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The industrial revolution 4.0 brought along the aspect of globalisation which became comparatively easier through the use of social media. Social media is an internet platform through which people from across the globe interact with each other through text, images and videos. It is a double edged sword in many ways as it brings the world closer but threatens personal life. It creates an environment for people from all walks of across the globe to find their social circle through similar interest range and algorithm but it also removes the person from their physical surroundings and stuffs them in their screens to live a fake digital life. It is an easy and effective way to spread news and information but this can cause a rise in fake news and trolling as well. 
The following report will portray the importance of social media in recruitment and hiring using two social media platforms like LinkedIn and Facebook.
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[bookmark: _Toc185328544][bookmark: _Toc185328750]Social Media usage and development
Social media started out as a method for people to interact with each other easily across the globe, the idea transformed when Myspace struck over 1 million active users in 2004 (Ortiz-Ospina, 2019). The spread of social media then simply increased with the arrival of Facebook and Twitter, this took the usage of social media from millions to billions and made it one of the most profitable businesses of all time (Leighton and et al., 2021). 
It is a hub for all digital and social activities. Even Government uses it to spread information during emergencies. According to global web index 40% of internet users get their news from social media than any other platform (Dollarhide, 2024). Social media spanned across multi generations of people in the global population. 
People use it for marketing, recruitment, content creation, spreading news and so much more. Around 2 hours and 20 minutes of an average social media users is spent on social media apps. Brazil is the most active country on social media averaging 3 hours 49 minutes (Ghatak, 2024). 
[bookmark: _Toc185328545][bookmark: _Toc185328751]Recruitment Definition and Methods
Recruitment is the process of hiring, seeking out or finding the perfect candidate for a certain job in an organisation. There are various methods like direct recruitment where the organisation connects to the candidate personally. It is most commonly used recruitment method, they include campus placements, job fairs and industrial visits.
Indirect Recruitment is the method in which the organisation advertises job vacancy in their organisation through various methods like posters, newspaper, billboards and social media. Third party recruitment is utilising a middle man between the candidate and the organisation like recruitment agencies and employee referrals (Aily and et al., 2023).
Traditional methods like internal hiring, print advertising, Local Employment Office, Headhunting and other such notions establishes a personal contact point between the candidate and the organisation, it creates a sense of familiarity whereas the modern methods like social media, AI technology, SEO, it provides a wider reach for the organisation to find out and reach for the employees. It is convenient for the candidates and is data driven and help making informed decisions (FraiJ and László, 2021). 
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LinkedIn and Facebook play a vital role in recruitment as the organisations can attract potential candidates towards themselves through such apps. The organisation can even advertise their employee benefits and perks along with the organisational culture to attract and motivate other possible candidates to try to work for them. It increases their candidate pool gigantically as candidates from all across the globe can access their handles and observe any announcements regarding their recruitment sessions (Darmawan and et al., 2020). 
The site can also help them by allowing them to hold interviews far off in the world and save time for both the candidate and the organisation. It considerable cuts down the recruitment cost of the organisation as it does not takes much money to post an online recruitment advertisement. It helps the organisation to reach out to candidates who are passive and are not directly seeking new jobs. 
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Social media tools helps an organisation to reach out to passive candidates, they work at an organisation and are not actively seeking a job but if a lucrative offer comes their way they would surely grab it.
The organisations can reach out to a vast candidate pool due to the reach of the social media and can attract top talents and capable candidates for the organisation. The organisations can reach out to possible candidates easily saving time and cost.
Through social media the recruiters can take a look at the candidate’s personality and can gauge their nature and values. Through that the organisations can analyse if the candidate does matches up to their organisation’s values and culture and would they fit in or not.
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Social media tools have some risks and disadvantages as well for the recruiters. Disadvantages like they may end up attracting unqualified candidates for the organisation and crowd up the process of recruitment. There are more disadvantages like verification as the organisation might face fake candidates with fake qualifications fabricated just to be able to complete the recruitment process of the organisation and be selected. 
Hence the verification of the documents must be thorough and complete. The social media recruitment process invites the disadvantage that there are many fraudulent job postings. Many frauds and scams post a job opening and ask for monetary benefits in return. The organisation must try to avoid being assumed as a scammer.
[bookmark: _Toc185328549][bookmark: _Toc185328755]CONCLUSION
The report has concluded with the notion it began that social media and social media marketing tools have their own perks and disadvantages. It is necessary to maintain caution while treading with social media. The social media recruitment process is rather easy and fast and cost effective but it is necessary for the organisations to ensure safety and caution while using social media for recruitment. The report has displayed multiple advantages of social media recruitment like attracting passive candidates, reaching vast candidate pool saving time but it also has its disadvantages like attracting incompetent crowd, fake candidates and maintaining authenticity.
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