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At the beginning of this presentation I will reflect on the brief history of Apple Inc., its mission, marketing strategy and the current status of the company. 
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The co-founders of Apple Inc. were Steve Wozniak and Steve Jobs. They started the company in Jobs’ family garage in Los Altos, California. The company had third co-founder, Ron Wayne. Apple 1 was the first computer released on April 1, 1976. After the first, Apple 2 was released, and then the Apple 3, which destroyed Apples’ honor with its failures and problems. (Bellis, 2019)
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Over the next years, the company was developing its products in hardware and software as well. Steve Jobs left the company and returned in 1997. In 1998, the first model of iMac was released. (Bellis, 2019) After that from 2001 in the years that followed Apple released first models of iPod, iPhone, Apple TV, iPad, and Apple Watch. The company still develops these products even today. (Weinberger & Hartmans, 2020)
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In the 2018 yearly report, Tim Cook, Apples’ CEO, said that Apple wants to bring the best user experience through the development and innovation into its products’ hardware, software, and customer services. In this mission statement, there are few elements as best users experience, improving the lives of people, empowerment of the public, and top-quality products. To reach this Apple offers simple and user-friendly technology with a high level of safety features. Apple constantly improves the style of its products and technology as well. The company gives warranty to the costumers that “they are working” and that makes them worthy over their opponents. Apples’ slogan is: THINK DIFFERENT. (mission-statement.com, 2019)
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Apple Inc. has determined the marketing mix to accomplish its mission and vision. The 4P, Product, Place, Promotion, and Price would help to improve the brand image and keep it on a dignified level. Accordingly, it directs to the wide range of products that Apple offers to its customers. Then, all locations and their association where the products can be distributed. The way of presenting and communicating for reaching a large number of costumers. The last one stands for Apple’s premium and freemium pricing strategy used to sell its top-quality products and increase the earnings. (Greenspan, 2019)
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On April 30, 2020, Apple Inc. reported its profit for the second quarter of 2020. The whole profit from that quarter was $58.3 billion, with $13.3 billion profit from services. This quarter was improved for 1% in comparison with the same one from 2019. According to the words from Tim Cook, the CEO, Covid-19 is not stopping Apple Inc. He stated that the users were indeed from Apple’s products to stay in-touch one with another. Also, he mentioned that Apple Inc. helped in the fight against the pandemic by donating masks and face-shields. The company has more than 100 000 employees, committed to make the world better and bring the best for the costumers. (Anon., 2020)
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Apple Watch was announced in 2014 by Tim Cook (Apple Inc. CEO) and released in April 2015.  It was merchandised as a fashionable product with various bands and body styles. The accent was on fitness-oriented features. Apple Watch allows its users to talk, text, and also making payments with it. It appeared in Time’s Best 25 Inventions of 2014, and Mashable named it as ‘breakout star of wearables.
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In comparison with the traditional watches, smartwatches have very limited battery life. The reason behind this is having a color screen and processor and giving the opportunity to its owners to connect it with their smartphone. Apple’s competitors have already their smartwatches on the market which do not have long battery lasting. There is a big possibility that Apple Watch’s battery life would be almost the same as them. Given the space for battery, it is obvious that it would be small. This means that Apple Watch might need recharging almost every or every second day. (Safford, 2014)
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Apple’s competitors being faster than Apple, already reached the market with their smartwatches. There are numerous smartwatches on the market from Samsung, Google, Pebble, Motorola Moto 360, G Watch from LG, etc. All of them connect with more android devices, only Pebble can connect with Apple products as well. One more challenge will be the connectivity of Apple Watch just with iPhone, which might shake its selling on the market. As seen so far from Apple’s remarkable design on its products, Apple Watch unfortunately does not stand out from competitors smartwatches. It comes in three models and two screen sizes. As mentioned earlier, it is pricey but not significantly different from its competition. (Safford, 2014)
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Calculator watches can be counted as a start point for smartwatches. With technology development, smartwatches are improving as well. But there were numerous smartwatches that broke down and did not keep up on the market. The reason behind this was a lot of failures. The question is could Apple overcome those fails and thrive on the market. They succeeded with the iPad, so hopefully, its Apple Watch would succeed even more. And the price, starting from $349, gives to the costumers one of the most expensive smartwatches on the market. It would be difficult because competitors are selling their products at a cheaper price. Although Apple would offer premium prices, it is questionable would people be ready to pay as much to own Apple Watch. (Safford, 2014)
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Apple Watch series 5, has a display that is always on, so that gives the feeling as “traditional watch” on the wrist. It has a cellular option, and it can function on its own without pairing with the iPhone. Users can enjoy all Apple applications, also it can stream songs. As well it can be used for paying staff. It gives the ability to seek help from Siri, and it has a compass for easier directing. (apple.com, 2019)
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When it comes to questions for users' well-being. The watch offers ECG application that constantly monitors the heart. It has an application for noise control. For fitness motivation, it allows tracking workout metrics like steps, distance, calories burnt, duration of the workout. Apple Watch 5 has activity rings for people to “fill up” during the day so they know that they have been active. For ladies, it gives the ability to track cycles. (apple.com, 2019)
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If we want to see how Apple Watch has impacted the world, first thing is that it is like a computer on the wrist. It tracks fitness and health, and also gives the ability for access on a lot of other applications not wasting the time of looking for an iPhone or wallet as well. Any user of Apple Watch can benefit from the fitness and health tracker, on the side of being aware of their well-being. It can be used as motivation and set new healthy goals as well. It has a wide range of cases and straps. That gives availability for people who use it to enjoy wearing it on different occasions and outfits. (Swithinbank, 2020) 
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There is no question that Apple kicked off with its wearable and it is the number one selling product on the market. As with all other products and the software as well, they do improve every new model of The Apple Watch. From all things mentioned in the presentation, we can clearly see that it gives the opportunity to enjoy all Apple applications just on the wrist. It is a good factor for someone to have the motivation for a healthy lifestyle as well. In my opinion, maybe in the Apple Watch 6, there should be an improvement in battery life. Also, a bigger screen and fitness features for more workouts and sports. 
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The co-founders of Apple Inc. were Steve Wozniak and Steve Jobs. They started the company in Jobs’ family garage in Los Altos, California. The company had third co-founder, Ron Wayne. Apple 1 was the first computer released on April 1, 1976. After the first, Apple 2 was released, and then the Apple 3, which destroyed Apples’ honor with its failures and problems. (Bellis, 2019)

4



image2.png







image1.png














image5.emf
How did Apple Inc. 

Started?



Over the next years the 

company developed its 

computers and system



Jobs left Apple, and returned in 

1997



The first iMac – released in 

1998



Starting from 2001 in the next 

years Apple Inc. released –

iPod, iPhone, Apple Tv, iPad, 

Apple Watch

(Bellis, 2019)

(Clover, 2019)

(Weinberger & Hartmans, 2020)


Microsoft_PowerPoint_Slide4.sldx




How did Apple Inc. Started?

Over the next years the company developed its computers and system

Jobs left Apple, and returned in 1997

The first iMac – released in 1998

Starting from 2001 in the next years Apple Inc. released – iPod, iPhone, Apple Tv, iPad, Apple Watch



(Bellis, 2019)

(Clover, 2019)

(Weinberger & Hartmans, 2020)





Over the next years, the company was developing its products in hardware and software as well. Steve Jobs left the company and returned in 1997. In 1998, the first model of iMac was released. (Bellis, 2019) After that from 2001 in the years that followed Apple released first models of iPod, iPhone, Apple TV, iPad, and Apple Watch. The company still develops these products even today. (Weinberger & Hartmans, 2020)
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In the 2018 yearly report, Tim Cook, Apples’ CEO, said that Apple wants to bring the best user experience through the development and innovation into its products’ hardware, software, and customer services. In this mission statement, there are few elements as best users experience, improving the lives of people, empowerment of the public, and top-quality products. To reach this  Apple offers simple and user-friendly technology with a high level of safety features. Apple constantly improves the style of its products and technology as well. The company gives warranty to the costumers that “they are working” and that makes them worthy over their opponents. Apples’ slogan is : THINK DIFFERENT. (mission-statement.com, 2019)
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Apple Inc. has determined the marketing mix to accomplish its mission and vision. The 4P, Product, Place, Promotion, and Price would help to improve the brand image and keep it on a dignified level. Accordingly, it directs to the wide range of products that Apple offers to its costumers. Then, all locations and their association where the products can be distributed. The way of presenting and communicating for reaching a large number of costumers. The last one stands for Apple’s premium and freemium pricing strategy used to sell its top-quality products and increase the earnings. (Greenspan, 2019)
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On April 30, 2020, Apple Inc. reported its profit for the second quarter of 2020. The whole profit from that quarter was $58.3 billion, with $13.3 billion profit from services. This quarter was improved for 1% in comparison with the same one from 2019. According to the words from Tim Cook, the CEO, Covid-19 is not stopping Apple Inc. He stated that the users were indeed from Apple’s products to stay in-touch one with another. Also, he mentioned that Apple Inc. helped in the fight against the pandemic by donating masks and face-shields. The company has more than 100 000 employees, committed to make the world better and bring the best for the costumers. (Anon., 2020)
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Apple Watch was announced in 2014 by Tim Cook (Apple Inc. CEO) and released in April 2015.  It was merchandised as a fashionable product with various bands and body styles. The accent was on fitness-oriented features. Apple Watch allows its users to talk, text and also making payments with it. It appeared in Time’s Best 25 Inventions of 2014, and Mashable named it as ‘breakout star of wearables.
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 In comparison with the traditional watches, smartwatches have very limited battery life. The reason behind this is having a color screen and processor and giving the opportunity to its owners to connect it with their smartphone. Apple’s competitors have already their smartwatches on the market which do not have long battery lasting. There is a big possibility that Apple Watch’s battery life would be almost the same as them. Given the space for battery, it is obvious that it would be small. This means that Apple Watch might need recharging almost every or every second day. (Safford, 2014)
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Apple’s competitors being faster than Apple, already reached the market with their smartwatches. There are numerous smartwatches on the market from Samsung, Google, Pebble, Motorola Moto 360, G Watch from LG, etc. All of them connect with more android devices, only Pebble can connect with Apple products as well. One more challenge will be the connectivity of Apple Watch just with iPhone, which might shake its selling on the market. . As seen so far from Apple’s remarkable design on its products, Apple Watch unfortunately does not stand out from competitors smartwatches. It comes in three models and two screen sizes. As mentioned earlier, it is pricey but not significantly different from its competition. (Safford, 2014)
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Calculator watches can be counted as a start point for smartwatches. With technology development, smartwatches are improving as well. But there were numerous smartwatches that broke down and did not keep up on the market. The reason behind this was a lot of failures. The question is could Apple overcome those fails and thrive on the market. They succeeded with the iPad, so hopefully, its Apple Watch would succeed even more. And the price, starting from $349, gives to the costumers one of the most expensive smartwatches on the market. It would be difficult because competitors are selling their products at a cheaper price. Although Apple would offer premium prices, it is questionable would people be ready to pay as much to own Apple Watch. (Safford, 2014)
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Apple Watch series 5, has a display that is always on, so that gives the feeling as “traditional watch” on the wrist. It has a cellular option, and it can function on its own without pairing with the iPhone. Users can enjoy all Apple applications, also it can stream songs. As well it can be used for paying staff. It gives the ability to seek help from Siri, and it has a compass for easier directing.  (apple.com, 2019)
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When it comes to questions for users' well-being. The watch offers ECG application that constantly monitors the heart. It has an application for noise control. For fitness motivation, it allows tracking workout metrics like steps, distance, calories burnt, duration of the workout. Apple Watch 5 has activity rings for people to “fill up” during the day so they know that they have been active. For ladies, it gives the ability to track cycles. (apple.com, 2019)
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If we want to see how Apple Watch has impacted the world, first thing is that it is like a computer on the wrist. It tracks fitness and health and also gives the ability for access on a lot of other applications not wasting the time of looking for an iPhone or wallet as well. Any user of Apple Watch can benefit from the fitness and health tracker, on the side of being aware of their well-being. It can be used as motivation and set new healthy goals as well. It has a wide range of cases and straps. That gives availability for people who use it to enjoy wearing it on different occasions and outfits. (Swithinbank, 2020) 
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There is no question that Apple kicked off with its wearable and it is the number one selling product on the market. As with all other products and the software as well, they do improve every new model of The Apple Watch. From all things mentioned in the presentation, we can clearly see that it gives the opportunity to enjoy all Apple applications just on the wrist. It is a good factor for someone to have the motivation for a healthy lifestyle as well. In my opinion, maybe in the Apple Watch 6, there should be an improvement in battery life. Also, a bigger screen and fitness features for more workouts and sports. 
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At the beginning of this presentation I will reflect on the brief history of Apple Inc., its mission, marketing strategy and current status of the company. 
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