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[bookmark: _wctsn4aukdlp]Introduction
The world is full of several entrepreneurial firms and founders to promote their new and creative business ventures. Several cities in the UK have put forward new incubators and organised talent hunt programmes to capture new and latent candidates in the market. The concept of entrepreneurship is not a brand-new one, it was explored in the 18th century and then got worldwide recognition along with time (Barringer and Ireland, 2018). The competitive landscape of the world allows the entrepreneur to challenge ambitious values and inequity of society. The essay aims to analyse and discuss different traits or characteristics of entrepreneurs that might help them to be established and succeed. Later, the essay will highlight a number of motivations and theories related to each trait along with relevant examples. A comparison between each and every trait will also be analysed here to find out the most suitable one for the wider range of entrepreneurs in the world. 


Discussion 
Analysing the history of entrepreneurs, multiple unique and distinct characteristics or traits are explored that are briefly discussed in this section. It is identified that entrepreneurial practices are the driving force of the world to secure economic and cultural growth. Success in this particular stream is quite complex and full of challenges that allow entrepreneurs to be involved in multi-dynamic approaches to survive (Williams, 2021). Despite multiple effective characteristics, four key are discussed here to reflect the journey of entrepreneurs. Apart from that, each and every theory is justified with relevant examples and theories to support the analysis. 
An effective leadership style helps entrepreneurs to set their business objectives and goals for long-term success. Visionary leadership style plays a vital role in this regard and helps the creators to set ethical visions keeping the sustainable concerns in mind. It can be stated that the term entrepreneur simply reflects the achievement level of individuals. It might lead them to work towards an integrated vision to achieve tangible milestones and secure success. A productive vision might indicate the brand perception of an organisation. Apart from that, it not only keeps the leader active but also motivates the whole workplace into a successful venture. In this context, McClelland's need theory is the significant one to draw out the internal factors that offer several opportunities for market development to entrepreneurs in their new and innovative trade policies (Lumbanraja et al., 2024). The author stated that it might lead them to excel in their performance and journey by dominating the market and influencing the market conditions. It also helps to foster friendly and comfortable relationships in the workplace. The high need for success and achievement empowers leaders to take a more responsible approach in solving problems and tackle them in a better way. It motivates them to implement some planned and risk control measurements, and realistic and achievable goals to strengthen their social recognition. Rather than the economic growth the achievement aspects helped in their personal development and made them more satisfied enough to deal with the external challenges. For example, Anita Roddick was a most famous and renowned female British businesswoman, the founder of ‘The Body Shop’ has set a clear and concise vision for the future (Thebodyshop, 2024). The vision of entrepreneurs is to sell beauty products sourced ethically by maintaining sustainable guidelines and consequences. This need for achievement leads the leader towards relentless success that helps in transforming the shop into a cosmetic industry. It is the first and foremost company to have a quality control department and test its products on animals before launching it in the market. They implemented a fair-trade policy that helped them strengthen their presence in multiple countries and worked with a shared vision. 
Another important trait of entrepreneurship is the risk-taking approach and resilience over innovation. It is analysed that the success and journey of entrepreneurs is not smooth and easy enough and fosters multiple challenges (Burns, 2022). For instance, it can be stated that challenges are inevitable in the journey of entrepreneurs and also navigate their desires and dependency on innovation. It might help them to make some informed decisions to deal with the competitive market and solve emerging challenges. This process might help them to increase their consistency level to work with challenges that might provide a great height to successful businesses. In this regard ‘Knight’s risk-bearing theory’ is considered the significant one to analyse the risk-taking approaches of entrepreneurs (Fulmer et al., 2023). This process might help them to generate more profit by bearing the market risk. The author stated that more risks might lead entrepreneurs to capture more returns. They faced multiple risks in the market based on their interests and the sector they would enter. It is also identified that profit is the prominent reward for carrying risks. That is why it is referred to as the general cost of production and manufacturing. On the other hand, uncertainty is the most crucial aspect of entrepreneurship in profit generation. The author also stated that calculated risks might ensure a comfortable journey for entrepreneurs towards a specific vision. For example, Elon Musk, a well-known British entrepreneur embedded this theory in their operational performance to achieve success. The entrepreneur is involved in multiple ventures in some uncertain territories including electric vehicles with Tesla, space exploration projects with SpaceX and so on (Klebnikov, 2021). That might allow the leader to deal with certain inherent risks that lead to innovation. The willingness to learn something new and propelled with the risk-taking factors might help the company to be a successful businessman. 
Entrepreneurs are fully passionate towards their work and dreams which works as a powerful tool to draw their mindset. It helps the leaders maintain momentum when they face some uncertainty that may lead them to innovate new ventures in the market (Nelson, 2013). They mainly focus on the purpose of their provided solutions that help them maintain consistency. It might remind them of their commitment and might help them to focus on key objectives and generate more money.  However, it can be stated that this unwavering belief might lead them to be focused in difficult situations. As passion leads to innovation in multiple ways the ‘Innovation theory of Schumpeter’ is pivotal to discuss the particular traits (Dauda and Esther, 2023). The author opines that innovation is the key factor that helps entrepreneurs to be involved in creative activities. They might introduce new products and services in the market which are not familiar and might be appealing enough to capture consumer attention. New production and testing methods might help them to compete with the existing players in the market in a new organisational firm. The theory states that it might help entrepreneurs indulge in technological advancement in their organisational performance to navigate societal changes. The theory helps them to underline differentiated approaches innovator and inventor. As per the theory, humans are the major players in generating economic development in society. Entrepreneurs are prominent players in economic development with their innovation and new combined ventures. For example, Oprah Winfrey, a media proprietor known for talk shows embedded this theory into action (Bousquette, 2021). The early career of this entrepreneur is full of challenges but the passion towards active communication and storytelling makes the leader a successful one. The power of passion has a great social impact and also leads the generation to adapt to something new in society and implement this passion into innovation to maintain success. Apart from that, fosters a sense of lifelong learning that contributes to social development.  
Adaptability and knowledge about the different products and services are the other key characteristics of an entrepreneur. The business environment of the world is continuously changing and assists the entrepreneur to adopt flexible and familiar business ideas to capture huge consumer attention. Entrepreneurs need to manage different business functions like financial resources, promotion and sales, marketing and management and so on. That might put some pressure on them a flexible business schedule might help them to think in a better way to manage the current situation and market challenges. In personal and professional life it is beneficial to uplift adaptability skills by embracing new market trends. On the other hand, entrepreneurs must have ample knowledge and understanding about the products and services in the market that they desire to offer to capture targeted audiences. This knowledge might help them to identify new product and service categories and their necessity for the consumers. A thorough understanding of the market and consumer needs might help the entrepreneur to offer resonating solutions. In this context, the business model canvas is the effective one that helps to visualise the annual vision of the entrepreneurs towards the changing market landscape (Andiman et al., 2023). It is a strategic management tool that helps to describe, invest and challenge the pilot model of the business. This tool helps start-up organisations to be recognised worldwide and achieve value. For example, Mary Portas, a British retailer and consultant and well-known for informative broadcasting of business news (Aautumnfair, 2022). The journey of the entrepreneur begins with the reinvention in the retail and consultant sector. The leader has the ability to identify the market trends and consumer demand that help to adopt a comprehensive business model to stay ahead in the competitive market and achieve success. However, it can be stated that besides significant traits the motivational theories also help entrepreneurs to improve their understanding and visions. It is also important to be aware of government initiatives and other entrepreneurial-related frameworks that might help to analyse the external market environment and provide relevant solutions.  
[bookmark: _io5191g14duj]After identifying and analysing the above characteristics it can be stated that leadership, passion, adaptability and risk-taking approach drawn a dynamic picture of the founders. Despite those characteristics are individuals and have their own different characteristics but they work together to provide a path to success and development for an entrepreneur (Forbes, 2023). The leadership and dependency aspects provide long-term and career growth opportunities. As mentioned above Roddick has been known for its clear vision that helped to make a better future. It can be also defined that the futuristic decision cannot be taken individually without depending on various resources for information. They might face some challenges without the effective usage of both characteristics. On the other hand, passion has a different view than the emotional integrity of the long-term vision.  Passion helps entrepreneurs to keep their journeys consistent and make them intensive enough with immense determination. Analysing the above information, it can be stated that Winfrey’s dedication and desire for storytelling paved a path for development in the television industry. It can be stated that vision provides direction to the organisational operations while passion has the energy to go forward. On the contrary, adaptability contrasts the concept of passion and vision in a more generous way. It helped the entrepreneurs to embrace unforeseen circumstances for development. Portas’s retail and consultant businesses have the strength to identify consumer demand. Henceforth, it can be stated that the combination of the four characteristics is significant in fostering a sense of commitment and development towards innovation and continuous learning. 
Conclusion
After analysing the above essay, it has been concluded that entrepreneurship is a complex term and used in a broader context. Distinct characteristics of an entrepreneur and their motivational level have been identified in the essay with relevant resources. It has been analysed that leadership, passion, resilience and risk-taking approaches are the main characteristics to make an entrepreneur successful. Multiple theories have been defined here to support the ecosystem of entrepreneurs. Hence, as per the theory of McClelland, it can be stated that the need for power and achievement allowed the leaders to innovate something new and launch a new venture in the market. While the theory of Knight identified that risks have helped entrepreneurs to create more profits and revenue. It also helped to deal with market uncertainty which made them a successful leader. The innovation theory of Schumpeter has been emphasised that the introduction of new things is the core driver of entrepreneurs. Using the theory one can critically identify a distinct gap between inventor and innovator. Apart from that the business model canvas has been also identified here that helped the entrepreneurs to design their pilot business model. It helped them to visualise their ideas and find out and challenges to the current business model and implement any advanced technology to cater consumer demand. 
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