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Tesla is an American automotive company, that operates in North America, Europe, and Asia, provides its customers with electric cars and clean energy products such as photovoltaic systems, its mission is to accelerate the world's transition to sustainable energy.  (Tesla, 2022) 
The company has been promoting the electric car since its founded and it defines electric cars as the future of the automotive industry, 
China is the largest automotive market in the world, Shanghai is home to one of Tesla's mega-factories, In December 2019, it was hit by covid 19, which is a virus discovered in Wuhan, and then shortly after infected the entire globe. (Statista, 2020).
Looking at past to present and thinking at the future it is obvious how rapidly the car industry has grown, as far as, involve today, the entire globe. 
The automotive industry is a vital component of economic development, with comprehensive upstream and downstream interconnections.
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The effects of the pandemic accelerated an industry in transition, the automotive one. The pandemic has had a major impact on it, car companies have not had such a profound impact in half a century. (MSXI, n.d.)
With the pandemic coming, in early 2019 the company rushed to find a solution, closed dealerships, cut costs, tried to raise as much money as possible, At the same time Elon Musk COF of Tesla, was regularly arguing on Twitter with critics and financial market regulators calling them fascists, He fought for openings of his factories, as local officials forced Tesla to close its main car factory in California. (Kolodny, 2020)
For different sectors in different geographic regions, the pandemic has brought about a great acceleration of trends along the mobility value chain that were building before it happened. Buying cars even before the pandemic could be explored online, giving the customer the ability to compare prices, create their own cars on car manufacturers' websites, but during the pandemic the technology proved invaluable, dealerships were adapted and sellers have moved their sales and services platforms online, over the phone, via videoconferencing.                                                                                                                    
It is high noon in the automotive industry. COVID-19 has brought the future to the industry’s doorstep.

One of the biggest megatrends in the vehicle industry is the electric car, another megatrend that is being observed is that the weight of cars will be severely reduced, light vehicles in North America have increased steadily over the last ten years after the economic crash of 2009, long-established megatrends have been driving the industry: connectivity, autonomy, shared mobility and electrification.
After the first part of the lockdown due to COVID-19, which resulted in a reduction in both public and private transport, a reduction in air pollution was documented, which was evident when the area of cities became clean, in almost every city in the world.
This has led people to move more and more towards electric cars, encouraging more consumers to invest in electric cars, a positive aspect for Tesla.

Tesla has had a huge influence impact on the auto industry, the reason for it is that ambitions for the future towards renewable energies and electric vehicles are more persuasive than those of any other car manufacturer.
Reducing emissions has been a hot topic and a clear goal of government, businesses, and individuals for several years. Nevertheless, growth in electric vehicle (EV) ownership has been slow.
As globalization increases, the automotive industry realizes that some strategic decisions must be made with respect to globalization.
There are some challenges that the companies face during the international expansion, such as cultures, customers that require more and more versatile services, and the threat of legal environments.
For automotive companies, the pandemic has eclipsed bringing with it an existential crisis, far outweighing even the havoc that Brexit, Trump, and his administration had already wreaked on the market (Waal and Waal, 2021).
The electric cars have defied the covid 19 with the expansion of it, it was thought that car companies would be more resistant, the IEA estimates an increase in electric cars. In fact, sales of electric cars have increased to over 3 million, with a market share of 4%, making 2020 a favorable year for electric cars. (Gorner and Paoli, 2021)
The pandemic, first in the Republic of China and then in the rest of the world, involving Europe and China, has brought problems in two directions: firstly, the lockdown has stopped production plants, and secondly, consumer demand. On the positive side, politicians have increased incentives for electric car purchases, reduced battery costs and customers have been attracted to make a greener choice.
The company had set its sights on 2019 as a profitable year in which profitability became the norm for Tesla. After posting its first profit, the company found itself closing one of its mega-factories in Shanghai due to the outbreak of Covid 19, which quickly spread around the world to America, where the company was also forced to close its plant in California, which supplies statutory and European buyers. (Business, 2020)
The Covid 19 had a swift and severe impact on the globally integrated automotive industry, Among the side effects of it was the disruption of Chinese manufacturing to the rest of the world, as well as Europe not being able to receive any assembly, and the closure of assembly plants in America adding further disruption to global suppliers and leading the company to default.
 Western Europe, Canada, and America were in a situation of strong effect. The market situation has the rule to improve better in Asia, like China, India, Russia. In fact, the world's largest producer was Japan with 28.5% of the low-cost volume of the automobile market that is a share in the global auto market.
There are challenges that the companies face during the international expansion, such as cultures, customers that require more and more versatile services, and the threat of legal environments.
With the restrictions imposed by the government due to Covid 19 and the reduction of vehicles such as ICE - Internal Combustion Engines, that is traditional engines, powered by gasoline, diesel, or even natural gas.
Tesla is forcing the auto industry to change rapidly, which has forced other car manufacturers to adapt and invest in electric and hybrid-electric cars.
The company is a large employer, with the impact of Covid-19 being responsible for providing support and a safe workplace, it counts 20,000 employees just in the US.
Elon Musk the CEO of the company at the beginning of lockdown, when government regulations forced him to close the Fremont factory, began accusing the state of rights violations, even Tesla did not suffer like most companies, so much so that he worked to receive benefits for his company from this situation.
Tesla continued its direct-to-consumer sales, leaving dealerships full of unsold vehicles. Demand was so strong that it advertised its progress towards a contactless vehicle purchase proposition that gives people the chance to buy a vehicle via an app in as few as five minutes. In fact, the Covid- 19 had a positive response for Tesla, in 2020 Tesla's stock market was valued at $117 billion increasing the value to $658.89 billion. (Tesla Investor Relations, 2020)
The company has arrived prepared when covid 19 arrived in the United States because it hit first in China in early 2019 and with it the Gigafactory the company has in Shanghai, this gave Tesla the chance to get out early solutions for a possible expansion of the virus to other cities where it operates. The company created a Tesla playbook with a pandemic management team. (Return to Work Playbook 2, n.d.)
 It provides the company to ensure the safety of its employees and customers has updated its corporate processes such as procedures Covid 19 plans, policies, and practices. (Tesla, 2020)       
                                                                                                                                                                                    
Tesla also devised an operational plan for return that included a wide range of identities, involved teams such as EHS, Human Resource, and Travel at Tesla, together they devised plans to minimize risk as prepare the building, the workforce and create a social distancing plan, minimize touchpoint, and increase cleaning.
Tesla after the first lockout developed steps for its workforce to prepare them to resume operations. First of all, they invited employees to stay home in case of Covid-19-like symptoms, decided which workforce had to return and how, leaving at home those who could continue to do their work from home, encouraged employees to stretch the first day back in order to re-establish work routines and flexibility, posts and posters to remind employees to sanitize their hands and all the standard precautions already in place to reduce the contagion. (Tesla.com, 2020)

Tesla has set up a support programme for employees following the arrival of Covid-19.
In an effort to support employees returning to work, the company has set up a program with professionals who, if necessary, help employees deal with the stress and anxiety that the crisis and lockout have caused.
Tesla's sales have held up well, and it has been able to compensate for declining sales in the US by growing in China and other areas abroad.
After it reported a profit and sizable cash balance in the first quarter, analysts have grown increasingly confident that Tesla will come out of the pandemic stronger than automakers that have vastly larger sales and production. (Boudette, 2020)
As the world faces many energy problems and global warming, Tesla's focus on energy efficiency will receive global recognition and recognition. Other factors that will drive Tesla's expansion into the global market are the strong demand in densely populated emerging markets such as India and China. These economies offer opportunities for mass production using cheap labor and benefit from government subsidies.
[bookmark: _Toc93095005]CONCLUSION 
In the big picture, COVID-19 has indeed caused a major impact on all sectors, especially the automotive industry.
Tesla's future growth depends on its ability to respond to future challenges.
 If Tesla is to survive in this competitive market, it would have to fight for its right to sell directly to customers in all countries and persuade other automakers to do the same.
Despite this, decision-making skills make Tesla a strong and well-organized company, capable of achieving positive results even when attacked by external factors, such as Covid 19, sales of electric cars have been a record among all the problems caused by the pandemic.
For Tesla to dominate the car business, it needs to consolidate technological innovations and customer services, all those things that have made them popular with motorists.
In conclusion, it is possible to say that Tesla has performed well during the pandemic while other car manufacturers struggle to keep up with the challenges.
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