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Introduction
The radical 20th-century claim made by Milton Friedman that "The social responsibility of an organisation is to increase profits" provoked heated discussions and changed the way that people talk about social responsibility and corporate ethics. Even in this fast-paced period of economic and social change, Friedman's statement is still a benchmark for comprehending the place of corporations in society. Friedman, who was born in 1912, was a well-known economist, Nobel laureate, and powerful thinker whose opinions on public policy and economics still have a big impact today. In his landmark 1970 article, "The Social Responsibility of Business is to Increase its Profits," he made the case that a company's first duty is to its shareholders and, consequently, to maximise profits while abiding by the law.This perspective contradicts the idea that companies have wider social obligations that include ethical, philanthropic, and environmental responsibility (Ramanna, 2020).
Friedman's viewpoint established the groundwork for an ongoing discussion and analysis of the appropriate ratio of profit-seeking to social involvement in the corporate sector. This argument continues to this day in the fields of corporate governance and modern business ethics. The paper explores the state of the industry and includes research on Elkington's Triple Bottom Line concept, which assesses an organization's performance in terms of social and environmental effect in addition to financial earnings. The study gives examples from the industry to show how these concepts are used in real-world situations. Additionally, the study looks at Doxey'sIrridex model and highlights how crucial it is for encouraging environmental sustainability in businesses. In addition, Butler's Life Cycle Model is examined in the paper, with industry examples and supporting data provided to emphasise the model's importance for comprehending the financial and environmental facets of business plans. Our investigation of the fine line that separates profit maximisation from social responsibility will be guided by these analytical methods and models, which will also provide insight into how modern businesses manage this challenging terrain.
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Although there are benefits to Milton Friedman’s viewpoint, the world has changed significantly over the last several decades, prompting a reevaluation of the place of corporations in society. Even in modern times, there is disagreement about whether an organization's primary goal is to maximise profits. The corporate environment has changed in reaction to shifting public attitudes, environmental issues, and a heightened emphasis on ethics. Businesses are being held more and more responsible for their social and environmental effect by customers, investors, and employees. Given this change in public opinion, one may wonder if the profit-maximization paradigm is still applicable today. While achieving financial success is unquestionably important for every organisation, contemporary companies also understand that they must strike a balance between profits and social and environmental responsibilities. According to John Elkington's Triple Bottom Line idea, an organization's success should be evaluated not just in terms of its financial performance but also in terms of its social and environmental performance (Giang, 2020). This paradigm shift suggests that companies should aim to have a beneficial social and environmental effect in addition to being profit-generating enterprises.
Businesses may play a significant role in resolving environmental problems in this setting. It's crucial to consider whether consumers or businesses should be in charge of environmental responsibilities. Businesses may proactively embrace sustainable practises and influence consumer behaviour by their activities, just as customers can influence corporate behaviour through their choices. In actuality, it is a two-way street, with consumers and companies both contributing to the direction of environmental stewardship. Even while becoming completely green it can be difficult, the hospitality sectors can nevertheless work to enhance sustainability by implementing energy-efficient practises, conscientious waste disposal, and environmentally friendly infrastructure (Costa, 2022).
Friedman's claim raises a number of important issues, one of which is whether or not financial efficiency is essential to sustainability (Hertz, 2020). Although an organization's capacity to invest in sustainable practises and maintain its existence depends on its financial stability, sustainability is a more comprehensive concept. Social and environmental efficiency should coexist with financial efficiency. Environmental stewardship and social responsibility are integrated into the financial decision-making process of a sustainable company model. Regarding advice for the future, companies should take a more balanced approach and learn from the changing environment. They can actively pursue social responsibility and environmental sustainability while placing a high priority on profit-making. This strategy calls for cutting waste, using ethical procurement practises, lowering carbon emissions, and aiding neighbourhood projects. Organisations that use the Triple Bottom Line concept may assess their success based on their contributions to a better society as well as their financial performance.
John Elkington's Triple Bottom Line (TBL) Paradigm 
The hotel sector has a great deal of opportunity to improve the environment and the communities it serves because of its extensive worldwide reach and variety of activities. In this context, sustainability refers to tackling the triple challenge of social, environmental, and economic responsibility—a notion that is embodied in John Elkington's Triple Bottom Line (TBL) paradigm. Hotel performance should be assessed on three aspects, according to the TBL framework: profit, planet, and people (Hartmann, 2020).
[bookmark: _Toc150465641]Profit: Economic Viability
As in the case of all businesses, including hotels, profitability is still paramount. When implemented properly, sustainable practises may result in cost savings, increased brand recognition, and greater operational efficiency—all of which are factors that support long-term financial sustainability.
[bookmark: _Toc150465642]Industry Example: Hilton Worldwide, one of the biggest hotel chains in the world, has proven that it is dedicated to both sustainability and profitability. They have significantly reduced costs by implementing energy-efficient technologies across their homes, such as smart thermostats and LED lighting. (Salem, 2019)
[bookmark: _Toc150465643]Planet: Environmental Stewardship
Because of their garbage production, water use, and energy use, hotels can leave behind large environmental footprints. In their efforts to lessen their influence on the environment, hotels place a high priority on environmental sustainability(Hartmann, 2020)..
[bookmark: _Toc150465644]Example of The Industry: AccorHotels launched the 'Planet 21' programme, which includes a number of environmental actions including lowering energy and water usage and obtaining sustainable materials. Through its worldwide network, they were able to reduce water use by 29% and carbon emissions by 34% by 2020 (Demeter, 2021).
[bookmark: _Toc150465645]People: Social Responsibility
As employment and contributors to local economies, hotels are essential to their communities. Ethical hiring procedures, active participation in the community, and attending to the needs of the local communities are all parts of social responsibility for hotels.
[bookmark: _Toc150465646]Example of The Industry: Marriott International's 'Serve 360: Doing Good in Every Direction' project is a holistic approach to social responsibility. They focus on human rights and ethical sourcing in their supply chain, invest in their staff, and give back to the community in which they live and work (Sanvitale, 2020).
[bookmark: _Toc150465647]Doxey's Irridex Model and Environmental Sustainability
Doxey's Irridex model, initially developed for the tourism industry, provides a structured a system for evaluating and reducing the effects of tourism on locations. Hotels, among other businesses, may implement its ideas to enhance their environmental sustainability (Wang, 2022) The Irridex model offers an organised method for comprehending and resolving environmental issues by taking into account variables including annoyance, risk, regulation, information, and distribution. These elements can be converted into useful tactics for hotels:
annoyance: Determining which features of hotel operations—such as loud noise levels or pollution—irritate visitors or the neighbourhood and making efforts to mitigate the effects.
[bookmark: _Toc150465649]Risk: Risk management involves identifying and mitigating risks associated with environmental sustainability, such as a hotel's susceptibility to natural calamities.
[bookmark: _Toc150465650]Regulation: Observing national, international, and local environmental laws; pursuing LEED (Leadership in Energy and Environmental Design) certifications.
[bookmark: _Toc150465651]Information: Giving visitors knowledge about environmentally friendly activities and urging them to engage in eco-friendly activities while visiting.
[bookmark: _Toc150465652]Distribution: Purchasing goods and services in line with environmental objectives, such as purchasing eco-friendly cleaning supplies or electricity derived from renewable sources.
[bookmark: _Toc150465653]Butler's Life Cycle Model and the Hotel Industry
Butler's Life Cycle Model, which was first created to comprehend the phases of tourist growth, is also applicable to the lodging sector. It highlights the related environmental and social effects while offering insights into the growth, maturity, and decline phases. A beachside resort's life cycle might be analysed as an industry example. Building infrastructure is a step of introduction that may have an effect on nearby ecosystems. As the resort develops, it may boost the local economy by generating jobs and income from visitors. But eventually, if the resort ages out of date or environmental damage happens, it can go into decline, which might be detrimental to the surrounding area's economy and ecology (Wang, 2022).
Knowing this life cycle can help hotels implement more environmentally friendly procedures, like:
[bookmark: _Toc150465654]Environmental Conservation: It includes minimising trash, using eco-friendly building designs, and using less energy and water.
[bookmark: _Toc150465655]Engagement With The Community: Endorsing fair employment practises, participating in community development initiatives, and offering support to local companies.
[bookmark: _Toc150465656]Sustainable Renovation: Upgrading older houses to new sustainability standards and integrating them into the surrounding community are key components of sustainable renovation..
[bookmark: _Toc150465657]Challenges and Opportunities in Hotel Sustainability
Even if the hotel sector has adopted sustainability with great success, there are still a number of obstacles to overcome:
[bookmark: _Toc150465658]Material Intensity: In addition to putting a burden on local ecosystems and accelerating climate change, hotels are resource-intensive businesses that require large amounts of electricity, water, and materials.
[bookmark: _Toc150465659]Elevated Visitor Retention: Regular visitor turnover can result in a large amount of trash being produced, including food waste and single-use facilities.
[bookmark: _Toc150465660]Customer Demand: It might be difficult to strike a balance between continuing to be profitable and satisfying the demands of ecologically concerned tourists.
[bookmark: _Toc150465661]Regulatory Compliance: Handling intricate environmental laws and making sure they are followed in many areas (Kasliwal, 2019).
[bookmark: _Toc150465662]Sustainable Objectives:
In despite of these obstacles, hotels have a lot of chances to advance their sustainable objectives
[bookmark: _Toc150465663]Cutting-Edge Technologies: using cutting-edge technology, such as water-saving methods and intelligent energy management systems.
[bookmark: _Toc150465664]Circular Economy Practises: reducing waste and recycling materials to reduce their negative effects on the environment (Serrano-Baena, 2023).
[bookmark: _Toc150465665]Community Collaborations: working together with neighbourhood groups to promote environmental preservation and economic growth.
[bookmark: _Toc150465666]Sustainable Marketing: It is the practise of promoting sustainability activities to draw eco-aware tourists and improve brand recognition.
[bookmark: _Toc150465667]Conclusion
The claim made by Milton Friedman that "The social responsibility of an organisation is to increase profits" is still a common topic of conversation, although modern business practises necessitate a more complex strategy. Businesses now understand that, although maintaining a profitable operation is crucial, they also have a social and environmental obligation to consider. John Elkington proposed the idea of the Triple Bottom Line, which emphasisesthat businesses should evaluate their performance not just in terms of profits but also in terms of how they affect people and the environment. Butler's Life Cycle Model and Doxey'sIrridex Model are useful instruments for evaluating and reducing social and environmental consequences, offering an organised approach to sustainability. Achieving a healthy balance between profit, environmental stewardship, and social effect is the key to the future of corporate responsibility, and companies that want to thrive in the rapidly changing business climate must adopt this holistic perspective.
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