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[bookmark: _Toc135930753]Introduction
This essay is about Six Senses Hotels, a luxury hotel chain, that aspires to alter guests' perceptions of both vacations and hotels. The settings of Six Senses Hotels are among the world's most stunning. Their goal is to safeguard ecological systems while also enhancing human well-being. Because of the thoughtful combination of man-made and natural elements, a stay at one of their properties is one-of-a-kind, enriching, and beneficial to guests' health. Guests of Six Senses Hotels have reported feeling a "deep connection to the natural world" and "having life-changing experiences" (Six Senses Hotels Resorts Spas, 2023) thanks to the hotels' stunning design and individualized service.
Moxy Hotels is the new trendy chain that caters to young people who don't want to give up style or convenience for a good deal. At least one Moxy Hotel can be found in every major city. Moxy Hotels' public areas are trendy yet warm and inviting thanks in part to the use of regional materials and patterns. There will be plenty of opportunities to meet new people and travel the world, as well as state-of-the-art facilities. The Moxy hotel chain aims to appeal to a younger demographic of travellers by creating an environment that is authentic to the region's traditions while also being cutting-edge and fun.
Main Body
[bookmark: _Toc135930754]The Rationale of hotel choice
Due to their specialized offerings and established subsets of the hotel industry, Six Senses Hotels and Moxy Hotels make excellent case studies for students working on projects related to the hospitality industry. It is fascinating to observe how the current sustainability, wellness, and life-changing experience trends are influencing the world-renowned Six Senses Hotels. In contrast, Moxy Hotels appeal to those who value modern design. They are a great case study for the changing tastes and expectations of today's vacationers because of their innovative design, exciting atmosphere, and socialization-focused approach (Marriott Bonvoy Inspires Travellers to Discover the Unexpected as They Roam the World, 2023)
[bookmark: _Toc135930755]Marketing choices are made by these hotel chains
Since 1995, Six Sense Hotels has been a household name in the hospitality industry, welcoming guests from all over the world to its opulent properties. The company's founding principle was to provide visitors with unforgettable adventures that put their well-being, stewardship of the environment, and a sense of oneness with nature at the forefront. Six Sense Hotels has built a stellar reputation over the years thanks to its forward-thinking, comprehensive approach to the hotel industry. All the company's projects are designed with health, local culture, and sustainability in mind (Norkienė, 2019).
From the beginning, Six Sense Hotels has prioritized campaigns that highlight the brand's USP. Their advertising campaign highlights the tranquilly of their spa services and the importance they place on environmental preservation to attract customers. Six Sense Hotels attract eco-tourists because of their commitment to providing a luxurious stay without negatively impacting the environment.
In addition, Six Sense Hotels has coordinated targeted advertising campaigns to attract the affluent clientele they seek. They advertise online and through social media, and they have connections with "travel influencers" to attract customers. To inspire desire and aspiration in their target audience, Six Sense Hotels carefully curates’ content that highlights the unique and personalized aspects of their products and services (Riley, 2018).
The advertising strategy of Six Sense Hotels has been said to have changed over the years. The company has made investments to increase its online presence because of the growing importance of digital marketing channels. They've designed a straightforward website that emphasizes the unique qualities of their accommodations, tours, and other services. Six Sense Hotels also uses social media to spread the word about its establishments and interact with its clientele.
To attract a younger, more politically active, and economically conscious clientele, Marriott International's Moxy Hotels debuted in 2014. The brand aims to connect with its target market of young adults by giving them a memorable, innovative, and social experience.
Moxy Hotels are distinguished from other lodging options by their cutting-edge design and architecture as well as the priority they place on interacting with their guests. The company's ads feature fun, upbeat music and cast members who sound like they're having a good time (Kostelijk & Alsem, 2020). To attract their target audience—those looking for reasonably priced hotels that don't skimp on style or social activities—Moxy Hotels have embraced a brand identity that is youthful and energizing.
Moxy Hotels recognizes the importance of interacting with its ideal customers online. Their hotels, events, and brand-aligned influencers are all promoted on social media (Sammis et al., 2015). By focusing on visual and auditory cues, Moxy Hotels has successfully raised brand recognition.
Moxy Hotels are known for its cutting-edge, technologically advanced services and advertising. Guests are guaranteed a memorable stay thanks to mobile check-in, cutting-edge amenities, and strategic alliances (Nyheim, 2018). Investing heavily in technology and customer-centric marketing, Moxy Hotels is dedicated to remaining competitive in a fast-paced industry.
[bookmark: _Toc135930756]The current market position of Six Sense and Moxy	
Sustainable practices, community outreach, and five-star service are just some of the hallmarks that have made Six Sense Hotels an industry leader. Luxury spas, yoga retreats, and other wellness offerings are just the beginning of what Six Sense Hotels have to offer their clients. The locations of these homes are among the most breathtaking on Earth. They have received praise for the care they take for the environment, which makes their destination more appealing to eco-tourists. Six Sense Hotels have become popular among the well-heeled who are looking for a once-in-a-lifetime experience because of their reputation for privacy, individualized service, and dedication to guests' overall health and happiness (Smith, 2015).
But Marriott International also has Moxy Hotels, which are aimed at a younger and more frugal crowd. With the millennial and Gen Z traveller in mind, Moxy Hotels offer a hip, reasonably priced, and sociable accommodation option. The very first of these kinds of hotels debuted in 2014. Most of this chain's hotels can be found in bustling urban areas, and their rooms are modern and compact, but tastefully furnished. By providing guests with social areas like bars and lounges, Moxy Hotels hope to foster an upbeat and enjoyable stay (Chibili et al., 2019). The hotel has a leg up on the competition because it offers young travellers looking for a good time a stylish, hip, and entertaining stay at a fair price.
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Six Sense Hotels:
Luxury and Exclusivity: Six Sense Hotels markets itself as an upscale hotel chain with opulent rooms and attentive staff. They cater to well-heeled vacationers who place a premium on seclusion and receive individualized attention.
Wellness and Sustainability: Buildings under the company's management feature a variety of social areas, bars, and other entertainment venues. They oversee planning get-togethers, fostering a sense of community, and getting people talking to one another and creating lasting memories through shared experiences (Legrand et al., 2022).
Connection with Nature: The company promotes the splendour of its natural setting and hopes that visitors will feel at one with nature during their stay. The peace and proximity to nature enjoyed by visitors is a major draws to this area.
Moxy Hotels:
Trendy and Vibrant: Moxy Hotels wants its clientele to think of cutting-edge style and fun as synonymous with the brand. The establishment has been updated with contemporary furnishings and communal areas to appeal to a younger clientele (Muller, 2019). Moxy Hotels are well known for their emphasis on creating an exciting atmosphere to meet the needs of young, social, and technologically savvy guests.
Social Interaction and Events: The company's buildings typically have multiple lounges, bars, and other entertainment options for tenants to enjoy. They oversee organizing events that bring people together, encourage camaraderie, and help individuals bond over shared experiences.
Affordable Style: The rooms at Moxy Hotels are modern, stylish, and affordable. They market themselves as a more affordable alternative to trendy vacationers seeking a five-star hotel feel on a budget.
Six Sense Hotels and Moxy Hotels use social media and online advertising to reach their target audiences. Engaging content, influencer collaborations, and targeted campaigns convey their unique brand positioning and engage potential guests.
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Sustainable business practices and environmental consciousness are now prominent in the marketing strategies of both Six Sense Hotels and Moxy Hotels. Both brands, in their unique ways, have considered how to incorporate environmentally responsible actions and sustainable business practices to entice their target customers.
Promoting health and environmental responsibility are at the heart of Six Sense Hotels' mission. To lessen their impact on the environment, the public recycles and cuts back on energy and garbage (Borland et al., 2018). Six Sense Hotels highlights its local conservation initiatives and global environmental protection policies on its website and other platforms. The accommodation at Six Sense Hotels is both luxurious and environmentally responsible. That's why we advocate for eco-friendly lifestyles and the therapeutic effects of nature.
Moxy Hotels, which caters to a younger clientele, incorporate a message of environmental consciousness into their advertising campaigns (Blechschmidt, 2022). Moxy Hotels have tried to reduce its environmental impact, although its messaging may not be as direct as that of Six Sense Hotels. The importance of ethical sourcing, waste management, and resource conservation cannot be overstated (Harrison, 2021). In contrast, Moxy Hotels' brand positioning highlights the hotels' sociable vibe while also including some environmentally conscious language. They know that their target audience places a high value on sustainability, so rather than making it the focal point of their marketing campaigns, they make it an underlying value.
Both businesses actively seek feedback from customers to tailor their sustainability efforts to meet actual needs. They understand today's vacationers put a premium on doing good on their trips and seek out accommodations that share their ethics. Six Sense Hotels, like Moxy Hotels, promotes its image as a forward-thinking, moral business by emphasizing its commitment to environmental sustainability. Customers who prioritize environmentally friendly vacations are increasingly interested in this.
Six Sense Hotels and Moxy Hotels are among those that use green messaging to make an emotional connection with guests. Guests of their hotels are encouraged to think about the environmental impact of their decisions. They capitalize on the growing consumer desire to make eco-friendly choices without sacrificing comfort, style, or affordability by integrating sustainability into their brand's core values (Bowen, 2014).
[bookmark: _Toc135930759]Conclusion
Moxy and Six Senses take opposite approaches to hospitality. While Six Senses is all about luxury, Moxy caters to the millennial generation. Each firm's focus is on advertising, sustainability and guest well-being, which are at the forefront for Six Senses hotels. Younger customers value cutting-edge products, low prices, and opportunities to mingle. Even the most cutting-edge hotel chains are going green.
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