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The generation born after the Second World War, sometimes called the baby boomers, are now reaching retirement age, and businesses are starting to realise that they are a wealthier market than any previous retirement group.  Financial products, travel and medicines are well-established industries that interest the over-60s, but others are now focusing on this age group.  Volkswagen, for instance, has produced a car with raised seats and more interior space to appeal to their tastes.  In Japan, with its ageing population, companies have more experience of selling to the retired, and have been successful with unusual products such as a robotic seal, which serves as a pet substitute for the lonely.  There are, however, certain difficulties in selling to this market.  Some customers resent being addressed as ‘old’ since they see themselves as more youthful, while there is a huge variation in the profile of the baby boomers, ranging from healthy and active to the bed-ridden and infirm.
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