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Introduction

         This report intends to provide an overview of contemporary hospitality issues related to sustainability and environmental concerns. It examines the positive and negative impacts of these issues on business practices.
        Furthermore, this report will also examine the role of technology in addressing sustainability and environmental concerns. Additionally, this report seeks to facilitate a deeper understanding and analysis of the contemporary issues and trends the hospitality industry faces.
      This report will explore the current issues affecting the hotel and hospitality sector in 2023, focusing on sustainability, technology, and changing customer expectations.
      Furthermore, this report will also examine the role of technology in addressing sustainability and environmental concerns. Additionally, this report seeks to facilitate a deeper understanding and analysis of the contemporary issues and trends the hospitality industry faces.

The Hospitality industry in a competitive world
 

      In today's fiercely competitive world, the hospitality industry confronts many contemporary issues related to environmental sustainability. As per the research conducted by Waligo et al. (2013), current problems refer to those matters that generate both positive and negative impacts on business practices and performance. Sustainability has become a critical issue for every industry worldwide due to the natural depletion of resources. Similarly, the hospitality industry faces challenges due to its water, food, and energy consumption, which impacts the environment and the industry's sustainable development.
   In the hospitality industry, sustainability implies ensuring the organization can sustain itself in a competitive environment by maintaining an eco-friendly environment. The rise in sustainability and environmental issues can be attributed to the overexploitation of natural resources and changes in demographic structures driven by the demand for more innovation, resulting in increased resource consumption.
   The hospitality industry must maintain customer satisfaction levels without compromising on the quality of services or the comfort level to attract more customers to this industry (Mishra et al., 2014).
Sustainability has become a critical issue for every industry worldwide due to the natural depletion of resources. Similarly, the hospitality industry faces challenges due to its water, food, and energy consumption, which impacts the environment and the industry's sustainable development.
   In the hospitality industry, sustainability implies ensuring the organization can sustain itself in a competitive environment by maintaining an eco-friendly environment. The rise in sustainability and environmental issues can be attributed to the overexploitation of natural resources and changes in demographic structures driven by the demand for more innovation, resulting in increased resource consumption.

Contemporary Themes and Trends in Hospitality

 

  The hotel and hospitality sector has experienced rapid growth in recent years, with the increase in international travel and the expansion of the middle class in emerging economies (ResearchAndMarkets.com, 2021). 
   The industry is a vital contributor to the global economy and has been impacted by contemporary themes and trends (Deloitte, 2019).

Sustainability
According to Becken and Hay (2020), as travellers increasingly recognise the impact of climate change on natural resources, sustainability will emerge as a prevailing marketing theme.
   Sustainability is an increasingly crucial contemporary theme in the hotel and hospitality sector. As resources become scarce and the environment becomes more fragile, the industry becomes more aware of its impact on the planet. Many hotels have implemented sustainability practices, including reducing energy and water consumption, reducing waste, and sourcing locally grown food. According to Waligo et al. (2013), implementing Environmental Management Systems (EMS) has been a practical approach to achieving hotel sustainability goals. It adopts a range of initiatives to reduce its environmental footprints, such as energy efficiency, water conservation, and waste reduction (Han, Hsu, & Lee, 2019).
   In addition, hotels have also begun to focus on sustainable architecture and design. Green materials and energy-efficient systems are becoming more common in new hotel construction. For example, in Singapore, the Parkroyal on Pickering Hotel is an example of sustainable architecture awarded the Green Mark Platinum award for its innovative design and energy efficiency. 
   There is a growing trend towards sustainability in the hotel and hospitality sector, with consumers increasingly seeking environmentally friendly and socially responsible accommodations. Hotels are implementing eco-friendly practices such as using renewable energy sources, reducing water consumption, and minimizing waste.
   According to Naldi et al. (2021), younger consumers desire businesses that uphold a clear purpose. To translate this into action, companies must demonstrate their efforts to minimise their carbon footprint, as stated by the WTTC (2021). Additionally, businesses should provide customers with resources and information on how they can personally contribute to sustainable travel, as suggested by the UNWTO (2021). In their marketing campaigns, countries and destinations can emphasise themes such as conservation, as highlighted by Gössling and Scott (2020).
Ryanair, as an example, provides a carbon calculator on its website, enabling customers to comprehend the carbon emissions associated with each flight and potentially offset them (Ryanair, 2021). Other travel brands demonstrating positive initiatives include Hilton Hotels, which has implemented energy-efficient lighting throughout its properties and prioritises local suppliers (Hilton, 2021). Royal Caribbean's ships are equipped with purification systems that eliminate 98% of sulphur dioxide emissions from their exhausts (Royal Caribbean, 2021). British Airways is dedicated to reducing CO2 emissions by 50% before 2050 and is constructing a facility that produces fuel from household waste (British Airways, 2021). Additionally, Virgin Atlantic collaborates with manufacturers to develop jet fuel that generates 50% less carbon compared to traditional fossil fuels (Virgin Atlantic, 2021).

Technology
  Technology has significantly impacted the hotel and hospitality sector in recent years by introducing online booking platforms, mobile check-ins, and keyless entry systems. These innovations have made travel more accessible and convenient for consumers. With the advancement of technology, hotels have also been able to implement data analytics to improve operational efficiencies and personalize the customer experience.
  Technology has transformed how guests interact with hotels, from mobile check-in to virtual concierge services; hotels are leveraging technology to enhance the guest experience (Wang & Nicolau, 2018).
  According to Buhalis et al. (2021), using Artificial Intelligence (AI) in the hospitality industry has become more prevalent. AI can assist hotels in managing operations, including inventory and pricing, and improve customer engagement. Integrating chatbots and voice-activated assistants have also become more common in hotels to improve customer service and automate simple tasks. Technology is playing an increasingly important role in the hotel and hospitality sector. Hotels implement mobile check-in, keyless room entry, and virtual concierge services to enhance the guest experience and streamline operations.
Changing Customer Expectations 
   Changing customer expectations is another contemporary theme impacting the hotel and hospitality sector. With the rise of the experience economy, consumers seek more unique and personalized travel experiences. In response, hotels have begun to invest in experiential offerings, such as wellness programs, cultural activities, and local tours.
   According to Wang et al. (2017), using social media has become crucial for hotels to engage with customers and understand their preferences. Integrating social media into the customer experience has also become more common, allowing guests to share their experiences with others and promote the hotel's brand. 
  The hotel and hospitality sector constantly evolves and adapts to changing consumer preferences and market trends. Some of the contemporary themes in this industry include:
Personalization
   Hotels are placing a growing emphasis on personalization to enrich the guest experience. By harnessing technology, they gather data on guest preferences and behaviour in order to customise and tailor their offerings. This can encompass personalised room amenities, tailored recommendations for local activities and dining options, and various other personalised enhancements.
   Personalization of the hotel experience has become a key trend, which involves collecting data on guest preferences and behaviour and using this information to tailor the guest experience (Xiang, Du, Ma, & Fan, 2017).



Wellness 
   Health and wellness are becoming increasingly important to consumers, and hotels are responding by offering a range of wellness amenities and services. This can include yoga and fitness classes, healthy dining options, spa services, and more.
   The wellness trend is multiplying in the hospitality industry as more and more travelers seek out healthful experiences that way; the hotel industry is responding by offering wellness-focused amenities and services, such as fitness centers, spa treatments, and healthy dining options (Font, Reina, & Camprubí, 2018).
Experience-focused travel 
   Travelers are increasingly seeking unique and authentic experiences, and hotels respond by offering curated experiences showcasing the local culture and environment. 
   Experience-focused travel has become a significant trend in the hospitality industry. The hotels provide curated experiences showcasing local culture and environment, such as food and wine tours, cultural excursions, and outdoor activities (Li & Petrick, 2018).
  Remote work 
   With the rise of remote work and digital nomads, hotels increasingly offer amenities and services tailored to this market. This can include high-speed internet, coworking spaces, and flexible check-in and check-out times.
   The rise of remote work has created new opportunities for the hospitality industry. Hotels can attract digital nomads by offering high-speed internet, coworking spaces, and flexible check-in and check-out times" (Pandit, Agrawal, & Kumar, 2019).
Contactless service 
  The COVID-19 pandemic has accelerated the trend towards contactless service in the hospitality industry. Hotels are adopting new technologies and processes to minimize physical contact between guests and staff (Lee & Shin, 2021).
  This can include mobile check-in, contactless payments, and delivery of amenities and services directly to guest rooms.





Management options in the contemporary hospitality industry
   

  The contemporary hotel and hospitality sector themes have significant implications for business operations. By understanding and applying these trends, hotels and other hospitality businesses can enhance the guest experience, attract new customers, and remain competitive in a rapidly changing market.
   For example, hotels can implement sustainability initiatives such as energy-efficient lighting and water-saving fixtures to reduce their environmental footprint and appeal to eco-conscious travellers.         Personalization can be achieved by collecting guest data through loyalty programs and using it to offer personalized recommendations and amenities, such as room upgrades or customized food and beverage options. Wellness amenities, such as fitness centers and spa treatments, can be added to attract health-conscious guests.
   Technology can be leveraged to enhance the guest experience by offering mobile check-in and keyless room entry. Hotels can also use technology to provide virtual concierge services, allowing guests to access information and services through smartphones.  
   Experience-focused travel can be achieved by offering curated local experiences that showcase the culture and environment of the destination.
   Remote work amenities, such as high-speed internet and coworking spaces, can be offered to appeal to digital nomads and other remote workers. 
   Finally, contactless service options can be implemented to ensure guest safety and convenience in the wake of the COVID-19 pandemic. 
   The World Health Organization has also developed guidelines for reducing the risk of COVID-19 transmission in the hospitality industry (World Health Organization, 2020).
   During the COVID-19 pandemic, the travel industry suffered significant job losses, with 62 million tourism-related jobs lost worldwide in 2020 (WTTC, 2021). As leisure demand rebounds, companies struggle to find enough replacements for laid-off or lost employees, leading to staffing shortages (Cox, 2021). 
   Deloitte (2021) reports 300,000 fewer hotel workers globally in October 2021 compared to two years prior. Once employees leave the industry, it can be challenging to replace them, especially as inflation has also made it difficult for companies to recruit (Meltzer, 2021).
   Staff shortages can impact a travel company's ability to meet customer expectations, leading to issues such as chaotic scenes at airports, such as those seen at Heathrow and Gatwick in the UK, which have become viral, and this could deter some travelers who could act as a deterrent for travellers (BBC, 2021).
 Also, guests may be unwilling to accept reduced services, such as housekeeping-by-request, if they still pay a total price (Cox, 2021).
   While automation may help with some aspects of hotel services, such as contactless check-in, cleaning rooms, and operating restaurants still require human labor (Deloitte, 2021). If staff shortages persist, hotels may consider introducing itemized charges for services such as housekeeping (Meltzer, 2021). These services could potentially form part of loyalty programs as travel companies adapt to the changing demands of the industry.
   Government regulations and incentives can play a crucial role in promoting sustainability practices in the hospitality industry (Hall, 2011). The World Tourism Organization has also developed guidelines for promoting sustainable tourism practices in the wellness tourism sector (World Tourism Organization, 2018). The European Union's General Data Protection Regulation (GDPR) also includes guidelines for ethically collecting and using guest data (European Commission, 2016).
In addition to its necessity and importance, the hospitality industry also brings a negative impact, such as:


· Exploitation of workers: The hospitality industry is notorious for its low-wage, low-benefit jobs, long hours, and often difficult working conditions. Many workers in the industry are not paid a living wage and are forced to rely on tips to make ends meet. Additionally, some employers in the sector exploit immigrant workers who may not be aware of their rights or may be afraid to speak out against mistreatment (Friedman, 2021).
· Environmental impact: The hospitality industry can have a significant ecological impact, from the energy and water use of hotels to the waste generated by restaurants. Many hospitality businesses have been slow to adopt sustainable practices, and even those that have may not be doing enough to mitigate their environmental impact (Brouder & Teixeira, 2018).
· Lack of diversity and inclusivity: The hospitality industry has traditionally been dominated by white, male, and non-disabled individuals, with limited opportunities for women, people of color, and people with disabilities. This lack of diversity can lead to a homogenous workforce and make it more difficult for businesses to connect with diverse customers (Rogers, 2020).
· Impact on local communities: While the hospitality industry can bring economic benefits, it can also have adverse effects. For example, the growth of vacation rental platforms like Airbnb can lead to rising housing costs and displacement of residents. Additionally, significant hotel developments can take over public spaces and limit access to amenities for residents (Guttentag, 2019).
· Health and safety concerns: The hospitality industry is responsible for ensuring the health and safety of employees and customers. However, there have been foodborne illnesses, accidents, and even violence in hospitality establishments. Some businesses may prioritize profits over safety, putting employees and customers at risk (Chen & Gursoy, 2021).
While the industry can bring economic benefits and provide enjoyable customer experiences, it is essential to consider these and other issues to ensure that the sector operates ethically and responsibly.


Conclusion
   Overall, the contemporary themes in the hotel and hospitality sector offer many opportunities for hotels and other hospitality businesses to innovate and differentiate themselves in a crowded market. By staying up to date with the latest trends and applying them creatively, hotels can enhance the guest experience and drive business growth.
   In conclusion, the hotel and hospitality sector is experiencing rapid growth and undergoing significant changes in 2023. Contemporary themes shaping the industry are sustainability, technology, and changing customer expectations. Hotels must stay informed about these trends and adapt to them to remain competitive. 
   By embracing sustainable practices, integrating technology, and personalizing the customer experience, hotels can enhance their operations and improve the guest experience.
   For the design of this report, information from credible sources was used, and a complete understanding of the subject was demonstrated.
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