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This assignment was design to evaluate the essential of market system information.It’s efficient within the hospitality and tourism industry as a implement of marketing gathering information and communication.

[bookmark: _Toc3474596][bookmark: _Toc3474749]Marketing Information System definition and components

[bookmark: _Toc3474597][bookmark: _Toc3474750]Introduction

Considering to Kotler(2017) marketing is the development of companies which they are creating value for customer and build a straong relationships in order to capture value from customer in return.

Marketing information system distributing all relevant information to the marketers and they will take a decision about related to market operation about pricing,packing,new product improvment,delivery and publicity .
 
Marekting operation works in union with one coundition to prevent inside and outside of organization.All the information about marketing can be done with several sources like marketing intelligence ,marketing research and visual marketing.

W.J.Stanon define the new modern marketing is a system of corporation activites design to strategy ,price ,promote and distribute want- satisfying goods and benifits to present for future customer.
In our day marketing need to be understand not in the old ways just by telling and selling one the another hand the new way customer satisfaction.
Creating the value of customer thet capture the values from consumer in any form like profit and long term equite.
Marketing team can always improved their skills by getting more information about competitiors attenting to a trade show or even buying their products.Some of the companies is involving the loyal customer to share their experince with the potential new customer.
[bookmark: _GoBack]Information make a crucial role on Marketing Information System because is helping to support their goal.
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Marketing mix is about putting the right product in the right place on appropriate time.Only dificulty pice is to do good and to know every aspect of your business acording to E.J.MC.Carteney(1960).Marketing mix is correlate to  4P and 4C theory developed on 1990.

They 4P are :
· Product
· Price
· Place
· Promotion


The 4C are :
· Cost 
· Consumer
· Communication 
· Convenience

The 4C marketing model was creating by Robert F. Lauterborn(1990) is not part of marketin but is an extansion. 
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On this assigment I will analayse chain Novotel .The objective is analyse where Novotel Soutwark 4 star accomodation stands on market.
The management of hotel want to be sure their customer are always feel welcome.Novotel is offered to customer a superior services and bring this concept to hospitality.Also Novotel is part of Accor Group which was founded in 1967 and now is the largest group of hotel in Europe.
Accor is the leader on tourism and hospitality more then forty years they having hotel in nearly 100 countries and give to guest their concept of feel welcome. They have realizes services in many area as gift and rewards for their staff plus the government programme.
Novotel is are located worldwide in major city center,business,district are and tourist destination.Hotel standard and services contribution are helping the business and leisure travellers. 
Novotel is making memories for family because they have activities and games for kids. Most of the time staff is playing with kids if they are not busy make the stay more easy for parents.
To keep their business on high standard they are training employees every 6 months to improve their skills and make cutomer feel home .On their marketing department they have main section like sales ,research ,publicity and distribution department.
Novotel is collecting any information straight to private record covering sales ,client evidence,database,banking date.All the information can be collect from documents like invoices,billing document which they are prepared by the firms once they received their orders.
Novotel is operating with individual and corporate business .This advantage used against competitors give them a better opportunity on market getting different information they can please the customer.
They are observing the sales date on regular basesd on inventory and sales .Management can decide on target and marketers use this information for final strategy.
Novotel have information about their customer like names ,adrress,phone number,financial position are saved on file like customer database.
They are using marekting inteligence system to provide data about things happing on the market linked to marketing condition as an exterior association.Having information about market trends ,competitiors,pricing strategy ,customer taste and new product on the market.
They have a personal and unique mobile app that make more easy to book its fast and you can see as well every activities planned by the hotel.
To gain a powerful marketing  information system they are using strategy like :
· Provide a proper training 
· Keep cheeking all the times the market trends 
· Updating the taste and preferences of customer 
They  have a page named Voice of the Guest and from their they take all the review need it to improve their services. Sometimes they asking the staff to go around to pub , restaurant, hotels and come with a list of prices ,deal ,promotion  which is very handy for them .
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Marketing communication includes advertising ,sales ,promotion ,events and experinces ,public relation and publicity.Marketing communication are using different tools that a companies can persuade and remind to customer about their product and services they are seeling .
Advertising their customer about their services or product via radio ,print media, social media,direct market is one of the most wise method of communication because the service can be easy to communicate fast .

[bookmark: _Toc3474601][bookmark: _Toc3474754]Novotel Communication 

They are communicate with their customer using emails ,fax, mobile phone or social media let know about the deals they at the hotel .
Novotel is using the 4P and the 4C  for their business because they are making a plan to bring profit and client satisfaction .Overall this aspect will determinate them for their success and collapse .
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Marketing system information is gathering all the data from internal sources like sales record ,acounting and reports from sales force .More people having information about your marketing from marekting information system is betterrove that you achive this goal. 
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Novotel know almost all they guest like an expample the way the wanna pay , what room they are prefering , allergy if they have all this information help them to build a pictures of the customer data base and help them to feel like home.
Novotel are using promotion and discount offers for their guest and the loyal customer (they are coming only for food and drink all the time ) .For the guest they give them voucher to take one drink for free every day  ,for regular guest that coming to the hotel  all the time they make a discount of 20%for all meals.For the loyal customer they give them discount vocher of 10% , 20%, 35% depinds on how long the customer are using their services
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In the end Marketing System Information is cooperating with future organization ,tools and operation design to achieve a progress on current information which will get the attention of management to their marketing project. All business strategy is marketing strategy where you need to think clearly and take the best decision about marketing strategies to be able for continually change and improve activities all together will be the future of your business.
Like business skills marketing is learning by practice you can have mistake as well but the key is to test until you have the best result. They are essential to business or any organization to face future demanding.
[bookmark: _Toc3474605][bookmark: _Toc3474758]Novotel conclusion 

Novotel has certainly created benefit for their customer and associated to primary activities  support them in order to earn customer satisfaction .Hotel is given the opportunities to staff not only to be happy with their place but also to be part of team and to know what they are doing. Novotel was able to be recognize by the guest conforming to image they been created.
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