


[bookmark: _GoBack]This essay will be outlining and defining what the events and festival industry is and how its grown over the years. A special event can be defined as a “one-time or infrequently occurring event outside normal programs or activities of the sponsoring or organizing body” (Goldblatt, 2002). Another way to define a special event to the customers or guests is as “an opportunity for a leisure, social or cultural experience outside of the normal range of choices or beyond everyday experience” (Getz, 2007).  The events management industry has grown “enormously” over the past two decades (Goldblatt, 2002) in recent years it’s been described as the fastest growing industry in the world (Limerick Institution of Technology, 2011).  In the modern age, events are becoming “central to our culture”, people have an increase in leisure events but also consumers are more open to spending money on an event as they will be gaining a valuable experience and will be left with an everlasting memory (Allen et al, 2011). Millennials often have a higher value for experiences which means they are more likely to spend money on “concerts and social events to athletic pursuits, to cultural experiences.” This is said to support an economy driven by the consumptions of experiences which impacts the events industry massively (Eventbrite,2013). The events industry is estimated to be worth £42.3 billion (BVEP, 2015) and the industry continues to grow as more people want to experience different types of events but people are also becoming aware that events are a lot more than just festivals and weddings. Events are now becoming a part of a business’ daily activity with conferences and product launches, people are starting to realise that events are a part of our lives in a lot of different shapes and forms.

The scale of the events industry has grown over the recent years due to the need for professional events management, the new innovation in events education and the overall recognition of the impact the events industry has on political, social, cultural, economic and environmental factors affecting our society (Robinson et al, 2010). The UK events industry employed 570,000 people in 2015 and the industry brought in £42.3 billion into the economy (BVEP, 2015). The events industry is known as the UK’s 16th largest employer (Fletcher, 2015).  When you organise a big event it has a massive impact on the local community that is hosting that specific event. For example, Glastonbury music festival brings about £1 billion into the local economy. “One quarter” of the £1 billion comes from outside of the festival itself from the extra visitors paying for accommodation and food (Robinson et al, 2010). Events are encouraged as they help promote economic growth, no matter the scale of the event, it will affect the surrounding communities. The events industry has seen some big changes over the past decade which has allowed it to continue to develop and grow. 

If we look back at history, we can see that events have always had a significant role in our society, but the scale and complexity of the organising of events have changed over the years. In the earlier days local or small scale events were often run and organised by amateurs or ordinary people from the community there was very little need for managerial expertise (Shone and Parry, 2016) but as the industry has grown there has become an increase in the need for events managers. For “as long as humanity has lived, we have celebrated weddings, births, deaths and religious rituals” as a part of life and to bring culture to the community (Shone and Parry, 2016). People often associate culture with ceremonies and traditions as it has a way of bringing all kinds of people, organisation and institutions together (Robinson et al, 2010). In the middle-ages events and ceremonies were put on to help ensure peoples “dull daily activities” were more exciting, and to entertain and impress people (Shone and Parry, 2016). These events would often be small community events such as archery contests. It was known in England in the Tudor period that events were thrown in order to show “good government”, in those times the government was the king or queen so people wanted to see royalty in all its glory (Shone and Parry, 2016). So events were a way of showing off by throwing big lavish parties or balls. In the 18th and 19th century following the industrial revolution, many countries wanted to showcase their industrial achievements by throwing trade fairs and exhibitions in major cities (Robinson et al, 2010).  For example, in 1889 the Paris exposition was held. This is known as one of the most successful world trade fairs of its time, 32 million people attended this event. This trade fair left a huge legacy behind, the Eiffel Tower (Shone and Parry, 2016). Another event that shaped the history of events was the 1985 Live Aid concert. This was a 16-hour rock concert, which took place in two different stadiums; Wembley Stadium in London and JFK Stadium in Philadelphia. These two stadiums were linked via satellite and this concert was viewed by over a billion people across 110 nations. The purpose of this event was to raise money for the famine in Africa. The reason this event is iconic is due to the triumph in technologies, this was one of the first events to do this but also because the event alone raised $125 million (History,2009). In the 21st century events can be classed as a range of different things, from business conferences, sports events, weddings and music festivals. The range of events has grown throughout the last decade (Robinson et al, 2010). 

When you look at what events there is a lot of different ways they can be categorised, firstly you can have two types of events, unplanned and planned events. Unplanned events are events that aren’t expected or intended, an example of an unplanned event could be a protest or riot. A planned event is something that is arranged and organised in advance like a wedding or a funeral. Events can then be further categorised and grouped by the “size, form and content” (Allen et al, 2011).  When we group events by size there is 4 different types; local/community events, hallmark events, major events and mega events. A local/community event is targeted at a local audience for their social, fun and entertainment value (Bowdin, 2012). An example of this type of event could be a school fate, where the community is trying to raise money for their local schools or a local community project. When looking at major events they can be described as an event that attracts a lot of visitors and media attention due to their scale (Bowdin, 2012). For example, when Ed Sheeran announced his worldwide stadium tour was coming to Cardiff, a lot of people from all over came to experience the event but also every newspaper was covering the event and discussing the huge impact the event would have on the city of Cardiff. A hallmark event is an event that is specifically associated with a town, city or region that becomes “synonymous” with the location it’s held in and gains a wider recognition (Bowdin, 2012). A well-known hallmark event would be Wimbledon, the tennis tournament. This sporting event is known all over the world and attracts a lot of people to the area of Wimbledon and associated the sporting event and the town as one thing. Lastly, a mega event is a one-off or recurring event that is so large in scale it can affect the whole economy and continues to appear in the media all over the world (Bowdin, 2012). An example of a mega event would be the Olympics. The Olympics has participants and attendees from all over the world. The event normally has a massive impact on the economy or the city or country its held in, with millions of people coming to watch the games, the local economy will have a huge boom from the extra visitors. Another way events can be grouped is by form and content; personal, cultural, leisure and organisational. Personal events would be classed as weddings, birthdays or anniversaries. Cultural events would be ceremonial, sacred, heritage and art events. Leisure would be regarded as leisure, music, sports and recreational events and lastly organisational events would be commercial, political, charitable and sales events (Shone and Parry, 2016). The events industry also plays a big role in every type of business sector for example the private and public sector and the not-for-profit sector.  “Every business sector relies upon the events industry for meetings, conferences and product launches. The not-for profit sector utilizes events for fundraising and awareness-raising purposes.” The events industry affects our daily lives every day and it’s important to recognize the full range and impact the events industry has on organizations (Robinson et al, 2010). The private sector would be classed as companies, corporations and hotels/ resorts (Getz, 2005). The type of events the private sector would organise would be product launches, corporate hospitality or entertainment, industry promotions such as trade fairs and exhibitions. They would also put on ticketed sporting events, concerts and exhibitions. Public sector organisations would be considered as the government and agencies (Getz, 2005). The events that the public sector organisations run are often local community events, civic celebrations and ceremonies, public entertainment or lifestyle events. The organisations in the not-for-profit sector would be regarded as charities or community-based societies (Getz, 2005). The events run by the not-for-profit sector of often charity or fundraising events. 

In the past the reasoning for why people demanded events was for social factors; they allowed individuals and communities to interact and bond but also “reinforced social norms” (Shone and Parry, 2016). In the 21st century, the demand for events comes from people, especially millennials, wanting to create a lasting memory and experience which they can get for a range of events (Eventbrite,2013). When you look at what motivates people to attend events it has evolved as the events industry has and the range or events that people attend has changed. The motives for attending an event can be categorised into four groups; social motives, organisational motives, physiological motives and personal motives (McDonnell et al, 1999). These motives are a basic framework of what could possibly motivate people to attend a certain event but not every motive applies in every event. The social motives for why people attended events are to socially interact with others, to feel a part of a community, to gain recognition for an achievement or to contribute to a charitable cause. People also attended events due to organisational motives. They may attend to make sales or business connections, to have an organisational presence, recognition or to gain sponsorship or community support (McDonnell et al, 1999). The Physiological motives for attending events are relaxation, enjoyment, to exercise or challenge yourself and for entertainment. Lastly, the personal motives for attending an event are as follows; to seek a new experience, for educational purposes, exploration or a fulfilment of ambitions (Mcdonnell et al, 1999). 

To conclude this essay, I think that the events industry has evolved over the years due to the impact events have on our everyday lives. For example, events are heavily involved in business activities across a range of sectors (public, private and not-for-profit) due to this it helps the industry grow and become more valuable as it brings more money into the UK’s economy each year and employees over 570,000 people. The events industry has also developed over the years due to the increase in education for training events managers. So people are starting to understand the complexity of events but are also more willing to understand the effort and skill that goes into planning and pulling off events and are calling for more events managers to be trained. Lastly, the reason why people want to attend events has changed, they are willing to pay a lot more money to go to a concert or festival just for the experience of being there as people in this day and age don’t want to waste their money on cars and houses they want to buy into an experience with an everlasting memory. The events industry is continuing to evolve and grow due to being able to adapt to changes in demands and needs of consumers quickly and professionally but the industry as also changed as the time has.  
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