The advertising campaign for the exhibition would be posted on twitter. It would be a series of posts counting down to the opening of the exhibition.  It would mainly be targeted towards young adults, with some exceptions for holidays, such as Mother’s Day.  They would be posted on a daily basis for the month leading up to the opening of the exhibition. These posts would include things like photos of artefacts, telling the myth, and “fun facts”.  This particular example of a social media advertisement is one focused on showing one of the artefacts, while giving information that doesn’t solely relate to the exhibition but gives an intriguing piece of information. The photo of the amulet mould being an example of the phenomenon stated. The post then draws the reader/viewer’s attention to where they can learn more about the experience.
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25 days until opening!
Fun Fact Friday: When looking at a concave object sometimes they will appear to be convex! This is a great way of getting an idea of what the product of a mould may look like (as shown: amulet mould of goddess Isis and baby Horus). A famous example of this (often referred to as the hollow-face illusion) is the busts in the library scene of the Haunted Mansion ride at Walt Disney World. Come visit starting on the 31st. 
Tickets and more information can be found in bio. 
#popupexhibition #egypt #osiris #horus #museum #history #archaeology #countdown #family #mythology #funfact
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