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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Suited Cars website loads very quickly, both on desktop and mobile. The homepage opens within two seconds and displays content without delay. Pages transition smoothly with minimal buffering, indicating strong backend performance. Overall, it provides a positive first impression of speed and accessibility. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes several clearly labelled sub-pages, such as "Services," "Airport Transfers," and "Contact Us." Navigation is straightforward through a top menu bar that remains visible when scrolling. This layout allows users to explore content without confusion or needing to click excessively. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can easily make bookings via a form available on the homepage and the "Contact Us" page. The form asks for essential details such as pickup and drop-off locations, date, time, and passenger number, which makes the booking process quick and efficient


	Question 1d - What improvements could be made to the usability of the website?


	Answer: While the layout is clear, the booking form could be more prominent. Adding a visible “Book Now” button at the top of every page would improve usability. Additionally, providing estimated pricing or a live chat feature would support users needing immediate assistance or quick quotes. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site has a clean, professional design with a dark colour theme and gold accents, creating a premium feel. It looks consistent across desktop and mobile devices. On mobile, the layout adjusts responsively, but some spacing around text and buttons could be improved for easier tapping


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Imagery is limited but professional, showcasing cars and airport scenes. There are no videos, which may reduce engagement. The colour scheme (black and gold) reinforces luxury branding. However, the site could be enhanced with customer testimonials, staff images, or short clips showing the service experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there is currently no online chat tool available. This limits immediate customer support or answers to booking queries. Implementing a chatbot or live chat feature would improve customer engagement and provide a more interactive experience. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website includes icons for Instagram and Facebook. However, the links lead to the platforms without previewing the content. The pages are active but not regularly updated. Improving the visibility and engagement on these platforms could strengthen customer trust and brand presence. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are well presented under the “Services” section, including executive travel, airport transfers, and corporate travel. Each service has a short explanation of what it includes, giving customers a clear understanding of what to expect. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are shown via Google and embedded Trustpilot widgets. They are dated and appear up to date, showing recent experiences. However, placing these reviews more prominently on the homepage would further increase customer confidence. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high-end through language such as “executive,” “professional,” and “luxury cars.” The clean design and simple layout suggest professionalism. I would recommend it for airport pickups or corporate events due to its professional tone, efficient layout, and trustworthy reviews.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not displayed on the website. This is likely intentional to allow for custom quotes based on destination, time, and service type. While this reflects flexibility, some customers may prefer to see sample pricing to judge affordability upfront. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Executive car hir

	
	2. Airport transfer Birmingham 

	
	3. Chauffeur service

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
For "airport transfer Birmingham," Suited Cars appears in the top results, especially in Google Maps listings. However, for "executive car hire," it is not consistently in the top ten. Improved SEO and keyword targeting would help raise its visibility across all search terms. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: For "airport transfer Birmingham," Suited Cars appears in the top results, especially in Google Maps listings. However, for "executive car hire," it is not consistently in the top ten. Improved SEO and keyword targeting would help raise its visibility across all search terms. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
would recommend adding an online chat feature. This would allow customers to ask questions instantly, increasing engagement and trust. It also supports users who may need clarification during the booking process. Given the company's focus on professionalism and service, offering live support would improve the overall experience and set them apart from competitors. 
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