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[bookmark: _GoBack]Introduction 
This dissertation will discuss how the theory surrounding the ‘Male Gaze’ has influenced and continues to have an impact on, as a tool for understanding, fashion photography and social media in relation to the female body. ’The Male Gaze’, is a term first coined by the British film critic Laura Mulvey in 1975 to describe a concept in film theory. Mulvey writes: -
“In a world ordered by sexual imbalance, pleasure in looking has been split between active/ male and passive female. The determining male gaze projects it phantasy on the female form, which is styled accordingly. In their traditional exhibitionist role woman are simultaneously looked at and displayed, with their appearance coded from strong visual and erotic impact so that they can be said to can note to-be-looked-at less.” (1975, p. 6
Judith Butler’s theories of ‘Performativity’ will also be used in further research to argue from a feminist and gender fluid viewpoint as referenced in ‘Gender Trouble’ (1990, p. 10). These theorists will be looked at, as they have different points of view within the topic of the male gaze. Mulvey studies the male gaze in a film aspect and Eaton (2008) a ‘Feminist Philosopher discusses in a visual arts perspective. 
A.W. Eaton describe the male gaze as. “The act of depicting women and the world, in the visual arts and literature, from a masculine, heterosexual perspective that presents and represent women as sexual object for the pleasure of the male viewer.” (Eaton, A.W. Feminist Philosopher. September 2008)  
This essay will also investigate the ‘male gaze’ through these three viewpoints / characters: 1 the person behind the camera (The PBC’s), 2 that of the character within the representation, and 3 that of the spectator. It will consider the historic definition of these three personalities and their modern-day manifestation 
The research will show that the dominance of the male gaze continues as an issue today.  Men still phantasies on woman whether it is photograph, film or social media. The female image continues to be portrayed and eroticized to the male gaze.  However, the research will argue that ‘feminism’ and gender fluidity have influenced the definition of ‘Male Gaze’. Discussed, will be the theory of the ‘Male Gaze’ from the feminist point of view, highlighting examples from, Laura Mulvey and John Berger. The fashion photography context in this dissertation will give examples of Helmut Newton and Ellen von Unwerth. Culminating in a comparison between the male gaze in cinematography and the ‘Male Gaze’ in fashion photography. 
Today it’s not only the ‘gaze’ attributed to men but it is also the ‘gaze’ adopted by women. This results in woman feeling self-conscious about how they look or what they are wearing and ultimately they are trying to blend into a society that is ‘phantasies’. The male gaze influences female self-image. It impacts on what women wear, how they conduct themselves and how they present themselves. How women are perceived in the public eye is influenced the male gaze. 


Chapter 1: Male Gaze – The person behind the camera 
The dissertation will discuss and compare with an argument on the topic on of Male Gaze. In the book, Ways of Seeing, John Berger (1972) theorizes and analyses contemporary paintings of women through the eyes of men and how women are being seen in painting. Berger engages on how the painter’s depicts the women and why only men are painting women naked. Male Gaze is a feminist theory. It is a feminist argument, and opinion that has become attached to social media. Fashion designers such as Dior and Jean Paul Gaultier utilise this theory in their perfume adverts. The ‘male gaze’ perspective towards fashion is prevalent in designer’s Gaultier and Dior. This is evidenced in the way they in focus, frame and capture the female body in a fashion photographer’s camera. Their interpretation of the male gaze evidences different outcomes in their body of work to what may be perceived by an onlooker attending the same photographic session. Here Gaultier and Dior are focusing on the specific subject of the female body as a ‘phantasies’ object.
[image: ][bookmark: _Toc532897389][bookmark: _Toc532912752]Figure 2 Sherman, Femininity Masquerade in Untitled in film still, 1977

    











The camera isolated momentary appearances and in so doing destroyed the idea that images were timeless” (Berger, 1972, p.18). 
[image: ]Berger’s quote explains the point at which the camera lens presents what they want us to see and by doing so, is portraying the subject, momentarily and not as a whole, but instead a brief flash of the female body pose. The person behind the lens captures on what it wants to see and by doing so, it’s portraying the image. The person behind the camera generally – the term of male gaze, sexuality however the research univalves the character capturing the performance can be even male or female. Their consideration in their creative journey is the spectator and this determines how they will present the protagonist whenever female or male. 

 
 




 
[bookmark: _Toc532897390][bookmark: _Toc532912753]Figure 3 First Legwork, Unwerth, 1996


“Most fashion photography sees women through the fantasy-fuelled gaze of men. But Ellen von Unwerth’s images present the female perspective for a change.” Such as, Unwerth is a photographer that presents the ‘subject’ through a female perspective. Her stage tableaus that are voyeuristic and kinky can be seen in both feminist strengths or for the male gaze. In the feminist strength from Unwerth photograph ‘Legwork’ shows an empowering imagery by them presenting their legs and their underwear to show off an erotic scene. That women can be strong and not follow within a society. 

Judith Butler in her book ‘Gender Trouble’ theorises that. “There is no reason to assume that gender also ought to remain as two. The presumption of a binary gender system implicitly retains the belief in a mimetic relation of gender to sex whereby gender mirrors sex or is otherwise restricted by it.” This is referred to gender performativity.
Fashion photographers, Helmut Newton and Ellen von Unwerth’ display a strong concept of performativity in their work. In their fashion photography models will often play opposite roles or the same two genders with one playing the female or male role on the photograph. “The relation between masculine and feminine cannot be represented in a signifying economy in which the masculine constitutes the closed circle of signifier and signified” (Butler, 1990, p.10). The performing connects, as women performing as men, how both genders can act different or their appearance look different from their gender, in her book, ‘Gender Trouble’ (1990). That connects to performativity in depth to gender and the appearance on the female and the male. The relation to fashion photography is towards, Butler ‘Gender Trouble’ (1990) that the person behind the camera that is to gaze upon the character who’s performing the opposite role as a man or a woman, or how they are performing the character. “Clearly, this way of thinking about gendered exchanges of desire admits of much greater complexity, for the play of masculine and feminine, as well as the inversion of ground to figure can constitute a high complex and structured production of desire.” (Butler, 1990, p.123.) How either genders can act different or their appearance look different from their gender 








Butler explains clearly about how genders are fluid so gender and can be exchanged and experiment around the act of performativity. This suggested females and males have need of desire to experience to play a masculine and feminine role in a character role or modelling a different role as a man models the woman. Bodily experience playing a masculine and feminine role Butler says that woman is neither “Object” not the “lack” (Butler, 1990, p.10) but rather she is performing her role as a woman (de Beauvoir), by this she mean, that women are always has the specific role of the object and therefore as the masculine role is the lack, known as the penis, it also can been looked at by society how we observe on two genders of sex but how they work around the roles. Figure 1 of Newton photograph on Woman into Man-Medium shows an exact concept to Butler theory to ‘Gender Trouble. Society can gaze at by In order to explain Butler’s point of view about representing the two relations between the masculine and the feminine, that masculine constitutes to signifier and signified. Butler uses constitute in her quote it means, “Be or be equivalent to (something)” for example ‘This act constitutes industries’ essential contribution to society’ (Oxford Dictionary, 2018). Is referring to how both masculine and feminine relates from each other that don’t have to signify whose gender is and the masculine to constitute to signifying feminine that will only represent herself to be feminine but in a society as a female masculine is signifying as masculine male approach. 
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Newton took this photograph in 1979. It shows a classic black and white composition, structured around the central couple; the golden section definition is a ratio between two portions of a line or two dimensions of a plan figure. How the golden section fits around Newton’s photograph on Woman into Man-Medium shows off a specific composition of the two characters. Capturing of this photograph has peculiar composition as the pillar shows the main focus and has a narrow perspective that shows off a spiral movement. That how the golden section relates towards Newton’s photograph. [bookmark: _Toc532897391][bookmark: _Toc532912754]Figure 4 Newton, Woman into Man - Medium, 1979

Newton approaches the pose carefully but it also shows a graceful body position by how the couple is leaning at an angle. The portrayal of the photograph shows the woman as she is trapped to a confined space as she has her hand on the male character that leans towards her. It shows the photograph presents another perception. It would appear that the two central characters are women and one portrays the role of a man. It shows a convincing perspective to others, as it is a man. It shows a clear view as the woman is taking up the role [image: ]of a man as she has a graceful hand, a structured and sharp jawline. [bookmark: _Toc532897392][bookmark: _Toc532912755]Figure 5 Newton, Naked and Dressed, 1981


The ‘naked and dressed’ that Newton’s photograph was to capture a perspective on the same position of both sides, to see there are no differences of the women who are modelling but, these women are formally dressed in suites and are wearing in masculine gaze to make a statement on who they as a woman. In theory surrounding as women are wear formal suites that men have a phantasy therefor the feel for the submissive role as the woman, as the woman in the suite they feel more of the dominate one as the role of the man.  “By contrast, a woman’s presence expresses her own attitude to herself, and defines what can and cannot be done to her” (Berger, 1972, p46). Berger quote applies the body image that defines women’s presence to expresses as a woman defines their bodies to be specific in what they wear towards the male gaze. Women state themselves in what they wear that it is meant to be erotic or masculine in the eyes of men. The other side of the photograph is the same pose of walking position but naked to capture an erotic feel to men as a phantasy to an objectification on the female body towards the male gaze.   

Newton’s photograph Woman into Man-Medium, 1979 and Naked and dressed, 1981, they have a similar aspect of male gaze; he captures the moment or statement on what Newton wanted his audience to relate to or understand the way he thinks and sees. “To be naked is to be oneself. To be naked is to be seen naked by others and yet not recognized for oneself.” (Berger, 1972, p54)  
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[bookmark: _Toc532897393][bookmark: _Toc532912756]Figure 6 Yves Saint Laurent, 1987
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[bookmark: _Toc532897394][bookmark: _Toc532912757]Figure 7 Lace up, Unwerth, 2002


Ellen von Unwerth a German photographer specialises in the erotic playful in female image, a high-fashion photography. “With an innate ability to capture a woman’s sensuality in any type of setting.” (Unwerth, 2018). Her way of photographing is completely unique in fashion photography as it shows a challenging perspective; she captures the model in the setting of space. The comparison with Helmut Newton and Unwerth fashion photography images that portrays the model as an object in their outcome and in a social media aspect to the male gaze. From a cinematic viewpoint, Mulvey (1999) applies the male gaze to explore how the female has been seen through the lens of a camera. How Ellen von Unwerth and Helmut Newton relate to Mulvey’s theory in Visual Pleasure and Narrative Cinema’ Newton and Unwerth photography images shows an erotic perspective from the model as it shows sexual desire for the male to gaze upon the female body. “A woman responding with calculated charm to the man whom she imagines looking at her.” (Berger, 1972, p55). The point of Berger thought through this quote relates towards the argument on the male gaze, it shows the woman’s behaviour with a fascination towards the man. So therefor she visualising on what the female wears underneath or on top of what she wears.
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[bookmark: _Toc532897395][bookmark: _Toc532912758]Figure 8 Unwerth, Peaches, Rouilly - le - bas, 2002


“That the person behind the camera, the character within the representation and that of the spectator.” In relation to Berger quote he means by the person behind the camera are the main focus and the perspective to gaze upon the female character. From a woman’s perspective that is behind the camera, she puts herself in a male view when she takes the photograph of the spectator to capture the male gaze. It is still relevant today of fashion photography and the social media and it connects from the past in theorists. Why it does links together that society has specific groups that the public wants sees and prefer towards on the female figure. 




In other definition ‘it’s because of the male gaze that female characters are regularly eroticized’ (Oxford Dictionary, 2018) the definition of erotic is an on-going topic to a male’s phantasy. Where the female character, it comes across highly old fashioned that men still think about women like this today. Erotic doesn’t have to be a suggestively dress woman can be envisaged through everyday wear. Is defined by what she is wearing and how she is posed. Erotic is defined by what she is wearing and how she is posed. The description on the word ‘phantasy is know from Mulvey vocabulary by describing the male gaze as they phantasies the sexual pleasure of a woman. 
 “It is often said that dress enhances sexual attraction because it both reveals and conceals the body. Articles of dress even become, for some individuals, essential to erotic arousal” (Wilson, 2003, p.230). The book Ways of seeing 1972, John Berger will explore this context will look at his theory and comparing with Laura Mulvey with Visual Pleasure and Narrative Cinema film theory and Criticism, 1999.













Chapter 2: - The character within the representation 
This chapter is comparing and dealing with the theory surrounding, ‘The person behind the camera’. Specifically, observing a range of viewpoints. The argument is looking into fashion and advertisement and is linked with social media and how the male gaze fits around and effects the female body. Jean Paul Gaultier and Dior’s advertisement that is idolising the female figure and comparing it with perfume bottle and why they are showing an image of a women, of having a tight fitted waist and a pristine body that men adore and phantasies like a perfume bottle. “Criticise her love of clothes. Suggest that her well cut dress means she must be vapid, that she naively chooses aesthetics over “adored” young men and real experiences they can offer.” (Jana, 2016, p. 1). The male gaze outcome on their thought’s surrounding the critique, to adore and love upon the woman within the clothes. The reason it’s showing the woman vapid to the audiences to think she has to be that submissive character, as for the male role of the character they can adore upon her as she performs. “All spectators in the position of men looking at woman, identifying male and desiring the female” (Oliver, p 2). This quote of the theory surrounding is about the spectator identifying itself towards on others. That society is looking for what is normal and the norm, then having the spectator being different or not being the same as society itself. Oliver’s way thinking around the theory towards the spectator’ perspective. Is how men become a specific spectator as a domineering in general society’s eye and they see themselves as the main focus as the normal and the same in society? The opposite gender of the female spectator the male perception is identifying them as an objectification to society, the male spectator gaze upon them in society for desire. Oliver believes in the male gaze to the female spectator looking at them as a desire, as well as phantasy, to signify us women in a passive role and identify. 
Jonathan Bignell introduce – Media Semiotics and clarifies to a contemporary perspective the meaning of the image is giving an impression to their audience. The theory on what Bignell thought through to media semiotics is the female impression on how they portraying her image and whatever she is signifying to the audience. Therefore, Bignell is observing and commenting how the society is acting upon and challenging it. – Bignell looks and explore the contemporary on semiotics that into other thinkers such as Judith Williamson and how they both look in specific areas in media semiotics. “This imaginary identification with an Other promised the satisfaction of lack, and gave rise to a desire to be more and better than the self which the subject really experiences. The theory accounts for the desired images presented in women’s magazine” (Bignell, 1997, p.76).  

[image: ][bookmark: _Toc532897396][bookmark: _Toc532912759]Figure 9 Jean Paul Gaultier, Perfume advert







 


 Oliver King (1996), his book Eyes of Love, make a valid point to social media and feminist outcome therefor by to a feminist perspective that it is the case that women were meant to be gaze upon in any social media form, as like magazine and television advisement. King way of impression of thought was the gaze on a painting. “Woman never were a more to-be-looked-at-news, and the pleasure men got from looking at woman necessitated those women being alive with subjectively.” (King, 1996, p 14). A social media out look to King opinion is that he wanted to state that men didn’t see the appeal of women in a form that they could not have a demand to feel for a pleasure desire.  From King’s idea of Eye of Love had a different thought around by presenting women on a canvas for the visual gaze of the man. How he looks at a variety of feminist’s point of view in comparisons with the male gaze. How feminist’s feel for being a subjective for to be a man requirement to desire, Feminist challenges the idea on the requirement to be what the men phantasy towards the female to be like. Feminists women defies act to present a masculine outcome to make themselves not to feel more a objectification as - well the female body can feel more to be individuals.[bookmark: _Toc532897397][bookmark: _Toc532912760]Figure 10 J'adore Dior, Perfume advert

[image: ]It comes across a difficult conversation what Elizabeth Wilson is pin pointed about the relations on Feminism movement and fashion. It’s still idolise to look up to fashion the relation to a feminist and what Wilson is explaining on the comparing feminist’s opinions on the idea on what fashion as the female image is to be dress in. “It is difficult to discuss fashion in relation to the feminism of today, because the ideologies about dress that have circulated within the women’s movement seem never to have been made explicit.” (Wilson, 2003, p 230). Wilson’s discusses of this statement carefully on how feminist’s show different and be opinionated but strong to a diverse fashion on how it is discuss today, thoughts and how they work around using the tool to the feminists view. They circulated when fashion was to be design to a certain signification as it passes through during the woman’s movement of feminist as they feel more idolised. Wilson pervious talked about the individual of the spectator the idea was dress to be more up graded towards like a model and adored to have that adore to be explicated. In other feminists always think that for a woman should never be lead up to be idolise image about and made to define for the appealing eyes of the male gaze. 

Chapter 3: Feminism – The Spectator   
The ‘spectator’ in the male gaze is traditionally identified as a man. However, the spectator is the client and the end of the product line. This spectator may be male or female, they maybe the converter, the customer or the phantasies. So, this chapter will examine the traditional male spectator’s point of view comparing it to the female, feminist and gender fluid point of view. It will explore, using the tools from the other chapters, how it all connects with ‘The character within the representation’ and ‘Male Gaze the person behind the camera’. As feminism has a strong relation with the male gaze to the person behind the camera as it affects in the social media and how it is portraying the subjects within the feminism perspective. The character of the spectator is focus towards on the female, in the position of the spectator has to be specific look to the gaze of the eyes of the camera therefore of the man who captures the visual desire image of her body. Wilson, (2003) considerations around the idea of the matter for a feminism perspective to ‘The person behind the camera’ she looks in depth on how women dress in, conceal or reversal of the female body and how it represents towards the gaze of the male eyes. “It is often said that dress enhance sexual attraction because it both reveals and conceals the body. Articles of dress even become, for some individuals, essential to erotic arousal” (Wilson, 2003, p.91). The thoughts around this estimation that women dress in a certain look towards society eyes if there are being concealing or revealing of the female body, time and again it has always been penalizing to the female figure on how they presented themselves to the audience of their clothes. The attractions of the female body and how they’re portraying to enhance fascination sexually towards their figure and their clothing in the eyes of the male gaze. The female image controls their behaviour on how they are concealing of their choice of clothing to show off just only the clothes to desire the man, but not for the looks of their bodies. When the female figure is being revealing towards the male eye, that men is to a phantasy approaches are looking at them with their eyes close to try an imagining the sexual attraction toward the feminine body. The ‘male gaze’ on the erotic arousal to the individuals of the female body on their clothes that the masculine figure thinks it is a signifying that the clothes on a feminine body in ways they’re pin pointed it to an arousal in a physiological mind to phantasies. 
 The context to the painting by Manet has a different approach then a fashion photography creative direction, in some views see this painting in many pathways by what’s going on as a story, even though there is no story to the painting. How it’s composited as the model is sat as she camouflages as her clothing is part of the botanical flowers or the plants. In a male gaze out look towards this painting is how the man has approach in the woman confined space as it shows intimidation for a woman towards a stranger. A fact in the 18 centaury was if any woman was dressed high class but not accompanied with a man, they were known as a maid or prostitute. Feminism movement had a massive impact in 18 centaury by the suffragette for a right they fought for their rights    
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  [bookmark: _Toc532897398][bookmark: _Toc532912761]Figure 11 Manet, In the conservatory, 1879, oil painting

Wilson has brought this statement about feminism movement and how she puts to a different understanding from a cultural perspective. Wilson looks into the whole perception with the combination with the feminine and masculine  
“Meanwhile, two different way of understanding culture emerged within feminism. The first of those was a whole-hearted condemnation of every aspect of culture that reproduced sexist idea and images of women and femininity.” (Wilson, 2003, p.230). Feminist point of views to this quote might have an impact on how they reproduce their way of through surrounding the theory on the key words on the sexist idea towards the image and the femininity of the female body. The on sexist aspect was to judgement on views towards the understanding how feminism is against the whole idea and meaning behind the femininity appearance and how the clothes we have on is what other think of us in an objectification that men always still has recreated different appearance to look and gaze upon us.  
 In criticism perspective to the feminism group argue the point towards the different culture views by procreated of the idea on the imagery on the female figure that wasn’t valid, as the spectator is the ‘male gaze’ who observes the idea in black and white as it became more challenging for women to be an representation of themselves. The feminists confronts the sexist view by the cultural understandings of the spectator in the surround theory of the ideal icon female figure. 
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[bookmark: _Toc532897399][bookmark: _Toc532912762]Figure 12 Rear window, 1954


In this research that Judith Willison thought the theory around by decoding advertising, she worked around using a key tool and how her way of thinking to break down and see it relates to other interchanges of significations to the spectator as know at the woman in the social aspect to advertising. “I have shown how the work of advertising consists in an exchange of signs – a ‘currency’ which itself produces social relations and is founded in real monetary relations. The differentiation of products, through their exchange with images of value represented simultaneously.” (Williamson, 1978, p.60) Williamson’s idea on the surrounding theory on decoding the signifier’s perception on the image what is show in advertising in the context based around for the female form. The research Williamson has depicted out from her quote is showing varieties of advertising to the signs and the significations, as in the women appearances through their adjustments, presented to the changes of audience in the context of advertising. Willison also breaks down an analyses how the spectator observes it to a value representation aspect. In other social views of itself by a differentiation in other similarities and the relations by defying the spectator of the objectification that shows a differentiation of what the spectator to any products.  Bignell who plays a role with media semiotics therefore there’s a link with Williamson difference and the similarities with decoding on advertising is that they are pursing towards a value spectator that is exchanging an image that will define the meaning and represented the end image.













Conclusion 
The conclusion of the male gaze influence on fashion photography and social media in relation to the female body. Newton and Unwerth are both influence by Butler definition of Male Gaze, however it manifest itself in different ways. Unwerth role in her fashion photography considerers how she put herself into a man’s perspective and would observes the model from a male position. Unwerth works around an erotic perspective in her creation on photography as she captures a playful act with the models. The way she gazes has a different approach than Newton’s photography of the models, Unwerth takes a role and really challenges that women photographer can take an erotic and outrageous stands the same as a male photographer. The link with Newton style of fashion photography is a form of performativity by the influence of Judith Butler, of the writer on ‘Gender Trouble’. Newton’s approach was based on performing on two gender roles and how the audience read the image. The topic challenges the on-going situation throughout social media where the female body is idolised and the effects on the advertisement. It effects self-image and dictates how society wants us to look like and to fit in. A comparison can be made between Unwerth and Newton to the challenges of the social media. To present herself as how they want the female role as an objectification appealing towards the views of the spectator. The male gaze movement has a massive role in society between the fashion photography and feminist’s and seen by young women who are influence by the world of social media in magazines. The imagery of the models, their appearance, what they’re wearing and how the gaze from the photographer is capturing the moment. The photography on fashion shows a timeline of different ways of their interruption. Feminists have related to the matter and how they’re dealing the topic on photographer and the exploration to the model on the figure to the ‘Male Gaze’, the way we look at them in a different perspective on what a feminist thinks of or, some feminists might think it has a degrading of the female figure that we are meant to look a pristine outcome. The male pleasure for diverse especially a photographic form on the female body, in other feminist perspectives towards the social media argues the relations to the gaze from the spectator even it’s from a male or female approach from the lens photograph. Some feminist’s think they feel the need to be in a male’s role of a photography to have the experience of how the men works around the model and feel more in – power. A man feels to show a strong masculine approach that has a dominant role, the female body who he takes in the image to expose themselves in the media. Women in society will always have that self-conscience within them, other women overcome the situation in social media and approve by society and other’s confronts the male gaze in social media characteristic to the female body it is not being objectified by any social media or society itself, for a woman to have a specific opinion on their appearances or to the form of her body shape. 
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