




        This essay will examine the media’s reaction and portrayal of COVID-19 statistics, figures and their overage of the vaccinations. How these have been depicted in the news and other media outlets will also be covered. Questions regarding motive behind certain styles of reporting will be explored as well as the prime goals of a news company and what they ultimately want to achieve. It has been suggested that media outlets are contributing to a new attitude and culture of news that has the potential to be false or misinterpreted to reach audiences of many ages. This can be dangerous, as the extent that these platforms allow such news to be spread is vast. Furthermore, the rate that people can share news is as faster than ever before, with new methods of media sharing revealing new innovate ways to receive and spread news (Chadwick and Vaccari, 2019).

        COVID-19’s rate of infection is an everchanging concept, due to factors such as new strains of the virus. Therefore, its presence in the media remains consistent. News sites for the most part, appear to present data from official UK Government websites, meaning information on the rate of infection from credible news sources such as BBC, ITV, Sky etc., can be trusted. Medias role in society is to inform the public on matters that are occurring and to keep the population informed with accurate and credible information sourced from official origins that can be supported (Browne, 2011). When comparing this statement on the medias role to a recent article published by the BBC on COVID-19 infection rate, it is clear that they provide credible information sourced from government origins, providing the public with accurate and relevant information with official graphics and data (BBC, 2022). Browne also states that it is important that the media plays a part in challenging and scrutinising information to ensure the public receive news from various viewpoints (Browne, 2011). An example of this can be seen in news companies that originate from a tabloid style of news journalism, where unlike national television news, this style of journalism has their priorities as a business rather than a credible outlet of information to the public and find their most profitable publications in scrutinization. This leads to the priority being financial interests and trying to become a more popular tabloid than their competitors, generating headlines and information that may appear misinterpreted and/or exaggerated (Newman, 2021).

        When facts and figures of said infection rate are the topic of discussion, publishers often rush to publish articles and headlines in order to be the first tabloid to have something available to the public. This of course, is to get a head start in sales over their competition. However, this often leads to incorrect or misinterpreted data. Correct reviews and analysis of analytics is heavily overlooked when rushing to publish such a profitable story / event when viewed through the lens of business (Raja, 2021). This can be seen in some of the earlier reports by tabloids regarding vaccines. Once again, the Newman (2021) point on financial gain being the primary aim for news companies becomes a recurring theme in the way the media reports and shares information on COVID-19 statistics, figures and the rate of infection.

        With new medical advancements like vaccines introduced by the government, it is expected that news companies will harness the opportunity to produce headlines with the sole aim to scare the public in pursuit of their content being spread to one another. This is referred to as ‘scaremongering’ and has been a large part of the COVID-19 media coverage, especially with the introduction to vaccinations. When the AstraZeneca vaccine was introduced, Twitter was the social media outlet that saw some of the most misleading and fearmongering content spread surrounding the vaccine. Statements including the chance of severe blood clots forming as a result of receiving the vaccination started to surface, with the only evidence of this occurring being through extremely rare medical conditions. This had a massive impact, as people on social media began spreading these accusations, creating a ‘snowball effect’ of distrust in the government. This led to the national vaccination target being significantly more challenging to achieve due to the power of exaggerated news through social outlets (Jemielniak and Krempovych, 2021). This can link back to the point made by Newman (2021), regarding the financial reasonings behind the original news being created to generate revenue through the fear of blood clots. This business approach explains the exaggerated headlines and accusations spreading through social outlets. In a way, the spread of social panic through the media was faster than the rate of infection from the virus. It questions the morality of these platforms allowing unofficial news to be spread to such a wide audience and such a great speed; a gateway to be misinformed (Depoux, et al., 2020). On the other hand, Browne (2011) can support this, as the public must be informed from all perspectives, even if it means reporting the smallest of risks to ensure the public are informed with every aspect to make a decision.

        In spite of this, there has been evidence of the media backing the national effort to get Britain vaccinated once the vaccines had been properly introduced to the public. This helps support the viewpoint that the media utilize their influence and power to promote a positive message (Browne, 2011), that will ultimately help Britain get through the pandemic. Reports in ‘The Sun’ are an example of this, publishing a tabloid headline that clearly showed the minimal risk that was circulating on social media regarding the blood clot from the AstraZeneca vaccine. Experts praised the headline, as it helped build back the confidence in British people to have the COVID-19 vaccine (The Sun, 2021). 

        In conclusion, there are evidently reasons why the media report news in the ways they do. To recap, as a business it is understandable that a company wants to be ahead of its competitors in order for the optimum financial gain, however, this can sometimes come at a price being the quality and accuracy of the content being published. This is found primarily in statistics and figures, where editors may misinterpret information from official sources. The introduction of vaccinations such as AstraZeneca against COVID-19 was a clear example of another technique that publishes use. This being in the form of scaremongering, where tabloids and websites publish headlines that may be exaggerating in order to gain attention and sales. However, as mentioned it is important that the news informs the public of all information regarding an event, even if it may be a small exploitation in the form of a rare blood clot caused by a vaccine. Nevertheless, the media plays a large part in how society receives its news and make judgements both positively and negatively upon it.
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