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	Introduction
Lucknam Park, a listed parkland of 500 acres is a  luxury hotel and restaurant, lies six miles from Bath’s historic centre in Colerne, Wiltshire, near Bath, England.
Customer loyalty is vital in the hospitality industry, which is why marketing managers and executives invest so much time and money on integrated marketing campaigns. These marketing campaigns often use both print and digital collateral to re-engage past visitors and attract new ones. A hotel’s target market is a specific demographic. Maybe you want to attract more of this type of customer in the future. In either situation, hotels must coordinate their marketing and sales operations.




























	


1. Marketing Mix  

Product – The Relais and Chateaux and Pride of Britain-accredited five-star luxury hotel. The hotel provides guests with a taste of beautiful country house living in an unspoiled setting. And despite the fact that it's a magnificent mansion, it doesn't feel stuffy or formal.

Price -  The Lucknam Park’s pricing strategy is broken into four parts. Economic, penetration, skimming, and premium pricing are pricing strategy matrixes.
Penetration pricing strategy, on the other hand, aims to increase market share by providing clients with high-quality products and services at lower costs than the competition, 
Penetration is the polar opposite of the skimming pricing technique. Products and services sold at a greater price than the competition due to this skimming.

Place – As soon as you pull into Lucknam Park's driveway, the action begins. Visitors are guided to the graciously restored Palladian home by a mile-long lime and beech avenue. The relaxing elegance of the archetypal English mansion, surrounded by its own classical gardens. 

Promotion – It is excellent for unwinding and retreating from the pressures of everyday life, to rediscover balance and reconnection. With a 20-meter indoor pool, indoor/outdoor hydrotherapy pool, outdoor plunge pool, and a variety of thermal cabins, including a Japanese Salt Room and Amethyst Room, 













2. The Marketing Environment (Micro-SWOT)  

Former residents' antique furnishings and oil paintings adorn the property. Each of the hotel's 43 rooms features Egyptian cotton bedsheets and excellent décor. The Grand Master Suites are the house's grandest suites and feature lavish four-poster beds. Consider staying in one of the park's three country cottages for a more secluded vacation. Thatchers Cottage, the newest, sleeps six and has its own yard and terrace. The ESPA spa also offers massages and facials in a tranquil setting. An indoor/outdoor hydrotherapy pool and eight treatment rooms and thermal cabins all incorporate Japanese salt, amethyst, and steam rooms as part of their offers. Yoga and Pilates sessions are held in the Studio, which overlooks the spa garden and arboretum. These classes are free to hotel guests.
Talking about the threats, Cheaper, more robust niche alternatives are constantly emerging. Airbnb is a big threat to the hotel industry. The hotel industry is still feeling the effects of the unexpected worldwide recession. High interest rates and limited discretionary money have reduced foot traffic in most hotels worldwide. This might have a big impact on the hotel industry. The COVID virus epidemic is one recent pandemic that threatens the hotel and hospitality industry.






















3. The Marketing environment (Macro) PESTEL  

Politics threaten Lucknam Park Hotel Inc.’s long-term viability and profitability. Because of its global reach, the corporation is more subject to political changes. A dynamic global business environment needs risk diversification.
Corruption and bureaucracy harm business. Its operations in nations with high levels of corruption and poor law enforcement make the business climate unpredictable. Financial markets, inflation, and savings rates all affect the country’s overall economic climate. Economic data can help Lucknam Park Hotels Inc. Estimate industry and organisational growth. Finally, changes in the dollar’s value might impact a company’s profitability and foreign trade volume. Currency fluctuations affect Lucknam Park Hotel Inc.
Global enterprises like Park Hotels Resorts Inc. Must keep up with changing demographics, migration trends, and socioeconomic features. Lucknam Park Hotel Inc. Can use demographic data to select high-growth market segments. Migration has a big impact on business and marketing tactics. To succeed, Lucknam Park Hotel Inc. Must comprehend public sentiment regarding migration.
With the advancement of information and communication technologies, new marketing tactics have emerged. Modern businesses are increasingly using social media. Social media marketing can help Lucknam Park Hotel Inc. Grow. Modern technology enables cutting-edge social media campaigns.



















4. Creating Customer Value & Engagement 

Because the hotel industry is largely a customer-focused business, the data collected from guests will provide a significant amount of information for creating and discovering meaningful values and memories.
Customer data collection is critical in the hotel industry if you want to learn more about your guests. It's possible to build meaningful connections once you have this information. Each customer is more than just a buyer. As a result, each and every one of our customers has a unique profile. This comprehensive customer profile can be created with the help of Cluster Analysis and a variety of data sources e.g. use a survey, asking them directly or through the use of social media.
Once the target market and its profile have been determined, it's critical to design a marketing strategy for each subgroup. Families and business guests.
The Covid-19 epidemic is being actively monitored by Lucknam Park Hotel and Spa, and the health and well-being of their guests and staff members are their top priorities.
Additionally, they've put in place additional hygienic and safety measures, and produced protocol-specific recommendations for the following procedures in accordance with French public health norms to make sure you have a safe and secure time there.




















5.  Effective Use of digital Marketing 

 The effective use of digital media can be summed up in the following ways: 

The website for the Lucknam Park Hotel and Spa displaying all the hotel’s features, including its facilities, location, and rooms. They do, in fact, have a responsive website. Nowadays, customers desire a simple booking process. Mobile optimization boosts booking inflow and maximises revenue production, as shown by the previously mentioned statistics.
Google Hotel Ads, TripAdvisor, and Trivago are a few examples of metasearch engines. Being listed on these metasearch engines increase your visibility & improve the value of your brand.
There isn’t anything new about having an online presence on sites like Facebook, Instagram, and YouTube these days. However, your hotel digital marketing tactics must make the most of this and use it to its full potential.  Putting up specials or deals for local events if they're relevant or take the time to highlight unique features or particularly dedicated members of your team. The more likely it is that you'll convert them.
Monitoring your social media accounts for mentions, promotions, user content creation, lead generation, and other factors is known as social listening or scouting. You can advertise your brand across all your social media accounts.




















Conclusion 
Travellers’ changing preferences and the dominance of technology are all phenomena that will continue in the future. In order to remain relevant, you must know exactly who your most frequent customers are and what trends apply to them specifically. Wellness travel is a massive, all-encompassing trend that appeals to a wide range of people and interests. It’s an issue that can’t be dismissed. Millennials, leisure, and exclusivity should all be on a hotelier’s radar in the 21st century. Moreover, social media is a great tool to enhance hotel revenue. Building brand recognition by setting realistic goals and engaging with your guests will help you change your messaging to better target the people who are actually interested in your hotel. Also, for hotels and resorts, managing one's reputation is an effective marketing technique because what guests say about you affects how likely it is that other guests would trust your place in the future.
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