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I. [bookmark: _Toc523787917]Introduction
The structure of this report captures one of the big fashion names in the clothing, bags, cosmetic, fragrances industry. Burberry stamp came in the fashion market from the love for clothing that Thomas Burberry struggled a lot to make it known worldwide.
However, after all these years, and after many, many changes the brand became bigger and bigger, also people loyal to it, developing a healthy relationship towards the brand. The key points that I discuss further down are to show how the company culture, ethics, and policies wore put in place by the senior management, and how the employees reacted to them, how comfortable they been accepted. 
The company that I chose is one of the organizations with a lot of self-esteem, due to the fact they don’t risk anything regarding being reproduced, or any impediments that could lead the brand to destruction. As the report flow, major key points are discussed and explained for a better understanding.

II. [bookmark: _Toc523787918]Case Study
Burberry London, it is an English fashion company founded in 1865 in Basingstoke England.
The former of the company was Thomas Burberry when he was only 21 years old. The creator of the brand was interested in developing new materials and fabrics that in his mind can change the fashion industry, and to keep people cool in the summer and warm in the winter.
In 1866 Thomas Burberry, being inspired by soldiers during the war, he created the gabardine or raincoat as he named it, having a waterproof texture which was protecting the soldiers during the war, that is why gained the name Burberry.
In the British royal families and upper classes his clothing became a must have, and that is what made him gain even more reputation. (Burberry,2014).
[bookmark: _Toc523787919]Burberry today
At this moment it is known as a worldwide company operating under 4 different brands such as Burberry Prorsum, being the baseline for other brands, Burberry London, which is a business wear collection, Burberry Britt being accessible for his price, and Burberry Sport, including all the sports gear that you people needs (www.tjprc.org, 2018). The reason for me to choose this famous company is because, it is a company whit a significant impact on the fashion market, which besides the fact that the competition is so high this company survived on the market until now, being on the line whit the other big fashion names such as Armani, Prada, Gucci, etc.
[bookmark: _Toc523787920]The Workplace 
I can consider myself very lucky because now at this moment, I was given a chance to work for this brand, and I love it; I love the way that is on a continuous growing on the market and keeps his standards high. In this company, my position is a Supervisor, so I manage a team of 9 people which I can say it is not an easy thing to do especially when I am working for this company. The company has stringent rules about how staff attend work and respect the company conduct; also, we must be aware that in a place like this room for mistakes is very limited.
Burberry is using a strategic management to deliver through its six pillars, to restart the brand and enhance luxury consumer engagement, two drivers (communication, product, supply and technologic) and two triggers (operational excellence and inspired people). They will make sure that productivity and simplification have the right capability to achieve organizational goals. 
However, having said all this Burberry have also aimed to operate a distribution network that is reliable to satisfy every consumer needs. As part of this strategy, they also committed by 2022, to ensure that all their products will have more than one confident characteristic such as being sustainable for the environment, improving their supply chain.
[bookmark: _Toc523787921]A Sustainable Environment
[bookmark: _GoBack]Having decades of history participating in the communities that they operate, supporting employees and donating each year 1% of their profit to charities, supporting disaster relief efforts such as London Grenfell fire, South Asia Floods, Burberry is seen worldwide as a trustable organization. Having a broad range of research in environmental science become the primary material for constructing social attitude objects, individual attitudes, and widespread public concerns.
 Burberry explored a model in which individuals can engage attitudes to new or emergent attitude objects by referencing personal values and beliefs about the consequences of the objectives for their values. They discovered that a subset of the significant clusters identified in value theory is associated with willingness to take pro-environmental action;
Also, a biospheric value orientation cannot yet be discerned in a general population sample; That willingness to take pro-environmental action is a function of both values and beliefs, with values also predicting beliefs; and that gender differences can be attributed to both beliefs and values. The models that they use for illustrating the factors determining public concern with environmental conditions. 

[bookmark: _Toc523787922]	Operational strategies
Among time, the company strives to ensure a fair hiring process, promoting and developing its employees and to make sure that women have fair opportunity represented at each organizational level.
In 2017, having more than 10,000 employees worldwide, with 30 percent male and 70 percent female, at the level of senior management roles female employees occupied a 39 percent.
In 2015, as part of its culture and with massive support for the importance of business diversity and society, the company became a corporate member of Outstanding, which is a non-profit professional organization network of gay, lesbian, transgender and bisexual executives.
Burberry unique culture has an onboard program who include its new employees, train them to gain knowledge about company brand and culture. Furthermore, Burberry offers all over the year, a vast range of team-building opportunities having as primary objective to enhance cross-functional connections between employees. For a greater collaboration and mobility, at Burberry, the teams are operating in a relaxed and entirely open-plan office.
The commitment of upholding labor standards and operating responsibly through their activities and operations is also part of company culture. 
To sustain company culture, values and beliefs, Burberry, has its policies, such as Global Way of Working, People policies, Code of Business Principles and Equal Opportunities policies, which are equal and communicated for all its employee worldwide.
Becoming the first luxury manufacturer and retailer in April 2015, by achieving accreditation for UK Living Wage employer made Burberry the Principal Partner of the Living Wage Foundation.
[bookmark: _Toc523787923] Burberry Policies 
· Anti - Bribery and Corruption Policy
· Global Environmental Policy
· Global Health and Safety Policy
· Human Rights Policy
· Local Stakeholder Engagement Policy
· Migrant Worker Policy
· Partner Non-Compliance Policy
· Responsible Sourcing Policy
· Tax Policy
[bookmark: _Toc523787924]Retail key points:
· A significant retail performance of +3% in sales, in a transition period
· Strategic investment in crucial location markets
· Opening new stores in Dubai, Beijing, Seoul and New York
· Enhancing global customer service support with new digital clientele
· Outstanding collaboration with Farfetch
· Always improving and engaging customers with unexpected and frequent new models (Burberry, 2018).
III. [bookmark: _Toc523787925]Retail performance in the first quarter of the year
Increased number of frequent top customers and local ones
The new collection of handbags
More than 80 live stores with refreshed heritage trench rollout
Rainwear grew with strength from Car Coats and seasonal tropical gabardine
A significant growth led by customers who look for a complete wardrobe offer (Burberry, 2018).

Retail revenue 13 weeks to 30 June

	 
	 
	 
	% change
	 

	£ million
	2018
	2017
	Reported FX
	CER*

	Retail Revenue
	479
	478
	0%
	3%

	Comparable sales
	3%
	4%
	 
	 


[bookmark: _Hlk521816037]*Growth at CER includes marginally negative net space contribution, the impact of retail calendar +0.2% and IFRS 15 -0.5% (Burberry, 2018).
Despite +3% growth in worldwide sales, in some regions such as Asia and Pacific, the grew percentage only a mid-single digit.
Also, an important grew in sales was in Japan, Korea, Hong Kong and Mainland China, where they benefited from an expensive shifting within the tourist destination in Asia. A weak tourist demand was reported in EMEIA, with a single low digit, due to different factors. Only a digit percentage grew reported in America, but with a positive footfall to be followed. The most critical growth was in the digital sector, where the Asia Pacific is the top consumer and having one of the more extensive digital channels worldwide.
Being founded in 1856, and passing through the transition period, Burberry now is one of the most exclusive British brands having its headquarter situated in London. The creativity and innovativeness of its most exceptional British attitude for clothes and accessories, made the company to be one of the most famous and appreciate brands on the market. Also, being listed on the London Stock Exchange (BRBY.L) and having a constituent of the FTSE 100 index. Its ADR symbol is OTC: BURBY. In June 2018, Burberry globally had 242 retail stores and 52 outlets, 46 franchise stores and 154 concessions (Burberry, 2018).
IV. [bookmark: _Toc523787926]Burberry – PESTLE Analysis
A full-scale ecological PESTEL examination (McGrath and Bates, 2013) recommends trust in the prototype brand's prosperity, despite the organization's present overall vital alternatives being to some degree obliged by PESTEL issues (Makos,2011). 
While universal development and expansion have been valuable (Moore and Birtwistle, 2004), globalization opens corporate weakness to politically roused changes in remote expense and import enactment when an open obligation is high, impose income is low and both government and saving money hazards win (Rowe, 2010). In any case, roughly 60% of the organization's crude materials are sourced from Europe "which permits [it] to stand to a great extent unaffected by Chinese import effects of the yuan/dollar de-pegging" (Zekaria,2010). 
Economically, notional "extravagance" itself has been to some degree captured and vanished into average knock-off quality and optimistic commoditization. Burberry, with other best brands, must contend forcefully for the top of the line clients in a rich extravagance universe (Tungate,2009). Deals administration procedures drawing in financial elites are imperative to mark survivability as computerized consumerism produces testing market designs (Merk,2014). The downturn in the extravagance showcase combined with a monetary deceleration in Britain implied cost/work cutting which, thus delivered high staff turnover at Burberry. Notwithstanding, it likewise empowered the organization to recessionary climate weights while at the same time revealing remarkable benefits (Friedman, 2011). 
Millennial shopping propensities develop in a social domain contradistinctive from earlier ages. Extravagance retailers, for example, Burberry must battle with this reality. While their folks paraded tip-top items as grown-up toys, recent college grads formed another picture of opulence by looking for approval and experience over the procurement of extravagance merchandise. Article buys are overwhelmingly executed on the web (Forbes, 2012). Perceiving this social pattern, as right on time as 2006, Burberry tried to be a world-class pioneer in wholly digitalized showcasing.  
A critical explanation behind the organization's prosperity has been its deliberate "spotlight on advanced [that] has landed Burberry at the highest point of computerized think tank L2's 2015 Fashion Digital report" (Milnes, 2015). Socio-socially, the organization has been cognizant to central speculation openings in generally under-entered markets, for example, India whose populace excitedly retains the typified suggestions involving the brand (Karimzadeh,2010).
V. [bookmark: _Toc523787927]Burberry SWOT Analysis
Strengths: 
Burberry's qualities incorporate its incredible focused brand with it's in a recognizable flash example concurred worldwide acknowledgment and review and fortified through superstar supports. Its inventiveness and mechanically complex advanced purchaser commitment are specific qualities. Web-based business and internet-based life innovation have driven Burberry's promoting systems. For instance, the brand has "14, 241, 285 likes on Facebook … 1,403, 981 adherents on Twitter.
In any case, the brand's continuing quality is its ability for the rehash. Verifiably, the organization depended upon a couple of center items showcased in non-vital areas. Its discount dispersion and estimating systems were uneven and included advertising in local situations of changing quality (Moore and Birtwistle, 2004). Anyway, it effectively modernized its business methodologies, adjusting to the circumstances by creatively "obscuring physical and computerized encounters" and putting resources into its dissemination framework with "lead stores".
 It additionally deliberately authorized concessions (Jackson and Shaw 2006) with the top of the line request in common key focuses showing enhanced item classifications without giving up its great British legacy (Burberry, 2015) and its lucrative 'money dairy animals', for example, its stylish scarf.  
Weaknesses: 
Burberry's shortcomings incorporate high staff turnover, a relatively feeble cost structure and high shortage financing (Wiki Wealth,2014). Perhaps on account of its accentuation on outerwear, accordingly drawing in an occasional and topographically contracted request, the brand additionally experiences sub-standard stock turnover efficiencies (La Dissertation, 2013), lessened reverberation in hotter nations and to some degree stolid mold money (Phong, n.d.). It's geocentric and exceedingly customary interest needs status implication in some non-Euro-American districts (Brand Guide, n.d.). 
Opportunities: 
Continued global development (Dauriz & Tochtermann,2012) with an accentuation on advancement and item assorted variety among more great age bunches appears to its crucial system (Burberry, 2015) to guarantee long-run supportability (Prahalad and Hamel 1990, Rumelt,1991). At last, upgrading the brand by deliberately chose big name supports and computerized based publicizing went for remote millennials gives off an impression of being a successful approach (Swire 2014) offering always advancing openings.  
Threats: 
Together with drooping overall extravagance markets, mark weakening through licensed innovation encroachment (Phelan, 2012), local legislative issues and financial unsteadiness (Wilson, 2014) keep on posing critical dangers to the organization's economic development. Moreover, expanded media consideration on working conditions in outside manufacturing plants serving Burberry has caused occasional disturbances in the production network making further dangers to the brand (Karmali,2012). This has been altogether improved by the organization's settled in proper arrangements and promise to manageable associations (Rankabrand,2015).
VI. [bookmark: _Toc523787928]The impact of cultures on the organization
Discussing how the culture impacts in an organization like Burberry we can look from different perspectives as discussed above, about the staff turnover and that most of his senior managers are women and whit different sexual orientation.
This impacts the organizational structure of the company having as well a low percentage of productivity from the employee since the company is on a continuous change in the fashion market trying to adapt to different demands. 
[bookmark: _Toc523787929]Connected culture
Ahrendts has all the while built up an occasionally confounding exhibit of interlinked ideas and activities went for supporting and sustaining the brand. Her focal plan to make this work is an "associated culture" that weds Burberry's image standards to the organization's association and ethos. As such, the associated culture is an idea intended to bode well for everyone in the organization of the "hard" and "delicate" procedures and to connect Burberry staff to the organization's image beliefs and its clients.
A case of the associated culture is the possibility that if fair extravagance is advanced remotely, at that point majority rules system must be advanced inside also. 
Another "associated culture" idea mirroring Burberry's image esteems in the authoritative structure is the possibility of a "youthful old organization." as far as the brand, the organization wholeheartedly grasps its rich history while additionally concentrating unmistakably on the more youthful clients whose lives rotate to an extensive degree around internet-based life – the "millennial client." 
This has shown itself in numerous structures: advancing unsigned groups through Burberry Acoustic. Dedicating significant assets to Burberry World on the web, and additionally Burberry's sight and sound nearness on Facebook and Twitter, supporting youthful, innovative ability through the Burberry Foundation,
  The relationship with young British performers, for example, Emma Watson and Eddie Redmayne. Advanced promoting in the entirety of its structures is critical to each part of the system, while Burberry's Britishness is underlined reliably.  
[bookmark: _Toc523787930]The culture among customer needs
In the meantime, this thought of the young, old organization is reflected in the organization's association. Ahrendts perceived that Burberry representatives, similar to its objective clients, are youthful. The individuals who work at the organization's home office are younger than 30. To catch this subject institutionally, Ahrendts made two connected bodies that, from one perspective, enable plans to thrive and, on the other, finish and transform the best of those thoughts into mark improving activities. The Strategic Innovation Council is a formal month to month discussion that Ahrendts set up to accumulate the "youthful up and coming age of awesome masterminds" at the organization. 
Her new best official group, consolidating the positions she has made – and also the components of "associated culture" were set up so that there could be what Ahrendts calls "a laser center" on the brand, even that it works it makes a temperate circle. Ahrendts figured this was the best approach to change the way of life and join the organization, which had turned out to be to some degree cracked and separated. It was an approach to strengthen the objectives of reviving the brand and figuring out how to advertise better all-inclusive in testing, advanced driven condition.  
"It's not just about the structure; it's tied in with having an imaginative reasoning society," Ahrendts says. "We do this by putting the brand first. This is the way we keep everybody joined together and adjusted. It evacuates 'self' and kills inner selves. Furthermore, with this arrangement and excellent brand center, we would now be able to dispatch substantial brand ventures." (Gilchrist, 2006)
However, on from the consumer point of view, all these factors that the CEO put in place working on the organizational culture is seen as unethical because Burberry is so afraid not to be copied and instead of donating the unsold items they prefer to destroy them. As we can see the culture in this company, because is British culture and the ethics are all mixed up, they are combing their culture and trying to adapt it toward all the countries they sell for.
VII. [bookmark: _Toc523787931]Burberry ethical behavior 
Burberry believes that the main thing on ethically running a business is to promote fair and sustainable employment practices internally and by supporting diversity and equal opportunities in the workplace both within its operations and across its supply chain. 
The company recognizes that, within its supply chain, there are many different countries each with their laws, cultures, norms, and traditions, which Burberry acknowledges and respects. Most of Business Associates will face more complex issues than others in implementing a successful and easy to accept the policy. 
They are prepared for working with all relevant bodies to deliver effective action plans for change. Burberry believes that working as a group; they can make the business stronger and improve the quality of life of the people who Burberry touch. 
VIII. [bookmark: _Toc523787932]Scope of policy
Burberry Ethical Trading Code of Conduct is part of a broader responsibility to secure the human rights of the people, including but not limited to those working within its extended supply chain.  The Ethical Code of Conduct is a machine outlined in Burberry’s Human Rights Policy put in place to address potential violations which may ascend in connection with the company’s operations and activities. 
By doing this implementation of this Code organization’s global supply chain, they are aware that human rights risks may be excessively found within groups of helpless workforces. Afterward, tailored policies in the Policy have been created to address the rights and needs of the supply chain workers including migrant and home-based workers. 
Regarding this ethics that the company promotes, is base for fair working conditions and the responsible management of social issues in the Burberry supply chain. Company  Associates are expected to launch and maintain a system to deliver an agreement with the organization ethical code of conduct, which is created to reward the protection of all workers during its supply chain and operations, including any workers employed by third-party contractors and recruitment agencies. (Burberry, 2018)
IX. [bookmark: _Toc523787933]Types of organizational culture
Being part of any organization, you may realize that within that organization the culture is divided into four categories:
[image: ]
Source: Jesse Stoner
However, the company that I am part of they are making use of the Clan culture and Competitive as well, because the reason I am saying this is that as I said above the senior management formed a majority of females, are looking into building groups and grow productivity fact that is most of the times impossible.
On the competitive point of view, they are always in a fight whit the other fashion brands, and they are looking for individuals that can sacrifice their personal life I order to come up with something innovative and out of the league.
X. [bookmark: _Toc523787934]Burberry procedure and legislation 
By2012 Burberry bespoke an autonomous calculation of its environmental impact which calculates the CO2e effects that are considerably growing from materials, energy, water, chemical inputs and waste, across all areas of Burberry's business and its supply chain.
The company came up whit a plan to reduce the risks, and for the business to focus decrease efforts at a regional, functional and fresh material level. By investing in the results of the 2012 independent assessment, a set of five-year targets were settled which are aligned with the company's business model and its rush of operational excellence. Burberry wants to meet these targets by 2017 and continues to engage with all stakeholders involved to enable these goals to put into practice. 
Burberry’s key points:
 To meet the safety regulation and be sustainable Burberry is setting some targets to reach in the future.
· Continuous improvement and performance
· Specialized training for the employee to respect the policy
· Setting their standards in to meet legislative requirements
· Implementing a set of procedures to meet environmental standards
· Suppliers adequate training
· Looking into using recycled materials and reducing waste
· Protect the areas around from their noise
Having said all that Burberry also is not looking into discriminate people, they will give everyone a chance to work with them doesn’t matter the color, gender, sexual orientation, etc. However, these rules implemented by the government and due to the fact that the company is operating in so many countries, there is no way around it they have to play their game.
Own cultural and ethical behaviour towards the organization
Assessing and supporting the above research, I can say that many companies use unorthodox methods to increase their profit and they will do anything no matter what to achieve this.
However my point related to this company is probably they may use sometimes same unethical methods for them to grow the profit but, what is to be respected is they look for the people and promote them if they deserve. Will never discriminate against a person in no way, seem to sustain the environment and to preserve life on Earth. For me the Clan culture formed it is indescribable, I love going work and to complete different challenges is a place that will not change soon.
That is why being a luxury brand Burberry has an emotional link between the brand and his customers, a thing that helped her to have a very complicated business. Analysing the marketing mix, the way they promote themselves as part of strategies that are key to superior performance. To succeed this, Burberry must be innovative, expanding digital partnerships, to remain at the lead of the digital changes.
 As technology builds consumer experiences where brand, product, and customers encounter grow as well. Burberry must continue merging by doing all kinds of promotion and place to sustain success. A product is the core of both development and position. Burberry depends on more heavily on apparel than their competitors.  An analysis shows that they need to continue to progress a well-balanced range, making sure their product offering responds to consumer demands.
[image: ]

XI. [bookmark: _Toc523787935]Conclusions
Burberry is one of the top luxury brands in the UK, with extensive experience in the fashion field. Being in the industry for decades, the company faced many challenges and resisted on the market because the brand continued to keep its own culture.
Maintaining the brand values once the company became international was a big test for them, because they get into other markets, with substantial and significant competitors. Burberry appreciates its employees and customers, and invest a necessary amount of resources, regarding time and money, to keep its unicity and its customers happy. Even if sometimes the brand was severely criticised for the different practices, such as destroying clothes and bags which have not being sold, only to prevent the reproduction of their style by other rivals.
Furthermore, customers appreciate Burberry for their business approach and for the feeling of having a unique item, which the organization offers. As an employer, Burberry provides a fantastic workplace for its employees, also gives the opportunity to express your creativity and innovativeness.  In my opinion, because the company has set a strict of rules and values for its employee, I think that is the primary factor who help the brand to pass decades of challenges and to gain loyalty among customers.




References
Burberry, 2018. www.burberryplc.com. [Online] 
Available at: https://www.burberryplc.com/en/news-and-media/press-releases/financial/2018/first-quarter-trading-update.html
[Accessed 5th August 2018].
Friedman, V. 2011. Woman in the News: Angela Ahrendts, Burberry’s all-American boss is selling Britishness to the world. The Big Read. [Online. Accessed at http://cachef.ft.com/cms/s/0/e2f598ea-6d13-11e0-83fe00144feab49a.html#axzz1c9fL22j7, August 25, 2018].
Gilchrist, S., 2006. https://www.brunswickgroup.com. [Online] 
Available at: https://www.brunswickgroup.com
[Accessed 9 July 2018].
Jackson T. and Shaw, D.2006. The Fashion Handbook. Edition: illustrated, London U.K.: Routledge.
Karmali, S. 2012. Burberry Cancels Production in China Factory. Vogue. [Online. Accessed at http://www.vogue.co.uk/news/2012/09/20/burberry-chinese-factory-production-stops---concerns-over-workingconditions, August 7, 2018
 Makos, J. 2011. Understanding Pest Analysis with Definitions and Examples. [Online. Accessed at http://pestleanalysis.com/pest-analysis/, August 24, 2018].
McGrath, J. & Bates, B. 2013. The little book of prominent management theories and how to use them. First ed., Pearson: Harlow, England.
Merk, M. 2014 Luxury sales force management: strategies for winning over your brand ambassadors. Palgrave Macmillan, Basingstoke, Hampshire; Basingstoke.
Moore, C. and Birtwistle, G. 2004. Creating an international luxury fashion brand. International Journal of Retail & Distribution Management, 32 (8), pp. 412-422.
Prahalad, K. and Hamel, G. 1990. The Core Competence of Organization. Harvard Business Review, 68:3, pp. 79-91.
Swire, R. 2014. Why is Burberry’s Digital Strategy So Good? Parallax Agency. [Online. Accessed at https://parall.ax/blog/view/3047/why-is-burberry-s-digital-strategy-so-good, June 15, 2018].
Stern, P.C., Kalof, L., Dietz, T. and Guagnano, G.A., 1995, Values, beliefs, and pro-environmental action: Attitude formation toward emergent attitude objects 1. Journal of applied social psychology, 25(18), pp.1611-1636.
Phelan, H. 2012. Knockoff Crackdown Continues: Burberry Wins $100 Million in Counterfeit Case. Fashionista. [Online. Accessed at: http://fashionista.com/2012/05/knockoff-crackdown-continues-burberry-wins-100-million-incounterfeit-case, August 16, 2018]
Phong, V. (undated). Burberry Corporate Strategy. [Online. Accessed at http://www.academia.edu/5781514/Burberry_Corporate_Strategy, July 14, 2018]
Rankabrand 2015. Burberry Sustainability Score Report. [Online. Accessed at http://rankabrand.org/sustainableluxury-brands/Burberry#detailed-report, July 27, 2018].
Rumelt, R.P. 1991. How Much Does Industry Matter? Strategic Management Journal, 12:3, pp. 167-185.
Rowe, J. 2010. Government Borrowing Is Rising Risk to World Financial System. International Monetary Fund Global Financial Stability Report, August 24, 2018.
Tungate, M. 2009. Luxury world: the past, present, and future of luxury brands, 1st ed, Kogan Page, London; Philadelphia.
Wilson, R. 2014. Burberry and Mulberry face branding challenges in luxury market. Media and Tech Network. [Online. Accessed at http://www.theguardian.com/media-network/2014/nov/06/mulberry-burberry-luxurybranding-challenges, August 17, 2018].
Wiki Wealth 2014. Burberry SWOT Analysis. [Online. Accessed at http://www.wikiwealth.com/swotanalysis:burberry, August 28, 2018].
www.tjprc.org, 2018. www.tjprc.org. [Online] 
Available at: www.tjprc.org
[Accessed 15 August 2018].
Zekaria, S. 2010. Burberry Has Reasons to Be Bullish. The Source (now ‘Moneybeat’). [Online. Accessed at http://blogs.wsj.com/source/2010/07/13/why-burberry-has-reasons-to-be-bullish/, August 25, 2018].


 

2

image2.png




image3.png
Types of Organizational Culture

Competitive

Entrepréneurial





image4.png
HOW DOES TECHNOLOGY AFFECT CULTURAL TRANSFORMATION?

Vi, 1 Jve——
|

= [ru—— ] | A :rhi

BURBERRY [
CULTURE

VIVALDI.




image1.png




