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	Evaluation
Respond to each question 

	Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 

	Answer: It also loads fast and has minimum delays which make it very easy to browse. It is also well-designed with streamlined photos that do not result in delays or slow loading. This effectiveness guarantees a glitch-free user experience on multiple devices, which is critical in keeping the potential customer who are concerned with convenience and a fast pace (Prensky, 2019).
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	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The following are the various sub-pages on the site: Home, Gallery, Services, Frequently Asked Questions (FAQs) and Contact. It is convenient to navigate, and the top menu is basic, allowing a user to find the related areas with ease. Communicative headings and links are used to make sure that potential clients will not turn too overwhelmed by all the information provided on the site (Picon, 2020).

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: At the present moment, there is no straightforward on-line booking system on the site. But the future customers may order a quote or call the business by using the page labelled as Contact Us or any number presented on that page. Although this is convenient, it would be better to incorporate a booking system that enhances the general customer experience (Nambisan, 2017).  


	Question 1d - What improvements could be made to the usability of the website?


	Answer: An example of the changes that can be undertaken is through the introduction of an online reservation platform, which will make it convenient to the customers. Also, the webpage should consider more distinguishable call to action buttons which will effectively streamline the interaction with the client, especially those who are willing to book or inquire of services. Lastly, the search capability can also be improved so as to enable the users to get the particular services or information quicker (Majumder et al, 2017).   
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	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It is an appealing site, classy, modern and the images used are top quality which portrays the services offered by the business. It can design easily on the mobile devices which keeps the smooth look and interface. Differences in the mobile and desktop version are not significant, so the experience is synchronized (Prensky, 2019).

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: High definition images of vehicles are used in the site to demonstrate the wrapping with vinyl services. The chosen colour palette (black colour with well-selected typography) falls into a category of being professional and sleek, an appropriate characteristic in the car industry. The video media on the site are minimal, but its presentation in the image is influential and immediately gives the viewer a graphic picture of the company work (Rizzo et al, 2020).   


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is currently no online chat tool implemented on the website, which unfortunately might be a lost opportunity of conducting customer support in real time. This would improve the conversion rate because a potential customer would ask a question about the services using the online chat, which would enable them to find the answer to the frequently asked questions easily and quickly (Roshan et al, 2016).   


	Question 2d – How effective are the social media links on the website?

	Answer: The links to social media on the site are not prominently positioned and this may be used against trying to attract the user. The presence of social media icons in the header or footer would motivate the users to follow the company in the social networks such as Instagram or Facebook and would offer the customers an opportunity to be aware about the new services or promotions (SAHIN et al, 2018).   


	
Section 3 – Perceived Value

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are presented explicitly in the section labelled as services in which the company describes the usefulness of the process of car wrapping and further states facts about the services they offer. The plain descriptions make the customers know more about the range of services, including custom vehicle wraps and how they are being unique in the automotive business market (Livingstone, 2019).  



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: They have reviews from their customers in the site, and testimonies of former clients boast of the quality of services. Trust and credibility are created by these reviews. Nevertheless, testimonials seem to be rather scarce, and introducing more recent reviews would only contribute to the further improvement of the image of the business and its potential customers (Selwyn, 2023).  



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is touted in thickness of customer reviews, who accompany them with before-and-after pictures of vehicle wrapping (Strand et al, 2020).   Customization and detail orientation presentable with Suited Cars, makes the company specialized in the field. I would encourage my friends or family to use the service because of high quality of the provided workmanship and personal approach as this brings value in comparison with other choices on the market (Ku et al, 2017).





	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The site fails to show particular prices of its services, and that can be a strategy in case it wanted to have an order of flexibility to make special quotes depending on the vehicle needs. It can assist the business to stick to its personalized solution, although a price scope or a deck of ball figures will be useful in customer expectation and transparency management (Thomas, 2019).   


	Section 4 – Search ability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrapping


	
	2. Vehicle wraps


	
	3. Vinyl custom car


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
According to a simple search, Suited Cars does not feature in the first ten search lists on these words implying that the site needs to be optimized better through searching engine techniques. Localized Seo and geographically more discrete keywords would make the content visible in useful search results (Wartella et al, 2023).  









	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Well, websites remain to be of great relevance in the current business situation in the UK. They represent an important digital front door, which according to the customers provides them with pertinent information in relation to services, products, and contact information. Most people in this era start searching online and therefore any company that wants credibility and needs to reach more people needs to have a well-organized web site. In the case of Suited Cars, it is essential to use the internet as a strong presence in order to be competitive and win new buyers (Ibrahim et al, 2019).   


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest the adoption of an online booking service. This feature would ensure that the customer process becomes smoother since clients could make appointments or request quotes on the site with ease. This would save time both of the customers and business, which would enhance the user experience and generate an increment in the conversion rates eventually. It might also provide the real time availability, which will be convenient and would give satisfaction to the customers.
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