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QUESTION 1
a) Break even points units = 
Contribution per unit = 
Contribution per unit = 
Break even points units = 
Break even point revenue = 
Contribution ratio = 
Contribution ratio = 
Break even point revenue = 
b) Profit/loss = 
Revenue = 
Variable cost = 
Contribution = 
Revenue = 
Variable cost = 
Contribution = 
Profit/loss = 
c) Total profit = Total contribution – Total FC
Total FC = FC + Advertising 
Total contribution = Contribution per unit x expected sales next year
Contribution per unit = 
Total contribution = 
Total FC = 
Total profit = 
120 000 > 25 000 so with this results we can say that the advertising campaign is worth to be undertaken.
d) Speaking about limitations of break-even analysis, I can start with saying that break-even analysis is based on presumptions that all costs and expenses maded can be obviously separated into fixed and variable parts but in practice if we try to achieve a clear-cut division of costs into fixed and variable types it may not be possible. Fixed costs presumes to remain constant at all levels of activity but we should say that fixed costs tend to vary along a certain level of activity. What keeps to variable costs they tend to vary proportionately with the volume of output, but in practice not necessarily in direct proportions. The affirmation that selling price remains unchanged gives a straight revenue line which we can say that may not be true. selling price of the product depends of many factors like  competition, market demand and supply and others, so it, too, hardly remains constant. The break-even analysis doesn’t admit the amount of capital employed in the business. Literally capital employed is an important factor influencing the profitability of a concern.

QUESTION 2 
a) 	Management accounting is a different type of accounting than financial accounting, it could be look closely similar unless that this kind of accounting is more based to provide financial information that helps managerial decisions. With another words, management accounting goes beyond the day to day tallying of finances and its based more on forecasting and longer term business decisions. 
An another important role of this accounting is to help managers to make a decision on the price of the product with providing all information what keeps to profitability, costs and market factors, as well management accounting can help to measure the lifecycle of the products and the viability of new products too. In essentially management accounting is the one who provide key insights that will help our management team to make many important decisions. 
Thinking about the importance of management accounting I can say we have 3 main domains where this is helping us: Reviewing products; Launching new products and Staffing. So what keeps about reviewing our current product range, management accountancy will show us all important financial and business crucial statistics that will help  to decide exactly which products are profitable and which are not and how to correct that. Even more it can supply us with important facts to understand how decisions we make have affected a product profitability. When we want to launch new products, “management accounting can support at every step we make from start of planning till to execution by giving us a detailed breakdown of production possibilities and detailed picture of market as whole”. This is very important to help decide how much will cost our new product the quantities of it and if it is necessary or not to bring extra staff to help deliver. Staffing  is an another point where management accounting can have an influence. It can help us to decide how much we can afford to spend on staffing.
Speaking about differences between this two kind of accounting, management and financial we can say that if financial accounting is the collection of accounting data to create financial statements then managerial accounting is about the internal processing used to account for business transactions. Financial accounting is concerned with knowing the useful value of a company’s assets and liabilities. Managerial accounting is only dealing with the value these items have on a company’s productivity. Financial accounting report’s a business profitability and efficiency while Managerial accounting reports on what is causing a problem and how to fix that problem. 
b)	In my opinion three techniques that an management accountant need to be aware for achieve the objectives of management accounting are: Margin analysis, Capital budgeting and Inventory valuation and product costing. 
Margin analysis refers primarily to the cumulative benefits of optimizing production. Margin analysis is one of fundamental and crucial techniques in managerial accounting. It consists of the calculation of the breakeven point that determines the optimal sales mix for the company’s products.
Capital budgeting is dealing with the analysis of information required to make the necessary decisions that keep to capital expenses. “In capital budgeting analysis, managerial accountants calculate the net present value and the internal rate of return  to help managers to decide on new capital budgeting decisions”.
Inventory valuation comprises the identification and analysis of the actual costs associated with the company’s products and inventory. “The process generally include the calculation and allocation of overhead charges, along with the assessment of the direct costs related to the cost of goods sold (COGS)”.
References
n.d. Managerial Accounting - Definition And Techniques Used. [online] Available at: <https://corporatefinanceinstitute.com/resources/knowledge/accounting/managerial-accounting/> [Accessed 2021].
n.d. Top 11 Techniques Used In Management Accounting. [online] Available at: <https://www.accountingnotes.net/management-accounting/techniques/top-11-techniques-used-in-management-accounting/5862> [Accessed 2021].
n.d. Why Management Accounting Is Important For Any Business. [online] Available at: <https://www.myob.com/au/blog/management-accounting-important-business/> [Accessed 2021].

