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[bookmark: _Toc158583256]Introduction
A well-developed and working goods transport network is a key part of economic growth, making people wealthy, and linking people all over the world. It is needed by both developed and developing countries. The road haulage and courier businesses in the UK are essential to the economic well-being of the country. It helps packages and goods move from one place to another. It is very helpful to learn about economic problems and ideas to figure out how these businesses work. Several economic factors have an impact on the long-term actions and operations of businesses in this area. Modifications in supply and demand, pricing strategies, following the rules, and problems with workers are a few of these. This study is primarily focused on how economic theories and issues impact the UK road haulage and courier businesses.
[bookmark: _Toc158583257]UK Road Haulage and Courier Industries
In the UK economy, their courier and road haulage businesses play an important role. These industries work on transporting goods, gifts, and cargo across the country. Through these services the businesses ensure that goods arrive to the destination timely and efficiently. To meet the needs of their customers, road haulage companies often run a variety of vehicles and transporters that are in different dimensions. It goes from small packages with meters to huge loads. Couriers, on the other hand, focus more on fast delivery services, and they usually let people and businesses choose between same-day and next-day delivery. As e-commerce has grown, so has the need for messenger services. This is because online stores put a lot of value on reliable and on-time delivery to keep their customers satisfied. The average cost-per-mile for haulage and courier vehicles in the United Kingdom grew by 15% annually between January 2021 and January 2022, according to the road transport price index of the Transport Exchange Group (TEG), based in the United Kingdom (Neat, 2022). The index grew from 101.5 points to 116.8 points. A strong correlation exists between escalating energy prices and supply chain disruptions and soaring inflation. Following the COVID-19 pandemic in February 2021, there was a major increase in inflation that impacted rates as 2022 started (ONS, 2022). In addition to companies dealing with demand, this triggered the overall need for heavier goods vehicle (HGV) drivers. Specifically high energy costs affected petrol, while a lack of products and raw materials for production continued. This was due to the inactive shutdown period, during which the businesses required time to resume operations. They were unable to meet demand. It appeared that supply chains were struggling everywhere due to these delays.
[bookmark: _Toc158583258]Profit Maximisation Theory
One of the primary goals of economics is the capability of a business or organisation to generate maximum revenue at the lowest possible expense. This goal is called profit maximisation. Profit maximisation refers to the strategy or procedure that enhances the organisation's earnings per share (EPS) or profit (Griffiths et al., 2011). The primary objective of investment and financing decisions is to maximise profits to their highest possible size. Profit maximisation offers the subsequent advantages. These are:
1. Optimisation: Profit is the foundation of the profit maximisation theory. It is an absolute necessity for the economic survival of any organisation or company.
2. Profit determination: It is the criterion for assessing the performance of a business or organisation. A business that is unable to generate profits threatens its every existence and fails to achieve its primary objective.
3. Economic and social well-being: Economic and social well-being is influenced in an indirect manner by profit maximisation theory (Gozgor et al., 2023). A profit is generated when a business effectively utilises and allocates its resources. It leads to remuneration for labour, capital, fixed assets, and infrastructure. Thus, social and economic welfare is implemented.
4. Measurement standard: Profits serve as the appropriate metric for assessing the feasibility of a business model (Bentley, 2002). Failure to generate profits results in the business leaving its primary objective and facing an immediate threat to its continued existence.
5. Expand customer base: By expanding its customer base, a business can increase its share of the market and generate more revenue. Expanding their customer base requires supplementary marketing efforts. They have to balance these expenditures against the expected increase in sales. According to Samuelson and Marks (2010), the stakeholders play important role economic growth.
There are some negative aspects of Profit Maximisation. These are:
1. Uncertainty of the Profit Concept: Profit can be defined in a variety of ways, including profit before interest and taxes, profit ratio, EPS, gross profit, net profit, and profit before interest and taxes. As an example, the concept of profit is indefinite. More specifically, there is no definitive rule or method for maximising profits in the actual world.
2. Excludes Time: The profit maximisation theory simply claims that a higher profit level correlates with improved business performance, without considering the time value of money. The theory exclusively considers profit, neglecting the concept of the time value of money (Keat et al., 2005). A particular unit of currency today will no longer be equivalent to the same unit of currency one year from now, according to the time value of money principle.
3. Neglects Risk Consideration: Business decisions guided solely by the profit maximisation model disregard the potential risks can affect the company's long-term viability. Because the business's survival will be at risk if it is unable to manage the increased risk.
4. Intangible benefits: Intangible benefits such as quality, technological advancements, and reputation are not tconsidered when maximising profits. This is one of the approach's most significant disadvantages. These intangible assets contribute significantly to the company's value creation, which cannot be ignored. 
5. Conventional Perception: The profit maximisation theory originates from a conventional perspective, whereas contemporary business and financial concepts place a much higher value on the maximisation of wealth rather than profit.
[bookmark: _Toc158583259]Application of the Theory
The UK's road haulage and courier businesses can use Profit Maximisation Theory in a way that involves a lot of different factors working together to get the best possible financial returns. In these fields, profit maximisation means making the most of operating efficiency, pricing strategies, and resource allocation to make the most money (Woodcock, 2010). This theory can be used in load planning and route optimisation. Haulage companies can look at things like distance, fuel costs, truck capacity, and delivery schedules to find the best way to decrease costs while still making the most deliveries per trip and making more money.
Pricing strategies are also very important for making the most revenue. Businesses need to set prices that are affordable to get customers. But they also need to ensure that the prices cover their costs and make a profit. Rates can be changed using dynamic pricing models, which consider changes in demand, fuel prices, and yearly patterns.  Also, investing on digital marketing and technology can make operations run more efficiently (Kotler et al., 2017). It can also cut down on costs and improve profits. Businesses can make well-informed decisions about route optimisation, resource allocation, and customer segmentation by using data analytics and forecast modelling. In the UK's road haulage and courier industries, using Profit Maximisation Theory means taking a planned approach to balancing making money and cutting costs so that businesses can stay profitable in a competitive market.
[bookmark: _Toc158144045][bookmark: _Toc158583260]Theory of Economics: Demand and Supply
[bookmark: _Toc158144046]Demand is a widely recognised and logical concept of economics among both consumers and businesses. It develops gradually throughout every phase of providing a product or service. Consumers who are interested in purchasing products are more likely to make purchases when those products are priced low (Sloman et al., 2013). When prices increase due to factors such as the changing of the seasons, consumers may purchase fewer items or none. Market size is determined by the quantity of a product that consumers purchase at a given price. Demand is the intention or desire to purchase and utilise a product or service. It is supported by a sufficient means of payment and a willingness to do so. According to Grima and co-authors (2020), demand is significantly influenced by some variables. These are- the cost of the commodity, the cost of related commodities, consumer income, consumer tastes and preferences, consumer expectations regarding future prices, population size and composition, national income level and distribution, consumer credit facilities, and interest rates.
The fundamental economic concept of supply refers to the aggregate quantity of a particular product that is made available for purchase on the market. The two concepts work together to establish market equilibrium, which governs the availability of products on the market and the prices at which they are sold. The price of a product is a principal determinant that influences its supply. In general, the supply of a product will increase in correlation with its price (Baye, 2013). Frequently, the price consumers are likely to pay and the price producers or sellers want to charge are oppositely correlated. The relationship between supply and demand is crucial because it determines the quantities and prices of the majority of products and services offered in a given market. Following the rules of a market economy, the balance between supply and demand will be reached at some point in the future. The supply side of the market is made up of sellers and the demand side is made up of buyers.
It is very important for businesses and people to keep supply and demand in control so that the economy stays stable (Levitt et al., 2010). Price changes are needed to keep supply and demand equal. It also means that things and services will always be available. Businesses can sell enough products and services to meet consumer demands and still keep prices low (Krugman, 2012). To stay profitable, they can change their prices based on what people want, which is a good use of supply and demand.
[bookmark: _Toc158583261]Impact on Business and Industry
If the demand is higher than the supplied haulage and courier service in the UK industry, the following things will happen:
1. Higher Prices: In the United Kingdom there are shortage of enough drivers and car. Due to the problem, haulage and courier companies will increase their prices. They will forcefully do so to match the demand. But many of the consumers will be unable to take the service at higher price. As a result it reduce the profit.
2. Delays and Service Insufficient vehicle and driver resources may lead to service interruptions and delivery delays. Organisations that depend on timely delivery of their products to consumers will encounter operational challenges.
3. Limitations on Capacity: The market players will struggle to match the rising demand if there are insufficient drivers and vehicles. It will be difficult for the road haulage and courier industry in the United Kingdom to expand their work. It will be limiting their capacity to acquire new customers.
4. Market Opportunities for competitors: Competitors will possess superior resource accessibility or operate their businesses more efficiently. They will have the opportunity to capitalise on demand and acquire market share. This can increase competition on the market in the industry (Grima et al., 2020).
But in the case where supply in the business is higher than demand, the followings will happen:
1. Price Competition: As there are so many drivers and cars, haulage and courier companies will fight on price to get new customers. It is good for businesses when prices decrease. Because it saves them money on shipping. They can become advanced in the market.
2. Oversupply: If the supply is high in a market, businesses will not use their resources properly. It could leave space unused. So drivers and vehicles will not be used enough. It will have impact on economy and society negatively.
3. Excessive Services: When there is excessive service in the market, haulage and courier companies will experience reduction in the profit margins. 
4. Consolidation and Restructuring: As there is oversupply in the market, some companies can join with another company. They can also change business operations to adapt to the new conditions.
[bookmark: _Toc158583262]Challenges
1. Operational Efficiency: The UK courier and road haulage business needs to plan well and make good use of their resources. It is necessary to keep supply and demand in balance. To meet various types of demand and keep costs cheap, haulage and courier companies will face difficulties to work out the best way of business operation (Gregson, 2017).
2. Lack of Drivers: There is a shortage of skilled drivers in the UK. When demand is high, the problem can be more severe. During busy times, it is very tough to have competent employees.
3. Issues with the infrastructure: Transportation problems negatively impacts on the industry to serve timely. It makes the delivery times lengthy and cost haulage and transport companies severe loss
4. Price Changes: Haulage and courier companies are affected by changes in the cost of fuel and other business costs. Changes in prices can also be forced by quick changes in demand and supply (Allen et al., 2023). Businesses face problems to set competitive prices.
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A number of recommendations can be offered to the UK road haulage and courier business. These are:
Improve the efficiency of operations: The businesses in this industry need to run their operations efficiently. They have to include and use new technology and tools. The methods of operation should be planned in a way that gives the best result.
Invest in Infrastructure: The business should invest in infrastructure. The companies of the market can work unitedly to make the roads better. They can plan for bigger parking areas. 
Compliance Management: Compliance management is necessary to overcome the issues in this industry. The businesses should be run in a proper regulation. It will help to operate the business efficiently. It will drive the business towards higher goals. 
Offer More Services: In the courier and road haulage industry, a business needs to be very unique. Diversified and specific services can lead a business to higher customer reach.
[bookmark: _Toc158583264]Conclusion
From the discussion and analysis of this study, it can be seen that there are many issues in the courier and road haulage businesses in the UK. The businesses have a great chance in the economy to do well in future. But currently they are facing some difficulties which need to be addressed. These issues affect their potential growth and damage the operations. They have to overcome many issues that exist from the bottom to the top. From the perspective of economics, the Profit Maximisation Theory and the Theory of Demand and Supply can help the industry if they are implemented wisely. Also, it is necessary for the industry to add upgradation in many areas. The government must also come forward to aid the industry. As this market plays an important role in the economy of the United Kingdom, the stakeholders related to the industry must work together and overcome the issues. 
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