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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website usually loads quickly, with pages opening in a few seconds on both desktop and mobile. Main images and menus appear without much delay, letting users browse smoothly. While the site performs well, some class pages with longer text may take a bit longer to scroll through. Still, the loading speed is fine and does not disrupt navigation or stop customers from exploring further.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Indeed, there are numerous subpages on the website, such as gift cards, corporate events, private reservations, class categories, and courses tailored to particular cuisines. Customers can easily navigate between sections thanks to a top menu bar with drop-down lists. Additionally, each page has buttons and clear headings that direct users to more in-depth class details. Customers can easily find what they need thanks to the structure's simplicity.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: By choosing a particular cooking class and submitting an inquiry, or by using the booking button when it is available, customers can start the booking process via the website. However, advise users to get in touch with the academy if they want more information or confirmation. Although a booking form is available for some classes, and customers might need to follow up by phone or email to complete their reservation.


	Question 1d - What improvements could be made to the usability of the website?


	[bookmark: _GoBack]Answer: Increasing the browsing experience potential with providing one full clear booking system including easily check calculated prices and available dates for all activities would also greatly enhance the website's usability. This would also allow ergonomic adjustments for the less sensitive to scrolling and even shorter pages could be split into several pieces if necessary. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site is clean and professional looking with both a desktop- and mobile-friendly webpage. It’s quite a nice looking site with easy to see color scheme that makes a lot of sense for something related to food.  It’s very clean looking, but maybe too much text and not enough images or icons to make it more visually appealing The design is nice and the drawings are a good element. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Imagery is used sparingly on the site, consisting mostly of dishes or students cooking. Although images are high quality, there aren’t many visuals on each page. There are no explicit videos, so the interactive element is not as strong. The neutral and soothing tones makes any stress disappear and provide a professional feel. Though more robust use of images or short videos would make the site look more appealing, and give customers a better sense of the class atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: It doesn't look like the website has an online chat feature. They’re directed to email the academy, call them or complete a contact form on the website, with apparently no live support available. Although these approaches are effective, the absence of any option to engage in live chat might stall inquiries (particularly from customers who can sometimes be after a rapid answer relating to class availability or prices). 


	Question 2d – How effective are the social media links on the website?


	Answer: The website features social media links, which are usually available in the footer. These bridge users to apps such as Facebook or Instagram. The links are working fine but they look dull and can be easily ignored. Making social media more prominent or displaying live links on the website might enhance trust and demonstrate true customer experiences, both of which would make the link more effective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are communicated well with informative class descriptions, category pages and separate sections for private classes, corporate events and gift vouchers. (Each page explains what the customer can expect to learn, as well as what kinds of dishes will be made and for whom they are intended.) For customers this makes it easy to comprehend the worth and offering each course will serve. But short summaries or graphic icons would certainly make the information more understandable.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Although they are not prominently displayed on every site, customer reviews do show in certain parts. There aren't many recent testimonials displayed, despite the reviews being positive. In order to boost dependability and give new customers greater confidence when making reservations, the website might benefit from incorporating current reviews, such as Google or Trustpilot ratings.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: By highlighting experienced instructors, experiential learning, small class sizes, and an emphasis on skill development and nutrition, the website portrays the service as high-quality. There is assurance that students will acquire useful cooking skills because of the comprehensive course material. Because the program provides individualized instruction, a welcoming learning environment, and a variety of sessions appropriate for both novice and expert cooks, I would suggest it.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Not all class pages have prices prominently posted. Certain pages urge users to make an inquiry instead. To allow for flexibility, handle seasonal variations, or promote direct communication for personalized reservations, the business may decide not to disclose rates. However, customers who wish to swiftly compare options could become irritated by this lack of clarity.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes

	
	2. Cookery school

	
	3. Learn to cook

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Indeed, The Cooking Academy shows up in the top results or on the first page when searching for terms like "Cooking lessons UK" or "Cookery school." This implies that the website is well-optimized for search engines and has a strong online presence, which makes it simpler for potential clients to find it.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Because they serve as a primary source of information for clients, websites are still quite important in today's UK business. Many consumers still rely on websites to check prices, availability, reviews, and contact details despite the rise of social media. Additionally, websites raise a company's search engine position and enable it to show up on Google, which is crucial for drawing in new clients.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Adding transparent pricing and an online booking calendar for every class would be the most significant change. Customers wouldn't need to get in touch with the company in order to view available dates, evaluate options, and make fast reservations. It would improve convenience, lessen consumer annoyance, and probably increase the quantity of confirmed reservations. Additionally, transparent pricing fosters trust and facilitates quicker decision-making for clients, particularly when deciding between rivals' comparable culinary programs.
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