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The following section addresses the core questions that have been emphasised regarding the sales transaction dataset for the UK-based store. The main focus here is the e-commerce segment of the business. The stored data has been pre-processed, analysed and visualised using the Microsoft Excel framework. Insightful tables, charts and graphs have been labelled appropriately for each sub-section containing an evaluation of a specific aspect of the business.  
[bookmark: _Toc164775057]Preprocessing the data
Given below in Figure 1 is the sales transaction dataset for the London-based store specialising in gifts and homewares for adults and children. 
[image: ]
“Figure 1: Sales transaction dataset”
“Source: Assignment material”
In order to accurately analyse the topic of interest, preprocessing must be implemented in the dataset. Certain kinds of inconsistencies may be eliminated by multiple correction techniques although some inconsistencies might not be entirely solved. It is possible to resolve the remaining inconsistencies as well, after using a single technique, by utilising other preprocessing methods in a complementary pattern (Mishra et al., 2020). The following steps have been used to pre-process the given dataset – 
Step 1: Selecting the overall dataset using the "Ctrl + A” shortcut key. 
[image: ]
“Figure 2: Selecting the data”
“Source: Created by the learner”
Step 2: The “Filter” option from the “Sort and Filter” dropdown list in the top-right corner of the Excel framework is used. 
[image: ]
“Figure 3: Filter option”
“Source: Created by the learner”
Step 3: The filter option enables a drop-down list view for each of the variables in the dataset. This feature allows the drop-down list view of any inconsistent data available in each variable. For example, in Figure 4, the quantity variable contains negative values which are clear inconsistencies given the nature of the variable. Such inconsistencies can be identified for each variable and successfully removed. 
[image: ]
“Figure 4: Inconsistency in the quantity variable”
“Source: Created by the learner”
Step 4: Inconsistencies in the quantity column can be removed by using the IF formula. As shown in Figure 5, a separate column is created and labelled as “Qty”, which will contain the rectified values. Now, the following formula has been used – 
“IF (F2<0, -F2, F2)”
Here, the F2 cell represents the original “Quantity” cell and the first value. This formula has been dragged for the entire column to obtain the new values in the “Qty” column. 
[image: ]
“Figure 5: Using IF function to rectify inconsistencies”
“Source: Created by the learner”

Step 5: Another inconsistency is observed in the date column with the format of the data. While the rest of the information has been recognised as the proper month, for November month, the data is not recognised and is displayed as “11/17/2019” as given in Figure 6.
[image: ]
“Figure 6: Inconsistency in the date variable”
“Source: Created by the learner”
Step 6: As shown in Figure 7, there is data in the “customer no.” variable that is not accessible or NA. The rows containing this data have been removed to avoid any faulty outcome during the analysis. 
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“Figure 7: Inconsistency in the date variable”
“Source: Created by the learner”
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“Figure 8: Deleting the rows with missing values”
“Source: Created by the learner”
[bookmark: _Toc164775058]Analysing and visualising the data
Now that the entire dataset has been pre-processed and cleaned, the dataset is finally ready for the analysis part. Analysis has been provided below regarding a specific aspect associated with the business of the London-based store. 
1. Trends in sales over the months 
The sales value for each specific product is calculated at first using the formula  -
“E2 * F2”
Here, E2 represents the price of each product sold and F2 represents the quantity of the product sold. Multiplying both these variables shall generate the sales of the product for a specific date. 
[image: ]
“Figure 8: Calculating the sales value for each row”
“Source: Created by the learner”
The trends in sales value for each month have been provided in Table 1 and Chart 1 respectively. Maximum sales were obtained in November (2742774.19), whereas, minimum sales were obtained in April (79020.71). 
	Month
	Overall Sales 

	Jan
	172592.36

	Feb
	179868.59

	Apr
	79020.71

	May
	288295.47

	Jun
	193430.34

	Jul
	263611.26

	Aug
	219295.38

	Sep
	604502.11

	Nov
	2742774.19

	GRAND TOTAL 
	4743390.41


“Table 1: Sales data across months”
“Source: Created by the learner”

“Chart 1: Sales trends across months”
“Source: Created by the learner”
2. Most frequently purchased products
The top 10 most frequently purchased items from the London-based store have been provided in Table 2 and Chart 2 (in descending order). The top ten most frequently bought items include Rabbit Night Light, Paper Chain Kit 50’s Christmas, Hot Water Bottle Keep Calm, Paper Chain Kit Vintage Christmas, Jumbo Bag 50'S Christmas, Popcorn Holder, Hand Warmer Owl Design, Cream Hanging Heart T-Light Holder, Gardeners Kneeling Pad Keep Calm, and, Regency Cakestand 3 Tier. 
	Product Description
	No. of purchases 

	Rabbit Night Light
	369

	Paper Chain Kit 50'S Christmas
	328

	Hot Water Bottle Keep Calm
	243

	Paper Chain Kit Vintage Christmas
	234

	Jumbo Bag 50'S Christmas
	215

	Popcorn Holder
	207

	Hand Warmer Owl Design
	201

	Cream Hanging Heart T-Light Holder
	199

	Gardeners Kneeling Pad Keep Calm
	187

	Regency Cakestand 3-Tier
	176


“Table 2: Data for the most frequently bought items”
“Source: Created by the learner”


“Chart 2: Most frequently bought items”
“Source: Created by the learner”
3. Number of purchases in each transaction
The number of products purchased in each transaction can be obtained by finding the mean quantity value. The mean quantity value represents the average quantity purchased for a single transaction or the average amount of products purchased by a single transaction.
To estimate the mean quantity value, the following formula is used – 
“Mean (Qty) = Sum of the total quantity of items sold ÷ Count of total transactions”
Here, 
The sum of the total quantity of items sold = 730075
Count of the total transactions = 65533
Therefore, 
Mean (Qty) or average products purchased in each transaction = 730075 ÷ 65533 
= 11.14. 
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“Table 3: Average amount of products purchased in a single transaction”
“Source: Created by the learner”
4. Most profitable segment customers
The customer numbers having maximum sales, and hence maximum profits, have been provided in Table 4 and visualised in Chart 3. The most profitable customer numbers are 16446, 14646, 13256, 14911, 17511, 18139, 17450, 16684, 12433, and, 14096.  
	Customer No.
	Sales 

	16446
	501359.05

	14646
	100097.56

	13256
	77622.6

	14911
	72876.05

	17511
	70664.49

	18139
	58913.05

	17450
	42164.71

	16684
	40682.56

	12433
	40427.91

	14096
	39038.05


“Table 4: Most profitable customer numbers”
“Source: Created by the learner”

“Chart 3: Most profitable customer numbers”
“Source: Created by the learner”
The country-wise sales data for the London-based business has been provided in Table 5 (in descending order). The top three countries in terms of sales have been visualised in Chart 4. The top three countries in sales and profitability are the United Kingdom, the Netherlands and Germany.  
	Countries 
	Sales 

	United Kingdom
	4167349.11

	Netherlands
	103698.2

	Germany
	82842.93

	France
	82559.4

	EIRE
	75983.59

	Norway
	47948.12

	Japan
	42924.61

	Austria
	22549.46

	Belgium
	21272.21

	Italy
	19186.27

	Spain
	17107.91

	Portugal
	14751.05

	Iceland
	10975.14

	Switzerland
	9946.49

	Finland
	6754.28

	Denmark
	4411.08

	Cyprus
	3498.13

	USA
	2513.04

	Malta
	1829.3

	Greece
	1547.87

	Sweden
	1443.85

	Australia
	1386.56

	Channel Islands
	1370.63

	Czech Republic
	458.82

	Grand Total
	4744308.05


“Table 5: Country-wise sales data”
“Source: Created by the learner”

“Chart 4: Top 3 countries with regards to sales”
“Source: Created by the learner”
5. Profitability strategies 
Based on the statistical analysis findings given above, the following can be recommended for higher profitability of the business – 
· The company should focus on marketing and advertisement campaigns during November, the period with maximum sales.
· The company should invest more in products associated with Christmas, especially paper chain light kits and jumbo bags. Along with that, the company should also invest in holders and stands, especially animal designs (rabbit/ owl). The company should also prioritise the brand “Keep Calm”, especially water bottles and kneeling pads. 
· The company should aim to increase its orders per transaction to more than 11 items. 
· The company should target customers with numbers 16446, 14646 and 13256 with various loyalty schemes and rewards to improve customer engagement and retain dedicated customers. Since the headquarters of the business are contributing towards maximum profits, the company must invest and innovate its branches in the Netherlands and Germany with maximum potential for profitability.  
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The purpose of the following section is to examine the Student Score dataset given below and comprehend the descriptives of student demographics (e.g. gender) and student's qualification for reduced/ free lunch. A dataset has been formed by a survey of 2133 school students for this purpose and has been provided in Figure 1. 
[image: ]
“Figure 1: Student Score dataset”
“Source: Assignment material”
In Figure 1, the data which was initially collected and stored in Microsoft Excel has been transferred into the SPSS data mining software for analysis purposes. Five different aspects have been examined below -  (1) Gender distribution of the students, (2) Qualification distribution of the students for reduced/ free lunch, (3) Mean and median of students who qualify/do not qualify for reduced / free lunch, (4) An example of clustering associated with the dataset, and, (5) Advantages and disadvantages of SPSS and Excel framework.  
[bookmark: _Toc164775060]1. Gender distribution of the students 

	Statistics

	Gender  

	N
	Valid
	2133

	
	Missing
	0





	Gender

	
	Frequency
	Per cent
	Valid Percent
	Cumulative Percent

	Valid
	Female
	1056
	49.5
	49.5
	49.5

	
	Male
	1077
	50.5
	50.5
	100.0

	
	Total
	2133
	100.0
	100.0
	


“Table 1: Frequency table for gender”
“Source: Created by the learner”
[image: ]
“Chart 1: Distribution of male and female students”
“Source: Created by the learner”
A total of 2133 students were included in the study. The gender analysis revealed a male-dominated distribution [Freqmale = 1077, Percentagemale = 50.4%] by a slight margin over the female counterparts [Freqfemale = 1056, Percentage female = 49.5%]. 
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	Qualification for reduced / free lunch

	
	Frequency
	Per cent
	Valid Percent
	Cumulative Percent

	Valid
	Does not qualify
	1215
	57.0
	57.0
	57.0

	
	Qualifies for reduced/free lunch
	918
	43.0
	43.0
	100.0

	
	Total
	2133
	100.0
	100.0
	


“Table 2: Qualification for reduced / free lunch distribution”
“Created by the learner ”
[image: ]

“Chart 2: Distribution of qualification of students for reduced / free lunch”
“Source: Created by the learner”

A total of 2133 students were included in the study. The qualification analysis revealed a greater proportion of participants did not qualify for the reduced / free lunch [FreqDNQ = 1215, Percentagemale = 57.0%] as compared to the students who qualified for the same [FreqQ = 918, PercentageQ = 43.0%]. 
[bookmark: _Toc164775062]3. Mean and median of students who qualify/do not qualify for reduced / free lunch

	Case Processing Summary

	
	Lunch
	Cases

	
	
	Valid
	Missing
	Total

	
	
	N
	Per cent
	N
	Per cent
	N
	Per cent

	Pretest
	Does not
	1215
	100.0%
	0
	0.0%
	1215
	100.0%

	
	Qualified
	918
	100.0%
	0
	0.0%
	918
	100.0%

	Posttest
	Does not
	1215
	100.0%
	0
	0.0%
	1215
	100.0%

	
	Qualified
	918
	100.0%
	0
	0.0%
	918
	100.0%




	Descriptives

	
	Lunch
	Statistic
	Std. Error

	Pretest
	Does not
	Mean
	62.29
	.309

	
	
	95% Confidence Interval for Mean
	Lower Bound
	61.69
	

	
	
	
	Upper Bound
	62.90
	

	
	
	5% Trimmed Mean
	62.23
	

	
	
	Median
	62.00
	

	
	
	Variance
	116.207
	

	
	
	Std. Deviation
	10.780
	

	
	
	Minimum
	33
	

	
	
	Maximum
	93
	

	
	
	Range
	60
	

	
	
	Interquartile Range
	14
	

	
	
	Skewness
	.035
	.070

	
	
	Kurtosis
	-.340
	.140

	
	Qualified
	Mean
	45.25
	.343

	
	
	95% Confidence Interval for Mean
	Lower Bound
	44.57
	

	
	
	
	Upper Bound
	45.92
	

	
	
	5% Trimmed Mean
	45.00
	

	
	
	Median
	44.00
	

	
	
	Variance
	108.160
	

	
	
	Std. Deviation
	10.400
	

	
	
	Minimum
	22
	

	
	
	Maximum
	74
	

	
	
	Range
	52
	

	
	
	Interquartile Range
	16
	

	
	
	Skewness
	.304
	.081

	
	
	Kurtosis
	-.669
	.161

	Posttest
	Does not
	Mean
	74.38
	.324

	
	
	95% Confidence Interval for Mean
	Lower Bound
	73.74
	

	
	
	
	Upper Bound
	75.01
	

	
	
	5% Trimmed Mean
	74.33
	

	
	
	Median
	74.00
	

	
	
	Variance
	127.735
	

	
	
	Std. Deviation
	11.302
	

	
	
	Minimum
	43
	

	
	
	Maximum
	100
	

	
	
	Range
	57
	

	
	
	Interquartile Range
	16
	

	
	
	Skewness
	.063
	.070

	
	
	Kurtosis
	-.645
	.140

	
	Qualified
	Mean
	57.48
	.366

	
	
	95% Confidence Interval for Mean
	Lower Bound
	56.76
	

	
	
	
	Upper Bound
	58.19
	

	
	
	5% Trimmed Mean
	57.19
	

	
	
	Median
	55.00
	

	
	
	Variance
	122.876
	

	
	
	Std. Deviation
	11.085
	

	
	
	Minimum
	32
	

	
	
	Maximum
	92
	

	
	
	Range
	60
	

	
	
	Interquartile Range
	17
	

	
	
	Skewness
	.431
	.081

	
	
	Kurtosis
	-.563
	.161


“Table 3: Mean and median scores for students qualifying and not qualifying for reduced / free lunch”
 “Source: Created by the learner”
Table 3 categorises the overall number of students based on qualification for reduced/ free lunch scheme. The mean and median values for the number of students in each category have been examined (highlighted in yellow). Case processing summary in SPSS confirms the same amount of students in either qualified or does not qualify group, for the pre-test and post-test results. For the pre-test results, an average score is 62.2 is achieved for students who did not qualify for reduced / free lunch, whereas, 45.2 is the average score for students who qualified for reduced / free lunch. For the pre-test results, a median score of 62 was achieved for students who did not qualify for reduced / free lunch, whereas, a median score of 44 was achieved for students who qualified. For the post-test results, an average score is 74.3 is achieved for students who did not qualify for reduced / free lunch, whereas, 57.4 is the average score for students who qualified for reduced / free lunch. For the post-test results, a median score of 74 was achieved for students who did not qualify for reduced / free lunch, whereas, a median score of 55 was achieved for students who qualified.   
[bookmark: _Toc164775063]4. Clustering the data

	Initial Cluster Centers

	
	Cluster

	
	1
	2

	Pretest
	23
	93

	Posttest
	35
	100




	Iteration History

	Iteration
	Change in Cluster Centers

	
	1
	2

	1
	30.191
	33.606

	2
	.885
	.791

	3
	.611
	.532

	4
	.212
	.181

	5
	.227
	.200

	6
	.150
	.128

	7
	.000
	.000

	a. Convergence achieved due to no or small change in cluster centres. The maximum absolute coordinate change for any centre is .000. The current iteration is 7. The minimum distance between initial centres is 95.525.




	Final Cluster Centers

	
	Cluster

	
	1
	2

	Pretest
	43
	65

	Posttest
	55
	78



“Table 4: Cluster centres for pre-test and post-test scores”
“Source: Created by the learner”
[image: ]
"Chart 2:  Final cluster centres for the pre-test and post-test scores in K-means clustering"
"Source: Created by the learner"

	Distances between Final Cluster Centers

	Cluster
	1
	2

	1
	
	32.160

	2
	32.160
	



“Table 5: Distances between Final Cluster Centres”
“Source: Created  by the learner”

	ANOVA

	
	Cluster
	Error
	F
	Sig.

	
	Mean Square
	df
	Mean Square
	df
	
	

	Pretest
	263262.668
	1
	60.505
	2131
	4351.122
	.000

	Posttest
	285646.166
	1
	61.679
	2131
	4631.188
	.000

	The F tests should be used only for descriptive purposes because the clusters have been chosen to maximize the differences among cases in different clusters. The observed significance levels are not corrected for this and thus cannot be interpreted as tests of the hypothesis that the cluster means are equal.


“Table 6: Analysis of variance for pre-test and post-test student scores”
“Source: Created by the learner”

	Number of Cases in each Cluster

	Cluster
	1
	993.000

	
	2
	1140.000

	Valid
	2133.000

	Missing
	.000


“Table 7: Case summary for K-means clustering”
“Source: Created by the learner”

The case summary for clustering the pre-test and post-test results has been provided in Table 7. The pre-test scores and the post-test scores for the examination of reduced / free lunch scheme qualification have been grouped into two different clusters. In Cluster 1, there are 993 student scores and in Cluster 2, there are 1140 student scores in total. These users have been segmented based on similar traits displayed in the scores. K-means clustering has been used in this scenario which is used to seek relatively homogeneous groups based on chosen features and can handle a large number of cases (IBM, 2021). The initial and final cluster centres for the pre-test and post-test scores have been depicted in Table 4. The final cluster centres have been plotted in Chart 2. While, for cluster 1, the average pre-test score is 43.05 and the average post-test score is 54.70,  for cluster 2, the average pre-test score is 65.32 and the average post-test score is 77.90. ANOVA results reveal a statistical significance for both the pre-test [Fpretest = 4351.12, Sig. = 0.00] and post-test [Fposttest = 4631.18, Sig. = 0.00] scores. 
[bookmark: _Toc164775064]5. Comparisons between SPSS and Microsoft Excel frameworks 
IBM SPSS Statistics
A collection of statistical tools and techniques is combined in a statistical package called “IBM SPSS (Statistical Package for the Social Sciences) Statistics”. The software is mostly used in areas of social sciences, healthcare and economics. The SPSS packages a wide range of statistical analyses such as t-tests, chi-square, ANOVA, correlation analysis, descriptive analysis, factor analysis, clustering and interaction analysis (Pallant, 2020). 
	Perks of IBM SPSS Statistics
	Downsides of IBM SPSS Statistics

	1. The intuitive GUI (Graphical User Interface) and command line of IBM SPSS make it an ongoing trend and popular among analysts in various industries (Kaurav et al., 2020). 
2. A lot of features are contained in this statistical package that enable automated identification of anomalies and outliers. 
3. One major advantage of SPSS is the ability to present complex data analysis more simply for thorough understanding.
4. A variety of file formats are supported in SPSS such as Stata, SAS, Excel and tab-delimited (Rahman and Muktadir, 2021).  
	1. A major disadvantage of the SPSS software is the cost factor. Purchasing the software can be a bit expensive. Furthermore, the software is licensed and without payment, it cannot be used. 
2.  The customisation feature does not provide a lot of options in SPSS, making it difficult for analysts to make any changes. Editing visualisation and output is challenging (Rahman and Muktadir, 2021). 
3. The agility and smooth programming of the software are questionable in some cases, and running the program is heavily dependent on the specifications of the machine.


Microsoft Excel
An easier method for analysing and visualising the data is by using the user-friendly statistical framework of Microsoft Excel. Individuals, small enterprises, large-scale organisations, and governments are using this statistical tool for its user-friendliness and popularity. Some of the features of Excel include charts/graphs, formulas/functions, Pivot tables, grid interface, data validation, automation, collaboration and data analysis tools. 
	Perks of Excel 
	Downsides of Excel

	1. The first major perk of the software is the variety of data analysis tools provided such as descriptives, correlation, t-tests and ANOVA for extracting valuable insights. 
2. The wide popularity of Excel enables its format to be compatible with running and collaboration. 
3. The user-friendliness of the software is its biggest perk enabling quicker applied learning for learners of diverse expertise levels (Mehar, 2023). 
4. The framework can analyse a large quantity of data with nearly up to a million rows and almost 16,000 columns in a single worksheet. 
	1. There is a lot of complex modelling that is absent in Excel as compared to other software like Jamovi or SPSS and requires manual downloading which is time-consuming and laborious (Kalluri, 2023). 
2. Excel has a higher error rate than most automated statistical packages. Complex data analysis such as predictive analysis may lead to erroneous outcomes. 
3. Privacy issues can be a major concern with Excel while dealing with sensitive information since it is the most commonly used statistical framework. 
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Sales trends across months 2019
Overall Sales 	
Jan	Feb	Apr	May	Jun	Jul	Aug	Sep	Nov	172592.36000000263	179868.59000000221	79020.710000000036	288295.47000000381	193430.34000000363	263611.26000000228	219295.3800000042	604502.10999995447	2742774.1899997564	Month

Sales Value 


Top 10 most frequently bought items
No. of purchases 	
Rabbit Night Light	Paper Chain Kit 50'S Christmas	Hot Water Bottle Keep Calm	Paper Chain Kit Vintage Christmas	Jumbo Bag 50'S Christmas	Popcorn Holder	Hand Warmer Owl Design	Cream Hanging Heart T-Light Holder	Gardeners Kneeling Pad Keep Calm	Regency Cakestand 3 Tier	369	328	243	234	215	207	201	199	187	176	

Most profitable customer numbers 

Sales 	
16446	14646	13256	14911	17511	18139	17450	16684	12433	14096	501359.05000000005	100097.56000000001	77622.600000000006	72876.049999999959	70664.489999999962	58913.050000000017	42164.709999999985	40682.560000000005	40427.909999999967	39038.049999999806	Customer ID


Sales



Most profitable countries in 2019 

Sales 	
United Kingdom	Netherlands	Germany	4167349.1099987179	103698.20000000001	82842.929999999906	Country
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| 3 |ANKYI Utban Non-public  60L Standard 20 KOWE Male Does not qualify 6 7%
| 4 |ANKYI Utban Non-public  60L Standard 20 55600 Female  Does not qualify 61 i
| 5 |ANKYI Utban Non-public  60L Standard 20 T4LOE Male Does not qualify 6 7%
| 6 |ANKYI Utban Non-public  60L Standard 20 7Y208 Female  Does not qualify 66 7
ANKYI  Urban Non-public  60L Standard 20 9KMZD Male Does not qualify 6 7
| 8 |ANKYl Urban Non-public 60L ‘Standard 20 9USQK Female Does. not qualfy 63 72
9 |ANKYI Utban Non-public  60L Standard 20 CSsQP Male Does not qualify 6 i
| 10 |ANKY! Urban Non-public 60L ‘Standard 20 DEHTS Female Does. not qualfy 61 72
| 11 |ANKYI Utban Non-public  60L Standard 20 DZMKU Male Does not qualify 61 73
| 12 |ANKYI Utban Non-public  60L Standard 20 FHTB9 Male Does not qualify 6 7
| 13 |ANKYI Utban Non-public  60L Standard 20 J13VG Male Does not qualify 66 7
| 14 |ANKYI Utban Non-public  60L Standard 20 Jamew Female  Does not qualify 60 7
| 15 |ANKYI Utban Non-public  60L Standard 20 MEUC4 Female  Does not qualify 6 i
| 16 |ANKY! Urban Non-public 60L ‘Standard 20 R4USH Male Does. not qualfy 64 73
ANKY!  Urban Non-public 60L ‘Standard 20 THTKI Male Does. not qualfy 63 70
| 18 |ANKY! Urban Non-public 60L ‘Standard 20 UIFVT Male Does. not qualfy 67 73
| 19 |ANKYl Urban Non-public 60L ‘Standard 20 Wesls Female Does. not qualfy 63 il
| 20 |ANKYI Utban Non-public  60L Standard 20 ZBQ4T Male Does not qualify 6 73
| 21 |ANKYI Utban Non-public  ZNS. Standard 21/0CROB Male Does not qualify 60 68
ANKY!  Urban Non-public NS ‘Standard 21 1QMDI Male Does not qualify 60 70
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TransactionNo ProductNo  ProductName Price  Quantity Customer Country
s81482  9/12/2019 22485 Set O 2 Wooden Market Crates 2147 12 17430 United Kingdom
581475 9/12/2019 22596 Christmas Star Wish List Chalkboard 1065 36 13069 United Kingdom
581475 9/12/2019 23235 Storage Tin Vintage Leaf 1153 12 13069 United Kingdom
581475 9/12/2019 23272 Tree T-Light Holder Willie Winkie 1065 12 13069 United Kingdom
581475 9/12/2019 23239 Set Of 4 Knick Knack Tins Poppies 1194 6 13069 United Kingdom
581475 9/12/2019 21705 Bag 500g Swirly Marbles 1065 24 13069 United Kingdom
581475 9/12/2019 22118 Joy Wooden Block Letters 1153 18 13069 United Kingdom
581475 9/12/2019 22119 Peace Wooden Block Letters 1225 12 13069 United Kingdom
581475 9/12/2019 22217 T-Light Holder Hanging Lace 1065 12 13069 United Kingdom
581475 9/12/2019 22216 T-Light Holder White Lace 1055 24 13069 United Kingdom
581475 9/12/2019 22380 Toy Tidy Spaceboy 1106 20 13069 United Kingdom
581475 9/12/2019 22442 Grow Your Own Flowers Set Of 3 1225 12 13069 United Kingdom
581475 9/12/2019 22664 Toy Tidy Dolly Girl Design 1106 20 13069 United Kingdom
581475 9/12/2019 22721 Set Of 3 Cake Tins Sketchbook 1225 12 13069 United Kingdom
581475 9/12/2019 22723 Set Of 6 Herb Tins Sketchbook 1153 12 13069 United Kingdom
581475 9/12/2019 22785 Squarecushion Cover Pink Union Jack 1153 12 13069 United Kingdom
581475 9/12/2019 22955 36 Foil Star Cake Cases 1106 24 13069 United Kingdom
581475 9/12/2019 23141 Triple Wire Hook Pink Heart 1106 12 13069 United Kingdom
581475 9/12/2019 22956 36 Foil Heart Cake Cases 1106 24 13069 United Kingdom
581475  9/12/2019 22581 Wood Stocking Christmas Scandispot 10.55 48 13069 United Kingdom
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[TransactionNo ProductNo _ ProductName Price  Quantity Customer Country |
saas2  9/12/2015 22485 Set Of 2 Wooden Market Crates 2147 12 1750 UnitedKi
581475 9/12/2015 22596 Christmas Star Wish List Chalkboard 1065 36 13069 United ki
581475 9/12/2015 23235 Storage Tin Vintage Leaf 153 12 13063 UnitedKi
581475 9/12/2015 23272 Tree T-Light Holder Willie Winkie 1065 12 13063 UnitedKi
581475 9/12/2015 23239 Set Of 4 Knick Knack Tins Poppies 1154 6 13069 UnitedKi
581475 9/12/2015 21705 Bag 500g Swirly Marbles 1065 2 13069 United i
581475 9/12/2015 22118 Joy Wooden Block Letters 153 18 13063 UnitedKi
581475 9/12/2015 22119 Peace Wooden Block Letters 1225 12 13063 UnitedKi
581475 9/12/2015 22217 T-Light Holder Hanging Lace 1065 12 13063 UnitedKi
581475 9/12/2015 22216 T-Light Holder White Lace 1055 24 13069 United ki
581475 9/12/2015 22380 Toy Tidy Spaceboy 11.06 20 13069 United ki
581475 9/12/2015 22442 Grow Your Own Flowers Set Of 3 1225 12 13063 UnitedKi
581475 9/12/2015 22664 Toy Tidy Dolly Girl Design 11.06 20 13069 United ki
581475 9/12/2015 22721 Set OF 3 Cake Tins Sketchbook 1225 12 13063 UnitedKi
581475 9/12/2015 22723 Set Of 6 Herb Tins Sketchbook 1153 12 13063 UnitedKi
581475 9/12/2015 22785 Squarecushion Cover Pink Union Jack 1153 12 13063 UnitedKi
581475 9/12/2015 22955 36 Foil Star Cake Cases 11.06 24 13069 United ki
581475 9/12/2015 23141 Triple Wire Hook Pink Heart 11.06 12 13063 UnitedKi
581475 9/12/2015 22956 36 Foil Heart Cake Cases 11.06 24 13069 United ki
581475 9/12/2019 22581 Wood Stocking Christmas Scandispot 1055 48 13068 United Ki
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