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Executive summary
This report has highlighted the importance of sustainable practices within the hospitality industry to minimize climate change and environmental degradation caused by hotels and the industry in general. Green key certification as well as B-Corp have played an important role in setting and implementing sustainability standards in the hospitality industry. Waste segregation systems implemented by organisations can help in separating different types of waste according to categories to help in the recycling process. All these practices have led to an increase in the overall brand image and marketability. However, some challenges have been identified like initial implementation cost and lack of awareness of the benefits of sustainability. Furthermore, the report has concluded with the integration of technology helping organisations to tackle sustainable challenges effectively.
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[bookmark: _pbqzefag5t77][bookmark: _Toc167467334]1. Introduction
The hotel and hospitality industry are regarded as the major contributor to the detrimental effects that are caused in our environment. Therefore, it has become essential to incorporate sustainability in the hotel as well as in the hospitality industry. Incorporation of sustainability in these industries can help in reducing pollution, carbon emissions and illegitimate waste management. Promoting sustainable practices can contribute to the conservation of resources, therefore protecting the entire ecosystem. According to the Sustainable Travel Report 2022, 78% of travelers worldwide tend to choose to stay in properties that incorporate sustainable practices (Sisson, 2023). Additionally, the vitality of incorporation of sustainability can be identified as it ensures in supporting the local community. Incorporation of these aspects of sustainability can reduce environmental footprint in the hotel and hospitality industry. The report will therefore focus on some of the requirements for sustainability accreditations like green key and LEED certifications, environmental, water, energy conservation and waste management. Furthermore, the benefits and challenges of integrating sustainable practices will be discussed along with the trends that may arise in the future in the hospitality industry. This report will, thus, focus on a comprehensive discussion on the integration of sustainable practice in the hospitality industry (Cooper, 2021).

[bookmark: _uz71y5il2z5x][bookmark: _Toc167467335]2. Requirements for Sustainable Accreditation
[bookmark: _go2jgqxyjen][bookmark: _Toc167467336]2.1 Key Certifications
Certifications - Some of the essential key certifications that ensure the incorporation of sustainable practices in the hospitality industry include Green Key certification, B Corp certification and Future Fit Business. Green key certification ensures monitoring environmental responsibility and sustainable operation within the tourism industry while B Corp certification ensures that companies are maintaining the highest standard with respect to social and environmental aspects. 
Criteria - Companies need to closely monitor that they are adhering to the sustainability standards that are laid down by different certifications. Additionally, they are also needed to constantly improve their sustainable practice to fulfill the requirement (Inkson et al., 2018).
[bookmark: _4gia3xi3iaww][bookmark: _Toc167467337]2.2 Environmental Management Systems
Importance - An environmental management system (EMS) is a set of practices that are undertaken by an organisation to reduce the impacts on the environment, therefore helping in reducing its operating efficiency. One of the EMS framework standards includes ISO 14001, which helps companies to improve their environmental performance by encouraging efficient usage of resources and reducing waste.
Key components - The essential components in the environmental management system include environmental policy, environmental impact identification, objectives and targets as well as consultation. Environmental policy takes into account what organisations want to achieve from the environmental management system framework while environmental impact identification takes into account identification and documentation. Objectives and targets form the basis of determining an organisations goals and consultations take into account staff and community consultation (Haski, 2018).
[bookmark: _mzs3dzs7mhvs][bookmark: _Toc167467338]2.3 Energy and Water Conservation Measures
Measures - Companies can encourage switching off lights and various other electrical appliances when they are not in use. Some other examples include turning off computers and other devices like WI-FI devices and printers. Companies can also encourage employees to switch to energy saving mode on their computers when they are working. Additionally, companies can also fix leaks from damaged taps, pipes or irrigation systems. Prioritizing these energy and water conservation measures can help businesses go the right way towards sustainability.
Technologies - Some of the technologies that can be undertaken by organisations can include installation of LED lights as they generate very little amount of heat and are considered energy efficient. Another technological practice can include encouraging the usage of HID lamps as HID lamps are considered the second highest efficient lighting type.
[bookmark: _fp186osn4aue][bookmark: _Toc167467339]2.4 Waste management practices
Methods - Some of the methods that can be incorporated by companies to effectively manage waste includes recycling, waste to energy and anaerobic digestion. Recycling can help in turning organic waste materials such as paper and food into nutrient rich fertilizers. Waste to energy management can help in turning non-recyclable waste into heat, electricity and fuel while anaerobic digestion can process animal manure and human excreta into methane rich biogas (Management Association, 2018).
Waste segregation systems - Waste segregation systems can help in sorting and separating different types of waste according to categories to help in the recycling process. These can be separated into paper, plastic, metal and glass. Therefore, companies by using proper waste management practices can facilitate reuse, recycle and recovery of wastages.
[bookmark: _s2ilodc6ebqb][bookmark: _Toc167467340]2.5 Sustainable Sourcing and Procurement
Strategies - Sustainable sourcing requires to take into account long-term plans about enterprise value, resource availability, sustainability. Consideration of both financial sourcing essentials like cost quality and risk along with environmental, social and governance can help companies in achieving their sustainable objectives (Sloan et al., 2017).
Impact of local and organic sourcing - Sourcing local and organic minimizes carbon emission and energy consumption. Additionally, organic sourcing can help in promoting soil health, biodiversity and water consumption. Therefore, local sourcing can help in controlling and strengthening the supply chain.

[bookmark: _r9edzv80695k][bookmark: _Toc167467341]3. Benefits of Sustainability in Hotels
[bookmark: _5teklzy0mf61][bookmark: _Toc167467342]3.1 Resource Conservation
Sustainable practices like practicing recycling, using energy efficient lights, turning off water and fixing tap leaks, conserving energy, avoiding non recycle packaging can lead to conservation of natural resources. Recycling acts as a great starting point for organisations to reduce their carbon footprint. Companies can place two recycling bins for recyclable items and non-recyclable items outside of their offices. Organisations can further use energy efficient lights like HID lights and LEDs which can effectively reduce the energy consumption and carbon footprint. According to Meralco, using LED bulbs in offices can help in saving monthly a price of PHP 13 per bulb. Companies can also use less paper by transforming most of the administration paperwork into digital assets.
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Financial benefits - One of the major benefits of sustainable practices includes cost saving as organisations can save a lot of money by minimizing the usage of packaging items and recycling materials like cardboard and plastic. Furthermore, organisation can also save money by using less resources such as energy and water.
Long-term saving versus initial investments - Initial investments can help organisation in the economic gain in the long term as sustainable practices help in gradually increasing gains over the years. Established organisations can help local businesses by buying locally and recycled products, therefore, encouraging sustainable practices.
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Satisfaction and loyalty - Incorporating sustainable practices can help organisations to build and improve customer satisfaction and loyalty. Reduced fossil fuels inside of eco-friendly buildings can improve the quality of air drastically which can elevate customer satisfaction. Lesser electricity and minimizing fossil fuels reduces the pollution levels in the surrounding air. Guests therefore appreciate the quality of air inside as well as in the surrounding areas of the hotel which can lead to increased satisfaction and the guest will be more likely to visit the same hotel again (Wickham et al., 2021).
Initiatives - Hotels can take initiatives like providing transportation services with keeping in mind sustainability. They can provide guests with electric vehicles and install electric vehicle charging stations like e-Bike and e-Scooter charging stations.
[bookmark: _xv93ht3lqstq][bookmark: _Toc167467345]3.4 Improved brand image and marketability
Brand image -Sustainability has become an important driver of choice for customers as well as employees therefore organisation incorporating eco-friendly products and services can help in building a green brand image. Customers who are aware of the practices of sustainability being incorporated in a company are more likely to stay, therefore increasing marketability.
Market differentiation and competitive advantage - Organisations who embrace sustainable practices always have a competitive advantage over others as sustainability has become a crucial factor in recent years (Jauhari, 2021). 
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High upfront cost - One of the most common challenges faced by organisations while integrating sustainability includes high implementation cost right at the start. Significant investments are required to be made by organisations in research, development and infrastructure to effectively implement eco-friendly solutions. Small organisations can therefore face problems in integrating sustainability practices in their operations due to the high upfront cost (Burdon, 2023).
Solution – Companies can drop out from outdated software development practices. Companies can also leverage open source solutions for more centralized and streamlined software solutions.
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Lack of awareness - A lack of awareness acts as a challenge for implementing sustainable practice as employees are either resistant to change or they are not aware of the benefits that sustainability can bring. Therefore, this requires organisations to train their employees to increase awareness.
Solution - Organisations can spread awareness by encouraging employees to participate in campaigns and attend training. The training conducted by an organisation should not be a one-time event, therefore, organisations can consistently train their employees which can effectively help them to become aware of the benefits (Costa, 2022).
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[bookmark: _3pkeolhgwdkz][bookmark: _Toc167467350]5.1 Technological Innovations
Emerging technologies - Some of the emerging technologies that can be incorporated in the hospitality field includes installation of smart TVs in sustainable hotel rooms, introduction of chat boxes in websites. Other essential technologies include featuring electric vehicles for transportation and customer service.
Examples - Technology can help in achieving sustainability in several ways. Installing smart Tv’s and removing old TVs with set top boxes is an effective way to reduce carbon footprint and energy consumption. Using electric vehicles like E-Bike and E-scooter can also help in increasing sustainability and customer satisfaction.
[bookmark: _23a3mdo6e70l][bookmark: _Toc167467351]5.2 Increasing Consumer Demand for Sustainability
Trends - According to Sustainable travel report 2023, the majority of the customers embraced sustainable travel plans (Lein, 2018). Around 43% of the customers agreed to pay more to support organisations that implement sustainable practices in their operations. Therefore, it has become essential for businesses to incorporate and evolve their sustainability efforts as new technologies enter the market.
Adapting marketing strategies - Organisations can choose digital marketing strategies to market themselves, therefore, rejecting traditional methods of marketing. This can help in highlighting sustainable marketing strategies as traditional marketing efforts reduce paper waste. Companies can also hire marketers who share the same level of commitment to sustainability.
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Importance - Companies can collaborate with their suppliers, local communities and other organisations to maximize the results of sustainability and minimize the usage of limited resources. These can be achieved even after executing large scale initiatives. Maximization of results is difficult to achieve for a single organisation, therefore, responsible collaboration between different stakeholders can help achieve this.
Examples - Sustainable development involves complex issues such as climate change, poverty, biodiversity as well as human rights. Addressing these issues for a single organisation can become difficult, therefore, necessitating collaboration between different stakeholders.
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Changes and improvements - Regulations as well as sustainability in certifications have become stricter. Organisations are also required to implement corporate social responsibility. Governments all over the world are maximizing their efforts to limit climate change and mitigate environmental damage. Organisations have therefore been encouraged to comply with these demanding regulations.
Future compliances - Organisations, therefore, can integrate technological advancements to increase their sustainable goals. Considering advanced data analytics in their operations can help businesses to decipher their customer’s sustainability preferences better (Korstanje et al., 2020).

[bookmark: _oy3yo8ihp95k][bookmark: _Toc167467354]Conclusion
This report has therefore discussed sustainability certifications like green key and B-Corp and how these certifications have set their standards. Importance and key components of Environmental management systems like ISO 14001 have also been discussed in this report. Furthermore, discussions have been made on ways to conserve water and energy along with waste management systems. Strategies for sourcing sustainable products and materials have also been discussed in this report. The benefits and challenges of integration of sustainability practices in organisations have been highlighted. There are a lot of technological advancements made in the hospitality industry, which can help businesses to expand their organisations sustainable goals. Integration of sustainable practices has therefore, evidently proved to be an essential factor for businesses to reduce pollution, carbon emissions and illegitimate waste.  Lastly, the future of the hospitality industry heavily relies on prioritizing eco-friendly practices.
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