
	[image: ]
	
University of Wales
Trinity Saint David





BA Business management
MC: LCBB4004
Lecturer: Riaz Bhatti
Marketing Fundamentals
Coca-Cola Blog 
A work of Petya Niklenova
ID: 1916916

Date:05/01/2021




Coca-Cola: The Real Thing

Introduction
Almost everyone on the planet has seen it, knows it, or has tasted a Coca-Cola. The logo is one of the most recognisable ones in the world, and it has been like this for more than a century now. However, many people do not pay attention to where the company has come from and how possible it is for people in almost all parts of the world to share the same beverage. Coca-Cola, or Coke as it is popularly also known, is a carbonated soft drink manufactured by The Coca-Cola Company, an American multinational corporation headquartered in Atlanta, Georgia. In addition to the company – and the drink – being more than 100 years old, subsequent sections of this blog will give you facts about Coca-Cola that will surely be both amusing and surprising.



Company Size
[image: Screenshot (592).png]The Coca-Cola Company is one of the largest corporations in the world today. The company has James Quincey as chairman and CEO, and Brian Smith as president and COO leading its about 86,200 employees as of 2019. In terms of revenue, the company made US$37.27 billion in revenue in 2019, with a net income of $8.92 billion, an operating income of $10.09 billion, $86.38 billion in total assets, and $18.98 billion in total equity. The company owns more than 500 subsidiaries in more than 200 countries.
Who was John Pemberton?
[image: John_Pemberton.jpg]John Pemberton was a colonel in the Confederate Army during the American Civil War. He was addicted to morphine and after being wounded in the war, he began a quest to find a substitute to morphine as it had become problematic to him. He had a medical degree and thus, he knew quite a bit about drugs and their effects on the body. In 1885, while in his drugstore, Pemberton’s Eagle Drug and Chemical House, in Columbus, Georgia, he registered a nerve tonic named Pemberton’s French Wine Coca. The recipe, probably inspired by the success of the French-Corsian coca wine Vin Mariani, additionally included African kola nuts which were the drink’s source of caffeine. The coca and kola would then be combined to form Coca-Cola, a non-alcoholic variant of Pemberton’s French Wine Coca in 1886 after prohibition legislation was passed in Atlanta and Fulton County.
The Real Journey
Since 1886, when Coca-Cola was officially launched as the soft drink we know it today, the drink has had quite a journey in the market. The beginning was small, and it may be very safe to bet that even John Smith Pemberton, the chemist we all owe gratitude for introducing the amazing drink, would never have guessed that Coca-Cola would grow into what it is today. Coca-Cola has been involved in almost everything that America has been involved in; racial tensions, the civil rights movement, and even World War II. The following are some of the amazing facts about Coca-Cola:
Coke was a drug infused wine at first
[image: 810px-Coca_Cola_ad_ca._1943_IMG_3744.max-784x410.jpg]As we saw earlier, John Pemberton was seriously wounded during the American Civil War, in which he was a Confederate colonel. The injury saw him go through treatment using morphine and he eventually became addicted and dependent on the drug to ease the pain. As he sought ways to find pain-relieving medicine that contained no opium, another doctor claimed he could treat the opium habits with cocaine (coca). This inspired Pemberton to devise the concoction he called French Wine Coca using coca leaves and kola nuts. During that time, cocaine was legal without a prescription, and there was also the element of the Vin Mariani, a French coca-infused wine that was very popular at the time. Thus, Coca-Cola was being made and sold as a health tonic that contained cocaine.
Coca-Cola became a soda because of prohibition
When Atlanta and its surrounding Fulton County voted for prohibition legislation in 1886, Pemberton found his concoction, or health tonic or syrup as we may refer to it, to be against the law because of the coca-leaf extracts infused in it. As a result, he transformed the wine into a non-alcoholic soda that would legally be sold without breaching the prohibition legislation. The resultant product was a tonic containing coca-leaf extract, a sugar syrup, African kola nut extracts, and favouring oils. Pemberton added caffeine to this tonic and marketed the concoction as a brain tonic with many mental health benefits, and that was the beginning of Coca-Cola as we know it today.
[image: coca cola.jpg]



A bookkeeper designed the name and logo
Despite being over 130 years old, the brand name and logo of Coca-Cola has changed very little over the decades. It is impressive to learn that the logo and the distinctive script that we all recognize today were designed by a bookkeeper. Yes, that is right. Mr. Frank M. Robinson, Pemberton’s partner and the company’s bookkeeper takes the credit for coning the name “Coca-Cola” and drawing the distinctive logo. The logo is written in the Spencerian script and only minor modifications have been made to the original one over all those years. Today, the red and white logo is recognizable by at least 94% of the world’s population, and, as Business Insider claim, the name Coca-Cola is only second to the term “okay” as the most understood term in the world.









The Iconic Contoured Bottle
At the turn of the 20th century, the company had over 1,000 bottling plants. This number was impressive, and necessary for a company that was growing so fast. However, the presented a challenge regarding consistency, especially noting that competitors were all over the place trying to imitate the beverage. Coca-Cola needed a distinctive appearance to set itself apart in the market, and in 1916, the bottlers agreed to use a uniform bottle design. A unique contoured design was agreed upon, with the company maintaining that it was inspired by a coca pod. Many people, however, believe that the bottle, and its curvy appearance, was designed to resemble a shapely figure. Whichever one of these takes precedence, the fact is that the contour bottle completely set the drink apart in the market and became iconic in its own sense. It is amazing to learn that the contour bottle design was not trademarked until 1977.
Coca-Cola doesn’t contain Cocaine
Even though the inclusion of cocaine in the original recipe of the drink is something many people who know about the history of Coca-Cola cannot overlook, the amounts of the substance were usually very small. Mark Pendergrast wrote in his book, “For God, Country, and Coca-Cola”, that only 4.3 milligrams were contained in the initial 6-ounce service of Coca-Cola. Coca-Cola maintains that only the liquid extract of the coca leaf was present in the beverage, rather than cocaine as the refined substance itself. Growing concerns of cocaine addiction led to the company further reducing the amount of the substance in the [image: iStock-1031592512.max-784x410.jpg]beverage in 1903. Mark Pendergrast wrote in his book, “For God, Country, and Coca-Cola”, that only 4.3 milligrams were contained in the initial 6-ounce service of Coca-Cola.

In 1928, Coca-Cola did away with cocaine, or rather, the psychoactive part of the coca-leaf extract, entirely from the beverage. However, Coca-Cola still uses the coca-leaf extract in its recipe, but a chemical processing company in New Jersey is employed to remove the psychoactive part.
Secrecy at its best Nobody has ever cracked the secret recipe for Coca-Cola. 

Companies that succeed in the market and maintain their success for long know something about keeping their business secrets safe from intrusion. Coca-Cola is one of the companies that is renowned for its secrecy when it comes to its business secrets. It is known that the exact recipe for the beverage is one of the most guarded secrets in the world. Coca-Cola has kept this information a secret since its inception and it would go to any length to keep it a secret. Indeed, the company once reportedly pulled out of the Indian market when the Indian government insisted that the company had to reveal its formula. There is also the tale that only two of the company’s executives know this formula, and that each one of them knows only a half of it. Pendergrast claimed that he found the original formula as he was researching for his book, but the company denied that claim. Whichever, if any, of these claims is correct, one thing that stands out is the secrecy that is involved in guarding Coca-Cola’s formula. 
Indeed, in 2011, as the company commemorated its 125th anniversary, Coca-Cola’s secret formula was moved to a 10-foot-tall vault in Atlanta. Here, visitors can test flavor combinations during interactive exhibitions. However, none of them would have any access to the recipe. This is also one of the reasons for which nobody has been able to crack the secret recipe. It is also safe to assume that even if anyone figured out the exact formula, Coca-Cola would never admit it to be correct. The other safe thing to assume is that a Coca-Cola would never be Coca-Cola without the red and white logo we all associate the drink with.
Part of American History
We had mentioned that the drink has been involved in many events that have happened involving the United States since it was invented. In the early years, it was sold through soda fountains in the United States, which were subject to segregation. This meant that the beverage was available to people according to ability to purchase. Since most minority races were not as rich as the whites, it meant that Coca-Cola was mostly available to the white middle class that could afford it. At the turn of the 20th century, Coca-Cola was made available in bottles that could be taken away. This made the drink more available to more people and significantly changed consumer behavior. During the Civil Rights Movement in the ‘50s, Martin Luther King Jr. staged many sit ins in Coca-Cola fountains, which were still popular and segregated at the time. 
[image: segregated coke.jpg]
Fueling soldiers in WWII
While the company wants to guard its secret recipe in all possible ways, it also wants to have as many people taking the beverage as possible. This may have been achieved through the more than 1.7 billion daily servings of the beverage in the world today. That was also true during the World War II where the drink was availed to all soldiers. After the attack on Pearl Harbor on [image: 050418_coca_cola_facts_slide_11_fs.max-784x410.jpg]“The Day That Will Live in Infamy” as F. D. Roosevelt to the 7th December, 1941, it is said that the president of Coca-Cola at the time, Robert Woodruff insisted that every soldier be given a bottle of Coca-Cola for 5 cents irrespective of their location and the expense to the company. The beverage was considered an essential beverage and thus, was sent to the front lines. Coca-Cola also set up bottling plants closer to the war fronts, and even under the Nazi rule, the company’s German arm continued operating normally. 
Pricing strategy
Coca-Cola uses a mixture of psychological, promotional, segmented, and discriminatory pricing strategies. Psychological thinking involves making the customer think the product is cheaper than they think, such as selling a litre of Coke for $2.49 to make the customer think its below $2.50. Promotional pricing involves selling products on offer, and Coca-Cola is well-known for this tactic. Segmented pricing involves selling different packages for different prices, such as selling different bottle sizes or packaging types for different prices. Discriminatory pricing involves selling Coke for different prices depending on the channels through which it is sold.
[image: Screenshot (593).png]
Criticism
[image: coke pollution 2.jpg][image: coke pollution.jpg]Like any other company that manufactures and sells its products in large amounts, Coca-Cola receives criticism from multiple sources. The company is considered by many as a leading contributor in plastic pollution in all parts of the world. The company is also criticised for various issues including business practices and health effects. It also has a history of criticism as it had been criticised in the past for being racially biased in favour of white Americans. Pepsi was one of the companies that capitalised on that criticism in the mid-20th century. However, that has not stopped the company from reaching the marketing success it has amassed over time to be the global brand it is today.
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From Wikipedia, the free encyclopedia

James Robert B. Quincey (8 January 1965) is a British businessman in the United States.1?! After starting his career at Bain & Co,°!
he joined The Coca-Cola Company in 19961 and was later named chief operating officer (COO). He is now the chairman and chief
executive officer (CEO).1)

James Quincey
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Early life [edit]

Title ‘Chairman and CEO of The
James Robert B. Quincey was born on 8 January 19652 in London, England, and lived in Hanover. New Hampshire, US for three (CocaColaCompany
years when his father was a lecturer in biochemistry at Dartmouth College. ] By age five, they had moved to Birmingham, England. edecessoriubia Keat

He attended King Edward's School, Birmingham and has a bachelor's degree in electronic engineering from the University of Spouse(s) Jacqui Quincey
Liverpool.! He is fluent in Spanish. BIl4I7T Children 2

Career [edit]

Joining Coca-Cola |edit]

After working with Bain & Co and a smaller consultancy.”J he joined Coca-Cola in 1996.1“ With Coke he has lived in Latin Americal”) and worked for Coke in Mexico, where he led
the acquisition of Jugos del Valle ¥l He was president of the Northwest Europe & Nordics Business Unit from 2008 until 2012. In 2013, he became president of Coca-Cola's Europe
Group.® In Europe, he oversaw Coca-Cola's acquisition of Innocent Drinks, and the sale and consolidation of Coca-Cola's bottling operations in Europe.I) When he was working
with Coke early on, Bloomberg says he was instrumental in getting the company to sell smaller portions.[*





