finite resources more responsibly, and create new sectors, jobs and new capabilities (Corvellec et al., 2022). 
Corporate Social Responsibility is the most significant concept in business. It typically describes the organisation's commitment to carry out its business operations in an ethical manner without harming environmental and social values. This means conducting their business while considering their economic, social and environmental impacts. This model emphasises leaving a positive impact on the planet by prioritising social, economic and environmental values. As such, the circular economy significantly aligns with CSR by addressing social and environmental concerns. Businesses emphasising the circular economic model demonstrate a serious commitment towards waste minimisation, resource efficiency and sustainable development. Integrating the principles of the circular economy into CSR not only aligns with the company's sustainable efforts but also creates a positive impact on the environment and society, which further leads to an enhanced brand reputation. Modern companies primarily seek to build a brand image as their first initiatives and considering circular economy can be a significant driving factor. Corporate Social Responsibility significantly contributes to the sustainability of a "circular economy" by promoting the consideration of circular principles and practices. CSR models continuously encourage organisations to adopt circularity, which significantly aligns with the objective of a circular economy. The core concept of CSR is interconnected with overall well-being and sustainable development and the "circular economy" is regarded as an integral element in the transformation towards a greener and sustainable future (Hong and Shore, 2023). 
CSR also play a pivotal role in ensuring the failure and success of a company's social and environmental performance, and the concept of CSR is perfectly aligned with the international and government agenda of "Sustainable Development Goals". By integrating the principles of circular economy into the CSR initiatives, organisations can significantly contribute to the sustainability of the "circular economy" and further enhance the overall sustainability development. In other words, by adopting these initiatives, companies such as Marriott can significantly contribute to waste reduction, conserving materials or resources and fostering a more regenerative and resilient economic system. The company embracing a circular economy within its CSR demonstrate their commitment towards responsible practices and a sustainable future. Marriott is a global leader in the hospitality industry operating across several countries and regions, have a significant environmental footprint. Integrating the principles of circular economy within their CSR would allow them to address environmental impact by optimising the usage of resources, reducing waste and overall contributing to the well-being of society. For hospitality industries, the main concern of a circular economy is waste management and to reduce waste generation and maintain its core values by "closing the loop". 
As CSR emphasises leaving a positive impact on the environment, circular economic principles can play a vital role in promoting sustainability. It offers a major opportunity to reinvent "economic paradigms", making it more competitive and sustainable. The circular economy aligned with CSR initiatives involves approaches, strategies and business models aimed at maximising resource efficiency, reducing waste generation and ensuring energy-efficiency practices. It requires organisations to consistently engage in strategic sustainable practices and promote innovation aimed at green practices in order to deliver customer values while taking social and environmental aspects into consideration. The circular economy also emphasises on usage of renewable energy generation systems and storage, which further contributes to a greener and sustainable approach. Additionally, modern digital technologies have been considered significant enablers for the circular economy, resulting in reduced emissions and waste and enhanced resource efficiency. Overall, the integration of a circular economy in CSR is a transitional approach that addresses major environmental concerns and fosters sustainability through green innovative practices (Gupta, 2023). 
Marriott is a global leader in the hospitality industry with several branches across several countries. The company was recognised as the "world's most ethical company" in 2017 by the Ethisphere Institute. Marriott has a robust CSR policy centred towards their "Serve 360: Doing good in every direction" program. The company directs their resources and attention significantly towards enhancing its Serve 360 program (Prezi, 2023). There are four key principles within this policy: "Nurturing the world, Sustaining Responsibilities, Empowering People Through Opportunities and Advancing Human Rights". The first principle "Nurture the World", is centred towards aiding communities and inspiring them to become better. One of the strongest elements within their CSR initiatives is the identification of the local community's role. After the involvement of communities, the company understands the approach to develop better places to live, work and visit for the communities. The main aim is to support the resiliency and sustainable development of communities. The company continuously invest in the vitality of the children and infinite resources and attempts to deliver support, particularly in times of need. "Serve the World" is one of the core values of Marriott demonstrated through fundraising, volunteerism, donations and more. This showcases their commitment towards enhancing and supporting their communities and leaving a valuable impact. 
The second principle "Sustaining Responsibility" emphasises reducing the overall environmental impact. The company attempts to reduce their environmental footprint through sustainably managing water and energy usage, minimising carbon emissions and waste generation and emphasising the usage of natural resources. Marriott employs innovative and modern technology to design, implement and communicate how they address environmental issues, facilitating themselves and the community. As such, the company has increased their water intensity by 4.7% and reduced carbon emissions by 24.6% in 2022. The company also emphasises designing and operating a sustainable hotel. From the main design to customer experience, the company claims to have embedded sustainability into their core business strategy. Marriott collaborates with their hotel owners, associates, brands, franchisees and other stakeholders to consistently minimise the environmental impacts by ensuring a sustainable hotel design. Furthermore, the company is committed to integrating social and environmental practices into its supply chain practice. They aim to reduce social and environmental issues by continuously focusing on responsible, sustainable and local sourcing.  
According to the company, underemployment and unemployment are some of the most pressing issues today potentially driven by factors such as lack of opportunities and inequalities. The third principle "Empowering People Through Opportunity" is designed to address these issues. The company aids in addressing the global "youth unemployment" issues and ensures a bright future for all the youths on the planet by partnering with non-profit companies to recognise, train and mentor them towards valuable careers in the industry. Marriott's core value is based on embracing the differences and putting "people" first. The company emphasises diversity and equity across their workplace and among all of their customers. Supporting minorities, refugees, women, and people with disabilities is the most essential aspect of this principle. The fourth principle is "Welcome All and Advance Human Rights". This emphasises the company's goal towards creating a safe and welcoming place for diverse people and promoting programs and initiatives that allow people to understand and embrace cultural differences. Additionally, the emphasis on human rights is demonstrated through their commitment to fighting against pressing issues including exploitation, human trafficking, and child and forced labour.  In conclusion, the company's commitment towards embracing a circular economy is demonstrated through its robust CSR policy which not only focuses on reducing environmental impact but equally emphasises providing a better and safer place for the people and communities (Marriott International). 
Given the importance of the circular economy and its outcomes, there are several other companies embracing the principles of circular economy to demonstrate their commitment towards enhancing social and environmental values and future sustainable development. IHG (International Continental Hotel Group) is a British multinational hospitality company with 18 hotel brands operating in over 100 countries and regions. The company has established a "Green Engage" program aimed at helping its brand to reduce environmental impacts. All of their hotels leverage the Green Engage system with an innovative online "environmental sustainability system" that offers means to manage and measure environmental impacts. The brands can choose strategies from 200 different "Green Solutions" which emphasise waste reduction, water and energy efficiency and sustainable sourcing (IHG, 2022). On the other hand, Accror, also a leading hotel group in the world, demonstrate its sustainable commitments through its "Planet 21" program. This initiative focuses on four main pillars and each pillar has a specific goal that aids in addressing global social and environmental issues impacting the hospitality industry. These pillars primarily focus on reducing energy consumption, waste reduction and fostering sustainable and green sourcing (Accor, 2022). 
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Circularity is now globally considered one of the most effective solutions to the world's sustainability issues aimed at eliminating wastage and making the most of the available resources. Corporate Social Responsibility on the other hand is the most significant concept in business. It typically describes the organisation's commitment to carry out its business operations in an ethical manner while taking environmental and social values into account.  Integrating the principles of the circular economy into CSR not only aligns with the company's sustainable efforts but also creates a positive impact on the environment and society, which further leads to an enhanced brand reputation. In other words, by adopting these initiatives, companies such as Marriott can significantly contribute to waste reduction, conserving materials or resources and fostering a more regenerative and resilient economic system. Marriott has a robust CSR policy centred towards their “Serve 360: Doing good in every direction” program. There are four key principles within this policy: “Nurturing the world, Sustaining Responsibilities, Empowering People Through Opportunities and Advancing Human Rights. These principles focus on social and environmental concerns including supporting communities, reducing the overall environmental impact, addressing the global “youth unemployment” issues, human rights, diversity and quality. the company's commitment towards embracing a circular economy is demonstrated through its robust CSR policy which not only focuses on reducing environmental impact but equally emphasises providing a better and safer place for the people and communities. Other companies such as IHG (International Continental Hotel Groups) and Accor also focus on sustainable development through initiatives such as "Green Engage" and "Planet 21". 
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