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Executive Summary
The present report is a critical report of The World Travel Market (WTM), a global MICE event which is held annually at the Excel London. The WTM is a very important conference in the world in terms of tourism and hospitality issues because it entails leading players such as exhibitors, delegates and sponsors (Pratap, 2024). The report further examines the event in terms of the impact it has on the local hotel industry within the destination viewing its marketing plans, trends, operational and risk areas. It furthermore addresses whether ExCeL London would be able to maintain future growth in regard to the appropriateness of the facility, competency in terms of facility ability, and technological prospects. Secondly, the report examines how the local hotels can be involved in the event offering their suggestions about how they can collaborate and maximise on the event. On culminating the analysis, concrete advice of what should be done by the organisers of the event as well as the local hotels to enhance their sustainability, growth of their industry and the overall success in the MICE industry is provided.
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The WTM (World Travel Market) which is an annual event held at London, ExCel is one of the most significant international events in the MICE (Meetings, Incentives, Conferences, and Exhibitions) industry (Lyubov et al., 2023). The WTM is a world leader in attracting key players in the world in the travel and tourism sectors through its large-scale presence, exhibitors, delegates, sponsors and destination authorities. The event is very important for boosting international tourism, business and growth in the hospitality and travelling industry (GTP, 2025). The objective of the report is to critically analyse the role of the WTM in the international MICE industry with regards to its impact on the local hotels and destinations, in general. It speaks about primary spheres such as the MICE marketing and communication strategies, trends, and innovations, as well as the operational problems of such a large event organisation. The report also evaluates the Excel London as a venue hosting the event in terms of capacity, infrastructures as well as its future capability of hosting these events. This report aims to provide an insight on the impacts that WTM has on the hotel industry and how to ensure future expansion and sustainability are met.
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Type of Event:
The World Travel market (WTM) is an international trade exposition and a tradeshow in the travel and hospitality industry. WTM is a significant networking event in the hospitality industry because it brings together more than 180 countries from all over the world, it hosts more than 4000 exhibitors and has more than 46,000 attendees at their events (WTM, 2026). 

Key Stakeholders:
· Organisers: RX global is the one that handles logistics and operations of events.
· Exhibitors: Hotels, airlines and destination managerial organisations among others show their products. In 2025, 4,047 exhibitors are expected to participate. 
· Delegates: Industry professionals and influencers, journalists and buyers have 46,000 attendees seeking new products and services in the event.
· Sponsors: Huge sponsors are willing to provide funds, and this increases the visibility of the event and its dependability.
· Destination Authorities: Local and national tourism boards promote the attraction of destinations so as to get international visitors (Hudson and Hudson, 2023).
Scale and Reach:
WTM event hosts thousands of attendees annually, allowing foreign exhibitors and delegates to represent their interests. The global ranking of the event provides the local and international players with a platform to interact with their potential clients and partners, making this event one of the best rated event and one of the most influential events in the MICE industry.

[bookmark: _Toc219491351]Marketing and Communication Strategy
Marketing Channels:
· Social Media: Twitter, LinkedIn, and Instagram support WTM in their communication strategy with audiences all over the world. The Twitter page of WTM London has over 96,000 subscribers, as of 2025 (WTM Twitter, 2025), 2023), while its facebook page has 97,000 followers. The use of digital communication platforms allows WTM to have a global reach. 
[image: A screenshot of a social media post

AI-generated content may be incorrect.]
WTM Twitter Page (2026). 
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WTM Facebook Page, (2026)

· Website and Email Campaigns: The WTM web site is the hub of the arena where all the information about visitors such as registration and events is included. 
· Professional Networks: WTM employs networks that are enjoyed by the industry such as travel associations and tourism boards in accessing relevant stakeholders. 
Effectiveness of Messaging:
One of the first message that appears when WTM website is opened is represented by numbers: how many countries, how many participants, how many meetings, how many attendees. These numbers can be seen as opportunities for networking for those who wish to attend this event either as an exhibitor or a service provider looking for new clients. It can also impress entrepreneurs willing to learn how to strive in this competitive industry. The 34,074 prescheduled meeting act as a great pool of knowledge and possible successful interaction with leading players in the industry. Coupled with targeted campaigns, WTM can be extremely efficient in conveying the worth of the event to exhibitors and delegates alike, and, therefore, make the event attendance and participation so high.
[image: A screenshot of a website

AI-generated content may be incorrect.]
WTM Website, (WTM, 2026). 
Engagement Strategies:
WTP involves its target audience in several aspects that involve:
· Networking Opportunities: Special networking programs and matchmaking programs to introduce the delegates with the exhibitors and sponsors.
· Interactive Sessions: Workshops, seminars and interview panel discussion for current trends and innovation in the MICE industry.
· Post Event Engagement: Follow up emails, webinars and reports; these would help to make sure that the association between the attendees would be sustained even after the event to maintain the long-time association and subsequent participation (Nataliya Chukhray et al., 2025).
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Current MICE Trends:
The MICE industry is rapidly evolving and WTM has managed to keep up with the current changes by implementing part of the emerging changes which are:
· Sustainability: This is due to the increased demand of sustainable tourism and to this effect WTM emphasises on the use of environmentally friendly systems such as waste management, reduction of carbon and marketing eco-friendly tourism destinations (Inmaculada et al., 2024).
· Hybrid and Virtual Events: WTM 2025 promotes the adoption of AI for data driven decision making to improve operational efficiency and overall traveller experience (WTM, 2026a). 
· DEAI: WTM 2025 has conferences where diversity, equity, accessibility and inclusion aspect are discussed and participants can understand how to make their workplace more inclusive (WTM Global Hub, 2025).
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WTM Conference Program (WTM, 2026a).

Technology Integration:
WTM is the company at the forefront when it comes to the embracement of new technologies to improve the exhibitor and attendee experience:
· AI and Data Analytics: WTM 2025 has meetings where the integration of AI is discussed to improve decision making, operational efficiency as well as how to use AI to identify and address market challenges and opportunities.
· Virtual Reality (VR): WTM encourage exhibitors to use VR to allow attendees to experience their products in a new unheard way (WTM, 2017). According to testimonies on their websites, this strategy increases interactivity between the client and the service provider and makes the client more likely to buy that package. 

Delegate Experience:
All of these trends and technologies can be unified to make the experience of all the delegates better. Adopting sustainability, innovation and personalisation, WTM provides a colourful atmosphere, in which its participants can follow the last trends of the world in the hospitality industry.
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Operational Complexities:
Several challenges relate to operation in the management of a WTM-scale event:
· Logistics: The movement of exhibitors, representatives, and event supplies should be planned and arranged in detail and implemented.
· Staffing: This has an enormous workforce as the large number of attendees and exhibitions demanded comes with additional staff in the form of security staff, customer service staff, event coordinators, and technicians (Sharma and Barad, 2025). 
· Scheduling: Here, it is necessary to make sure that all sessions and workshops as well as presentations should be scheduled in the most effective approach with no kind of overlapping.
Risk Management:
WTM is confronted with a number of risks that need to be addressed to make it a success:
· Financial Risks: Some of the risks that have been faced by the financial status relate to the size of the event and that the under-attendance of the event or the absence of exhibitors can affect its profitability.
· Reputational Risks: The issues under this category such as inept customer service, logistical issues or adverse publicity have the potential of tarnishing the image of WTM and its stakeholders.
· Technological Risks: Given the necessity to move towards a more digital platform, any technical, or cyber-attacks would disrupt the event, affecting both participants, physically, and online.
Legal Considerations:
WTM needs to address several legal and regulatory requirements:
· Health and Safety: Since the amount of people attending are high, there should be stringent health and safety measures that will assist in preventing accidents and ensuring that the environment is safe to everyone involved.
· Data Protection: As an international event, the company will be dealing with the personal information of the delegates and exhibitors, which is why it is necessary to address the policies of data protection regulations, such as GDPR (Fletcher, 2024).
· Environmental Regulations: Sustainability is also becoming a concerned area with WTM, and this would make the event environment friendly by by-passing the local and international environmental law.
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Venue Suitability:
ExCeL London offers an international venue that would provide a space to host huge events like WTM which has several key advantages:
· Capacity: ExCeL London has over 100,000 square meters event space that can host one of the larger scale events like WTM. A scale of such magnitude is imperative to an event such as WTM that will receive over 40,000 visitors.
· Accessibility: At a distance of 2 miles from London City Airport, ExCeL London is easily reachable by several means of transport like the Docklands Light Railway (DLR), London Underground, and buses among others. In terms of accommodating participants, Excel London offer wheelchair access, changing rooms, mobility scooters, guide dogs and even special support for those with impaired vision (Excel London, 2026). 
· Technical Capabilities: Excel London offers extensive technology services but is also promoted for other technical capabilities such as cleaning, piped services and partners services (Excel London, 2026b). 
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Excel London Technical Capabilities (Excel London, 2026b)

Future Growth:
As the MICE market continues to expand, the capacity and infrastructure of ExCeL London is likely to be a highly significant factor in the future capacity to accommodate this growth. 
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Role of Local Hotels:
The hotels in the region also play a crucial role in hosting the delegates, exhibitors and the sponsors, during WTM conference. 
Strategic Advantage:
The local hotels will enjoy the perks of being in WTM because this will allow them to:
· More bookings: Direct packages and promotions to the delegates mean that the hotels can get the highest out of the occupancy during the event.
· Brand Visibility: Hotels that have partnerships with organisers of events might increase their presence and image in the global tourism and hotel industry.
· Collaborative Marketing: The collaboration with WTM organisers will assist the hotel to promote in certain segments, such as business traveller, event planner, or sponsors.
Collaboration Opportunities:
The hotels will have the opportunity to collaborate with the organisers of WTM basing on different methods:
· Custom-Designed Packages: Hotels will have packages, like the services of Wi-Fi or breakfast, to be offered as prerequisites in the packages to suit the needs of the WTM guests.
· Post-Event Engagement: Hotels should be willing to approach the attendees again in order to build a long-term relationship with them, offer loyalty programs, and get feedback as a method of constant improvement (Hendler, LaTour and Cotte, 2021).
· Sustainability Partnerships: Hotels can become members of sustainability initiatives which promote green practices that are consistent with WTM green agenda.
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Conclusion 
The ExCEL London World Travel Market (WTM) is a breakthrough event in the global MICE industry and has contributed to the tremendous expansion of international tourism, travelling, and hospitality. The integration of the new tendencies, the introduction of dynamic marketing directions, and the focus on innovations have resulted in WTM becoming one of the strongest MICE exhibitions. The venue will be the ExCeL London where such large events have high probability of being hosted because of its powerful infrastructure and convenience. Additionally, the role of the partaking of the local hotels in securing the success of the event is very important. In the future, the elements of sustainability, technology, and the development of sustainable hotel partnerships will remain significant in ensuring that WTM remains a leading provider of hotel services in the MICE line. The strategies will help facilitate its future growth because WTM will remain a significant participant in the progress of the tourism and hospitality sectors.
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Recommendations for Event Organisers
Focus on Sustainability:
· Recommendation: To make the event more sustainable, the organisers should implement better sustainability initiatives such as the application of eco-friendly materials, minimisation of waste and promotion of sustainable activities among the exhibitors.
· Justification: WTM customers across the globe have become concerned with the issues of sustainability and the promotion of the green activities will be accompanying the growth of the demand for responsible tourism (Ezeh and Dube, 2024). 
· Trade-Offs/Risks: The short run can be characterised by increasing the price of going green. 
Enhance Hybrid Event Services:
· Recommendation: Improve hybrid and virtual events features to provide more opportunities to the international delegates who cannot physically attend the event.
· Justification: The combination of digital elements as described in the report enhances provision of the experiences to the delegates and augments the expanse of the event. 
· Trade-Offs/Risks: Both the virtual and the physical experience delivery may be problematic regarding the availability of technology infrastructure, not to mention that of content delivery. 
Incorporate Technological Change(s) to Communicate:
· Recommendation: Invest in enhanced technologies such as virtual reality (VR), augmented reality (AR), and an AI-operated matchmaker to make the experience of delegates more enjoyable.
· Justification: As per the report, these technologies provide unbelievable experiences to the delegates and enable the exhibitors to present destinations and services using a more interactive and personalised approach.
· Trade-Offs/Risks: Investment in technology is costly and required patience for long term return on investment. 
Expand Post-Event Engagement:
· Recommendation: Continue working on post-event strategies in order to maintain relations with the attendees and the exhibitors using follow-ups emails, using webinars and other materials (ConferenceTap, 2024).
· Justification: It turned out that the engagement after the event was considered one of the primary strategic options of the long-term relationship maintenance and the subsequent loyalty and recurring participation building. 
· Trade-Offs/Risks: It is not an easy task to keep the participants interested by making the post event activities fruitful and interesting.

[bookmark: _Toc219491358]References 

ConferenceTap (2024) The power of post-event follow-up: Strategies for long-term engagement, ConferenceTap. Available at: https://www.conferencetap.com/post/the-power-of-post-event-follow-up--strategies-for-long-term-engagement (Accessed: 12 January 2026). 
Excel London (2026) Providing a unique venue experience, Excel London. Available at: https://www.excel.london/visitor/venue-guide/accessibility (Accessed: 12 January 2026). 
Excel London (2026b) Venue services, Excel London. Available at: https://www.excel.london/exhibitor/venue-services (Accessed: 12 January 2026). 
Ezeh, P.C. and Dube, K. (2024). Willingness to Pay in Tourism and Its Influence on Sustainability. Sustainability, [online] 16(23), pp.10630–10630. doi: https://doi.org/10.3390/su162310630. 
Fletcher, M. (2025) GDPR for events: A practical guide for 2025: CVENT, Cvent Blog. Available at: https://www.cvent.com/en/blog/events/gdpr-events-guide (Accessed: 12 January 2026). 
GTP (2025) WTM 2025: Global Leaders Call for Smarter Investment and Skills Development in tourism, GTP Headlines. Available at: https://news.gtp.gr/2025/11/04/wtm-2025-global-leaders-call-for-smarter-investment-and-skills-development-in-tourism/ (Accessed: 12 January 2026). 
Hendler, F., LaTour, K.A. and Cotte, J. (2021). Temporal Orientation and Customer Loyalty Programs. Cornell Hospitality Quarterly, 63(4), p.193896552110084. doi: https://doi.org/10.1177/19389655211008413. 
Hudson, S. and Hudson, L. (2023). Marketing for Tourism, Hospitality & Events. SAGE Publications Limited. 
Inmaculada Martín-Rojo and Ana Isabel Gaspar-González (2024). The impact of social changes on MICE tourism management in the age of digitalization: a bibliometric review. Review of Managerial Science. doi: https://doi.org/10.1007/s11846-024-00751-3. 
Lyubov Litvinova-Kulikova, Aliyeva, Z. and Lóránt Dávid (2023). MICE Tourism: How the Pandemic Has Changed It. Journal of Tourism and Services, 14(26), pp.197–218. doi: https://doi.org/10.29036/jots.v14i26.496. 
Nataliya Chukhray, Kateryna Yarmola, Ivanna Dronyuk and Andrii Chukhrai (2025). Creating a Value Proposition for Tourists in Times of Heightened Risks. Sustainability, [online] 17(5), pp.1916–1916. doi: https://doi.org/10.3390/su17051916. 
Pratap, R. (2024) IHG, Accor, Hilton, Hyatt, BWH and Wyndham Hotels in showcasing future of hospitality at World Travel Market london 2024, Travel And Tour World. Available at: https://www.travelandtourworld.com/news/article/ihg-accor-hilton-hyatt-bwh-and-wyndham-hotels-in-showcasing-future-of-hospitality-at-world-travel-market-london-2024/ (Accessed: 12 January 2026). 
Sharma, P. and Barad, S.B. (2025) Challenges and Opportunities in Organizing Large-Scale Events. Available at: https://ijirt.org/publishedpaper/IJIRT174617_PAPER.pdf (Accessed: 16 January 2026). 
WTM (2018) Move on from the WOW of augmented and virtual reality now and get creative say digital media experts at WTM London, WTM Global Hub. Available at: https://hub.wtm.com/press/wtm-london-press-releases/move-on-from-the-wow-of-augmented-and-virtual-reality-now-and-get-creative-say-digital-media-experts-at-wtm-london/ (Accessed: 14 January 2026). 
WTM (2026) Where Travel & Tourism Meet: World Travel Market London, Where Travel & Tourism Meet | World Travel Market London. Available at: https://www.wtm.com/london/en-gb.html (Accessed: 12 January 2026). 
WTM (2026a) Conference tracks at WTM London, Conference Tracks at WTM London. Available at: https://www.wtm.com/london/en-gb/conference-programme/conference-tracks.html (Accessed: 15 January 2026). 
WTM Facebook (2026) World travel market - WTM london: London, Facebook. Available at: https://www.facebook.com/wtmlondon/ (Accessed: 16 January 2026). 
WTM Global Hub (2025) Deai in tourism: Challenges & opportunities: WTM hub, WTM Global Hub. Available at: https://hub.wtm.com/deai-in-tourism-2025/ (Accessed: 16 January 2026). 
WTM Twitter (2026) WTM Twitter Page , X (formerly Twitter). Available at: https://x.com/WTM_London (Accessed: 16 January 2026). 









	

10

image3.png
< World Travel Market (WTM) London g Q

19.8K posts

World Travel Market (WTM) London
@WTM_London

WTM London, the world’s most influential travel & tourism event, is taking place in
London 4-6 November 2025. #WTMLDN #PowerToChange
View more

® London, ExCel. 2 london.wtm.com ) Joined June 2009 >

5,232 Following  96.4K Followers

Not followed by anyone you're following




image4.png
&) \Wad11) World Travel Market - WTM London

78K likes - 97K followers

&

46 November 2025,

Posts  About  Mentions  Reviews Reels  Photos  More v

Intro Featured

The Leading Global Event for the Travel Industry World Travel Market - WTM London
November 5, 20230

b Like

World Travel Market - WTM London

November 6,2023Q

B Page- Event 4 The #WTMLDN team have arrived at & Wow!! What an incredible first day of
ExCel. London and are getting ready to #WTMLDN 2023, The air was electric,
& ExCel London, One Western Gateway, Royal Victoria Dock. welcome you all tomorrow! You can stil. pulsing with anticipation and pure...

London, United Kingdom

wim.com/london

' 92% recommend (667 Reviews) @)

See all photos





image5.png
[] 3-5 November 2026

© Excel, London

Excel London

Royal Victoria Dock, 1 Western
Gateway, London E16 1XL

44 46,474 reviews

View larger map

r

Directions

eo

This essential resource is packed with expert analysis and global perspectives, helping you adapt and seize

new opportunities in a fast-evolving market.

Beckton parkru

Our next event

Dates: 3-5 November 2026

%~ ©)Royal Docks Academy
<__— \
|~ Cundy Park ==

(@ Custom House P

Vitorja pock ®S 7,

Venue: Excel London, Royal Victoria Dock
1 Western Gateway, Royal Docks

London E16 1XL





image6.png
Six tracks, one programme.

00

Sustainability

Discover the pivoting role of sustainability in tourism
- covering regenerative practices, ESG strategies,
climate action, responsible tourism and innovations
that balance environmental, social, and economic
objectives.

Sustainability Sessions

owo

A
e

Technology

Showcasing cutting-edge innovations transforming
travel — from Al, data analytics, and automation to
digital platforms, fintech, and next-gen solutions
enhancing the traveller experience.

Technology Sessions

DEAI

Diversity, Equity, Accessibility & Inclusion (DEAI),
champions underrepresented voices, inclusive
leadership, accessibility, and social equity — take
your initiatives from words to action and deliver best
practice for a safer world of travel.

DEAI Sessions




image7.png
EVENT SERVIGES
RIGGING TECHNOLOGY STAND
<. timamawsinasons | CLEANING
&
WASTE PIPED PARTNER
MANAGEMENT SERVIGES SERVIGES

vent services at Excel London

excel





image1.png
Prifysgol Cymru
Y Drindod Dewi Sant

University of Wales
Trinity Saint David





image2.png
Z witm




