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Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?


	Answer: 
The website is much easier to download. It is very straight forward.it takes 2 seconds to get into the webpage. I found it very simple and safe while browsing. Customers waiting time is minimal during the process of loading the web. The webpage seems faster on my findings, does not take much time to open and browse.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are many subpages to look at it. It is very descriptive. It is presented in a clear format to use easily. Customers can easily navigate easily and get the information they wanted within seconds. The web is loaded up with the description of the services they provide. Sometimes its very useful, healthy information’s as well.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Customers can easily book the sessions via the webpage. It is very simple and information provided helps side by side how to book a session. There are timetables to suit around you and choose. It is classed perfectly for the new customers how to browse as a new starter and looks organised as well.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my findings there is a dark viewing on the frequently asked questions. Could have done a clearer one to attract new customers. Could have choose some brighter colour to attract as well. Apart from that the webpage is simple and easy to open.
It is customer friendly to allocatee the service they need.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The web looks much satisfying. The difference on the computer has a wide range of horizontal views. Other hand mobiles have a restricted view and vertical viewing sometimes not very comfortable. Layout of the screen size makes it difficult in mobile phones. Computer users use the mouse would be comfortable. Other hand mobile have to rely on touch screen sometimes be screen glare and dirt issues.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The images used on the website are quite relevant. It helps you understand as a new customer. And the use of video and the colour look more presentable. It is focused on the new customer can navigate easily and browse it faster as well. Some Frequently asked questions section colour could have been brighter. But yes, it is attractive by the use of video and images presented.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The chat tool is provided to the customers to provide more information on the quarries of the individuals. It is quick and straight forward. It takes two seconds to find the answer of the customer queries.it provides every information asked by the customer, its very prompt and easy.


	Question 2d – How effective are the social media links on the website?


	Answer: It is active on Tik Tok, Facebook, Instagram also on YouTube. It is very presentable and attractive on the sites. Yoga on Instagram has become far more about the physical body, and its physical appearance, than anything else. This trend is in extreme conflict, although having a strong and healthy body is important to the yoga practice, the teachings should be used only as a vehicle to achieve a higher power, a theme that was almost non-existent within the examined sample.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The company makes it very clear on presentation, timetabling and the sessions provided.It very important the attraction bit of free sessions introduced when and then. Plus, the package provided customer oriented and very focused on customer satisfaction as well.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Ther is no customer reviews available. So, we can’t say it is up to date. But in terms of website presentation, it is accessible, very likely user friendly and much more easiness to browse and find information.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service quality presented, due to its intimate hands-on approach and expert tuition proves the high quality of service presented. New approach to build confidence, and new techniques is also recommended. I can easily recommend friends and family, as the policy also defines its fineness for a discount on recommendation.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made very clear to customers at Yoga Reading. The studio provides dedicated prices webpage including frequently asked sections. It gives variety of prices and costs different options. It also gives the options of drop-in session, intro classes and private ones as well.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2.Reading

	
	3. Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it appears on the top of my findings, of the websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The web Yoga reading structured as modern value driven content and platforms remains highly relevant I modern business. Its specialization on content like on demand classes, retreats and teacher tuition attract business and makes it relevant towards the modern business. Nowadays where there is a huge competition among the online business, more services and are added to online businesses to increase convenience for customers Many e-commerce researchers have found and selected convenience as an important factor at online consumer behaviour. This shows not only the importance of convenience in online business, but also it shows that website information convenience plays very important role in success of companies in competition through e-commerce and this factor leads the companies to rich the competitive advantage and be successful in achieving their final goals
(Sukrat,Papasratorn, and Chongsuphajaisiddhi, 2015).

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The benefits of stress reduction have been the focus of yoga research, especially the relaxation response induced by yoga practice. I would focus on customer experience. Mobile first design and conversation. Creating dedicated page for new customers. What to expect, what to wear, parking information and maps. Which can reduce anxiety. making them more likely to book. Finally, it can reduce the number of emails to answer. I would recommend the webpage because it has the benefits of stress reduction have been the focus of yoga research, especially the relaxation response induced by yoga practice. Yoga includes external, mental, and spiritual exercises that also include theoretical and practical concepts with their own philosophical basis. However, the yoga intervention used in educational settings mostly focus on the practical bodily components with little to no mention of the philosophical roots behind yoga (Su, 2022).
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