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Infroduction

The rationale behind this study<e
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Links with Media and Consumer
Psychology

Has social, political and fechnicalchange removedthe
post millennials sense of humoure

Political Correctness
Health and Safety
Claim Culture
Attention Span



Hypothesis
People under 30 will hot
appreciate the humour used In

classic adverts.




Humour theory in advertising

Givesa positive impact on attention (Chan, 2011)
Absurdist Humour

Benign Violation Theory

Incongruity Theory
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Superiority Theory



Carling Black Label




Spoot Humour




Nostalgia &
Camaraderie
Great Britain vs
Germany
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Greatest moments: ENGLAND V GERMANY
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Correctiness &
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Oppress Views!




Subjective Humour

CAKE OR DEATH

I KNEW YouR
NO OFFENSE | yoyR TRIBE DEFENSE

UNDERSTANDS! STINKS

T00!

TRaT, My LAD,

"’.‘: / 1S WHAT WE

THE GQeeAT B TisH SummeR.






Results

» Theresponse wasmore positive than hypothesized.

100% enjoyed the advert

/0% found the ad favourable

80% Found it posifive

100% like the brans

80% found the brand favourable

90% found the brand positive

80% had a good attitude towards the company
80% favoured the brand

80% favoured the corporate image

60% found it socially responsible
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Discussion & Conclusion

A more positiveresponse than hypothesized
Nostalgic memories

New humour for the uninitiated

Younger generationimpatient

Vivid memoryrecall - Emotional psychology
Positive & Negative emotional psychology
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Benefits of memoryrecall through humour
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