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Executive summary
The study has produced a brief or concise discussion in relation to the cultural differences, customary differences and behavioural differences that are evident between China and UAE which belong to two different locations around the globe. It has also established two key recommendations and dos and don’ts that are required to be taken into consideration by the hotel staff members in the Chinese hospitality industry. The study serve as a guide for the advancement of the performance of the hotel staff in the delivery of the services to the guests within the organisation. 
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[bookmark: _Toc137648837]Introduction
The concerned study presents a talk in order to the cultural differences that are evident between China and UAE within the hospitality and hotel industry of the nation. It will also present the different customs that differentiate them from each other and the behaviour of guests or customers in the industry along with different dos and don’ts and two sets of recommendations that are needed to be used by the hotel business organisation in China. 
[bookmark: _Toc137648838]Cultural differences
When it comes to differences in culture, China and UAE both are reported to be quite diverse as they belong to totally different environments. China is an Asian nation on the other hand UAE is a Middle Eastern nation. Language has been a key difference that has been evident in both nations. Chinese is quite predominant in the case of China while a small percentage of languages such as Tibetan, Hakka, and Zhuang are present (Cooper and Wahab, 2007). On the other hand, Arabic is the predominant language in the case of UAE which has recorded a mixture of different other languages such as English and other languages as well. When it comes to religions, 58.5% of the population in the nation are “Nondenominational” which has been followed by local Chinese beliefs amount 17.5%. After that Christianity is around 2.3%, Buddhism is around 6.2%, Taoism is around 4.4% and Hinduism records around 0.1%. Islam is predominant in the case of UAE which amounts to around 76% of the total population, 9% of Christians are present and 3.6% of Hindus (WorldData, 2023). 
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Figure 1: Cultural comparison of China and UAE 
(Source: WorldData, 2023)
[bookmark: _Toc137648839]Customs of the nation
It is evident that the customary practices in the case of the concerned nations are also reported that have expressed differences between the nations. With that being said, the custom of the Chinese is to bow when it comes to greeting visitors which must be taken into consideration by Chinese hotels to make sure such customs are being maintained within the hotel business (Bodolica et al., 2020). On the other hand, it is customary in UAE to greet others while shaking hands which is again required to be maintained by the hotel staff in order to greet the guests with respective methods (Methan, 2001). Chinese are also quite concerned with ancient culture which is quite differentiated when compared with UAE as it is more inclined towards modern culture (Timm, 2011). Furthermore, honesty, loyalty and wisdom are evident in the Chinese culture on the other hand, UAE has maintained high levels of diversity and secularism which has compelled the nation to draw masses from different nations around the globe. Thus, both nations have ample differences regarding customs and culture which are required to be taken into consideration by the hotel to make sure that the guests have a good experience when they pay visits (Jandt, 2016). 
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Figure 2: China and UAE on the global map
(Source: Ziadah, 2019)
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It is evident that the behaviour of the masses in both nations is found to be different in some aspects while similarities are evident as well. Hospitality in Chinese, as well as Arabian culture in the case of UAE, are evident. The nations maintain gratitude and take pride in serving the guest with best practices bringing about subtle advancement and integration of the masses with the respective societies (Moran, 2018). With that being said, the masses have also maintained a positive behaviour in which freedom of thoughts and expressions are evident as well under some restrictions. It has widely supported the nations in dealing with the different challenges that are faced in keeping the citizens of the respective locations integrated with the cultural norms as well as values and the societies (Samovar, 2009). Respect for other cultures and valuing are also instilled in the minds of the citizens of both nations which has helped in positive outcomes when such cultures intermingle or mix with each other. Hence, a positive sense has been established between China and UAE which has strengthened the relations between the nations (Fulton, 2019).
[bookmark: _Toc137648841]Conclusion
To conclude the whole study can be abridged with the statement that China and Dubai being different from each other are quite similar when it comes to serving guests. The nations have worked in a profuse manner towards the improvement of hospitality services within the native boundaries which has helped them to respect other cultures and preserve their own. 
[bookmark: _uo8ux1ujpn1h][bookmark: _Toc137648842]Do’s and Don’ts
Dos
· Respecting others
· Valuing others
· Sharing with others
Don’ts
· Calling elders by their name
· Disrespecting norms and culture
· Looking down on others
[bookmark: _Toc137648843]Recommendations
The recommendations that are required to be selected by the Chinese hotel are as follows:
· The employees of staff of the hotel are required to make use of feedback as it instils a sense of understanding of the issues that are being faced by the customers or guests as well as knowledge of the preferences of the customers bringing about effective advanced outcomes and results in relation to the experiences that are delivered to the customers bringing about infused solutions to the challenges and issues that are being faced by the workers (Suliman et al., 2021). 
· With that being said, keeping a healthy atmosphere is also seemed to be a potential solution that is required to be taken into consideration bringing about sustained or advanced forms of integration of the customers with the business leading towards sustained outcomes and results in relation to the overall performance of the organisation reading the delivery of good and interactive experiences to the customers (Ito, 2019). 
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